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ABSTRACT 

For the developing countries, entrepreneurship is the bearer of economic 

growth, the harbinger of financial well-being and offers propensity for 

development. It not only broadens the vocational horizons-enabling people to 

make profitable earnings but it also opens the gateway to grandiose job 

opportunities. Undoubtedly, it tautens the monetary fabric of the society by 

offering a remedy to the malady of poverty, which in turn bridges the gap 

between those belonging to various echelons of social classes. 

Entrepreneurship exists as a zone often muddled in an ill-defined state of not 

being able to conform to the standards pertinent to it, especially in the 

developing countries and under-developed countries. In Pakistan, most of the 

businesses are being run by untrained persons, and the use of primitive and 

manual methods of manufacturing the products and simple marketing 

techniques have rendered them unable to meet the international standards. In 

the same way, problems like unavailability of funds, inadequate basic 

infrastructure, poor accounting system, and unstable policy environment also 

need to be addressed accordingly. Entrepreneurs are agents of initiating and 

providing social and fiscal development. A large number of entrepreneurs in a 

country are signifiers of urbanization and prophesize their ability to stand 

abreast with the world soon. Families become a major catalyst for the 

expansion of businesses via entrepreneurship in the study area. The study 

aims at introducing workable entrepreneurial practices, scrutinizing the 

problems associated with them, inspecting and discerning the causes of 

unsuccessful businesses, proposing possible measures that can counter the 

problems identified, as well as making suggestions that can improve 

entrepreneurship activities and business management practices in the study 

area. It is mixed research i.e. quantitative cum qualitative in nature, and 

inferential tools of statistics are to be used. A simple random sample is to be 

used to collect primary data with the help of a closed-ended questionnaire and 

semi-structured interviews. The sample size is going to consist of 257 

proprietors/managers of fast food centers for quantitative data and 10 

respondents are to be interviewed for qualitative data. The collected data is to 
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be quantified by applying the suitable statistical tests and the data from 

interviews to be analyzed by applying content analysis approach. The data is 

to be presented in tables, charts, and graphs. Moreover, the statistical tests are 

going to help to accept or reject the hypotheses. The study may find the 

problems associated with entrepreneurship and based on the findings, 

recommendations will be given on entrepreneur issues and about the future 

area of research. 

 

Keywords: Entrepreneurship, Entrepreneur, Enterprise, SMEs, Fast Food, 

Problems, Prospects. 
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CHAPTER-ONE  

INTRODUCTION 

1.1. OVERVIEW 

 

  This chapter provides a guide to the layout of the dissertation. In this chapter of 

the thesis, it has been perpetrated that not only the background of the study is 

brought forth, but other aspects including the problem statement, research 

questions, and research objectives are also highlighted. Furthermore, this chapter 

aims to explain the significance of the study; and discuss the focus, scope, 

delimitations, and organization of the research. 

 

1.1. BACKGROUND OF THE STUDY 

 

As recorded in the 2017 Census of Pakistan, with a staggering population of 

207.77 million, Pakistan helms the position of being the world’s sixth most 

populated country (Ismail, 2018). Abdul Naeem (2013) indicated that if present 

demographic trends are taken into consideration, Pakistan is anticipated to emerge 

as the fourth densely populated nation by 2050. Not only has Pakistan headed in 

the direction of improving its economic outcomes in recent years, but it has also 

curbed its macroeconomic vulnerability. This has inevitably catalyzed the growth 

of the country’s economy, with different sectors progressing at different rates, 

fortifying the government’s commitment to expediting socioeconomic 

advancement and leash inflation. In each of the last 2 years, GDP has continued 

to soar above 5 percent; and if accurate figures are to be mentioned, in the 

outgoing fiscal year FY2018, it reached a promising 5.79 percent- which was 

highest in 13 years. Even in each of the three preceding years, the growth in GDP 

was no less than 4 percent. Such an accomplishment by the nation, despite the 

presence of global headwinds, is an incredible milestone as supported by the 

Pakistan Economic Survey 2018 (Ismail, 2018).  
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The poverty level in Pakistan is quite alarming. It has been formally estimated that 

of the entire population, nearly 50 million live on less than one U.S dollar a day. 

The poorest fractions of the population are constituted by landless labor, debt-

stricken peasants, small-scale farmers cultivating paltry areas of land and those 

engaged in a myriad of informal activities to earn a livelihood. More than 70 percent 

of the aforementioned groups reside in rural areas. As an insult to the injury of 

poverty, the country battles with crises of economic proportions and is also socially 

deprived. Health facilities are below par, illiteracy gnaws at the roots of the society, 

unemployment is omnipresent, and gender and social discrimination is 

widespread. The Pakistan National Human Development Report 2017, published 

for the United Nations Development Program (UNDP) (Najam & Bari, 2017). 

Najam & Bari (2017) confides that out of every ten people in the country: three are 

plagued with inadequate health facilities, five are unentitled to education and, at 

least four have abysmal standards of living.  

 

According to Abdul Naeem (2013), poverty has increased although the 

government of Pakistan is working on it for decades. An unbridled increase in 

poverty exacerbates economic stagnation, deters private and public investment, 

and causes an upshot in fiscal and current account deficits, thus concomitantly 

leading to accumulation of debt. All of these consequences are heralds of 

structural flaws that have seeped into the economy, and demand immediate 

mediation.  

 

After carefully sifting through the aforementioned facts it becomes evident that the 

paramount development challenges which have been hassling the government of 

Pakistan include successful acquisition of such a broad-based economic growth, 

specifically in rural zones, that can be labeled as high and sustained; appeasement 

of poverty; readily accessible basic services of both social and economic nature 

as well as infrastructure to the underprivileged; proliferation in employment 

opportunities, and enhanced scheme of governance. The last few years have been 

significant in a way that promising economic power has been achieved. However, 

eradication of poverty still confronts the nation as a huge challenge that needs to 
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be resolved as soon as possible as indicated in Pakistan Economic Survey 2018 

by Ismail, (2018). 

 

Sagacious strategies and dedicated frameworks need to be developed to address 

the major ailments irking Pakistan, especially its rural areas, such as 

unemployment and poverty. It is more crucial now than it was ever, that the 

government applauds every effort which can help to tackle the malady of poverty 

and facilitate the creation of new ventures that can proffer employment. Over the 

last three and a half years, noticeable progress has been achieved in the domain 

of economic development but the reduction of poverty is still a major impediment. 

 

The Economic Survey of 2018 dictates that Pakistan is demographically a young 

nation with a majority of its population constituting around 20 years of age. It means 

that the working-age population is more than those who are already employed as 

a labor force. The responsibility to develop efficient state-level strategies targeting 

the utilization of such human resources of the country which is either unemployed 

or underemployed falls on the shoulders of the policy-making bureaucracy. Failure 

to do so would beget the tendency of the unutilized population to indulge in 

dysfunctional activities such as drug abuse, social misdemeanor, etc. In the case 

of the young population getting entangled in social evils, not only the state is 

harmed but in the larger scheme of things, the international community is also 

affected. Drug addicts are considered to be a dead weight on the state economy. 

If the very same young population of the nation seeks entrepreneurial outlets and 

decides to be self-employed, instead of looking forward to the traditional niches of 

state employment, new jobs will surface that can help crush unemployment and 

contribute to the state economy. It is an undeniable and incorrigible fact that the 

young entrepreneurs serve as catalysts in the development of their country’s 

economy. If government launches schemes and entrepreneurial development 

programs to properly hone skills of young people, and provide them with 

opportunities where they can come forward with fresh business ideas- rooted in 

propositions of new business models as well as on the incorporation of forthcoming 
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technology- much progress could be achieved in the direction of upholstering the 

pressurized economy.  

 

The development challenges could be overcome with the government of Pakistan 

taking fervent and immediate action to create employment opportunities to about 

6% of the total population to bring the level of poverty down and to assuage 

inequalities of income. Tackling economic hardships can be made possible with 

the government paying undivided attention to the development of agriculture, as 

well as, industrial sector particularly the small and medium enterprises (SMEs). In 

Pakistan, the SMEs Sector suffers from mediocrity as compared to its neighboring 

sovereign nations (Abdul Naeem, 2013). Veritably, the small and medium 

enterprises’ sector opens a great number of doors to any country’s economic 

development. Multiple benefits are reaped by the virtue of enrichment of SMEs 

sector, which include, but are not limited to, a greater probability of the expanded 

rural and urban workforce getting newer jobs; and the ground being laid for the 

exercise of ingenious and lucrative ideas that supplement the growth of the entire 

economy. A wave of diversification is also brought about in economic activities with 

the SMEs, which thereby decreases destitution. The SME sector deserves full 

utilization by the government of Pakistan, as the former still is stagnant in terms of 

development and is in dire need of support and attention from the government.  

For the past few years, all government policies about the economy, as well as 

objectives to plan budgets and efforts to regulate such policies have had 

accentuated on deliberate efforts that focus on large scale industries’ development 

and aggrandizement. Such an emphasis, owing to its inherent bias and lopsided 

skewness, has consequently begotten miserable consequences including the 

structural discrepancies in Pakistan’s business atmosphere. This has also led to 

an adverse impact on the exaltation of large scale industries.  

 

With the realization of the economic importance of Small & Medium Enterprise 

(SMEs) by the government of Pakistan in 1998, an organization named Small & 

Medium Enterprise Development Authorities (SMEDA) was founded to offer 
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unwavering support to SMEs sector in the country. SMEDA had the following main 

functions: 

1. The inception of a favorable business environment that is also facilitated by 

regulatory bodies 

2. Enhancement of a culture that endorses industries.  

3. The proliferation of SMEs in all areas of business management with the help of 

proffering adequate business development services. 

 

Leading economies of the world such as those of the countries the USA, Japan, 

China, South Korea, and many others, have experienced growth and development 

at the hands of the fortification of the SMEs. The meticulous manner in which Small 

Medium Enterprises have exhibited mediation in the inception of employment 

opportunities, coupled with the growth of GDP of the named countries is worth 

mentioning (Abdul Naeem, 2013).  

The role of entrepreneurship businesses in generating employment opportunities 

and creating such income which not only enhances economic growth but is also 

sustainable has long been recognized by donors and policymakers (Kebede, 

2015). With the restructuring of the monumental support institutions such as 

SMEDA and SME Bank, the SME sector has been developed in the country. 

Despite this, the issues concerning small scale businesses differ from those 

relevant to medium size businesses. One of the paramount challenges for the birth, 

survival, and progress of SMEs in Pakistan is the access to financial capital 

(Qureshi & Herani, 2011).  

SMEs have mushroomed throughout Karachi, ensconcing in leading industrial 

estates, industrial parks, Export Process Zones (EPZs), trade plazas, malls, as 

well as cottage industries and small business units sprawled across the city and 

its outskirts. Over the years, many SMEs have nestled in Karachi and elsewhere 

in Pakistan due to many welcoming factors. These factors include keen 

entrepreneurial spirit and relevant skills, virtuous managerial and labor skills, 

ample finance, technological availability, persuasive marketing, ingenious 

production, timely and hospitable customer services, and the impetus and 

proclivity to meet the expectations and opportunities of the customers better than 

the competitors (Qureshi & Herani, 2011). Nevertheless, not all of the SMEs and 
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micro-enterprises in the country can enjoy access to finance- especially the 

expected level of finance- and not all of them have been endowed with such 

managerial and technical skills which can exhibit their thrive and flourish in the 

market place. Ever since the country has gained independence in 1947, there has 

existed a burgeoning growth of a multitude of micro, small, and medium 

enterprises across the nation (Kebede, 2015). Based on the population, Pakistan 

ranks sixth in the world. It enjoys a wide array of bounties such as abundant natural 

resources, diverse and apt climatic conditions, and a surplus of human capital in 

the form of skilled, semi-skilled and unskilled labor force. Still, the country has not 

succeeded to join the legion of developed countries owing to underwhelming 

utilization of its resources. Application of the Western approach has been one of 

the most prominent obstacles as yet because this approach only benefits capital 

intensive industrialization (Rajput, 2011). This has revealed disastrous effects for 

the economy as scented in the condition of national poverty, high unemployment 

rate united with heavy budget and deficits in the current account which has 

incurred heavy debts on the economy. Extremes at a distance, if a low- cost 

domestic approach is followed overgrowth and promotion of SMEs, the income 

distribution in the country is favorably affected. This is because the latter approach 

is labor-intensive, and prefers to uses local raw materials and technology (Rajput, 

2011).  

Rajput (2011) further clarified that although 85% of the entrepreneurial sector in 

Pakistan is pervaded by SMEs, they contribute to only 7% of the GDP. Within the 

SMEs zone, food SMEs are developing quickly in Pakistan however the Western 

fast-food establishments are growing rapidly. The growth of local fast-food 

organizations is comparatively less. In any case, not many Pakistani fast-food 

organizations have risen effectively. Subsequently, the fruitful encounters of such 

SMEs give a chance to explore causal variables connected to the achievement of 

such endeavors and issues which are looked by SMEs. Since there is an urgent 

need for it, this study makes a deliberate endeavor in the direction of constructing 

an innovative model for SMEs in Pakistan, and the said endeavor incorporates a 

top-to-bottom study of fast-food SME organizations situated in Karachi. The 

suggested model ensconces itself on the propositions of those entrepreneurs who 
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are involved in the business experience for at least two years. For this reason, an 

overview is led in Karachi and the information so got is handled through 

measurable strategies to approve the proposed model (Rajput, 2011).  

 

According to Butler (2018), the government is committed to promoting small and 

medium-sized enterprises. Provision of bank credit through credit guarantee 

schemes, especially in agriculture and for export-oriented SMEs (and those that 

supply larger exporters), will be facilitated. Larger private sector businesses and 

State-Owned Enterprises will be incentivized to incorporate more SMEs into their 

value chains. Regulatory constraints that limit the growth of private equity 

investment will be removed. 

 

1.2. SELECTION OF RESEARCH TOPIC 

 

The ultimate reason behind picking this topic for this research is that Pakistan is a 

country where labors are more and the availability of resources are scarce. In this 

way, the most suitable technique for the development of the economy is through 

the development of SMEs in the country. The production of the SMEs sector adds 

to the GDP of a country which increases the job opportunities, increase the income 

of people and reduce the poverty in the country, and improves the way of life. The 

SME sector is called the backbone of a country. The total SMEs sector in Pakistan 

comprises 85% of the entrepreneurial sector but due to the bias of the 

policymakers most of SMEs have kept themselves up to traditional or old-

fashioned activities which are the reasons for low productivity, and due to their 

poor quality products, and serving only in the local markets, and with using of small 

development in their production, this sector does not perform well and it contributes 

only 7% to the GDP (Rajput, 2011). 

 

Fast-food SMEs are the most successful part of the overall SME sector in Pakistan. 

Although, the most rapidly grown segment of SMEs is the fast-foods sector, 

unfortunately, in Pakistan local fast-foods are not growing well and their business 

spots are ultimately engaged by western fast-food franchises. (Mustaghis-ur-
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Rahman et al., 2015). Ideally, more substantial research efforts have been done 

internationally on SMEs’ problems and prospects and a gamut of pristinely 

developed models have been implemented for the sake of the revival of such 

entrepreneurial units, which subsequently have succeeded (Cardon et al., 2009). 

In Pakistan, comparatively, a little research work on the SME sector is done and a 

very small quantity of literature is available as pointed out by Yahya et al., (2013). 

By fixating focus on the model of pertinent problems that are the main agents of 

reduction of productivity of the SME sector in Pakistan, this study aims to point out 

the need for entrepreneurial education in the country for real success of 

entrepreneurial business in the country (Rajput, 2011).  

 

1.3. PROBLEM STATEMENT 

 

According to the latest census, the population of Pakistan is 207.774 million people 

with a literacy rate of 60%, but SME businesses are run by a small segment of the 

population. Only a few business families are running these businesses in Pakistan 

who are operating old-fashioned businesses in customary markets. About 85% of 

the entire entrepreneurial sector in Pakistan constitutes of SMEs, and 

unfortunately, this sector adds only 7% to the GDP of Pakistan (Dar et al., 2017). 

It is a very small addition through SMEs. The factors responsible for such a poor 

performance include traditional operations, shortage of business expertise and 

lack of market knowledge and the use of ineffective business models. A thorough 

study of the concept of entrepreneurship, its problems, and prospects, and the 

review of the literature of entrepreneurship business internationally, nationally as 

well as the study of Karachi based SMEs revealed that there is a grey area that 

catches the attention of the author for addressing the problems properly so that 

Pakistani SMEs may enhance their contribution towards the GDP growth of the 

country. The author pointed out that there are significant problems that need to be 

addressed for the success of the entrepreneurship business in Pakistan. These 

issues include lack of effective managerial skills, lack of the modern marketing 

techniques, making sure for having the sufficient funds for the business, practice, 

and implementation of proper accounting system in the business, provision of 
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adequate basic infrastructure for the business, and inculcation of modern 

technology at the business place, all of which are the basic skills for making a 

business successful. 

 

A large number of fast-foods SMEs such as Pizza Hut, KFC, McDonald's, 

Subways, Dominos, etc. are operating in Pakistan and in the result, most of the 

local fast-foods entrepreneurs are dropping market share day by day due to the 

lack of effective managerial skills, lack of innovative capability, and market 

aptitude.  

 

Based on the above facts, this study bridges the gulf between current condition of 

SMEs in Pakistan and their ideally envisioned form and points out two important 

steps: firstly, to probe into the actual problems which make hurdles for the business 

success and secondly, to find out the solutions and prospects for such problems 

in the Pakistani environment. 

 

1.4. RESEARCH QUESTIONS 

 

Research questions are those questions that a researcher expects to answer 

through conducting research. The research questions, in other words, are the 

guiding principles for a thesis. A researcher acts upon these principles and starts 

the research work on such guiding instructions in the sequential order and 

completes it and provides the best possible knowledge regarding the topic. Based 

on the problem statement, the following research questions have been finalized: 

1. What is the main reason behind entrepreneurship growth in Pakistan?  

2. What are the main problems of business failure of entrepreneurship in 

Pakistan?  

3. What are the effects of effective managerial skills, modern marketing techniques 

and the use of upgraded technology, insufficient funds on entrepreneurial 

business? 

4. What are the effects of inadequate infrastructures on SMEs' businesses? 
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5. What effect will constitute the major challenge in the performance of 

entrepreneurial enterprises in the study area due to unstable business policies? 

6. What is the effect of the poor accounting system on business performance? 

 

1.5. RESEARCH OBJECTIVES 

 

The study aims to provide theoretical knowledge on the problems and prospects 

of entrepreneurship businesses through an empirical study of fast-foods SMEs 

businesses in Karachi. This knowledge will increase from the practices of 

entrepreneurs who are facing such problems in the field and trying to getting rid of 

existing problems and deriving the prospects for the entrepreneurship businesses 

in Pakistan. To know the impact of the sample data collected through the 

questionnaire is later on fed into the empirical process. It confirms the impact of 

the entrepreneurial problems on the entrepreneurship SMEs and also proves that 

how businesses badly affect from such problems and how to get prospects for their 

survival.  

Therefore, the objectives of the study may be as under:   

1. To identify the related problems and prospects of entrepreneurship business.  

2. To develop a model based on highlighted problems.  

3. To test the proposed model of entrepreneurship business.  
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1.7. SIGNIFICANCE OF THE STUDY 

 

The research topic due to its significance is being studied for the first time in 

Pakistan. The study emphasized on problems and prospects of entrepreneurship 

and is empirically tested by the fast-food businesses in Karachi, Pakistan. During 

the study process problems and prospects of entrepreneurship that are 

responsible for the low growth of this sector have been analyzed. For achieving 

the target, the researcher has proposed a comprehensive theoretical model 

(conceptual framework). Through a questionnaire, the best opinions from the 

stakeholders of the relevant SME sector have gathered and analyzed by SPSS, a 

tool of analysis and based on information gathered from the conducting an 

empirical study in Karachi on fast food SMEs, the thesis is developed. The data is 

conveniently collected by a non-probability method because most of the fast-food 

business owners are either illiterate or less educated and they avoid to share the 

information due to the fear of misusing the information. For policymakers, this 

study provides the guidelines to develop the best policies for entrepreneurship 

business to assist the existing and potential SMEs entrepreneurs (Chijioke, 2017).  

 

1.8. THE FOCUS OF RESEARCH 

 

This study focuses on business management practices, financial problems, 

inadequate basic infrastructure, poor accounting system, insufficient funds, 

unstable policy environment, use of old technology and ineffective marketing 

techniques in practice by the entrepreneurship sector. 

 

1.9. SCOPE OF RESEARCH 

 

The scope (purpose) of research is to educate not only to small and medium 

entrepreneurs that how they can overcome their managerial, marketing, 

technological, infrastructural, financial, recording keeping and policy changing 

problems and an what are the prospects of their business and how they can make 

their business more profitable and succeeded. 
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1.10. DELIMITATIONS OF THE STUDY 

 

Simon (2011), described that the delimitations are the options of a researcher. 

These options may such as the choice of objectives, the research questions, 

variables of interest, theoretical perspectives that a researcher has expected, and 

the population that is chosen to study. These research paper goals at the problems 

and prospects of entrepreneurship and for this purpose an empirical study of fast-

food businesses in Karachi, Pakistan is done. The respondents of this thesis were 

fast food business owners and managers who were asked questions regarding the 

problems and prospects of their businesses and also through some interviews it 

was tried for getting there the best possible opinions for the betterment of fast food 

SMEs. This study was based on the fast-food SME sector that has properly run in 

the country. The fast-food SMEs mostly are unregistered and very few are 

registered and fulfilling all legal formalities and enjoying the government facilities 

if any for this sector. Data is collected on conveniently by the researcher as per his 

convenience and ease. 

 

1.11. ORGANIZATION OF THE STUDY 

 

The study underhand has been structured in such a way that its Chapter 2 

commences with a succinct but comprehensive review of the concept of literature 

review and sheds light on the grey area model of the study. Then literature is 

reviewed in such a way that first of all international based SMEs entrepreneurship 

are reviewed, then national-based SMEs entrepreneurship is reviewed, after that 

Karachi based SMEs entrepreneurship are reviewed. Every part of the literature is 

extended with the tables of summaries. Then a brief discussion is done on the fast-

food industry of Pakistan and after that introduction of the fast-food, SMEs in 

Pakistan are discussed. After that, a discussion of Karachi based fast food SMEs 

with a table of summary has been mentioned in the literature review chapter. 

Based on the detailed literature reviewed a research gap is found out which is 

providing the guidelines for fighting against the future challenges facing by 



13 
 

Pakistani SMEs and based on these guidelines future planning may be done for 

the future betterment and improvement in the country. In the last, the summary of 

the chapter has been discussed. Chapter 3 describes the research design and 

methodology of the study, the philosophical foundation of the study, the research 

design and the methodological approach used, the concepts of qualitative and 

quantitative and mixed research and the concept of explanatory study, the use of 

inferential statistics, conceptual framework, hypotheses, problems faced by 

Pakistan, expected relationship between problems and the business failure, study 

area and justification, analysis of variables that measure the problems and 

prospects of entrepreneurship, concept of measurement instrument, development 

of questionnaire, the universe, and target population, sampling and sample size, 

concept of primary data, data collection by closed-ended questionnaire and semi-

structured interviews and processing, ethical considerations and the collection and 

management of relevant data, preparation of the data to be ready for analysis, 

reliability of measurement instrument, and finally a summary of the chapter has 

been added. In chapter 4, first and foremost the results and findings are discussed. 

Then ensues the data analysis for the closed-ended questionnaire, followed by the 

demonstration of sample demographics, the scale results of each factor and 

descriptive statistics of entrepreneurship problems are presented and each 

variable is linked with the concerned hypothesis and its outcomes achieved by 

analysis by applying the SPSS tool that has justified the results by Pearson Chi-

Square models for analysis. After that, the analysis of open-ended interviews is 

done. Finally, data analysis: based on interviews is recorded. Chapter 5, covers 

the conclusions, recommendations, and the scope for forthcoming research. 
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CHAPTER-TWO 

 LITERATURE REVIEW 

2.1. OVERVIEW 
 

Chapter One covered the details regarding the background of the study and the 

statement of the problems, as well as brought into attention the objectives, 

significance, scope, and limitations of the study. Along with the elaboration of the 

latter’s structure, the description of the study area was also presented. Chapter 

two is aimed at reviewing the literature pertinent to the research topic by first 

discussing theories that inhabit the theoretical framework, conceptual framework, 

hypotheses and problems faced by entrepreneurship in Pakistan. 

 

2.2. HISTORICAL BACKGROUND OF ENTREPRENEURSHIP 

 

 An entrepreneur is a person who locates the market opportunities, allocates 

resources, and creates value for the benefit of others (Desai, 2018). The act of 

being an entrepreneur is termed as “Entrepreneurship”, and it defines various 

nuances such as the capacity and willingness to embark on the journey of 

incepting, organizing, and managing a productive new venture, coupled with the 

acceptance of all involved risks and forage for profit as a reward (Supachai 

Panitchpakdi, 2012). 

 

Singh, (2017) reported that the creation of the word “entrepreneurship” is 

generated in the 1700s. Over the years not a single rigid definition has been 

conceived, but various theorists have attempted to contribute to defining 

entrepreneurs, entrepreneurship and entrepreneurial activity, identical (Knight, 

1921) The etymology of the word ‘Entrepreneur’ reveals that it has been derived 

from a French verb ‘Entreprendre’ which means ‘to undertake’ (S. Desai, 2017) 

Scholars have made efforts, and continue to do so, to establish a firm definition for 

the terminologies ‘entrepreneur’ and entrepreneurship ever since the concept has 

borne.  
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Two major beliefs are prevalent regarding the definition of entrepreneurship. (Pete 

et al., 2011) suggests that it centers around the lack of consent on the idea of 

entrepreneurship. Therefore, academically, the researchers must understand the 

term ‘Entrepreneurship’ for research purposes. The second belief, as pointed in 

his work ‘Entrepreneurship and Institutions’, Hankerson suggested- which 

Audretsch & Link (2012) articulately cited, - that several authors based on their 

understanding of the abstract concept of entrepreneurship have outlined various 

definitions; each definition bearing inclinations towards the authors’ respective 

fields of study, encompassing social anthropology, organizational theory, and even 

mathematical economics (Ebene et al.,1950). In either case, it is propagated to the 

scholars to explain the meaning of the term entrepreneurship (Thornton, 1999). To 

lucidly expound upon the concept of ‘Entrepreneurship’, it is incumbent to first go 

through the definitions prescribed by various supporters in this arena (Chavez, 

2016). Usually, it is said that Jean Baptiste Say had used the word “Entrepreneur” 

first time, but historically, Richard Cantillon, who was a French economist, had 

used the term entrepreneurship for the first time in about 1730s in his Essay 

entitled “Sur la Nature du Commerce en Général”, (Winfrey et al., 2013) in which 

he pictured the term ‘entrepreneurship’ as ‘self-employment of any nature’ and 

attributed ‘entrepreneur’ as the one who attempts to bear risks by buying goods at 

a given price and sells them at an uncertain prices in future (N. Ahmad & Seymour, 

2006); (Avnimelech et al., 2011).  

 

Anthony Breer made a worthwhile observation when he noted that while Cantillon’s 

perception about an “Entrepreneur” is of a ‘risk-taker’, Say’s description portrayed 

entrepreneurs as ‘planners’ (Elmuti et al., 2011). Jean-Baptiste Say (1816) 

accentuated the worth of entrepreneurs by considering them to be those 

individuals who connect all means of production and ascertain a value to them 

(Roberts, 2009). Other well-known scholars such as, Adam Smith, Alfred Marshall, 

and Frank Knight emphasized on the important features of entrepreneurs i.e. risk-

taking and profit-making, from the definition of J B Say and suffused them into 

Cantillon’s explanation of entrepreneurs which ascribed traits like leadership, 

organizational management to entrepreneurs and deemed them responsible for 
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being the fourth factor of production (Ahmad & Seymour, 2006); (Luca, Cazan, & 

Tomulescu, 2012). Winfrey et al., (2013) cited Schumpeter (1934) that 

entrepreneurs put entrepreneurial transformations in the marketplace into practice 

by bringing revolutionary innovations in the following five doorways (Ahmad & 

Seymour, 2006): 

1. Fresh or makeshift goods  

2. Innovative means of production  

3. The invention of a distinct set of marketplace  

4. Harness of a never been seen supply source  

5. Development of learner business management processes  

 

The varied definitions proposed by scholars in their respective research work, such 

as including but not limited to, ‘Creation of Organization’ (Mark Casson, 1998) 

‘Creative destruction or carrying out new combinations’ (Ferreira et al., 2017). 

‘Exploitation of opportunities’ (Douhan et al., 2007). ‘Bearing uncertainty’ (Langlois 

& Cosgel, 1993) and ‘Bringing together factors of production’(Hopp, 2004) all 

reflect the myriad of aspects and nuances associated with the nature of 

entrepreneurship as documented by (Odii & Njoku, 2013);(Sharon Giddings Davis, 

2014). Table 2.1, contrived from the work ‘Defining the Entrepreneur’ by Louis 

Jacques Filion (1998) which scrutinized the most prominent and appropriate 

literature available on the subject matter, encapsulates 15 most frequently utilized 

elements that make an entrepreneur (J. Filion, 1998):  

TABLE-2.1 

THE KEY TERMS USED IN DEFINITIONS OF ‘ENTREPRENEUR’ 

TERMS USED IN ‘ENTREPRENEUR’ AUTHORS  WHO USED THEM 

Innovation  Schumpeter (1947); Cochran (1968); 
Drucker (1985); Julien (1989;1998)  

Risk Cantillon (1755); Knight (1921); Palmer 
(1971); Reuter Ltd (1982); Rosenberg 
(1983)  

Venture Creation  Collins et al. (1967); Smith (1967); Collins 
and Moore (1970) Brereton (1974); 
Komives (1974); Mancuso (1979); 
Schwartz (1982); Carland et al. (1984); 
Vesper (1990)  

Source – Filion, 1998  
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2.2. A THEMATIC DEFINITION OF AN ENTREPRENEUR 

  

A thematic definition of an entrepreneur can be extracted from the words used by 

different authors in their studies. Accordingly, an entrepreneur is a person who 

endeavors to start (create) new business and take the risk and produce something 

new (can be called an innovator). 

  

2.3. A COMPREHENSIVE DEFINITION OF ENTREPRENEURSHIP 

 

Kelly et al. (2013) reported an entrepreneurship definition in ‘GEM 2013 Global 

Report’ which was later on cited by (Quresh et al., 2016); (Abdullah & Ahcene, 

2011); (Grimmer, 2015); Odii & Njoku, (2013), in simple words, is as under: 

 

Entrepreneurship means it is an effort to begin a new business such as self-

employment or a new business establishment or to expand an existing business 

by a person or a group of persons or by another organization.  

  

2.4. THEORIES OF ENTREPRENEURSHIP  

 

According to Adedeji et al., (2017) in the study of factors that influence 

entrepreneurship growth and development, the field of entrepreneurship is 

explained by the virtue of several theories proffered by scholars. These theories 

have their basis instilled in fields as diverse as economics, psychology, sociology, 

anthropology, and management (Orwa & Abd, 2012). In the research conducted 

by Simpeh, the interdisciplinary nature of entrepreneurship is preened closely 

(Simpeh, 2011); (Grebel, 2005). Three broad schools of thought exist which aim 

to explain the nature and feature of entrepreneurship, namely: a) Economic theory 

of entrepreneurship b) Sociological theory of entrepreneurship and c) 

Psychological theory of entrepreneurship (Naudé, 2013). These theories have 

been discussed hereunder:   

 



18 
 

2.4.1. ECONOMIC THEORIES OF ENTREPRENEURSHIP  

 

The economists have discussed the economic system, specifically, in history and 

explained the role of entrepreneurs in establishing the foundations of the economy 

(Mcfarlane, 2015). Such concepts provide a scaffolding to express in detail the 

theories of entrepreneurship (Joseph Mathews Cherukara, 2016). In table-1.2, the 

term used with the highest frequency is Innovation (5), followed by 

action/wages/uncertainty/decision (4 each), risk (3), 

motivator/information/knowledge (2 each). This gives a brief idea about the focus 

of economic theories.  

Table-2.2 

KEY TERMS DEFINED BY THE ECONOMIC THEORISTS  

KEY TERMS THEORISTS 

Innovation Baudeau (1771), Schumpeter (1928) Boumol (1968), 
Krizner(19970) Casson (1982) 

Action Marshall (1881), Mises (1949) Schultz (1975),Harper (1996) 

Wages/Profit Cantillon (1755), Knight (1921) Casson (1982),Harper 
(1996) 

Uncertainty Cantillon (1755), Howley (1907) Knight (1921), Harper 
(1996) 

Decision Making Turgot (1770), Shakle (1970) Casson (1982),Choi (1993) 

Risk Knight (1921), Casson (1982) Schumpeter (1928) 

Coordinator/Motivator/
Organizer 

Say (1803), Howley (1907) Boumol (1968), 

Information/Knowledge Baudeau (1771), Hayek (1937) 

Disequilibrium Schultz (1975), Krizner (1997) 

Source: (Cherukara & Manalel, 2015) 

The Theoreticians of Economics were further grouped on the basis of the key 

terms and displayed in Table-2.3 below: 
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Table -2.3 

ECONOMIC THEORIES OF ENTREPRENEURSHIP 

Year Author School of 
Thought 

Highlight of 
Theory 

Key Terms 

1755 Cantillon  Early and 
Classical 

Entrepreneurs 
work on 
uncertain wages  

Uncertain 
wages  

1770 Turgot Early and 
Classical 

Entrepreneur is 
the outcome of a 
capitalist 
investment 
decision 

Capitalist 
investment 

decision 

1771  Baudeau Early and 
Classical 

Invention and 
innovation, 
process 
knowledge and 
information 

Innovation, 
knowledge, 
information 

1881 Marshall Early and 
Classical 

Entrepreneur 
continuously 
seeks 
opportunities to 
minimize costs 

Minimize costs 

1803 Say Early and 
Classical 

Entrepreneur 
coordinates and 
combines the 
factors of 
production 

Factors of 
production 

1907 Howley Early and 
Classical 

Enterpriser is the 
motivator and 
uncertainty 
bearer 

Motivator, 
uncertainty 

bearer 

1921 Knight Austrian Distinguishing 
between 
uncertainty and 
risk and relating 
them to profit and 
entrepreneurship 

Uncertainty, 
risk, profit 

1928 Schumpeter Radical Innovation, 
creative 
destruction, 
detached risk 
from 
entrepreneur 

Innovation, 
detached risk 

1937 Hayek Austrian Focused on 
information and 
knowledge 

Information, 
knowledge 
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1949 Mises Austrian Entrepreneur is 
the acting 
individual 

Acting 
individual 

1968 Bumol Mainstream Distinguishes two 
prototypes of 
entrepreneurship: 
firm organizer 
and innovator 

Firm 
organizer, 
innovator 

1970 Schakle Austrian Entrepreneurship 
and decision-
making 

Decision 
making 

1975 Schultz Austrian Entrepreneurship 
is the ability to 
deal with 
disequilibrium 

Deal with 
disequilibrium 

1982 Casson Mainstream Successful 
entrepreneurs 
demonstrate 
good 
judgment in 
making risky 
innovations, and 
are rewarded 
through either 
profits or salaries 

Judgment, 
risky 
innovation, 
reward 

1993 Choi Radical Distinguishes 
decision making 
into 
perception/logical 
choice 

Decision 
making, 
perception, 
logical choice 

1996 Harper Radical Profit seeking 
activity aimed at 
solving ill          
specified 
problems and 
complex 
situations 

Profit seeking, 
solving 
problems, 
uncertain, 
complex 
situations 

1997 Krizner Austrian Entrepreneurial 
discovery in the 
phase of 
disequilibrium 

Disequilibrium, 
Discovery 

Source: (Cherukara & Manalel, 2015) 

The above simple analysis shows the trend of Economic Theories which is detailed 

below:  
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2.4.1.1. Innovation/discovery: The factor of entrepreneurship that was given the 

highest stress was ‘innovation/discovery’. This can be attributed to a large number 

of economists who made innovation a pivotal theme of their theories, as early as 

those belonging to the 1770s such as Bandeau (1771), as well as to those in the 

1920s such as Schumpeter (1928). Boumol (1968) distinguishes innovator as one 

prototype of an entrepreneur, Krizner (1970) labeled it as discovery, and Casson 

(1982) pronounced it as risky innovation (Wadhwani & Jones, 2006).  

 

2.4.1.2. Action: The next term used in the highlight of theories is the word 

equivalent to action. Marshall (1881) referred to the entrepreneur as one who 

continuously seeks the opportunity to minimize costs, which indicates action. 

Mises (1949) described an entrepreneur as an acting person. Schultz (1975) 

described the entrepreneur as one who can deal with disequilibrium, where ‘deal’ 

indicates action. Harper (1996) indicates an entrepreneur as one who solves ill-

specified problems which again ‘solve’ indicates action. 

 

2.4.1.3. Wages/profit: Another terminology of interest is that of profit/wages. 

Cantillon (1755) proclaimed entrepreneur as an individual that strived to work for 

‘uncertain wages’. Knight (1921) tried to correlate risk to profit of entrepreneurship. 

Successful entrepreneurs were defined as those who redeemed their efforts 

through (either) profit (or salaries), as identified by Casson (1982). Harper (1996) 

identified entrepreneurship as a profit-seeking activity. 

 

2.4.1.4. Uncertainty: Cantillon (1755) associated entrepreneurs with wages 

tending to be ‘uncertain’. Howley (1907) referred to the entrepreneur as 

‘uncertainty’ bearer. Knight (1921) made a clear cut distinction between the 

concepts of ‘uncertainty’ and risk. Harper (1996) paid homage to an entrepreneur 

by claiming them to be such individuals who solve ill-specified problems in 

uncertain/complex situations.  

 

2.4.1.5. Decision Making: Turgot (1770) remarked that the capitalist investment 

decision begets an entrepreneur. Shakle (1970) related entrepreneurship to 
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decision making. Casson (1982) observed that prosperous entrepreneurs 

showcase sagacity and sound judgment while indulging to achieve risky 

innovations, which is congruent with good decision making. Choi (1993) had the 

opinion that decision making could be unraveled to be a perception/logical choice.  

 

2.4.1.6. Risk: Knight (1921) endeavored to discern uncertainty and ‘risk’. Casson 

(1982) elaborated upon the idea of ‘risky’ innovation. Schumpeter (1928) detached 

the notion of ‘risk’ from the disposition of an ‘entrepreneur’.  

 

2.4.1.8. Coordinator/ Motivator/Organizer:  Say (1803) expressed that 

entrepreneur ‘coordinates’ and attempts to confluence with the factors of 

production. Howley (1907) described an entrepreneur as a ‘motivator’. Boumol 

(1968) refereed to an entrepreneur as an ‘organizer’. These indicate the leadership 

role of an entrepreneur.  

 

2.4.1.9. Information/knowledge: Bandeau (1771) said entrepreneur process 

knowledge and information. Hayek (1937) focused on the information and 

knowledge of the entrepreneur.  

 

2.4.1.10. Disequilibrium:  According to Schultz (1975) entrepreneurship is the 

capacity to tackle disequilibrium, whilst Krizner (1997) mentioned entrepreneurial 

discovery as an important facet in the phase of disequilibrium.  

 

2.4.2. SOCIOLOGICAL THEORIES OF ENTREPRENEURSHIP  

 

According to Mori (2014), several academicians in this field of study have 

attempted to seek the identification of the conversion of human agents and the 

socio-economic backdrop in which they function, by scrutinizing the role of former 

and ongoing political milieu, socioeconomic institutions and their conjunction with 

one’s morals, inspirations, enticements and their impact on the significant part 

which entrepreneurs play in the society (John Luiz, 2011). The contributors in this 

field of study are as shown in Table-2.4:  
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Table No.2.4 

SOCIOLOGICAL THEORIES OF ENTREPRENEURSHIP 

Year Author School of 
Thought 

Highlight of 
Theory 

Key Terms 

1904- 

1906 

Weber Entrepreneurial 
History 

Entrepreneurship 
determined by 
religious 
concepts 

Religious 
concepts 

1949 Jenks Social 
Marginality 

Development of 
entrepreneurship 
through social 
roles 

Social roles 

1963 Hoselitz Social 
Marginality 

Social and ethnic 
minorities show 
high level of 
entrepreneurship 

Social, ethnic 
minorities 

1971 Young Social 
Marginality 

Resourceful, 
group solidarity, 
reactive due to 
low status 
recognition or 
denial to access 

Group 
solidarity, low 
status 
recognition 

1997 Hannah & 
Freeman 

Evolutionary 
Approaches 

Brought out 
evolutionary 
approach known 
as Population 
ecology focused 
on presence, 
characteristics, 
and changes in a 
population of 
organizations in 
an ecological 
context provided 
by the host 
society 

Evolutionary 
approach, 
Population 
ecology, 
population of 
organizations, 
ecological 
context, host 
society 

1999 Thornton Evolutionary 
Approaches 

Defines 
entrepreneurship 
as the creation of 
new 
organizations 
which occurs as 
a context-
dependent, 
social and 

Creation of 
new 
organizations, 
context 
dependent, 
social and 
economic 
process 
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economic 
process 

2001 Aldrich Evolutionary 
Approaches 

Explore variation 
in organizational 
behavior on 
account of 
intentional 
actions of agents 
seeking solutions 
to actions 

Explore 
Variation, 
organizational 
behavior , 
intentional 
actions, 
seeking 
Solution to 
action 

2002 Stam Evolutionary 
Approaches 

Focus on 
individual rather 
than groups. 
evolutionary and 
institutional 
analysis are 
combined with 
time-geography 
derived by 
economic 
geography 

Focus on 
individual, 
Evolutionary 
and 
institutional 
analysis, time 
geography, 
economic 
geography 

Source: (Cherukara & Manalel, 2015) 

Sociology of entrepreneurship is a study of the association between group 

attributes and the growth of the business activity.  

2.4.2.1. Weber viewed that entrepreneurship is fostered and encouraged by 

religious tenets. 

2.4.2.2. Jenks says that entrepreneurial personality emerges as the result of 

assuming social roles in appropriate environments.   

2.4.2.3. Hoselitz and Young speak about the emergence of entrepreneurship 

form social minority groups, either ethnic or due to low-status recognition. 

2.4.2.4. Hannah & Freeman, and Thornton viewed the development of 

entrepreneurship as a natural outcome of social evolution; Aldrich, sensed 

intentional effort to evolve solutions to actions; Stam says that the time, 

environment and sequence of occurrence determine the result.  
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 2.4.3. PSYCHOLOGICAL THEORIES OF ENTREPRENEURSHIP  

Theories of entrepreneurship pertinent to psychological expanse enable 

researchers to look at entrepreneurship closely with the help personality-based 

concepts undergirding the theoretical framework. The numerous thoughts given by 

various authors regarding psychological theories of entrepreneurship have been 

summarized in table-2.5 below:  

 
Table No.2.5 

PSYCHOLOGICAL THEORIES OF ENTREPRENEURSHIP 

Year Author School of 
Thought 

Highlight of 
Theory 

Key Terms 

1961 McClelland Austrian Entrepreneurial 
pursuits 
represent the 
desired 
moderate risk 
situations, for 
individuals with 
high need for 
achievement 

Moderate risk 
solutions high 
need for 
achievements 

1962 Hagen Austrian Entrepreneur is 
an individual, 
interested in 
solving 
practical and 
technical 
problem, and is 
driven by a 
duty to achieve 

Solving 
problems, 
driven by duty 
to achieve 

1966 Rotter Locus of 
Control 

Those with 
internal locus 
of control will 
give 
heightened 
alertness 
which is 
essential for 
incidental 
learning 
(recognition of 
opportunities) 
with 
spontaneous 
learning 
resulting into 

Internal/ 
external locus 
of control, 
incidental 
learning 
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entrepreneurial 
behavior 

1967 Glade Situational 
Approaches 

A shift of the 
study from the 
entrepreneur to 
behavior of the 
entrepreneur 

Behavior of 
entrepreneur 

1977 Kets de Vrie Psychodynamic 
Model 

Study into the 
psyche of the 
entrepreneur 
and 
conceptualize 
the 
entrepreneurial 
personality and 
a convincing 
explanation 
how it was 
formed 

Study psyche 
of 
entrepreneurial 
personality 

1981 Greenfield 
and Strikon 

Situational 
Approaches 

A new theory 
based on 
‘learning by 
doing’, 
introduce the 
term, ‘symbols’ 

Learning by 
doing, symbols 

1985 Gardner Situational 
Approaches 

Entrepreneurs 
are classified 
into patterns 
whereby they 
are grouped 
sharing similar 
characteristics 

Classified into 
patterns 
grouped 
sharing similar 
characteristics 

2000 Chell Social 
Constructionism 

Entrepreneurs 
are 
distinguished 
from on-
entrepreneurs 
by their 
motivation for 
wealth 
creation, 
capital 
accumulation, 
the ability to 
recognize 
opportunities 
and their 
judgement 

motivation for 
wealth 
creation, 
recognize 
opportunities, 
judgement 
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Source: (Cherukara & Manalel, 2015) 

2.4.3.1. McClelland pointed out that the entrepreneur was one who has a high 

need for achievement and ready to undertake only moderate risk solutions, 

whereas Hagen’s opinion is that the entrepreneur is driven by duty to achieve and 

is interested in solving problems. Achievement is a common factor in these two 

views.  

 

2.4.3.2. Rotter connects the locus of control to entrepreneurial achievement and 

also connects the attitude to incidental learning.  

 

2.4.3.3. Kets de Vries tries to explain the entrepreneur through the study of the 

psyche of the entrepreneurs and opines that it is transcribing the petulance, angst, 

dread, and rebelliousness of childhood into a lucrative activity. 

The psychologists belonging to the School of Situational Approach, Glade shifts 

the attention to the behavior of the entrepreneur, Greenfield, and Strikon introduce 

the concept of learning by doing, and Gardner tried to group entrepreneurs based 

on their behavior patterns.  

 

2.4.3.4. Chell belonging to the school of Social Constructionism says that 

entrepreneurs can be identified by their drive for proliferation and accumulation of 

wealth and their capacity to identify opportunities and their judgment.  

 

Although Economic Theories of Entrepreneurship are more relevant to 

entrepreneurship concept Sociological Theories of Entrepreneurship and 

Psychological Theories of Entrepreneurship are also fulfill some areas of 

entrepreneurship. That is why for a complete understanding of entrepreneurship 

business, all of the above theories are helpful and important.  
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2.5. TYPES OF ENTREPRENEURS 

 

There has been an attempt by a multitude of authors with regards to classifying 

entrepreneurs and small business owners so that a set of typologies and 

taxonomies could then be established. The research conducted by Filion (1998) 

sifted through a myriad of significant typologies prescribed by many authors, and 

his findings have been concluded in table No.2.6 below: 

Table No.2.6 

TYPOLOGIES OF ENTREPRENEURS 

Authors Date Typology 

Collins, Moore et al. 
Collins and Moore  

1964 
,1970  

Two types of entrepreneurs: 

The administrative entrepreneur  

The independent entrepreneur  

Smith  1967  Two types of entrepreneurs:  

1. Craftsman  

2. Opportunist or business 
entrepreneur  

Laufer  1980  Eleven types of entrepreneurs:  

1. The self-employed working alone  

2. Team builders  

3. Independent innovators  

4. Multipliers of existing models  

5. Exploiters of economies of scale  

6. Capital gatherers  

7. Acquirers  

8. Artists who buy and sell  

9. Conglomerate builders  
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10. Speculators  

11. Manipulators of apparent values  

Julien and Marchesnay  1987 

 1998  

Two types of owner-managers:  

1. PIG (perpetuation, independence, 
growth)  

2. GAP (growth, autonomy, 
perpetuation)  

Lafuente and Salas  1989  Four main types of new entrepreneurs 
in Spain, based on entrepreneurial 
aspirations:  

1. Craft  

2. Risk-oriented  

3. Family-oriented  

4. Managerial  

Hornaday  1990  Three types of entrepreneurs:  

1. Craft  

2. Promoter  

3. Professional manager  

Miner (following work by 
Miner, Smith et al.)  

1990 
(1989)  

Five types of owner-managers in 
China:  

1. Senior Citizen  

2. Workaholic  

3. Swinger  

4. Idealist  

5. Hi-Flyer  

Filion  

 

1994, 
1996  

 

Two types of entrepreneurs:  

1. Operator  

2. Visionary  

Siu  

 

1995  

 

Five types of owner-managers in 
China:  
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1. Senior Citizen  

2. Workaholic  

3. Swinger  

4. Idealist  

5. Hi-Flyer  

Source –Filion, 1998  

2.6. MAJOR FUNCTIONS OF ENTREPRENEURSHIP 

 

According to Hebert & Link (2011) for the achievement of enterprise business, a 

business entrepreneur must possess the capabilities of the following functions:  

 

2.6.1. ENTREPRENEURIAL MANAGEMENT 

 

 Drucker (2007) noticed that business enterprise depends on similar standards, 

regardless of whether the business entrepreneurship is a current substantial 

establishment or an individual beginning his or her new pursuit independent 

(Sambo, 2016). It has practically no effect whether the business person is a 

business or a nonbusiness open administration association, nor significantly 

whether the business entrepreneurship is a legislative or nongovernmental 

foundation (Shane & Venkataraman, 2000); (Jafarnejad et al., 2013).  

 

Timmons (1985) explored that the current business faces diverse issues, 

confinements, and requirements from a single business person, and it needs to 

learn distinctive things. The current business, to distort, knows how to oversee yet 

needs to figure out how to be business entrepreneurship and how to develop 

(Takrim et al., 2015). The nonbusiness open administration organization, as well, 

faces distinctive issues, has diverse adapting needs, and is inclined to committing 

diverse errors (Smith & Chimucheka, 2014). Also, the new pursuit needs to figure 

out how to be a business entrepreneur and a particular manual for the act of 

enterprise must be created (Anjum et al., 2012).   



31 
 

2.6.2. MARKETING AND SALES 

The business person can outline and direct statistical surveying considers and to 

dissect and translate examine results; nature with a poll plan and inspecting 

procedures (Adeniyi, 2011). These aides in discovering the market request of the 

item and if there are any issues concerning the nature of items or administrations, 

it ought to be featured through appropriate statistical surveying and assessment. 

Involvement in creating showcasing procedures and building up powers and after 

that arranging suitable deals, publicizing, and limited-time projects and setting up 

a viable system merchant or deals delegate association (Hebert & Link, 2011). 

Current promoting and offering procedures are composed according to clients' 

needs that quicken the business volume. Capacity in sorting out, regulating, 

inspiring and giving promoting backing to an immediate deal constraint; an 

investigating area and deals point of view; and dealing with a business power to 

acquire an objective offer of the market. Offering exercises are done through item 

advancement and market improvement. Involvement in distinguishing, meeting 

and growing new clients, exhibited accomplishment in bringing deals to a close. 

For instance, Internet deals are the most ideal method for an offering. These days’ 

individuals utilize along these lines of offering and acquiring simple. OLX is the 

method for coordinate deals strategy (Adeniyi, 2011). Involvement in recognizing 

the administration needs of specific items and in deciding administration and extra 

parts necessities, dealing with client objections, and dealing with an administration 

association expressed by (Kritikos, 2014) For instance, in the event of an engine 

vehicle, saves merchants fall under this classification. Capacity to arrange and 

deal with the stream of the item from assembling through circulation channels to 

the last client, incorporating commonality with delivery costs, booking procedures, 

transporters, and so on. The best possible idea of inventory network administration 

is executed (Adeniyi, 2011). On the off chance that the dissemination framework 

is great, there is no need for stress for the deficiency of merchandise in a specific 

region. For the positive reaction in the offering side, a business person must follow 

up on the pertinent exercises of showcasing at whatever point and wherever they 

are required (Kritikos, 2014).  
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2.4.3. OPERATION MANAGEMENT  

Sidhu (2015) explains that the business entrepreneurship has finish information of 

the generation forms, machines, labor, and space necessities to create the item; 

involvement in overseeing creation to deliver items inside time, cost, and quality 

imperatives (Olaoye, 2016). As such, all variables of creation are to be used in an 

adjusted and appropriate approach to get the most extreme advantages of the 

enterprise business (Sitharam & Hoque, 2016). A business person has a total 

comprehension of the systems of controlling in-process and completed 

merchandise inventories of materials. Stock controlling is a basic capacity of a task 

since the stock is known as the soul of creation and without its appropriate 

administration and control, the required outcomes may not be accomplished. A 

business person can set up investigation frameworks and models for successful 

control of value in approaching, in-process and completed materials. He screens 

the framework constantly to get positive outcomes in a particular timeframe 

(Sitharam & Hoque, 2016). It is the capacity of a business entrepreneur that he or 

she distinguishes fitting wellsprings of supply, the measure of material in stock and 

knows how to utilize the financial request amount display and other important stock 

administration devices and markdown preferences of mass buys and so forth. The 

business person dependably is flawless in utilizing of all important activity aptitudes 

of enterprise business and can deal with the circumstances in like manner (Olaoye 

(2016).  

 

2.6.4. RESEARCH, DEVELOPMENT, AND ENGINEERING 

Designing coupled with Research and Development (R&D) is the most vital 

capacity of a business entrepreneur because of this capacity, a business 

entrepreneur can comprehend his powerless regions and framework for 

maintaining an enterprise business (Sitharam & Hoque, 2016). Because of this 

capacity, a business entrepreneur recognizes and keeps a judicious harmony 

between long-run ventures at the cutoff points of the right innovation, which draw 

in the most inventive people, and shorter-range investigates in the help of current 

item improvement movement (Sambo, 2015). By this capacity, a business 



33 
 

entrepreneur appropriate plans and guides the significant people to utilize the 

required time and spending plans for item improvement and generation designing 

for better aftereffects of enterprise and all pre-creation exercises essential for 

advancement programs (Sitharam & Hoque, 2016). A business entrepreneur to 

plans and coordinates builds in the last outline of another item for fabricating and 

in the designing and testing of the creation procedure to make another item and 

after deals impacts (Fatoki & Asah, 2011). The business people contribute by and 

by to research, improvement, as well as building on account of a la mode top to 

bottom information of the advancements in which an enterprise is included. Since 

a business entrepreneur is a key individual who knows every one of the upsides 

and downsides of innovative work and building that is the reason he generally 

attempts to be enhanced by these abilities.  

 

2.6.5. FINANCIAL MANAGEMENT 

 

This capacity demonstrates that business entrepreneurship gets the required 

assets and manual for plan spending plans since they know the sources and 

employment of assets whether they are of short-or long haul in nature (Fatoki & 

Asah, 2011). Since a business entrepreneur is a man who has the learning of 

bookkeeping, fund, and ventures that is the reason he can consider the budgetary 

articulations and investigate them for future basic leadership. Because of his 

auspicious endeavors, the cash administration issues resolve effectively. A 

business entrepreneur thinks about income examination; make back the initial 

investment investigation; commitment investigation; planning and benefit 

arranging procedures; benefit and misfortune, asset report, and present esteem 

examination of the degree of profitability and compensation time of any venture by 

capital planning (Sitharam & Hoque, 2016). A business person is a pragmatic 

individual and knows extremely well about speculations of additional supports 

accessible in the enterprise and he can deal with the required assets if necessary 

through the accessible assets effortlessly that is the reason with no money related 

issue and botch, a business may run successfully and usefully (Petković et al., 

2016). 
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2.6.6. GENERAL MANAGEMENT AND ADMINISTRATION 

 

It demonstrates that a business entrepreneur is a man who can bring up the normal 

issues and plan to dissect their causes, and plans to take some compelling 

activities to understand them carefully for positive outcomes. A business person 

can impart successfully and obviously, both in discourse and in composing, to the 

media, the general population, clients, associates, and subordinates (Raza & Irfan, 

2017). A business person can set sensible and feasible objectives, recognize 

obstacles to accomplishing the objectives and create definite activity intends to 

accomplish those objectives and to plan claim time deliberately. Basic leadership 

is the center capacity of a business entrepreneur to maintain the business 

undertakings easily and conveniently (Sitharam & Hoque, 2016). The business 

entrepreneur has the expertise in sorting out undertaking groups, defining venture 

objectives, characterizing venture errands, and observing assignment culmination 

with confronting every one of the constraints and issues. The business person can 

work successfully in an arranging circumstance; a great business entrepreneur 

arrangements the circumstances well in time and endeavors to get good 

outcomes. The business person can set up finance, procuring, remuneration, and 

preparing capacities (Petković et al., 2016). It very well may be said that business 

entrepreneurship dependably have enough information on administration and 

organization and they can deal with the circumstances effectively.  
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2.6.7. PERSONNEL MANAGEMENT 

 

The business entrepreneur can comprehend the connections between 

undertakings, the pioneer, and the adherents and know to oversee effectively, 

regulate, and control exercises of others through bearings, proposals, motivation, 

and by applying the correct systems (Petković et al., 2016). A business person can 

tune in to others painstakingly and comprehend their issues and resolve them 

adequately. A business entrepreneur is a helping individual. He or She helps other 

people and helps other people whether they are workers, clients or any of the 

partners the enterprise business (Raza & Irfan, 2017). A business entrepreneur 

does positive and valuable feedback to other people; furthermore gets criticism 

from others without getting to be cautious or pugnacious. He can defy contrasts 

straightforwardly and to manage them until the point when a goal is gotten (Sambo, 

2015). He can cooperate with other people in seeking shared objectives. He can 

choose and delegate the duty to subordinates and to mentor them in the 

improvement of their administrative capacities. He can make an atmosphere and 

soul helpful for the elite; the capacity to press for higher execution while 

compensating function admirably is finished. A business entrepreneur dependably 

a full direction of all workforce management (Fatoki & Asah, 2011). 

 

2.7. ENTREPRENEURSHIP ROLE IN NATIONAL GROWTH 

 

According to Charantimath (2017), an entrepreneur contributes in the national 

income in different ways, for example, (1) Contribution to GNP and per capita 

income: Entrepreneurs contribute to economic stability by introducing new 

products and services in the market and encourages effective resource 

mobilization (P. Mbhele, 2012). This helps in not only increasing the per capita 

income of the people in the country but boosting the gross national product (GNP) 

as well (Roja, 2014). (2) Employment generation: The government is limited in its 

ability to create employment opportunities for the country’s population. 

Entrepreneurs perform a beneficial part in decreasing the unemployment issues of 

a country. Entrepreneurs are not only self-employed but also employ others (Das, 
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2014). (3) Balanced regional development: The development of enterprises in less-

developed regions promotes balanced development in the country. 

Entrepreneurship stimulates the distribution of wealth and income to more and 

more individuals and geographical areas to benefit the larger sections of society. 

(4) Promotion of export and trade: Entrepreneurship promotes the country’s export 

trade and earns foreign exchange and in case of need this earning can help 

combat the country's import dues requirements. International trade brings 

economic strength and techno-economic reliance (Siagh et al., 2015). (5) An 

embellishment of the standard of living: Entrepreneurs blaze the trail for an array 

of products and services so that they can secure a considerable position in the 

market. This increases completion in the market and makes it possible for people 

to avail of a better quality of products and services at lower and more competitive 

prices, resulting in an improvement of the country’s overall standard of living. (6) 

Increased Innovation: With the liberalization of the economy of a country, the 

increased competition in the domestic and international market encourage 

entrepreneurs to be more creative. (7) The overall development of the economy: 

Entrepreneurs create new technologies for advancement, bring new products, 

apply new procedures, and new service activities that become the next trend of 

new industries, and these, in turn, drive the economy. Entrepreneurs are change 

agents in society (Mbhele, 2012). They create wealth and value and generate 

employment in society and this leads to social and economic growth 

(Charantimath, 2017).  

 

2.8. GENERAL CONCEPT OF SMEs 

 

The small and medium enterprises (SMEs) have an immediate ramification on the 

advancement of enterprising endeavors and expansion of mechanical division. 

SMEs' area incorporates a whole non-agricultural fragment of the national 

economy (Ciubotariu & Sorin, 2013). The SMEs are consistently credited with 

making imaginative practices and predicting new market openings. The 

administration has strengthened these positive economic externalities through 

approach projects and assigned help structures. Venture affiliations consistently 
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stir imaginative learning by setting up and supporting developing organizations 

through worth making subsidizing practices. Along these lines, the venture 

affiliations industry monetarily underpins pioneering movement for financial 

development and administers and supports the development of the SMEs (Roja, 

2014). These demonstrate that the venture affiliations industry grasps esteem 

making openings dependent on sound organizations with endeavors that have 

constrained track records and less formal control components (Mbhele, 2012). The 

small and medium enterprises are assembled into scaled downscale, small, and 

medium enterprises. A SMEs (business undertaking) is ideally, not an open 

obliged association, which does not use more than 250 individuals (Kabir et al., 

2012). As indicated by the World Bank guidelines, an undertaking comprising of 1 

to 20 laborers with a yearly turnover of not exactly or equivalent to 10 million dollars 

is considered as a small enterprise and an enterprise with 21 to 250 specialists 

and not exactly or equivalent to 50 million dollars of yearly deals is called as 

medium-sized business enterprise (Berisha & Pula, 2015). 

 

2.9. SMEs IN PAKISTANI BACKDROP 

  

Dar, et al., (2017) expressed that there exists a lack of uniform and coherent 

meaning of the concept of SMEs in Pakistan. Several organizations have 

presented their definitions, thus characterizing SMEs in several ways; such 

organizations include the SME Bank, SMEDA, Pakistan Bureau of Statistics (PBS) 

and State Bank of Pakistan (SBP). Securities and Exchange Commission of 

Pakistan (SECP), under the fifth schedule to Companies Ordinance, 2015, further 

sorted large, medium and small organizations only. To present a brief picture: 

SMEDA identifies an SME based on the number of representatives and an all-out 

number of profitable resources. The SME bank makes use of the main all 

outnumber of advantages as the standard to gauge whether a business is SME or 

not. PBS concerns itself just with the strength of the workforce when defining an 

SME, while SBP's notion of an SME primarily weighs on the nature of the business, 

the latter’s various representatives, a measure of capital utilized and net deals 

esteem per annum.  
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As indicated by the Small and Medium Enterprise Development Authority 

(SMEDA), such a business will be announced as an SME which has up to 250 

workers and paid-up capital up to Rs. 250 million and a yearly turnover of Rs. 250 

million (Khalique et al., 2011); (J. A. Qureshi et al., (2016) elucidated that the 

progress of small and medium-sized enterprises (SMEs) holds a central role 

player’s position in the improvement and advancement of the nation. An imperative 

job is undertaken by SMEs in the replenishment of an economy (Roja, 2014). 

Pakistani SMEs suffer from a lack of commitment when contrasted with different 

nations, yet their significance cannot be overlooked or refuted. The SME sector is 

challenging various issues that made it difficult to add to the country's GDP 

(Khalique et al., 2011). Small and medium-sized enterprises (SMEs) undertake a 

remarkable job in the financial, modern and social advancement of a nation. A 

large portion of the created nations yields the significance of the SME sector in 

helping their economies. SMEs undertake a particular job in the improvement, as 

it has been a wellspring of business creation and pays age. These add to the 

improvement of a country in keeping up the standard of life by expanding the salary 

of the individuals. SMEs have a remarkable commitment to the advancement and 

intensity of the economy (Roja, 2014).  

 

Chughtai (2014) clarified that SMEs' businesses are portrayed into two vital 

arrangements: (I) microenterprises and (ii) Small and medium undertakings 

concerning the element of laborers and capital regard. Pakistan's economy 

depends upon the small and medium enterprises which have a wonderful 

responsibility to the GDP of Pakistan through the charge of made items to remote 

countries. Khalique, et al. (2011) demonstrated out that due the essential 

responsibility of SMEs in the GDP in the making countries, remarkable duty of this 

part to the admission portion, the organization of Pakistan is as of now has 

revolved around the headway of little and medium endeavors or little undertaking 

associations in all through the country (Roja, 2014). There are roughly 2 million 

Micro Small and Medium Enterprises in Pakistan. These incorporate 400,000 

Manufacturing units, 600,000 Service division units and 1 million exchange part 
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units (retailers) as talked about by Athar & Aamir (2004). It is further expressed 

that normal contribution to GDP is above 90% of all endeavors in the nation 

regarding numbers however they contribute roughly 11% to GDP. SMEs utilize 

generally 80% of the total non-agricultural labor force in the country (Chughtai, 

2014). 

 

2.10. REASON FOR REVIEW OF LITERATURE   

 

Literature review means the review of the existing study about a particular topic by 

the present and past research scholars regarding any grey area that shows the 

views for such study up to today in the globe and that a researcher wants to study. 

The literature review is not about finding out some new information regarding the 

future but it based on the secondary sources who have already written on a 

particular topic (Singh, 2017). A literature review concentrates only on the relevant 

academic literature and the central interest is always on the data collected or the 

theories put together by recognized experts in the field. A literature review thus 

involves these steps: 

1. Looking for solid, precise and forward-thinking material on the theme or subject.  

2. Perusing and condensing the key focuses of this literature.  

3. Blending these key thoughts, speculations, and ideas into a summary of what is 

known.  

4. Examining and assessing these thoughts, hypotheses, and ideas  

5. Distinguishing specific areas of discussion or debate  

6. Setting up the ground for the utilization of these ideas to new research 

According to Hart (1998), the main points of literature are shown in figure 2.1 below 

: 
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Fig. No.2.1 

 

 

 

 

 

 

 

 

 

  

 

2.11.GREY AREAS OF ENTREPRENEURSHIP IN PAKISTAN 

The researcher reviewed the literature internationally and nationally that indicated 

the problems and prospects of entrepreneurship. The major grey areas of 

entrepreneurship are shown in figure No. 2.2 below: 

Fig. No.2.2. GREY AREAS OF ENTREPRENEURSHIP 

Need of Sufficient 
Funds

Lack of Effective 
Managerial Skills

Need of Modern 
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Need of Adequate Basic 
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Stability in Business 
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Need of Proper 
Accounting System

Need of Upgraded 
Technology
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2.11.1. INTERNATIONAL BASED EVIDENCE 

 

The studies have already been done in India, Bangladesh, Iran, Tanzania, Ghana, 

Nigeria, USA, England, and Saudi Arabia show that entrepreneurial skills such as 

using of effective managerial skills, applying of modern marketing techniques, 

making sure for having the sufficient funds, practicing of proper accounting system, 

having adequate basic infrastructure, and use of modern technology at the 

business place are the basic skills for making a business successful. The proposed 

entrepreneurial problems that have been reviewed thematically and already 

studied globally are shown as:  

 

2.11.1.1. EFFECTIVE MANAGERIAL SKILLS 

 

Rugaiyah (2015) studied in Indonesia and highlighted that the effective managerial 

skills consist of organizational skill, technical skill, conceptual skill, human skill, 

decision-making skill, administrative skill, leadership skill, behavioral skill, and 

diagnostic or analytical skill. Managerial capacities impact the exhibition of SMEs. 

Managerial experience, training, learning and start-up experience are used to 

measure managerial skill (Robinson, 2017). The study in South Africa has shown 

a large number of respondents i.e. 59.16% agreed that managerial capability and 

skills shortage is the main factor that affects the performance of entrepreneurship 

business (Sitharam & Hoque, 2016). An investigation was done in Nigeria by 

Olaoye (2016) that most of the students after completion of their studies are jobless 

due to the lack of effective managerial skills in the country. (Cooney, 2012) had 

studied in Malaysia on management skills of entrepreneurship and found that 

about 96% of managerial factors become the reason for the failure of 

entrepreneurship business (Yahya et al., (2011). Al-Ghamri (2016) explained in 

Saudi Arabia that the use of management skills by entrepreneurs is the key to 

success. Sebikari (2014) had studied in Uganda and found that entrepreneurship 

capital, entrepreneurial knowledge, and capacity must be improved for 

improvement of entrepreneurial performance (Mkubukeli & Tengeh, 2015); 
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(Zandisile Mkubukeli, 2016). According to Khan & Khalique (2014), the use of good 

managerial skills is the most ideal way for business results. Olaoye (2016) studied 

in Nigeria and advised that a successful entrepreneur always sets realistic and 

achievable goals, organizes and manages resources that are essential for 

management skills in business. Ahammad & Moudud-Ul- Huq (2013) had studied 

in Bangladesh and found that lack of entrepreneurship knowledge among the 

entrepreneurs is a big barrier. Karmakar & Chanu (2017) had studied in India and 

pointed out that deficiency of training, poverty, illiterate, unskilled and untrained 

manpower, government taxing policy, tax rate, and tax holiday facility affect the 

development of small and medium entrepreneurship businesses (Yahya et al., 

(2011). In the same study, 50 % of the respondents agreed that the absence of 

research and development is a barrier to small and medium entrepreneurship 

businesses (Abdul Naeem, 2013). It is true that research and development (R&D) 

is done to improve the quality of existing products, and innovating new products 

(Obaji & Olugu, 2014). Olaoye, (2016) cited that due huge amount of investment, 

for Bangladeshi entrepreneurs at micro, small and medium SMEs level research 

and development is not possible. 

  

It is the responsibility of the entrepreneurs that they should know how to create a 

conducive environment for productivity and efficiency (Zandisile Mkubukeli & 

Tengeh, 2016). Odii & Njoku (2013) explored that detecting fraud, dousing or 

diffusing industrial tension and crisis are excellent management skills. An 

entrepreneur must be able to communicate with multicultural people to run the 

business among different cultural and traditional people easily. According to 

Olaoye (2016), good entrepreneurs always do the management decision-making 

process and effective control without facing problems. Papulová (2007) studied in 

Slovakia and pointed out that management and administration knowledge is very 

essential for entrepreneurship business. He identified some basic components of 

effective management such as creativity works or ability to find new solutions for 

existing problems, having sense of predictions that help in making future planning, 

goal setting ability in the organization and having the ability to achieve such goals 

and objectives, self-confidence for decision making and understanding, ability for 
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taking positive initiatives, having courage for decision making, decision making 

under risky situations, taking care of social values and norms, good behavior, 

confident in achieving success in business, and clear vision about future 

circumstances (Olaoye, 2016). Papulová (2007) further explained that an 

entrepreneur must have the ability to utilize the potential strength of the workforce 

engaged in a certain business (Lovely Parvin et al., (2012). Adisa et al., (2014) 

have studied in Nigeria and found that improper business and management skills 

and knowledge are some of the major issues of entrepreneurship failure. Before 

this, Onugu (2005) also studied in Nigeria and found that Shortage of suitable and 

sufficient administrative and entrepreneurial abilities, and shortage of a vital 

arrangement, marketable strategy, progression plan, satisfactory infrastructure 

set-up, transparent operational framework, etc. are the main causes for failure of 

SMEs in Nigeria.  

 

Cooney (2012) reported at Denmark that due to some external barriers such as 

labor market conditions, market competition, government strategy, financial 

conditions, enactment, access to business sectors and some inner hindrances, for 

example, mental and inspirational elements, the executives ability, subsidizing, 

lack of orders, sales/marketing limit, poor product and service, entrepreneurship 

business is not flourishing properly. Viable administration aptitudes can be created 

through preparing, coaching, and experience as explained by Mabey (2011) in the 

UK in his book on “Developing Effective Managers and Leaders”. Powerful 

administrative aptitudes are the fundamental quality of a fruitful enterprise however 

sadly, there is a considerable measure of administrative issues that influence the 

execution of this field (Onugu, 2005). Without their perpetual arrangement, any 

enterprise won’t give positive outcomes as explained by Arasti et al., (2012) in Iran 

and also emphasized the training of entrepreneurs. Effective managerial skills are 

needed for the successful management of small and medium enterprises but 

actually, there is a lack of these skills (Papulová & Mokroš, 2007). It is observed 

that the majority of the business entrepreneurs are either uneducated or non-

metric or hardly educated up to matric level (Abul Kashem et al., 2012) ; (Shabbir 

et al., 2016). Lack of entrepreneurial knowledge is also a barrier in the way of 
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success (Mabey, 2011). Agwu & Cletus Izunwanne Emeti (2014) studied in 

Nigeria, had explored that 61.82% of the respondents thought that lack of 

management skills may be the main reason for the slow performance of SMEs. 

 

Lack of experience seriously influences the proficiency of a newly opened business 

as studied by Acs et al., (2016); Acs & Armington (2004) in Germany. At the 

government, the training for entrepreneurial business is very much essential 

(Abdul, 2018). However, such facilities are available for urban entrepreneurs as 

discussed by Kabir et al., (2012) in Bangladesh and insisted on financial capital 

that includes cash flows as well as an amount of capital and it can add to 

consumption as well as the production of entrepreneurship (Onugu, 2005). Lack 

of talented and prepared labor is a further obstacle to business enterprise 

development (Rauch & Hatak, 2016). Beneficial business requires talented and 

prepared labor that have more prominent yield, less wastages, and unmatched 

nature of as cited by (Alauddin & Chowdhury, 2015) who had studied in 

Bangladesh and discovered that SME business people especially have less 

managerial abilities and are unable to survive in a failure market (Madhukar, 2016). 

(Yadav & Unni, 2016) has given the idea of administrative training for SME 

business entrepreneurs and expressed that the shortage of a skilled workforce is 

a cause of failure. Shortage of quality assurance, scarcity of resources, and high 

employee turnover, lack of entrepreneurship skills, inability to maintain product 

quality, high-interest rate, absence of responsibility to advancement and consumer 

loyalty, and absence of innovative work offices are extremely less in Bangladesh, 

for SMEs, owing a retail space is over the top expensive in the significant urban 

communities and therefore numerous clients are not intrigued to purchase 

products and services from SMEs because they cannot pass judgment on the 

quality until they physically inspected the product (Alauddin & Chowdhury, 2015); 

(Grimmer, 2015). Turnover rates of employees are high for such a situation 

(Mabey, 2011). Ikupolati et al., (2017) had studied in Nigeria and pointed out that 

the conceptual and technical skills of entrepreneurs which make the administrative 

aptitudes add to the development of SMEs (Acs and Armington, 2004). Ikechukwu 

(2014) further called attention to that there are a lot of difficulties, yet there are 
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additionally prospects particularly when assets as capital and HR one made 

accessible in a helpful domain (Mustapha & Subramaniam, 2016). Urban business 

people have more specialized learning as compare with the rural business 

entrepreneurship (Mkubukeli & Tengeh, 2015). The shortage of administration 

skills makes an obstacle for the advancement of rural as well as for urban 

enterprise organizations as studied by Fatoki & Asah (2011) in South Africa. The 

purchase of basic materials is likewise an extreme undertaking for such 

organizations as communicated by Muruganantham & Natarajan (2015). Low 

quality of items is also a major issue (Ibrahim et al., 2017). Because of the lack of 

accessibility of standard devices and hardware and low quality of basic materials, 

the huge majority of the junk food enterprise organizations create average quality 

items as concentrated by Zaki et al., (2008). Violation at private and government 

levels is also an incremental issue for the fast-food business (Avnimelech et al., 

2011). Chepurenko (2015) had studied in Russia and stated that there are a few 

explanations behind influencing the small and medium ventures business, for 

example, the shortcoming of the market economy, generally speaking, the 

constrained enthusiasm to thoughts that were created by watching enterprise in a 

dynamic, loped economy and 'the predominance of "inefficient business", the 

confined ability of business colleges and the board projects to seek after their very 

own exploration extends in the field of business enterprise; and absence of 

research financing, etc. (Avnimelech, 2011). 

 

2.11.1.2. MODERN MARKETING TOOLS 

 

According to Rahnama & Beiki (2013) modern marketing represents the needs and 

values of costumers and society. The modern marketing concept encourages 

entrepreneurship businesses for replacing the traditional way of marketing. 

Hossain & Rahman (2017) explained that online marketing is an easy and effective 

way of modern marketing. Adeniyi (2011) studied in Nigeria and disclosed that the 

1950s were an emergency for marketing contemplations as the regular discourse 

progressed toward becoming saturated with science. Vladimirovna (2017) had 

studied in Russia, emphasized on ‘4Ps’ model (Price, Product, Promotion, and 
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Place) is a viable idea even today. Promoting is regularly characterized as every 

one of the exercises associated with the exchange of merchandise from the maker 

to the buyer, including publicizing, transporting, putting away, and offering. For 

another business, be that as it may, promoting implies offering.  

 

Alauddin & Chowdhury (2015) had studied in Bangladesh and found that bad 

quality of the product may be an obstacle for the growth of SME sector as a whole 

and failure to market SME product is also a problem and SMEs are unable to use 

the Integrated Marketing Communication (IMC) tools. Wadhwani & Jones (2006) 

have studied in the USA, “most business areas have particular advertising 

procedures that work best for them and have just been incorporated”. Alauddin & 

Chowdhury (2015) cited that a business entrepreneur can likewise build up a 

record of imminent clients by gathering names or mailing records from 

neighborhood houses of worship, schools, and local gatherings or different 

associations.  

 

Kelly et al., (2013) reported in the USA that enterprise advertising turned out in 

1982 at a gathering at the University of Illinois, Chicago supported by the 

International Council for Small Business and American Marketing Association, two 

of the biggest expert and scholastic relationship in these fields. Onugu (2005) 

studied in Nigeria and found that in the prescribed procedures of effective business 

people regularly overlook conventional promoting ideas. Ahammad & Moudud-Ul- 

Huq, (2013) had studied in Bangladesh and pointed out that 88 % of the 

respondents strongly agreed that no marketing facility is available to small and 

medium entrepreneurs and 74 % of the respondents agreed that even the 

marketing information facility is a major issue to the small and medium 

entrepreneurs. Even they do not know how to use the promotion activities (Barisic 

& Vujnovic, 2018). In this specific situation, Burton et al., (2016) stated that 

marketing implies every one of the exercises associated with the exchange of 

products from the maker to the buyer, including publicizing, transporting, putting 

away, and offering. Barisic & Vujnovic (2018) stated that there was the weak 

presence of Croatian companies in social media and the inadequate use of social 
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media for marketing purposes to increase business efficiency, but when they 

asked from general public regarding this, 89% of the respondents replied in favor 

of the social media marketing strategy in the company that is a way of modern 

marketing tool and only 11% respondents in favor of old marketing methods. 

Burton et al., (2016) clarified that publicizing and advancement are fundamental 

advertising devices. Daily paper, magazine, TV, and radio notices are successful 

for achieving huge quantities of buyers (Barisic & Vujnovic, 2018). Printing fliers 

are more affordable which can be sent to forthcoming clients, gave out a way to 

the entryway, or showed in organizations that allow it. New firms ought to send 

official statements to media outlets. A neighborhood daily paper may distribute a 

component of the startup. A TV or radio station may talk with its proprietors. This 

can be exceptionally powerful in producing deals. Vergragt (2006) studied in 

Boston, called attention to that advanced promoting apparatuses cover an 

objective market, client needs, coordinated showcasing, and benefit. The 

utilization of current devices of showcasing is the interest of the present time 

because the utilization of electronic media has expanded and the impact of 

promoting whether it is through print media or by electronic media it makes the 

constructive outcomes for making a business ubiquity (Barisic & Vujnovic, 2018). 

The facts confirm that advertising makes an interest in an item and quickens the 

offers of a business enterprise. The old strategies for promoting must be 

supplanted with the cutting edge instruments, generally, such organizations may 

confront showcasing issues, for example, the effect of competition. Ionita (2012) 

studies in Romania and found that about 95% business is from small and medium 

companies so there must be developed a proper entrepreneurship marketing 

system that must cover the modern marketing tools which is a basic need for 

flouring of such businesses not only in Romania but in other parts of the world. 

Significant issues looked by advertisers are the issue of institutionalization and 

competition from extensive scale units. Abdullah & Ahcene (2011); Venkateswarlu 

& Ravindra (2015) studied in India and disclosed that lack of funds for publicity and 

advertisement of the products are serious financial problems in the study area. 

Kritikos (2014) studied in Germany and found that there were some liking facts of 

entrepreneurs such as entrepreneurs increase the economic development by 
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presenting inventive innovations, items, and administrations; expanded challenge 

from business people moves existing firms to turn out to be progressively focused; 

business entrepreneurs give new position openings in the short and long term; 

entrepreneurial action raises the efficiency of firms and economies; business 

entrepreneurs quicken basic change by supplanting set up, sclerotic firms and 

there are some disliking facts of entrepreneurs, for example, just a couple of 

individuals have the aspiration to progress toward becoming business 

entrepreneurs; business people face a critical danger of disappointment, and the 

expenses are some of the time borne by citizens; In the medium term, 

entrepreneurial exercises may prompt cutbacks if existing firms close; An 

abnormal state of independent work is not a decent marker of enterprising 

movement; business cannot prosper in an over-managed economy. Hebert & Link 

(2011); Robert Blackburn & Smallbone (2014) and pointed out the barriers facing 

by entrepreneurship business such as financial barriers, socio-cultural, and 

financial barriers. Rani & Sinha (2016) had researched in India and pointed out 

that 84.2% of respondents agreed that they face problems of lack of marketing 

skills and 94.8% of respondents are facing problems of unfavorable market 

behaviors in the study area. Either such businesspeople maintain a strategic 

distance from the limited time exercises or they do them at a small level which 

might be deficient for the advancement of their items accessible in the market 

(Kritikos, 2014). Gadde & Snehota (2001) had studied in Sweden and explored 

that innovation capability of SMEs is one of the unique attributes of this part with 

an attention on adaptability and market needs. The accomplishment of creative 

exercises embraced by SMEs have appeared, both in creating markets by 

presenting new or improved items and through progress and advancement in 

hierarchical procedures and advances of each organization, including conveyance 

forms. From this point of view, the examination stops just to break down the limit 

of SMEs to make destinations and introduce new products in the market (Bettinelli 

et al., 2014). 
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2.11.1.3. UPGRADED TECHNOLOGY 

 

 Rasiah et al., (2017) stated that upgraded technology means an updated version 

of existing technology in the use of the small and medium enterprises and the 

purpose of upgraded technology is improved and updated product features, 

including performance, product life, usefulness, and convenience. The authors had 

addressed the technological up-gradation gap in Indonesia, Malaysia, the 

Philippines, South Korea, and Thailand. Alauddin & Chowdhury (2015) who had 

studied in Bangladesh and emphasized for use of upgraded technology by the 

SME sector (Fairlie & Chatterji, 2011). The vast majority of SMEs are portrayed by 

neighborhood innovation and they are associated with improving their current 

generation systems and procedures. (Goutam & Sarkar, 2015) explored in India 

and explained that technology aids in entrepreneurial development and also 

stimulates innovative changes that help entrepreneurs positively. They quoted 

“Innovation is a quickening agent,” (Jim Collins) cited by Fairlie & Chatterji (2011), 

who studied Silicon Valley in the USA. Petković et al. (2016) studied in Bosnia and 

Herzegovina, cited that “innovation” includes three characteristics which are 

contraptions and instruments to renovate human ability to shape nature and handle 

issues, (for instance, a sled and nail), learning of how to make things or how to 

deal with issues, (for instance, to make an atomic bomb), and culture (our 

understanding of the world, our regard systems). Jafarnejad et al. (2013) studied 

in Iran and found that some specific boundaries of enterprise improvement were 

arranged in Iranian SMEs due to the use of upgraded technologies (Abul Kashem 

et al., 2012) ; (Barringer & Ireland, 2016). 

 

Goutam & Sarkar (2015) additionally expressed that innovation can encourage 

business advancement in various routes, for example, identifying new imaginative 

thoughts and openings. Encourages choice for wandering, aides in the array of 

assets, advance item and administration arranged innovative work (R&D) (Fairlie 

& Chatterji, 2011). Hunjet et al., (2018) had studied in Croatian and stated that a 

large number of entrepreneurs are depending up the use of new and modern 
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technology. Onugu (2005) studied in Nigeria and found that lack of access to 

appropriate technology (Braunerhjelm, 2010). Different devices and methods for 

simple and possible improvement choice; simple stockpiling and enhanced sharing 

of data; computerization and motorization are necessary for entrepreneurship 

progress (Gunter, 2012). Increment in proficiency and portability are not possible 

without the upgraded technologies indicated in research done in Bangladesh by 

Rashid, (2012). According to Sitharam & Hoque (2016) who had studied in South 

Africa, discovered that SMEs are still stalled by their lack of technological use. 

Without the use of upgraded technology, these small businesses may not compete 

in the market. About 81.82% of SME owners/managers believe that technological 

advancement will improve business performance (Fairlie & Chatterji, 2011). 

Roja (2014) had investigated the certainties in Romania concerning the innovation 

business enterprise and entrepreneurial methodologies and referred to various 

discoveries in their examination, for example, as indicated by Schumpeter, the 

most essential capacity of business people is to change or to rehash the example 

of significant worth age by abusing developments (Rashid, 2012). The new 

financial setting portrayed by globalization, learning, expanding job of development 

in territorial advancement frameworks and the significance of mechanical business 

as a factor in the wealth creation delivers the ascent of new sorts of innovative 

organic networks as concentrated in India by Venkateswarlu and Ravindra (2015). 

The inspiration driving why a couple of zones are additionally created than others 

lies in the productive usage of new advances and mechanical business enterprise 

improvement. In the investigation of Roja (2014) characterized mechanical 

enterprise as the style of business authority that includes recognizable proof and 

human asset high-imminent capitalization, innovation concentrated business 

openings, overseeing quickened development and noteworthy threat taking as it 

was studied in Ireland by Doran et al., (2016). Further, in a similar report, it is said 

that mechanical business enterprise as the procedures of gathering assets, 

specialized frameworks, and systems by an entrepreneurial dare to seek after 

circumstances as studied in Maryland and Virginia by Shane (2008). Innovation 

based business enterprise gets more curiosity, advancements and R&D items on 

the business sectors. On the off chance that innovation is included, business 
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enterprise comprises carrying critical changes into the standard markets and new 

ones appeared differently about the more traditional business endeavor. 

Saemundsson (2003) examined in Sweden and reasoned that for a businessman 

in the field of development, opportunity affirmation starts with the identifying of a 

need or a change and terminations with innovative courses of action in which future 

arranged money related regard is endorsed and saw. Onugu (2005) considered in 

Nigeria and found that absence of logical and mechanical learning and skill, for 

example, the event of poor scholarly capital assets, for example, absence of 

hardware, absence of procedure innovation, absence of specialized aptitudes, 

Inability to fulfill stringent universal quality guidelines (Rashid (2012).  

 

In the expressions of Radošević & Yoruk (2015) of London, it is stated that the 

overhauled innovation implies is to the utilization of the new and quick machines 

for enhancing the business entrepreneurship work and productivity and 

supplanting with the old and moderate framework (Link, 2017). Fast food business 

entrepreneurship are utilizing old and customary techniques in the generation that 

have nearly be obsoleted on the planet as pointed out by Roja (2014) in Romania 

and emphasized on that the developed countries have understood the main role 

that information technology has on society and economy and developed strategies 

to boost, certify and quicken the creation of start-ups in information technology field 

supported by (Agwu & Cletus Izunwanne Emeti, 2014). Ahammad & Moudud-Ul- 

Huq (2013) who had studied in Bangladesh that 26 % of the respondents agreed 

that small and medium entrepreneurs use old technology for producing goods and 

services that are unable to compete with the international products available in the 

market and ultimately the local entrepreneurs lose income day by day. Applicable 

training with IT instruction is required for standing their organizations at the 

worldwide norms (Radošević & Yoruk, 2015). The greater part of the associations 

are utilizing low wage workers and the larger part of such representatives might be 

less taught, less experience, having the less specialized learning and they can’t 

utilize the cutting edge and redesigned advancements in the small ventures or 

enterprise organizations (Radošević & Yoruk (2015). It is expressed that numerous 
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business people have neglected to receive present-day innovation and they never 

get the business notoriety in a specific field.  

 

2.11.1.4. SUFFICIENT OF FUNDS 

  

Finance acts as the lifeblood for an entrepreneurial business. Without sufficient 

funds, no innovation and development work is not possible (Markova & Mircevska, 

2009). Financial institutions' credit processing, due to the fulfillment of legal 

requirements and other constraints, is difficult for those entrepreneurs who are less 

educated and untrained (Alauddin & Chowdhury, 2015). About 72% of the SME 

owners and managers in South Africa found it a big challenge of getting the 

required finance for their business (Sitharam & Hoque, 2016). Sambo (2015) 

stated that entrepreneurs had challenges in obtaining business start-up finance 

and sources of business finance for young entrepreneurs due to the conditions of 

limited to personal savings, family, and friends in developing countries. Alauddin 

& Chowdhury (2015) who had studied in Bangladesh pointed out that 60% of SME 

entrepreneurs depend upon bank loans for operating their SME businesses and 

unfortunately, access to institutional finance for such SMEs is available not less 

than 30% only. Fatoki & Asah (2011) studied in South Africa and found that 91% 

of the respondents needed external finance from commercial banks. Markova & 

Mircevska (2009) studied in San Francisco, USA and disclosed that for longer 

survival in the market the entrepreneurs must depend upon their investment rather 

than bank credit because self-investments minimizes the external risk factor for 

the entrepreneurs. They further added that initially funds are arranged by 

entrepreneurs themselves from internal sources because initial borrowing is very 

risky. Alauddin & Chowdhury (2015) who had studied in Bangladesh and pointed 

out that 60% of taking a bank loan to operate their SME business. Petković et al., 

2016) studied in Bosnia and Herzegovina cited that 83.64% of the population 

believes that there should be a state-owned bank in the country to provide credit 

facility to entrepreneurs. According to Adisa et al., (2014) who had studied in 

Nigeria and pointed out that shortage of sufficient funding and incapability to 

differentiate business capital from personal money is the major issue of 
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entrepreneurship failure. Venkateswarlu & Ravindra (2015) studied in India and 

found that inadequate amounts advanced through financial institutions, shortage 

of funds for the promotion of the products, high rate of interest on acquired finance, 

large security requirement and high transaction cost were found as serious 

financial problems perceived. Kerr & Nanda (2009) communicated that financing 

limitations are one of the greatest concerns affecting imminent business 

entrepreneurship around the globe. Research uncovered numerous issues with 

reserves that influence a business person’s the same old thing. Benefiting of credit 

offices is now and again assuming the job of an impetus for business. Onugu 

(2005) had studied in Nigeria and found that shortage of easy access to finance, 

meager and insufficient documentation of business proposals, lack of appropriate 

and sufficient collateral, high cost of administration and management of small 

loans as well as high-interest rates. A large portion of the business 

entrepreneurship neglect to get outside assets because of the lack of considerable 

security and credit in the market as advised by Ackah & Sylvester Vuvor (2011) of 

Ghana and pointed out that more than 50% of SMEs face challenges accessing 

credit because of the strict managing an account strategy and approaches to 

benefit, the advance office is extremely monotonous and difficult for less educated 

people, the same problem was disclosed by Kerr & Nanda (2009). Lack of back 

accessibility to business entrepreneurship is one of the most concerning issues, 

particularly in the present era. Money related pressure may bring the productivity 

of the enterprise organizations to back off. According to Burton et al., (2016) an 

enterprise is specifically connected with the fund or capital. It offers life to the 

business. It additionally empowers them to make striking strides and bear dangers. 

Since the greater part of the business people are not fiscally solid and sound that 

is the reason they do not give monetary help to the business entrepreneurship and 

don do not bear dangers. Agwu & Cletus Izunwanne Emeti (2014) studied in 

Nigeria, had emphasized that 63.64% of the respondents believed that poor 

financing to a large extent constitutes a major challenge in the performance of 

SMEs.  
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Bukaliya & Aleck (2012) based their study in Zimbabwe and linked the lack of 

reasonable pledges, credit data, and cost of getting to reserves with the difficulty 

in acquiring ample funds by the business entrepreneurship. Fan & Zhang (2017) 

highlighted that in China the sparse accessibility to institutional financing is a 

monumental barricade in the pathway of the advancement of small enterprises. It 

was discovered by Onugu (2005) that lack of availability of credit and dearth of 

funding have a significant correlation with the paltry development and meager 

advancement of SMEs in Nigeria. Dasanayaka (2009) has researched in Sri Lanka 

& Pakistan to consider the constrained access to monetary capital as essential 

issues for SMEs in creating and provisional economies and shortage of access to 

credit is a big problem for the enterprise’s activity because it blocks development 

and extension that is why banks and other money-related institutions play a key 

role for meeting the financial needs of SMEs. Muruganantham & Natarajan (2015) 

had studied on barriers of the entrepreneurs in the rural area of India and found 

that entrepreneurs face the problems of basic knowledge of small and medium 

enterprises, basic fund constraints and entrepreneurs’ motivation in the study 

areas.  

  

2.11.1.5. ADEQUATE BASIC INFRASTRUCTURE  

 

In the words of Akinyele et al. (2016) an adequate basic infrastructure means that 

for an entrepreneurial business, the availability of the required infrastructure such 

as the adequate portion of land, the best environment, the availability of utility 

facilities are the basic needs. The scarcity of well-developed infrastructure 

adversely impacts the performance and productivity of SMEs owing to the high 

cost undertaken by SMEs with regards to the self-provision of infrastructure and 

distribution of finished goods. Alauddin & Chowdhury (2015) who had studied in 

Bangladesh highlighted that providing an insufficient amount of necessary utilities 

such as, electricity, water, roads, and highways affects the growth of the SME 

sector. Likewise, critical geographical situations increase the transportation cost. 

For the accomplishment of enterprise business, the foundation of that business 

must be sufficient and enough for the prospering of that business. Sabbarwal 
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(2010) who had studied in India found that the vast majority of the small business 

has low development and undesirable because of poor people and lacking 

infrastructural offices. According to Adisa et al., (2014) who had studied in Nigeria, 

lack of fundamental infrastructural facilities is the major issue of entrepreneurship 

failure. 94.7% of entrepreneurs in Haryana of India were facing the infrastructure 

problems. Due to the lack of information and awareness and short of stores such 

business cannot keep up their required level of foundation (Alauddin & Chowdhury, 

2015). Onugu (2005) studied in Nigeria and found that inadequate, inefficient, and 

at times, non-functional infrastructural facilities, which tend to increase costs of 

operation of SMEs and make their products uncompetitive because of high costs 

in the market (Sabbarwal, 2010). The greater part of the business person may not 

accomplish the required outcomes due to the lack of pledge to development and 

consumer loyalty. Masdar Institute (2013) reported that for the success of small 

businesses the proper infrastructure that includes the space of business, 

necessary facilities, and available location for a business always matters and 

remains the main choice for a prudent entrepreneur. Carree & Verheul (2011) had 

studied in the Netherlands and disclosed that lack of innovative work offices is very 

infrequent. Agwu & Cletus Izunwanne Emeti (2014) studied in Nigeria, had 

emphasized that 72.73% of the respondents were of the view that insufficient 

social infrastructures to a large extent form a major challenge in the performance 

of SMEs sector. Ahammad & Moudud-Ul- Huq (2013) who had studied in 

Bangladesh that lacking insufficient infrastructure or absence of infrastructure acts 

as an obstacle. The supply of power and gas are not accessible in numerous 

provincial and even sub-urban zones. Hence, present ladies undertakings both 

micros, small and medium enterprises (SMEs) are enduring gravely because of 

burden shedding of power and inadequate supply of gas. Lacking supply of 

essential utilities like power, water, streets, and superhighways influences the 

development of the SME business. Also, bad geological conditions increase the 

transportation cost (Rani & Sinha 2016).  

 

 Al-mahrouq (2010) who had studied in Jordan and disclosed the results of his 

study which distinguished the five main factors that could be significant supporters 



56 
 

of the accomplishment of the small and medium-sized undertakings. He included 

that these elements in their request for significance are specialized systems and 

innovation, the structure of the firm, budgetary structure, advertising and efficiency, 

and HR structure. Sitharam and Hoque (2016) had studied in South African and 

expressed that foundation factors, for example, control supply and access streets 

were main considerations and over 70% of the SMEs were facing the power supply 

shortage problems in the study area. 

 

2.11.1.6. PROPER ACCOUNTING SYSTEM 

 

 Accounting systems provide a source of information to owners and managers of 

SMEs operating in any industry for the use in measuring financial performance and 

its continuous recording minimizes chances of errors and frauds in a business (Ali 

et al. 2017). Mbroh & Attom (2014) studied in Ghana and found that a decent 

bookkeeping framework always maintains the good records of the facts of the 

business that help such business for expansion of the business, controlling costs 

and working in a proper direction. Boberg et al., (2005) of Sweden kept up that 

usually for qualified bookkeepers to complete a great job of staying up with the 

latest however they neglect to give data required by chiefs. For a specialist, a 

bookkeeping framework should be fit for giving this data: (1) interim declarations, 

quarterly or six-month to month that can give data about the advancement of the 

business. (2) efficiency income arranging is imperative for the independent venture 

supported by Alauddin & Chowdhury (2015) who had studied in Bangladesh and 

pointed out that conventional approach towards risk, shortage of vision, the 

capability to make a plan and applying those that so slow down the growth of 

SMEs. (3) A reasonable bookkeeping framework gives the money related matters 

as well as is capable to assemble other valuable data as reports. This data 

incorporates matured records receivable, matured records payable, stock records 

and bank adjusts, and so on (4) For the situation of assembling ventures, cost 

records are exceptionally valuable in assessing costs and deciding costs. The 

bookkeeping framework for such ventures ought to be composed so that it must 

give dependable information to cost estimation. According to Adisa et al., (2014) 
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who have studied in Nigeria, poor record-keeping and information management is 

the major issue of entrepreneurship failure. Madurapperuma et al., (2016) had 

studies in Sri Lanka disclosed that representing wage and consumption is the 

principal basic advance of bookkeeping which is a framework to give a source of 

data to proprietors and all other investors. Burns (2016) had studied in the UK and 

agreed that reduced scale and independent company record-keeping is the 

foundation of one’s the same old thing. Keeping precise bookkeeping records is 

makes a beneficial business. Rajaram (2008) had studied in South Africa and 

found that most business administrators particularly those in enterprise’ see record 

keeping as a technique for recuperating introductory interest as money toward the 

finish of the bookkeeping time frame. Agwu & Cletus Izunwanne Emeti (2014) who 

had studied in Nigeria, emphasized that it is essential to have an arrangement of 

authority over all business exercises as an all-around planned and appropriately 

actualized control framework can guarantee (Boberg et al., (2005). Security of 

assets against waste and misrepresentation; Accuracy and unwavering quality in 

bookkeeping information; and achievement in the assessment of the execution of 

the business. The words of Amissah (2011) who had researched in Ghana 

explained that bookkeeping controls are measures that identify with the insurance 

of advantages and to the dependability of bookkeeping and money related reports. 

According to Shareia (2006) who had researched in Libya concluded that the 

advancement of sound bookkeeping data in business relies upon the proprietors’ 

level of bookkeeping information. Research has demonstrated that most of the 

enterprise’s proprietors do not have satisfactory bookkeeping learning and along 

these lines, a couple of skilled proprietors utilize proficient firms to represent their 

business as supported by Mbroh & Attom (2014) in Ghana.  

 

Amissah (2011) called attention to the way that for a successful enterprise 

business, it is fundamental that are keeping up the best possible accounting and 

bookkeeping framework to record every one of the impacts of the business 

routinely and precisely so the net aftereffect of that business might be 

accomplished. According to Ahammad & Moudud-Ul- Huq (2013) who had studied 

in Bangladesh that due to overall delaying tactics from the debtors, 68% of the 
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respondents strongly agreed that accounts receivable collection is a big problem 

for SMEs entrepreneurs in the country and this issue also creates a hurdle for 

entrepreneurship expansion in the country. The vast majority of the enterprise 

organizations are not keeping up their legitimate bookkeeping records and there 

is no appropriate review framework. There are a ton of differences in recording 

and marinating of records. This makes an open door for the blunder and in the 

end, stimulates the demolition of the foundation. Onugu (2005) studied in Nigeria 

and found that the with other deficiencies such as marketing, data utilization, 

preparing and recovery, personal management, the improper care of the 

bookkeeping records of SMEs due to insufficient instructions for the concerned 

persons are the big problems for entrepreneurial success (Lucky & Mohd Sobri 

Minai, 2011). 
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2.11.1.7. STABLE POLICY ENVIRONMENT 

 

 It means that there must be a continuity in the adopted business policies of the 

small and medium enterprises for a required period so that the expected results 

may be achieved (Eniola & Entebang, 2015). As per the entrepreneurship policy 

framework and implementation guidance made by the United Nations and studied 

by Supachai Panitchpakdi (2012) national enterprise methodologies should be 

customized to every nation's particular conditions.  

 

Alauddin and Chowdhury (2015) had studied in Bangladesh and pointed out that 

the administration must have detailed SME strategy to guide the SMEs in a 

particular direction for a certain period. Kayne (1999) studied in the United States 

and communicated that for easily running of an enterprise business it is essential 

that there must be clear policies and techniques for running such business 

effectively (Boberg et al., 2005). Because of the shaky government, conflicting 

government approaches for various organizations is additionally an issue. Shaky 

political governments may not proceed with its approaches for the continuation of 

the business strategies for the enterprise that there must be a stable political 

government in the nation. Unfortunately, unflavored policies are the main reason 

for the failure of SMEs in Bangladesh as pointed out by Abul Kashem et al., (2012) 

and further guided that for the success of an entrepreneurial business stable 

policymaking is the most important factor. Ahammad & Moudud-Ul- Huq (2013) 

had also studied in Bangladesh and highlighted that small and medium business 

people in Bangladesh have limited access to policymakers. According to Boberg 

et al., (2005) absence of access to data limits business people's proficient 

contribution to policymaking bolstered by Obaji and Olugu (2014). According to 

Eniola and Entebang (2015) who had studied in Malaysia and demonstrated that 

SME firm execution contrasts with the decision of the administration arrangement 

they acknowledged (Boberg et al., (2005). Insecurity in government policies may 

cause to crumple an enterprise business as often as possible government change 

its strategies in regards to expenses, obligations and importable and exportable 

things from various nations that aggravate the volume of universal exchange and 
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demotivate the business entrepreneurship who need to take unsafe choices for 

getting some innovativeness their business (Barringer & Ireland, 2016).  

 

Obaji & Olugu (2014) in Nigeria uncovered that it can be seen that the government 

of several countries view entrepreneurship as the foundation of industrialization of 

their economies and thus encourage entrepreneurship sector (Sabbarwal, 2010). 

According to Sunita Sanghi & Srija (2016) who had studied in India and discovered 

that the government has after some time executed approaches for the 

advancement of the small industries which included giving concessional credit, 

preparing in enterprise improvement, training in entrepreneurship growth, and so 

forth (Alauddin & Chowdhury, 2015).   

 

Table No.2.7 

SUMMARY OF ARTICLES REVIEWED – EVIDENCES OF INTERNATIONAL BASED 
SMEs 
 

S. 
NO 

PROPOSED 
PROBLEMS 

RESEARCHED                    
BY 

AREA OF STUDY 

1 

 

Lack of Effective 

Managerial Skills 

Sitharam & Hoque (2016). South Africa 

Ahammad & Moudud-Ul- Huq 

(2013) 

Bangladesh 

(Yahya et al., 2011)  Malaysia 

Cooney (2012) Denmark 

Sebikari (2014)  Uganda 

Olaoye (2016)  Nigeria 

(Odii & Njoku (2013) Nigeria 

Papulová (2007)  Slovakia 

(Adisa et al., 2014)  Nigeria 

Onugu (2005)  Nigeria 

Mabey (2011)   UK 

(Arasti et al., 2012)  Iran 

(Abul Kashem et al., 2012) Bangladesh 

Agwu & Cletus Izunwanne Emeti 

(2014)  

Nigeria 
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Acs & Armington (2004)  Germany 

(Kabir et al., 2012)  Bangladesh 

Alauddin & Chowdhury (2015)  Bangladesh 

(Ikupolati et al., 2017)  Nigeria 

Ikechukwu (2014) Nigeria 

Acs & Armington (2004) United States 

Fatoki & Asah (2011)  South Africa 

Muruganantham & Natarajan 

(2015) 

India 

(Zaki et al., 2008) Serbia 

Avnimelech (2011) Israel 

Chepurenko (2015)  Russia 

Grimmer (2015) Australia 

(Sabbarwal, 2010) India 

(Shabbir et al., 2016) Malaysia 

Karmakar & Chanu (2017) India 

(Madhukar, 2016) India 

(Yadav & Unni, 2016) India 

Abdul,  (2018) UK 

(Mkubukeli & Tengeh, 2015) South Africa 

(Mkubukeli, 2016) South Africa 

(Parvin et al., 2012) Bangladesh 

(Rauch & Hatak, 2016) Netherlands 

(Ibrahim et al., 2017) Nigeria 

(Robinson, 2017) India 

(Mustapha & Subramaniam, 2016) India 

Rugaiyah (2015) Indonesian 

2 Need of Modern 

Marketing Tools 

Adeniyi (2011)  Nigeria 

Vladimirovna (2017)  Russia 

Alauddin & Chowdhury (2015) Bangladesh 

Wadhwani & Jones (2006)  USA 
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Onugu (2005)  Nigeria 

Kelly et al., (2013)  USA 

Ahammad & Moudud-Ul- Huq 

(2013)  

Bangladesh 

Burton et al., (2016)  USA 

Barisic & Vujnovic (2018)  Croatian 

Vergragt (2006) USA 

Ionita (2012)  Romania 

Venkateswarlu & Ravindra (2015)  India 

Kritikos (2014)  Germany 

Rani & Sinha (2016) India 

(Bettinelli et al., 2014). Italy 

Rahnama & Beiki (2013 Iran 

3  

Need of Upgraded 

Technology 

 

Alauddin & Chowdhury (2015)  Bangladesh 

Goutam & Sarkar (2015)  India 

Fairlie & Chatterji  (2011)  USA 

Petković et al., 2016) Bosnia  

Jafarnejad et al.,( 2013)  Iran 

Abul Kashem et al., (2012)  Bangladesh 

Barringer & Ireland (2016) USA 

Hunjet et al., (2018)  Croatian 

Onugu (2005)  Nigeria 

Braunerhjelm (2010) Sweden 

(Gunter, 2012) USA 

Rashid (2012) Bangladesh 

Roja (2014)  Romania 

Doran et al., (2016) Ireland 
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Shane (2008) USA 

Saemundsson (2003)  Sweden 

Radošević & Yoruk (2015)  London 

(Agwu & Cletus Izunwanne Emeti 

2014) 

Nigeria 

(Link, 2017) USA 

Ahammad & Moudud-Ul- Huq 

(2013)  

Bangladesh 

(Jim Collins) USA 

Rasiah, Mubarik, & Yap (2017) Pakistan 

4 Need of Sufficient 

Funds 

Alauddin & Chowdhury (2015)  Bangladesh 

Fatoki & Asah (2011)   South Africa 

Markova & Mircevska (2009)  USA 

Adisa et al., (2014)  Nigeria 

Venkateswarlu & Ravindra (2015)  India 

 Kerr & Nanda (2009)  USA 

Onugu (2005)  Nigeria 

Ackah & Sylvester Vuvor (2011)  Ghana 

Burton et al., (2016) USA 

Agwu & Cletus Izunwanne Emeti 

(2014)  

Nigeria 

Bukaliya & Aleck (2012)   Zimbabwe 

Fan & Zhang (2017)  China 

Onugu (2005) Nigeria 

Dasanayaka (2009)  Sri Lanka 

Muruganantham & Natarajan 

(2015) 

India 

Sitharam & Hoque (2016) South Africa 

Sambo (2015) South Africa 

5 Need of Adequate 

Basic Infrastructure 

Alauddin & Chowdhury (2015)  Bangladesh 

Sabbarwal (2010)  India 

Adisa et al., (2014)  Nigeria 
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Onugu (2005)  Nigeria 

Masdar Institute (2013) UAE 

Carree & Verheul (2011)  Netherlands 

Agwu & Cletus Izunwanne Emeti 

(2014)  

Nigeria 

Ahammad & Moudud-Ul- Huq 

(2013)  

Bangladesh 

Al-mahrouq (2010)  Jordan 

Rani & Sinha (2016) India 

Akinyele et al. (2016) Nigeria 

6 Need of Proper 

Accounting System 

Mbroh & Attom (2014)  Ghana 

Boberg et al., (2005)  Sweden 

Alauddin & Chowdhury (2015)  Bangladesh 

Adisa et al., (2014)  Nigeria 

Madurapperuma et al., (2016)  Sri Lanka 

Burns (2016)  UK 

Rajaram (2008)  South Africa 

Agwu & Cletus Izunwanne Emeti 

(2014)  

Nigeria 

Amissah (2011)  Ghana 

Shareia (2006)  Libya 

Amissah (2011) Ghana 

Ahammad & Moudud-Ul- Huq 

(2013)  

Bangladesh 

Onugu (2005)  Nigeria 

 Ali et al., (2017) Bangladesh 
 

Bangladesh Bangladesh 
 

7 Stability in Business 

Policies 

Alauddin & Chowdhury (2015)  Bangladesh 

 Kayne (1999)  United States 

Abul Kashem et al., (2012)  Bangladesh 

Ahammad & Moudud-Ul- Huq 

(2013)  

Bangladesh 
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Obaji & Olugu (2014) Nigeria 

Eniola & Entebang (2015)  Malaysia 

(Barringer & Ireland 2016) USA 

Sunita Sanghi & Srija (2016) India 

Supachai Panitchpakdi (2012) USA 

 
 Source: Developed by the researcher  
 

 

2.11.2. NATIONAL BASED EVIDENCE 

 

In this section of the study, the literature review on the national level is done in 

chronological order. The proposed entrepreneurial problems have been discussed 

year-wise. It is noted that in Pakistan, there is very little research on 

entrepreneurship business but the researcher has tried to the level best for finding 

the efforts of the scholars who had already done on the topic. A brief discussion is 

given below: 

 

2.11.2.1. Malik (2003) stated that Pakistani people as a nation have some 

common weaknesses such as due to lack of vision they remain unable to set off 

the short-term and long-term goals for the future. Due to entrepreneurial 

deficiency, they compromise on the quality of the product and this may be the 

reason for the low productivity of their business (Nabeel A.Goheer, 2003). 

 

2.11.2.2. Haque (2007) explored that entrepreneurship is seen by researchers to 

be a blend of development and risk-taking. In Pakistan development and risk-

taking are limited by the meddling job of government in the commercial center. 

With a particular validity for large scale segment, the strategy has unswervingly 

been one-sided towards the top, and such a segment has established itself 

primarily on the incentives of rent-seeking rather than entrepreneurship (Madiha 

Shafique Dar et al., 2017).  
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2.11.2.3. Mustafa (2008) explained that through microfinance, low-income 

entrepreneurs can get required finance to start their own business easily. 

 

2.11.2.4. Salman & Mustaghis-ur-Rahman (2008) explained that In Pakistan, 

initially, women start entrepreneurship business as a hobby but later on they 

continue it as a career Women entrepreneurs face a lot of problems to run such 

business, for example, financial problems, literacy problems, training problems 

and at the same time they have no government support in this regard (Erbasi et 

al., 2008). 

 

2.11.2.5. Roomi & Parrott (2008) uncovered that Pakistani women face a lot of 

problems such as issues regarding the right to use of capital, business 

management skills which are predominantly sparse in women entrepreneurs, and 

government rules of preventative nature which hamper women entrepreneurs as 

early as during the start-up phase of their business. It was revealed by Kumar and 

Abdullah (2008) that the government of Pakistan has announced the SMEs as one 

of the four prominent driving forces of the country’s progress. 

 

2.11.2.6. Ali et al., (2011) highlighted that entrepreneurs are imperative for the 

development of economies. They highlighted that training assumes a key job in 

creating entrepreneurs. It promotes creativity, innovativeness, questioning style, 

duty, cooperation, adaptability, and other enterprising attitudes and attitudes. They 

additionally featured that previous Chairman of Higher Education Commission had 

brought up the absence of entrepreneurial learning at Pakistani educational 

establishments and most of the Pakistani understudies stay insufficient in critical 

thinking capacities, basic reasoning, self-adequacy, and risk-taking inclination. 

2.11.2.7. Batool & Zulfiqar (2011) pointed out that SMEs are the wellspring of 

making of business, gaining of remote trade, update the nature of the workforce, 

improve the business the executives' abilities, and diffuse innovative expertise all 

through the nation and help in assembly of residential sources to beneficial use.  
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2.11.2.8. Rajput (2011) promulgated that there exists a restriction of the expanse 

of SMEs entrepreneurship to a few business families, which are involved in 

orthodox organizations and traditional markets. SMEs in Pakistan comprise 85% 

of the entrepreneurial sector but its contribution to the GDP of the country is just 

7%. This performance of sub-par kind can be attributed to conventional tasks, as 

well as the absence of enterprising skill, insightful advertising, and rigid framework 

of action. It has also been observed that Pakistanis find no motivation or moral 

push towards becoming businesspeople. The group of innovative individuals has 

confined to a few business-oriented families whilst a great fraction of the running 

businesses are exceptionally small-scale to be transformed into SMEs. The 

greater part of these business entrepreneurs cannot get an account because of 

the absence of security to acquire finance. 

 

2.11.2.9. Hasan et al., (2012) stated that Pakistan’s socio-economic conditions 

are very poor and the country is facing unjustified socio-political turmoil and socio-

economic problems are aplenty. The state of law and order is demarcated with 

political instability and is increasing day by day. The biggest problem is inflation 

that needs an urgent cure. In such an environment where corruption is growing 

rapidly, both social improvement and economic expansion are not possible 

because they are only possible with good governance.  

 

2.11.2.10. Shah & Shubhisham (2012) uncovered that in Pakistan, both public 

and private sectors can increase the opportunities in the developing social 

enterprise sector by connecting the skills of young social entrepreneurs and 

investing in incubator hubs in different projects to get both financial and social 

returns. 

 

2.11.2.11. Auerswald et al., (2012) disclosed that the growing economy of the 

world depends upon innovation and it is the character of entrepreneurship that is 

very important for economic growth and global competitiveness but in Pakistan, 

many problems become the barriers for entrepreneurship businesses.  
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2.11.2.12. Anjum (2012) had studied that the geopolitical crisis had badly affected 

Pakistan’s socio-economic growth as well as the business of the entrepreneurs 

(Hughes et al., 2012). 

 

2.11.2.13. Akhtar et al., (2013) that women entrepreneurs face many problems in 

Pakistan such as educational, socialization and work-life balance and it is not 

necessary for men to have to face such problems (Ahmed & Wajidi, 2013). That is 

why in the Pakistani environment male entrepreneurs are more successful as 

compared to female entrepreneurs. 

 

2.11.2.14. Jan et al. (2013) have disclosed that Pakistan is considered as enriched 

with an enormous measure of characteristic assets, gifted human assets just as a 

recognized environmental change condition. Shockingly, every one of these 

assets is not appropriately utilized for the improvement of Pakistan (Roomi, 2013). 

Enterprise is organizations are self-claimed/keep running for the prosperity of 

society also advancement of the nation since they recognize or decided open 

doors through development, going for broke and profit the open door by utilizing 

the accessible asset in the most ideal manner to create or show something new in 

the commercial center  

 

2.11.2.15. Ghouri (2013) stated that the analysis uncovered a specific absence of 

proper abilities in market research, administration advancement, and marketing 

management in small and medium enterprises. These issues exist as a result of 

the absence of dispensed subsidizing and ineptitude in research, on account of 

small foundation and deficiency of experience/of research in SMEs. 

 

2.11.2.16. Aslam et al., (2013) unearthed that the issues which throttle the working 

efficiency of women entrepreneurs in Pakistan are referenced as 65% of the 

respondents concurred that to initiate a business, arrangement of funds is a 

mammoth problem for female entrepreneurs; 84% of the ladies women 

entrepreneurs are confronted with the peril of lack of associated aptitudes. 

Moreover, significant problems of specialized nature, for example, non-
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accessibility of raw material, absence of related abilities, un-skilled group members 

and deficiency of working capital also overwhelm the women entrepreneurs; and 

social/individual issues, for example, time appropriation/job strife, absence of 

instruction, absence of network/society, absence of related field involvement and 

ominous market conduct (Khan, 2013) 

 

2.11.2.17. Hoor-ul-ain et al., (2014) explained that entrepreneurship has become 

a very important business sector of the country and its contribution is increasing 

since 1980. They have a critical offer in national advancement (Dabale & Masese, 

2014). Entrepreneurship business, on one side, is the economy supporting tool but 

it faces a lot of difficulties regarding entrepreneurial skills.  

 

2.11.2.18. Naseer & Taib (2014) expressed that in Pakistan, uneven landscape of 

employment, receding wages, social insecurity, lack of social security benefits, 

horrible work environment and conditions, and limited opportunities that could 

cater improvement of skills constitute some of the problems haggling 

entrepreneurs. Furthermore, depression, social discrimination, poor infrastructure, 

terrorism, and gender harassment are on the higher side as compare to the 

neighboring developing countries. Therefore, until and unless these problems are 

not tackled by the government properly, the growth of SMEs is not possible 

(Khalique et al., 2014). 

 

2.11.2.19. Pervaiz & Khan (2015) explained that Pakistani entrepreneurs have to 

face different problems such as macroeconomic instability, political uncertainty 

and a deficiency of electricity which leads to unwillingness, reliability, and trust 

issues from foreign entrepreneurs to invest in Pakistan.  

 

2.11.2.20. Hyder & Lussier (2016) pointed out that small businesses are very 

famous globally due to their creative work and good contributors to the economies. 

Pakistan with a population of around 180 million and per capita gross national 

income of US$1,260 is an agriculture-based economy developing country and for 

the expansion of entrepreneurship business in the country Pakistan has 
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established a controlling body named as Small and Medium Enterprises 

Development Authority (SMEDA), which helps in the provision of training and 

education to entrepreneurs. It is noted that small and medium enterprises (SMEs) 

are fundamental for the financial stability of the nation, and they act like a pad to 

monetary stuns. As per the government of Pakistan (2013), the SMEs' commitment 

to the total national output (GDP) portion of retail and discount organizations is 

18.2%, with a yearly growth rate of 2.5%. 

 

2.11.2.21. Jawad (2016) uncovered that in Pakistan and especially in urban areas, 

women entrepreneurs try to engage in their business but due to some barriers 

such as absence of access to education, information, and finance to male-

controlled and gender discriminatory traditions and routines embedded in the 

society, they are unable to run their business properly. Similarly, due to other 

problems like lack of adequate transport facilities women entrepreneurs restrict 

their businesses to ‘feminine’ professions where they have women employees to 

manufacture products for women customers.  

 

2.11.2.22. Asif & Ellahi 2016) pointed out the World Bank’s report (2016, p. 225) 

that Pakistan’s rank for starting new businesses in 2015 was 114 which reached 

to 122 in 2016 and this decline may be due to the poor credit environment, political 

instability or lack of initiative in the country.  

 

2.11.2.23. Hamid & Khalid, (2016) stated that due to lack of skills and awareness 

about the available jobs in a market, a large number of Pakistani people are jobless 

and unemployed as reported by Rozee and Pak Wheels. 

 

2.11.2.24. Dar et al., (2017) brought into the limelight that a crucial job is being 

played by SMEs in economic development. Pakistani SMEs have a lesser 

commitment to excellence when contrasted with different nations. The purpose of 

that SME segment is confronting a lot of issues that made it hard to add to the 

country's GDP.  
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Table No.2.8 

SUMMARY OF ARTICLES REVIEWED – EVIDENCES OF NATIONAL BASED 
SMEs 

S. No. Name of 
Researcher (s) 

with Year of 
Publication             

 
Main Points 
 Highlighted 

1 (Malik, 2003) 1. Emphasized on innovation which involves creating new 

ideas, methods, techniques, products and services. 

2 1. Haque 

(2007) 

2. Although the informal sector is contributing much to the 

economy, it is still ignored.  

3 Mustafa, (2008) 1. Lack of finance affects the SMEs 

4 Salman & 

Mustaghis-ur-

Rahman, (2008) 

3. Female entrepreneurs can do business in the specific 

fields such as beauty parlors; schools; boutiques; 

furniture; and food catering; restaurants etc. 

5 (Roomi & Parrott, 

2008) 

1. Business management skills are limited 

2. Difficulties to get finance. 

6 Ali et al., (2011) 1. People are unaware of the concept of entrepreneurship. 

7 Batool & Zulfiqar 

(2011) 

1. Rate of unemployment is quite high. 

8 Rajput (2011) 1. Field experience is the key of success for fast food 

SMEs. 

2. Very few female entrepreneurs attached with fast food 

business. 

9 Hasan et al., 

(2012) 

1. Entrepreneurs face socio political and socio economic 

problems. 

10 (Shah & 

Shubhisham, 

2012) 

1. Managerial problems affect the enterprises. 
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11 Auerswald, 

Bayrasli, & 

Shroff, (2012) 

1. Government support is very little for entrepreneurship 

sector in providing required infrastructure for SMEs. 

12 Adeel et al, 

(2012) 

1. Marketing & Mobility Problems 

2. Personal & Family Problems 

13 Akhtar et al., 

(2013) 

1. Professional education for entrepreneurs is necessary;  

2. Social relationship and balance in life are important for 

the success of entrepreneurs. 

14 Jan et al., (2013) 1. Entrepreneurs of young age can perform better,  

2. The necessary education is must for entrepreneurs. 

15 Ghouri (2013) 1. lack of marketing skills and research; 

2. Weak service sectors have been observed. 

16 Aslam et 

al.,(2013) 

1. Majority of entrepreneurs are facing the finance 

problems; 

2. Many entrepreneurs are facing the need of the required 

skills;  

3. Majority is facing technical and personal problems. 

17 Hoor-ul-ain et al., 

(2014) 

1. No innovation was done in nationalization period; 

2. Entrepreneurial education must be made compulsory at 

university level. 

18 Naseer & Taib 

(2014) 

1. Financial stress is main problem for all entrepreneurs; 

2. Lack of business knowledge results in poor business. 

19 Pervaiz & Khan, 

(2015) 

1. Unclear legal formalities and mismanagement greatly 

affect the entrepreneurs. 

20 Hyder & Lussier 

(2016) 

1. The people prefer jobs over self-employment because 

of its secured nature. 

21 Jawad, (2016) 1. Government does not support SMEs sector;  

2. Finance issues; 
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3. Access to markets and networks is difficult.  

22 (Asif & Ellahi, 

2016) 

1. Lack of entrepreneurial education. 

23 Hamid & Khalid, 

(2016) 

1. Lack of technical  & IT skills; 

2. Lack of financial skills. 

24  Dar et al., (2017) 1. Lack of entrepreneurial skills; 

2. Lack of human development; 

3. Lack of upgraded technologies.  

4. Need of adequate basic infrastructure. 

 

Source: Developed by the researcher 

 

2.11.3. KARACHI BASED EVIDENCE 

  

Before discussing the Karachi Based Evidence of entrepreneurship businesses, 

the researcher, first of all, has introduced the Karachi city.  

 

2.11.3.1. BRIEF INTRODUCTION OF KARACHI 

  

Iqbal (2012) cited that Karachi, in other words, is called as mini Pakistan. It is a 

mega-city where people from all over Pakistan come and reside. It is located 

started just after finishing the Arabian Sea and from the long time it is also known 

as the “City of Lights” and “The Bride of the Cities”. Karachi is a metropolitan city 

where individuals of multiethnic networks are living for quite a while. It is the biggest 

city of Pakistan where the center point of business and enterprises are accessible. 

It is the port and capital city of the province of Sindh. Delegates of all societies of 

Pakistan are dwelling here in various parts of the city. The head offices of 

numerous national and international organizations are arranged in the city. 

Individuals from everywhere throughout the country have moved to this city for 

better employment, better education, for better wellbeing, and business purposes. 

The excellence of the city is that individuals having various societies live 

respectively, cooperate, associate and impart together. As per the 2017 Census 
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of Pakistan, the population of Karachi is 14.9 million is growing at a rate of around 

5% per year. People from all over Pakistan come in this city and either engage in 

some sort of jobs or do their businesses and prove them as successful 

entrepreneurs of this megacity. Almost every type of entrepreneurship business 

are available in the city. For example, Fast Food businesses, General Stores, 

Electronic Stores, Medical Stores, Dairy Products Store, and Bakeries & 

Confectionaries are much-succeeded businesses of this megacity. The literature 

review done by the researcher of the small and medium enterprises in 

chronological order based on Karachi city is given as under: 

 

2.11.3.2. Khan (2000) had pointed out the problems facing by the SME sector in 

Pakistan such as managerial issues regarding unsatisfactory water supply and 

sanitation, the use of old technologies in production, improper basic infrastructure, 

etc. 

 

2.11.3.3. Maqsood & Laghari (2003) had stated that in Karachi many private 

organizations are working for the betterment of SMEs in Pakistan. The point out 

the potential social entrepreneurs in Pakistan and try to help them through training 

and motivations so that they may be able to work positively. 

 

2.11.3.4. Qureshi & Herani (2011) explained that there is an enormous number 

of small and medium undertakings all over Pakistan and particularly the Karachi 

city is the primary center point of these organizations. The SME sector was created 

in Pakistan since 1972. In 1998, the government of Pakistan built up the Small and 

Medium Enterprises Development Authority (SMEDA) to help and advance the 

small and medium scale organizations. Over the most recent three decades, both 

the administration and the private area have done significant work in the SME area. 

For settling the account issues of SMEs in Pakistan, SME bank was established in 

Pakistan in the year 2001 under the Companies Ordinance 1984 and is 

continuously working to date. 
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 2.11.3.5. Hasan & Fatima (2012) had studied that entrepreneurs are facing a lot 

of problems in Pakistan for starting self-business due to the low level of education, 

unaware of information technology, using of improper infrastructure, lack of capital, 

lack of support from family and friends and cultural and religious factors are also 

the big barriers for new business especially in big cities like Karachi.  

 

2.11.3.6. Mustaghis-ur-Rahman et al., (2015) had uncovered that in the growth 

of the Pakistan economy, the role of SMEs is very much positive. Most of the SMEs 

located in Karachi are working day and night but they are suffering from various 

problems which are still need to be resolved. The study uncovered that the 

fulfillment level of the SME proprietors of assorted types and ages for the different 

sorts of help is low. Among the issues which are looked by the SME area, the 

absence of access to institutional financing is a major hurdle for the advancement 

of SMEs in Pakistan and research is constrained to the SMEs segment in Karachi, 

although Karachi is the greatest mechanical city of the country which record for 

about 40% of the all-out SMEs working in Pakistan. 

 

2.11.3.7. Tariq Izhar et al., (2015) stated that the expansion of SMEs may be the 

cause of the creation of jobs. According to the survey, the majority of respondents 

agreed that due to high inflation, entrepreneurship business suffers in Karachi. 

Similarly, other problems such as inadequate infrastructure, lack of finance, bad 

law and order situation, working in an isolated environment, lack of entrepreneurial 

skills, instable stable political conditions, and lack of good governance are the main 

reasons for the slow performance of entrepreneurship in Pakistan.  
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Table No.2.9 

SUMMARY OF ARTICLES REVIEWED - KARACHI BASED SMEs 

S. 
No 

Author (s)  
 

Problems Highlighted 

1 Khan (2000) 1. Environmental problems such as unsatisfactory water 
supply and sanitation. 

2 Maqsood & 
Laghari (2003) 

1. Lack of cleanliness;  
2. Lack of improper infrastructure. 

3 Qureshi & 
Herani (2011) 

1. A lot of problems such as issues of effective management, 
issue of marketing, issues of infrastructure, funds issues 
and policies issues etc. 

4  Hasan & 
Fatima (2012) 

1. Low education level of entrepreneurs; 
2. Lack of funds.  

5 Mustaghis-ur-
Rahman et al., 
(2015) 

1. The entrepreneurial sector is facing the managerial, 
marketing, financing and infrastructure issues. 

6 Tariq Izhar et 
al., (2015) 

Majority of entrepreneurial population in the study area  
affected due to: 

1.  High rate of inflation;  

2. Financial crises. 
    
Source: Developed by the researcher 

 

2.12. FAST- FOODS INDUSTRY IN PAKISTAN 
 

According to Awaan & Nawaz (2015), the fast-food industry is very famous in 

Pakistan. The franchises of many major international chains like McDonald's, KFC, 

Pizza Express, Pizza Hut, Subway, etc. situated on various popular spots in the 

city. In Pakistan, the first fast-foods center was opened in 1997 by KFC and soon 

after one year in 1998 McDonalds began its first outlet in Pakistan (Baig & Saeed, 

2012). These fasts-foods outlets are effectively running because of some unique 

variables like qualities, dietary patterns, family structure, tastes, and customer 

nourishment decision basic making among the countries and even within the 

countries (Kaynak, 2015). 

 

2.13. THE FAST- FOODS CONCEPT 

 

Warsi & Nisa (2005) cited that the concept of fast foods means quick. In other 

words, the term "fast foods" means just that. It is the food that can be arranged 
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and served all around rapidly (Awaan and Nawaz, 2015). In any case, the fringe 

between fast foods and traditional dishes is liquid. Quick nourishments can 

likewise incorporate servings of mixed greens and organic products 

notwithstanding exemplary contributions, for example, cheeseburgers, sausage, 

sandwiches, patties, french fries, fish sticks and french fries, and so forth. The fast-

food needs less time for its selection, purchasing and eating because it can be 

eaten by standing or by walking, on the bus, on the park bench, or at the work or 

job. The variety of foods and beverages is usually very limited. Fast-foods 

frequently do not come with knives and forks, making it "finger food" (Awaan & 

Nawaz, 2015).  

 

According to Berisha & Pula (2015) characterizes fast food endeavors are 

organizations that supply cooking administrations on a quick turnover premise 

(Gabriel 1988). Fast food enterprises include a rundown of menu things, for 

example, ground sirloin sandwich, chicken, wieners, pizza, espresso, baked goods 

and dessert and so on. The expanding development of the junk food segment has 

distinctive reasons. Gabriel focuses on the principle reason guaranteeing it to be 

social change. In basic terms urbanization impacted by globalization and 

industrialization have changed the culinary condition. Ladies cooperation in the 

workforce, debilitating of housework, change in family structure, boisterous way of 

life and the youngsters as purchasers, distinctive taste of nourishment, promoting 

for customer all impacted incredibly for the development of fast-food enterprises 

area Gunter (2012) says that the conceivable outcomes of the assembling method 

of reasoning and mechanical use in the division have allowed to the development 

of the fast-food.  

 

2.14.  FAMOUS PLACES OF PAKISTANI FAST-FOODS 

  

In Pakistan, different places in enormous urban areas are very famous due to fast 

foods businesses such as the Peshawar nourishment avenues are Namak Mandi, 

Kissam Khawani Bazar, A mainstream Rawalpindi Food Street is at Murree Road, 

the Islamabad Food Streets are at Blue Area, Karachi Company in Lahore 

sustenance boulevards are Gawalmandi, Wanda House, Liberty Market, Anarkali, 
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Lakshmi Chowk, in Multan sustenance’s lanes are Gulgushat Colony (Gol Bagh), 

8 No change, Mumtazabad and in Karachi the popular sustenance lanes are at 

Burns Road, Hussainabad, Hyderi Market, FB Area, Port Grand, Boat bowl, Do 

Dariya, Khudda Market and so on and these spots stay exceptionally occupied and 

packed because of the accessibility of assortments of junk food organizations. 

 

For the creating nations, enterprise gives a door to financial development, 

guarantees the monetary prosperity and encourages improvement (Cherukara & 

Manalel, 2015). It does not just widen the professional skylines empowering 

individuals to make lucrative income however it likewise makes more openings for 

work. Indubitably, it fixes the money related texture of the general public by 

reducing neediness, which thusly crosses over any barrier between those having 

a place with different levels of the chain of importance of social classes (Agwu & 

Cletus Izunwanne Emeti (2014). Scholastic scientists and policymakers have 

productively recognized the job of a business entrepreneur in the prosperity of any 

general public as expressed by Shabbir et al., (2016). Enterprise is the challenging 

assignment of introducing more up to date fields and setting up business realms, 

notwithstanding the dangers included as indicated by Agwu & Cletus Izunwanne 

Emeti (2014). Effortlessly recognized from the administration, it makes a signal 

that can be utilized as a directing light to counter new snags and meet the open 

doors exhibited by a given circumstance (Foss & Klein, 2008). 

  

2.15.  KARACHI BASED FAST FOOD SMEs 

 

The department of SMEDA which controls the fast foods industry unveiled in a 

report entitled “Pre-Feasibility Study (Fast Food Restaurant)” that the 

aforementioned industry enjoys popularity in Pakistan. Several international fast-

food chains including McDonald's, KFC, Pizza Express, Pizza Hut, Subway, and 

several others are keeping their business in check with great acumen. Global 

partnerships bring amendments to their menus to assimilate local Pakistani tastes 

as well as to ensure that socio-ethnic esteems are aptly satisfied. A myriad of local-

based restaurants have nurtured fast-food ideas in the metropolises and hotspots 

in urban areas of Pakistan, including, Kolachi, Kababjees, Mirage, Bundu Khan, 
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Usmania (to name a few) in Karachi, with the ambition to rival top-class, 

international standard cafés and present traditional as well as exotic cuisines that 

meet the gastronomical and gustatory demands. Qureshi et al., (2016) had 

expounded upon the standing of the fast-food industry in the country, proclaiming 

it to be the second biggest industry in the country with roughly 169 million 

customers. Its contribution to the total employment in the manufacturing sector is 

at 16%. Statistically speaking, in Karachi, a typical sustenance buyer visits a fast-

food chain once every week. The yearly development of the business stands at 

almost 20%. Evaluations are being done which pinpoint that in Pakistan on 

average 42% of a normal shopper's pay is spent on sustenance. The latter could 

be attributed primarily to the development of local brands that pose impressive 

effects on consumer behavior and have competed with global enterprises by 

maintaining similarly high degrees of standard. Qureshi & Herani (2011), disclosed 

that there are 4500 fast-food businesses Karachi which are enlisted with food 

panda.  

 

A very few fast food enterprises have introduced new methods for innovations in 

fast-food production by using modern technology at the local level such as Sony 

Sweets, Backers, and Nimco, Nirala Sweets, Karachi Haleem, etc., therefore, 

without using effective managerial skills, applying the modern marketing tools, 

using upgraded technologies and methods, caring for sufficient funds, having 

adequate basic infrastructure, maintaining the proper accounting system and 

keeping the continuous and stable policy environment in the organizations 

Pakistani fast foods enterprises will never compete in the global market. 

 

2.16. RESEARCH GAP 

 

Sufficient studies on the use of modern managerial skills, modern technology and 

the use of modern marketing tools for entrepreneurship activities have been taken 

place abroad. Most of the literature review on a national basis and the based on 

the Karachi region showed that in Pakistan there is very limited research in this 

field and no one has done any work on the suggested model comprising the basic 

problems of entrepreneurship businesses (Fig.2.2, p.38). It shows a clear gap in 
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research and it is justified to conduct this research on such a grey area in Karachi, 

Pakistan. 

 

2.17. CHALLENGES NEED TO BE ADDRESSED  

  

To study the available gap in this research and pointing out the existing problems 

facing by the SMEs in Pakistan must be addressed accordingly (Madiha Shafique 

Dar et al., 2017). Pakistan has the stunning capability of advancement to improve 

the economy and way of life of its people but the key issues or difficulties do hinder 

the development of SMEs in Pakistan. The SMEs have been ignored till the late 

90s and the primary spotlight stayed on corporate segments explicitly in huge scale 

producing units and after then government, banks, and financial institutes are 

accentuating more on the production sector instead of on SMEs one in Pakistan 

(Ahmad et al. , 2014). 

 

2.18. SUMMARY 

 

 The idea of business is evaluated and it is built up that SMEs enterprise adds to 

financial development as it makes employments, brings advancement and 

popularizes thoughts. In any case, the capability of SMEs business enterprises in 

Pakistan is not completely supported by Pakistani SMEs and accordingly, the 

outside challenge is controlling these opportunities. Pakistan is a developing 

country that is why there are a lot of problems that our entrepreneurship 

businesses are facing and perhaps it is true that due to such unavoidable problems 

entrepreneurship is not growing in the right direction and as per planning. The 

researcher has reviewed several similar studies conducted nationally and 

internationally that helped to understand the real problems of entrepreneurs which 

slow-down the progress of SMEs in Pakistan. Based on reviewed materials, the 

researcher has made a conceptual framework that covers the eight factors that 

consist of entrepreneurship business, effective managerial skills, upgraded 

technology, modern marketing tools, sufficient funds, adequate basic 

infrastructure, poor accounting system, and stable policy environment. There are 

few studies on such factors but not in this sequence to cover this grey area of 
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entrepreneurship businesses in Pakistan. For the betterment of entrepreneurship 

businesses in Pakistan, an ideal model consisting of one dependent variable and 

seven independent variables that are relevant with study areas which create many 

difficulties in the way of the success of entrepreneurship business in Pakistan has 

been developed. It is stipulated that the development of SME enterprises in 

Pakistan can have a vital influence on the betterment of the social-financial picture 

of the country, similar to the way SMEs have been advantageous to developed 

nations. SMEs business entrepreneurs need to be made mindful of the issues of 

entrepreneurial business and urged to try to resolve such basic problems timely.  

  

If Pakistani service SMEs are closely inspected one can reach an important 

observation that fast-food SMEs possess the highest propensity for the 

development of socio-economic nature. Entrepreneurial prowess can be brought 

about with high assurance if the aforementioned problems are treated properly and 

timely. Entrepreneurship is a sole-proprietorship business. Before starting it, if a 

proper place is chosen; and the entrepreneur possesses the business cum 

management knowledge; and he or she has the abilities to handle the problems of 

marketing, funds management, policy designing; and the ability to deal with legal 

matters, policy matters, accounts matters, tax matters; and the capability to deal 

with government agencies regarding the business issues; then the business shall 

flourish successfully in future and it may achieve the business targets. Any 

entrepreneur who seeks high profitability needs to take into account consider the 

following factors or problems. Each factor is further decomposed into the 

components such as the entrepreneurship business (EB), a dependent variable, is 

deconstructed primarily into three internal problems: Effects of improper planning 

(EIP), Effects delayed decisions (EDD), Lack of business knowledge (LBK) and 

one external problem: Effects of competitors’ business knowledge (EMB). 

  

Effective managerial skills, an independent variable, is deconstructed into thirteen 

internal problems that are faced by entrepreneurship businesses: lack of 

managerial control (LMC), lack of managerial skills (LMS), lack of IT competency 

(LIC), communication gap (CG), unskilled labor (UL), staff hiring issues (SHL), staff 
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training issues (STI), salaries issues (SI), time management issues (TMI), 

workload issues (WLI), procurement issues (PI), handling of additional demand 

(HAD), demotivation of workers (DW) and four external problems: blackmailing of 

staff or chefs (BMS), whether or climate effects (WE), government officials’ 

involvement (GOI), traffic jam/transport issues (TJ). Modern marketing tools, an 

independent variable, is deconstructed into four internal problems: using old 

marketing methods (UOM), weak marketing knowledge (WMK), undesired 

competition (UC), promotion without target (PWT) and two external problems: 

modern marketing methods used by competitors (MMM), role of middlemen 

(ROM). Upgraded technology, an independent variable, is deconstructed into three 

internal problems: usage of old and obsolete technology (UOT), lack of knowledge 

of modern technology (LKT), lack of training of modern technology (LTT) and two 

external problems: upgraded technology used by the competitors (UTU), 

environmental issues for modern technology (EIT). Sufficient Funds, an 

independent variable, is deconstructed into five internal problems: Collateral 

Issues in getting the finance (CIF), lack of knowledge for fundraising (LKF), wrong 

estimation of actual requirement of funds (REF), shortage of working capital 

(SWC), lack of experience for management of funds (LEF) and into two external 

problems: complicated banking procedures for acquiring the funds (CBP), 

changing of material prices in the market (MPK). Adequate Basic Infrastructure, 

an Independent Variable, is deconstructed into four internal problems: insufficient 

of space (IOS), inadequate working place (IWP), improper supply chain system 

(ISC), availability of family service area (AFA), and into four external problems: 

insufficient gas supply (ISS), insufficient water supply (IWS), unannounced load 

shedding (ULS), parking facilities issues (PFS). Proper accounting system, an 

independent variable, is deconstructed into four internal problems: no appointment 

of a qualified accountant (NQA), improper maintenance of accounting records 

(IMR), manual record-keeping (MRK), recording on single entry system (RSE) and 

into one external problem: hiring accountant at high salary (HAS). Stable policy 

environment, an independent variable, is deconstructed into two internal problems: 

inconsistency in business policies (IBP), inability to make suitable policies (IMP) 

and into one external problem: effects of unavoidable government policies (EUP). 
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Subsequently, this study endeavors to incorporate every single pertinent factor at 

the same time to get a progressively exact appraisal of every one of these 

components on the achievement of Pakistani SMEs. Hence, a model of 

entrepreneurial problems and prospects is proposed by the study as discussed 

above. The chapter concludes with a summary. 
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CHAPTER-THREE 

RESEARCH METHODOLOGY 
3.1. OVERVIEW 

 

The background of research, reasons for choosing the research topic, the research 

problem, the research objectives, research questions, the significance of the 

research, the scope of research, and delimitations of the study, and the structure 

of research have been covered in Chapter One. Chapter two reviews the relevant 

literature, conceptual framework, hypotheses and the problems faced by 

entrepreneurship especially the fast-food businesses in Karachi, Pakistan. 

Chapter three describes the research design and methodology of the study. Rahi 

(2017) explored that research design is a plan of a study detailing specific 

objectives to be achieved, while research methodology is the strategy used to 

research to accomplish the research plan ( Rahi, 2017). The following concepts 

have been discussed: the research philosophy, the research design, and the 

methodological approach used, the type of study (exploratory), use of inferential 

statistics, conceptual framework, hypotheses, discussing the problems faced by 

SMEs in Pakistan, Reasons of failure of entrepreneurship, reason for selection of 

the study area, variables used for analysis of problems, reliability of research 

instrument, development of the questionnaire, the universe, and target population, 

type of data used in this study, sampling and sample size, data collection and 

procedures, closed-ended questionnaire, semi-structured interviews, 

management of data collection, getting data ready for analysis, ethical 

considerations and data collection, management and analysis.  

 

3.2. THE RESEARCH PHILOSOPHY 

 

Philosophy is a researcher’s belief about what constitutes the reality of the 

phenomenon and how knowledge about that phenomenon should be generated. 

It guides the methodology to be used to collect, analyze and apply data to answer 

the research question addressed in terms of the phenomenon studied. The 

researcher chooses the philosophy that essentially defines how he or she views 
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the world. The assumptions implicit in this view influence the methodology 

employed to conduct research (Saunders et al., (2007). 

 

Philosophy is thus a viewpoint or theory shared among scientists in a particular 

discipline regarding how phenomena might be understood and expressed (Patel, 

2012). There are three major philosophical paradigms: positivism; constructivism 

interpretivism), and pragmatism. Positivism believes in the objective existence of 

a reality that can be discovered scientifically and measured. In contrast, 

interpretivism believes that social science differs from natural science. Knowledge 

of reality depends upon the point of view, context, and the means of knowing. It is 

subjective and inductive and reality is dynamic. Interpretivism is often associated 

with a qualitative methodology (John W. Creswell, 2014); Greener, 2008). 

Pragmatism combines both positivism and interpretivism (Saunders et al., 2007).  

  

The study used a positivist philosophical paradigm. This was appropriate because 

the objective was not to gain a more thorough understanding of the challenges 

faced by fast-food entrepreneurs in Karachi, from their perspective, but rather to 

measure the extent to which every single challenge might influence the 

policymakers to consider the findings to improve the development of small and 

medium enterprises. The researcher believes that truth should be discovered 

scientifically (Saunders et al., 2007); (Whittemore & Melkus, 2008). Positivism 

measures scientifically what we believe to be a reality to prove it as disclosed by 

(F. N. Chowdhury, 2017);(M. F. Chowdhury, 2014). The truth exists outside; it must 

be searched for, observed, measured, thought through logically, and the results of 

this process generalized to entire populations or classes of things (Gray, 2013).  

  

Considers a literature review to be a critical foundation for a new study. In this 

case, the researcher reviewed previous work on the topic of challenges faced by 

fast-food entrepreneurs in Karachi, to build upon it and discover new knowledge 

(Saunders et al., 2007). The researcher seeks to measure the magnitude of the 

challenges faced by fast-food entrepreneurs in Karachi. A questionnaire was 

therefore administered to collect information from fast food entrepreneurs in 
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Karachi on the challenges they face in running businesses. A quantitative 

methodology was thus used to collect data and analyze it using SPSS, in order to 

measure the level of challenges faced by fast-food entrepreneurship in Karachi. 

The results are to be generalized to all fast food entrepreneurs in the city of Karachi 

(Cannon & Boswell, 2012); (Saunders et al., 2007) 

 

3.3. RESEARCH DESIGN 

 

 Research design is the architecture of a research project, providing a blueprint of 

how the study is to be conducted and indicating how all the research components 

interact together to reach a conclusion (Louis, 2010). Research methodology, on 

the other hand, is a systematic scientific method utilized in conducting research, 

to collect and analyze data (Almalki, 2016). The research onion suggests the full 

range of possible research designs and methodologies (see Figure 3.1 below). 

Grounded in positivist philosophy, a quantitative approach was employed to gather 

and analyze data from a population sample of fast-food entrepreneurs in Karachi. 

The findings of the study will conduce to conclusions and recommendations 

regarding measures that the government, stakeholders, and policymakers can 

take to overcome the challenges faced by fast-food entrepreneurs in Karachi.  
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Fig. No. 3.1 

THE RESEARCH 'ONION' 

  

Source: (Saunders et al., 2007)  

3.4. RESEARCH METHODOLOGY 

 Identifying a research methodology involves a process of choosing research 

methods and strategies that are going to be used for sampling, data collection and 

data analysis, to achieve the desired research results (Gray, 2013). According to 

Al Zefeiti & Mohamad (2015), the role of research methodology in the research 

process is to bring together material, knowledge, and strategy to carry out the 

research design. Saunders et al. (2007) note that there are three basic methods 

to use to reach to better understanding and new knowledge of a phenomenon 

under study. These are qualitative, quantitative, and mixed methods (see Fig.3.2)  
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3.4.1. QUALITATIVE RESEARCH 
 

According to Taylor et al., (2017) information is seen as abstract (individual) and 

includes information gathering strategies, for example, interviews. A subjective 

research request analyzes information that is an account for. It is an inductive 

examination which implies that it is a hypothesis building process, beginning with 

perceptions of particular examples and looking to set up speculation about the 

wonder under scrutiny. Meetings of 10 fast-food enterprise proprietors and chiefs 

have been led for this investigation to instill the subjective research idea for this 

examination. 

  

The qualitative method is inductive and interpretative. It interprets people’s 

gestures and words and makes observations in a meaningful way. A qualitative 

sample population is small and cannot be generalized to the whole population, 

rather providing a deeper understanding of a phenomenon of interest. In this study, 

for qualitative research, 10 fast food entrepreneurs are interviewed for knowing 

their problems and prospects in the field of small and medium enterprises of the 

fast-food business. The quantitative technique, then again, is deductive, objective, 

and positivist, yielding information that is measurably broke down. It utilizes an 

enormous example size and its outcomes can be summed up to the entire 

population. The technique's validity and unwavering quality are high. The 

quantitative method is utilized to gauge unbiased demeanors, conduct, and 

sentiments in social and business fields (Sukamolson, 2007). Kielman et al., 

(2012) contends that the quantitative method includes a high level of unwavering 

quality, summed up results, the connection amongst factors and impacts, and 

gives insights that are anything but difficult to translate and can be refreshed. 

 

3.4.2. QUANTITATIVE RESEARCH 

 

According to O’Leary (2004) an exploration managing numbers and anything 

quantifiable efficiently of examination of marvels and their connections are known 

as quantitative research. A quantitative method to manage research may draw a 

far-reaching and operator test from the number of occupants in interest, measure 
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the conduct speculations viewing the populace all in all (Cohen et al., 2013). It is 

a deductive methodology that starts with and applies a notable hypothesis and it 

is tried with factual apparatuses. The significant part of this investigation covers 

the idea of quantitative research because, through an information accumulation 

system of comfort testing, the information of little and medium junk food 

organizations have been assembled. 

  

The quantitative technique was considered proper to discover, on a measurable 

level, progressively about the difficulties fast-food entrepreneurs in Karachi face in 

business and evaluating them as indicated by their size. Williams (2007) sees that 

there are various strategies for performing quantitative research, including 

illustrative research, correlational, formative structure, observational examinations, 

and review look into. This study utilized a quantitative clear structure and a study 

poll strategy to gather information from fast-food entrepreneurs in Karachi. SPSS 

was used to analyze data displayed statistically in table form. The quantitative 

method has also been used in similar research (Ackah, et al., 2011); (Kielman et 

al., 2012); (Widdowson, 2016). 
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Fig. No. 3.2: Research Choice 

 

      Source: (Saunders et al., 2007)   

 

3.4.3. MIXED RESEARCH 

A mixed methods research discusses the qualities of both qualitative and 

quantitative methods in a single study (Heras-Ojea, 2017). Mixed method research 

is a quantitative cum qualitative approach and inferential tools of statistics are 

used. In this study, a mixed-method approach is used. Yilmaz (2013) explained 

the mixed methodology in diagram No. 3. For the completion of the mixed research 

method, two types of data collection are done in this research. Firstly, data were 

collected through a questionnaire designed on the Likert scale, and secondly, data 

were also collected based on interviews through open-ended questions from 

famous entrepreneurs in the city.   
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Fig. No. 3.3 

 

Because the mixed method covers both the aspects i.e. quantitative and qualitative 

method that is why a mixed approach is preferred for this study (Plano Clark, 

2015). It is an explanatory study of the fast-food businesses in Karachi. 

 

3.5. EXPLANATORY STUDY 
 

It highlights the cause and effects of a phenomenon. It is also known as logical 

research. The main focus of logical research is to recognize any causal 

connections between the constituents that relate to the research issue (Lin & Chou, 

2015). Here, an entrepreneurship business is taken as a dependent variable while 

seven variables i.e. effective managerial skills, modern marketing tools, upgraded 

technology, sufficient funds, adequate basic infrastructure, proper accounting 

system and stable policy environment are considered independent variables that 

show the basic problems of entrepreneurship businesses. Small and medium-fast 

food businesses from Karachi are studied for this research. These problems are 

deconstructed into their constituents and analyzed for making the study more 

illustrative and instructive. 
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3.6. USE OF INFERENTIAL STATISTICS 
 

It is used to draw inferences (conclusions) about a population from a given 

sample. The statistical tools like correlation and Chi-Square tests have 

been applied to the study to make the conclusions for decision purposes. 

 

3.7. CONCEPTUAL FRAMEWORK: It is the researcher’s designed model for 

the study. 

Fig.3.4 

INDEPENDENT VARIABLES             DEPENDENT VARIABLE 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

Source: Created by the author based on economic theory of entrepreneurship 
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3.8. HYPOTHESES 
 

The hypotheses or postulates are the suggested tools that provide scientific 

support to the proposed model. Every suggested hypothesis has been stated in 

pairs such as the null hypothesis and the alternative hypothesis. The null 

hypotheses go against the study and if such hypotheses are rejected by some 

applied statistical tools then the alternate hypotheses are accepted. The 

hypotheses of this thesis have been tested with the help of the statistical tool of 

Chi-square tests. The rejection of the null hypothesis shows the acceptance and 

validation of the underlying story. The basic study of this thesis consists of eight 

variables that constitute the eight hypotheses. These variables consist of 

entrepreneurship business, effective managerial skills, modern marketing tools, 

upgraded technology, sufficient funds, adequate basic infrastructure, proper 

accounting system, and stable policy environment determine the problems and 

prospects of fast-food SMEs in Karachi, Pakistan. Therefore, the researcher has 

designed a total of eight hypotheses for this study. They are given as:  

H10 Entrepreneurship showed no association with the entrepreneurial problems.  

H1A Entrepreneurship showed association with the entrepreneurial problems.  

 

H 2. 0 Effective managerial skills showed no association with the entrepreneurial 

problems. 

H 2. A Effective managerial skills showed association with the entrepreneurial 

problems. 

 

H 3. 0 Modern marketing tools showed no association with the entrepreneurial 

problems. 

H 3. A Modern marketing tools showed association with the entrepreneurial 

problems. 

 

H 4. 0 Upgraded technology showed no association with the entrepreneurial 

problems. 

H 4. A Upgraded technology showed association with the entrepreneurial 

problems. 
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H 5. 0 Adequate basic infrastructure showed no association with the 

entrepreneurial problems. 

H 5. A Adequate basic infrastructure showed association with the entrepreneurial 

problems. 

 

H 6. 0 Proper accounting system showed no association with the entrepreneurial 

problems. 

H 6. A Proper accounting system showed association with the entrepreneurial 

problems. 

 

H 7. 0 Stable policy environment showed no association with the entrepreneurial 

problems. 

H 7. A Stable policy environment showed association with the entrepreneurial 

problems. 

 

H 8. 0 Sufficient funds showed no association with the entrepreneurial problems. 

H 8. A Sufficient funds showed association with the entrepreneurial problems. 

 

3.9.  ALREADY HIGHLIGHTED SMEs PROBLEMS IN PAKISTAN 

According to Athar & Aamir (2004) the main problems faced by Pakistani SMEs 

may be classified as: 

3.9.1. IT PROBLEMS 

According to the study, 40% of small and medium businessmen have their 

computers and 30% plan to buy computer for them within a year (Colleague et 

al., 2004). 

3.9.2. OTHER PROBLEMS 

Most of the entrepreneurs are facing such problems that need government 

assistant. For example, a large number of SMEs depend on personal finances, 

and such finance is arranged from friends and relatives and also suppliers 
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provide goods on credit because the role of banks is very limited. Similarly, high 

taxes, corruption, high prices of gas and electricity and unavailability of training 

facilities for workers in the country because 40% of small business employers 

train their workforce by their own.  

3.10. PROBLEMS PROPOSED BY THE RESEARCHER 

Based on the research gap found from the literature reviewed and the conceptual 

framework designed, numerous issues looking by SMEs in Pakistan have been tinted 

that may cause the execution of the SMEs in Pakistan back off. These eight 

proposed problems have been discussed in the hypotheses and are linked with 

the conceptual framework: (i) Effective Managerial Skill (ii) Upgraded 

technology (iii) Modern Marketing Tools (iv) Sufficient Funds (v) Adequate 

Basic Infrastructure (vi) Proper Accounting System (vii) Stable Policy 

Environment and (viii) Entrepreneurship itself Problems.  

3.11. REASONS FOR FAILURE OF ENTREPRENEURSHIP 

  The central idea of the study is that eight factors constitute eight hypotheses 

which are the main reasons for the failure of generally all and specifically 

Pakistani small and medium enterprises (SMEs). Hence, if one factor of failure 

exists, the relevant another factor will automatically exist. For example, if 

managerial problems are not resolved then automatically the marketing, fund-

raising, and record-keeping problems will exist and they will decline the business 

performance. 

3.12. REASON FOR CHOOSING OF THE STUDY AREA 
 

Karachi is a densely populated city, a large number of fast-food entrepreneurs are 

running their businesses successfully. Karachi is the biggest city of Pakistan and 

its total population is 14.9 million with an annual growth rate is 2.6%. From the 

management point of view, Karachi city is divided into six districts such as Karachi-

Central, Karachi-East, Karachi-West, Karachi-South, Korangi district, and Malir 

district (Mehtab, 2018). Karachi is not only a business hub but also is a political 

and economic center of Pakistan. The economic indicators show that the growth 
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of Karachi’s economy is faster than that of the country as a whole. Most services, 

such as banks, hotels, restaurants, tourism agencies and telecommunications are 

situated in Karachi. Karachi is situated near the seaport and it also linked with the 

world through the international airport that is why a large number of people are 

resuming this city on the daily basis whose eating requirements are directly linked 

with the fast-food businesses and the fast-food entrepreneurs are enjoying this 

demand almost in the whole city. 

The researcher selected the city of Karachi as the area of study because a 

considerable number of entrepreneurs run their business in the city. Fast food 

entrepreneurs who run businesses in the capital of Sindh are strong-minded, well 

oriented and much focused on entrepreneurship. The local entrepreneurs compete 

with international entrepreneurs whose businesses are also established in the city. 

Although, local entrepreneurs face a lot of challenges of entrepreneurship 

businesses in the city they always try to find the best prospects for their business 

in the city for the development of Pakistan. 

By conducting this study, the researcher sought to identify and address the 

challenges fast-food entrepreneurs face in Karachi so that stakeholders could use 

the conclusions and recommendations to support the small and medium 

enterprises in Karachi.  

3.13. EXPECTED PROBLEMS FOR ANALYSIS   

 As discussed earlier the model of entrepreneurial problems and prospects 

consists of one dependent variable and seven independent variables: 

entrepreneurship businesses, effective managerial skills, modern marketing tools, 

upgraded technology, sufficient funds, adequate basic infrastructure, proper 

accounting system and stable policy environment. Each variable is a gathering of 

constituents divided into different sets of problems based on the context. 

Therefore, a small constituent points out towards a particular problem while a 

variable as a whole is emphasizing on a particular area of problem and prospect 

of entrepreneurship. Given is a combination of internal and external constituents 

of problems faced by entrepreneurship businesses of small and medium 

enterprises. In other words, the internal problems are controllable problems that 
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may be controlled by the entrepreneurship itself while the external problems are 

uncontrollable ones that may not be controlled easily by the entrepreneurship 

businesses. Dependent and independent variables along with their respective 

abbreviations are shown in table No 3.1, given below.  

Table-3.1 

VARIABLES (PROBLEMS) WITH ABBREVIATIONS 

No        Variables               Abbreviations 

1. Entrepreneurship Business (EB) 

2. Effective Managerial Skills  (MES) 

3. Modern Marketing Tools  (MMT) 

4. Upgraded Technology  (UT) 

5. Sufficient Funds   (SF) 

6. Adequate Basic Infrastructure (ABI) 

7. Proper Accounting System  (PAS) 

8. Stable Policy Environment  (SPE) 

 

The entrepreneurship business (EB), a dependent variable, is 

deconstructed primarily into three internal problems: Effects of improper 

planning (EIP), Effects delayed decisions (EDD), Lack of business 

knowledge (LBK) and one external problem: Effects of competitors’ 

business knowledge (ECK). 

 

Effective managerial skills, an independent variable, is deconstructed into 

thirteen internal problems that are faced by entrepreneurship businesses: 

lack of managerial control (LMC), lack of managerial skills (LMS), lack of IT 

competency (LIC), communication gap (CG), unskilled labor (UL), staff 

hiring issues (SHL), staff training issues (STI), salaries issues (SI), time 

management issues (TMI), workload issues (WLI), procurement issues (PI), 

handling of additional demand (HAD), demotivation of workers (DW) and 

four external problems: blackmailing of staff or chefs (BMS), 
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weather  effects (WE),  government officials’ involvement (GOI), traffic jam 

(TJ). Modern marketing tools, an independent variable, is deconstructed 

into four internal problems: using old marketing methods (UOM), weak 

marketing knowledge (WMK), undesired competition (UC), promotion in 

wrong direction (PWD) and two external problems: modern marketing 

methods used by competitors (MMM), role of middlemen (ROM). Upgraded 

technology, an independent variable, is deconstructed into three internal 

problems: usage of old and obsoleted technology (UOOT), lack of 

knowledge of modern technology (LKT), lack of training of modern 

technology (LTT) and two external problems: upgraded technology used by 

the competitors (UTU), environmental issues for technology (EIT). 

Sufficient Funds, an independent variable, is deconstructed into five internal 

problems: Collateral Issues for finance (CIF), lack of knowledge for 

fundraising (LKF), wrong estimation of funds needed (REF), shortage of 

working capital (SWC), lack of experience for management of funds (LEF) 

and into two external problems: complicated banking procedures (CBP), 

market price variation (MPV). Adequate Basic Infrastructure, an 

Independent Variable, is deconstructed into four internal problems: 

insufficient of space (IS), inadequate working place (IWP), improper supply 

chain system (ISC), availability of family service area (AFA), and into four 

external problems: insufficient gas supply (IGS), insufficient water supply 

(IWS), unannounced load shedding (ULS), parking facilities issues (PFS). 

The proper accounting system, an independent variable, is deconstructed 

into four internal problems: no qualified accountant (NQA), improper 

maintenance of accounting records (IMR), manual record-keeping (MRK), 

recording on single entry system (RSE) and into one external problem: 

hiring accountant at a high salary (HAS). Stable policy environment, an 

independent variable, is deconstructed into two internal problems: 

inconsistency in business policies (IBP), inability to make suitable policies 

(IMP) and into one external problem: effects of unavoidable government 

policies (EUP) 
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3.14.  POPULATION OF THE STUDY 

 All fast food entrepreneurship businesses in Karachi are taken as the 

universe population of the study. The restaurant business in Pakistan is 

continuously developing. With an estimated 169 million customers, it is the 

second most booming business industry in the country. This holds because 

statistics have revealed that an average food consumer in Karachi visits a 

fast-food outlet once per week. Such an enthusiastic consumer pattern has 

ensured that the yearly development of the business stands at 20%. It has 

been found out that in Pakistan 42% of an average customer’s income is 

spent on food. This is predominantly because of the improvement of local 

foods that have had an effect and have contended with worldwide 

establishments by keeping up a similar degree of standard (Qureshi & 

Herani, 2011). 

3.15.  SAMPLING DESIGN AND TECHNIQUE  

 Convenience sampling technique is used to collect primary data with the 

help of a closed-ended questionnaire and semi-structured interviews (Rani, 

& Sinha, 2016). The areas where a minimum of five fast-food centers exist 

have been considered as the part of the target population and it has been 

ensured that they have a specialty in their fast food items and have heavy 

sales. 

3.16. THE USE OF CONVENIENCE SAMPLING   

Taking a subset from a chosen sampling frame or the whole populace is 

called sampling. In research, if the whole population is considered for 

analysis, it is called the best way of analysis but it is a very difficult and time-

consuming way to analyze the whole population for specific research that is 

why different sampling techniques are used for gathering the data for 

research purposes. These techniques are either on probability bases such 

as simple random sampling, stratified random sampling, cluster sampling or 

on the non-probability bases such as snowball sampling, judgment sampling, 

and convenience sampling techniques. As it is not possible to include every 
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participant of the whole population in the sample size, therefore, researchers 

use different sampling techniques as per their convenience. For this study, 

the researcher has chosen the convenience sampling technique for 

collection of data because in non-probability or non-arbitrary sampling the 

individuals from the target populace meet certain reasonable criteria, for 

example, easy accessibility, geographical closeness, availability at a given 

time, or the willingness to participate (Etikan et al., 2016). In fast food SMEs, 

most of the entrepreneurs either are illiterate or educated up to primary level 

and being less educated they do know about the importance of research that 

is why if anyone asks some questions regarding their business they feel it 

bad and think that some agency personnel or income tax authorities are 

trying to investigate something about their running business that is why every 

person does not fully cooperate with the researchers. That is why the 

convenience sampling method has been chosen for this study.  

3.17. THE SAMPLE SIZE 

The sample size is a subset of the population. In other words, sampling is 

that process which is used to select an ample proportion from the population. 

This is then used to inspect the properties of the sample and with the help of 

it, the properties of the entire population can be generalized. To draw the 

sample, a convenience sampling technique has been used. The general 

rules for the selection of a sample size incorporate a) sample sizes that 

exceed 30 and reach up to 500 are suitable for most research, b) in the case 

where a sample has to be reduced into subsamples, for each category at 

least a sample size of 30 is crucial. The sample size for this study consists 

of 257 entrepreneurs of fast food centers for quantitative data and 20 

respondents are have been interviewed for qualitative data. 

3.18.  DATA COLLECTION TECHNIQUES 

According to (Ashworth, 2000) and (Dawson, 2002) for data collection four 

basic  techniques are used such as perusal (examination), observation, 

questioning survey and measurement. The data collection techniques used 
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for this research are observations, interviews, and a closed-ended 

questionnaire. The required data have been collected from the target 

population of small and medium fast-food enterprises (SMEs) located in 

various regions of Karachi himself by the researcher. This type of data 

collection is called primary data collection. 

3.19. RELIABILITY & VALIDITY  
 

The questionnaires have been administered to check for the reliability by 

Cronbach’s alpha, the most mainstream test to gauge unwavering quality 

for the components. The proposed components as per the conceptual 

framework consist of eight variables (expected problems). Out of eight 

variables, one is the dependent variable and that is the entrepreneurship 

business and there are seven independent variables such as effective 

managerial skills, modern marketing tools, upgraded technology, sufficient 

funds, adequate basic infrastructure, proper accounting system, and stable 

policy environment. The result of Cronbach's Alpha is 0.858 that is 

attached in Annexure-A. It is above the standard value of 0.70 which was 

proposed by Nunnally (1978). This shows that the instrument 

(questionnaire) is reliable and it can be confidently applied for further 

analysis. Before the finalization of the final questionnaire, a pilot study was 

led to test the questions for finishing time, evaluate the relevance of the 

guidelines, and so forth 20 pilot questionnaires were dispersed to fast-food 

entrepreneurs of Gulshan-e-Iqbal, Karachi. The original questionnaire was 

modified based on the feedback of respondents. The remarks and 

recommendations from these respondents were incorporated into the last 

questionnaire. The research instrument (the questionnaire) was also 

checked and validated by an experienced subject matter expert. 
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3.20. DEVELOPMENT OF THE QUESTIONNAIRE 

It refers to a type of question whereby respondents are required to choose 

their answer based on a yes/no or multiple choice basis from a list of 

predetermined categories (Dawson, 2002).  

This research is grounded in primary data. Therefore development of a 

questionnaire is essential for the procurement of relevant information. Two 

existing instruments, which are utilized in comparative studies, were used 

as the backbone for the fundamental derivation of the said questionnaire. 

With the aim of testing questions to approximate their finishing time as well 

as to assess the legibility of the guidelines, a pilot study was led. 

Henceforth, 20 pilot questionnaires were dispersed to fast-food business 

enterprises situated in Gulshan-e-Iqbal, Karachi. Modification of the original 

questionnaire was then made possible based on the feedback of 

respondents. Once the modified questionnaire was prepared, it was 

distributed amongst 10 fast food entrepreneurs from 6 selected regions of 

Karachi including Saadi Town, Gulistan-e-Jauhar, Nazimabad, 

Liaquatabad, Gulberg and Sohrab Goth. The remarks and 

recommendations from these respondents were then used to formulate the 

final version of the questionnaire. The questionnaire used in the study was 

designed in bilingual form (English and Urdu) comprising of 46 questions 

using a 1-5 Likert scale, with suitable introduction and guidelines. Data from 

257 fast-food SMEs was collected with the help of this instrument 

(Annexures - C: Survey Questionnaire –“English Version” and Annexures - 

D: Survey Questionnaire –“Urdu Version”). 

3.21. SEMI-STRUCTURED INTERVIEWS 

 A semi-structured interview is a mixture of the structured (based on a rigid 

set of interview questions or short answers) and unstructured (in-depth 

interviews) approach. Semi-structured interviews of 10 entrepreneurs of 
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famous fast food entrepreneurship businesses have been conducted with 

the help of a problem-analysis sheet that is enclosed in Annexure-E. 

3.22. MANAGEMENT OF DATA COLLECTION  
 

The survey was conducted after a formal request of time was made to the 

forthcoming respondents for a meeting (Annexure-B). In such a meeting, 

the analyst has appropriately clarified the destinations of the study.  

 The researcher assisted the respondents wherever help was required in 

understanding the imperatives laid out in the questionnaire, in order to 

ensure that the latter is completed appropriately. The respondents filed the 

questionnaire without any degree of unease, stress, and any legal, social or 

political pressure. Upon completion, every respondent was approached to 

put the finished questionnaire in the envelope, which was then sealed and 

returned to the researcher.  

Taking everything into account, 500 paper-based bilingual questionnaires, 

each comprising of 46 questions dependent on a 1-5 point Likert scale to 

gauge 1+7=8 components are utilized. The factors included are 

entrepreneur businesses (dependent variable) and effective managerial 

skills, modern marketing tools, upgraded technology, sufficient funds, 

adequate basic infrastructure, proper accounting system and stable policy 

environment (independent variables). Moreover, demographic variables: 

name (NAM), (AGE), sexual orientation (GEN), training (EDU), nature of 

business (NOB), built up since (ESS), the number of workers (NOE) and 

business name and address (BNA) are likewise estimated. The number of 

valid questionnaires received tantamount to 257, implying a response rate 

of 62 percent (257/414) x100. Despite that the response rate successfully 

meets the target, it still has some vacancies for improvement. Some of the 

reasons for relatively small response rates include the unavailability of 

prospective respondents on committed time of rendezvous, capricious state 

of law and order in certain areas and prospective respondents’ 

unwillingness to respond. 
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3.23. GETTING DATA READY FOR ANALYSIS 

Once data had been collected from 257 fast-food enterprises, it was 

prepared for analysis. To carry out the analysis, the data set was subjected 

to editing and the answers to all questions were coded including open-

ended questions and general comments. The coding of answers was 

succeeded by the utilization of the double-entry method to enter 

information, so as to ensure the accuracy of the data. Responses to some 

of the undesirably worded questions were reversed so that all the answers 

were laid out in the same direction. 

3.24. SUMMARY 

 This chapter elucidates the methodology undertaken for the testing of the 

suggested model of entrepreneurial problems and prospects by clearly 

painting the picture of the data strategy and design. Firstly, the major 

entrepreneurial problems and their relevant deconstructed issues were 

explained. Then it is explained how in order to assimilate the responses 

from a scientifically selected sample of a defined population, a bilingual 

questionnaire- constituting of 46 items, including entrepreneurial 

businesses (dependent variable); and effective managerial skills, modern 

marketing tools, upgraded technology, sufficient funds, adequate basic 

infrastructure, proper accounting system and stable policy environment 

(independent variables); which were shaped into well arrayed set of 

questions on 1-5 Likert scale- with an appropriate introduction and 

instructions to complete was prepared. Proficient interpretation of the 

questionnaire, the setting of the examination, test size, fair-minded 

information accumulation, and protection to finish the survey in pre-

requested time and use of pre-tried instruments comprise a fraction of the 

highlights which make sure that the instrument is valid and reliable. The 

quantity of a legitimate questionnaire got is 257; a reaction pace of 62 % 

(257/414) x100. The chapter closes with the summary. 
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CHAPTER-FOUR 

 DATA ANALYSIS AND FINDINGS 

4.1. OVERVIEW 
 

In the preceding chapter, that is, in the chapter of research methodology, based 

on relevant factors contributing towards the problems and prospects of small and 

medium entrepreneurial businesses, fast food businesses in Karachi, are identified 

and a model (conceptual framework) is suggested. In this chapter, Section 4.1 is 

about the overview of the chapter, Section 4.2 presents data Analysis, Section 4.3 

presents the sample demographics. Section 4.4 represents descriptive statistics 

of entrepreneurship problems Section 4.5 presents the data analysis: based on 

interviews and Section 4.6 presents the summary of the chapter. 

4.2. DATA ANALYSIS 

 The normal techniques like descriptive statistics and correlation analyses are used 

to analyze data and to draw conclusions. The descriptive statistics, correlation 

analysis, and Chi-Square Tests are presented as per the need of this study. 

4.3. SAMPLE DEMOGRAPHICS 

 A series of questions are incorporated in the questionnaire to measure eight 

demographic variables, which are, name (NAM), age (AGE), gender (GEN), 

education (EDU), nature of business (NOB), established since (ESS), number of 

employees (NOE) and business name and address (BNA). The total number of 

respondents of the research sample is 257 that includes 255 male (99%) and 2 

female (1%) respondents. The proportion of female fast-food entrepreneurs is just 

1% which indicates that in Pakistan fast food entrepreneurship is run mostly by 

male entrepreneurs. The participation of Pakistani female entrepreneurs in the 

fast-food business sector is lesser than in other sectors of the economy where 

female entrepreneurship is substantially higher.  
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Table 4.1: Percentage of gender distribution of the sample 

Gender Frequency Percent 

 Male 255 99% 

Female 2 1% 

Total 257 100.0 

Table 4.1 shows that a total of 257 fast-food entrepreneurship businesses were 

considered in the sample and the sample comprising 255 (99%) male 

entrepreneurs while only 2 female (1%) entrepreneurs are involved in the fast-food 

field of entrepreneurship. This shows that there is 99% control of male 

entrepreneurs on the fast-food business in Karachi.  

Figure 4.1: The gender distribution of the sample population.  

 

A large number of respondents are in the age bracket of 30-39 years (34%) and 

the smallest members are of 20 years and 60 years or more than 60 years old. 

The average age of the sample is 38.42 years. In the Pakistani context, the age 

of 30-39 years is considered an age of adulthood and they remain energetic for 

working point of view and people of 60 years of age and above are considered 

99%

1%

Gender wise Distribution 

Male Female
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as idle people because normally they do not work. Therefore, the sample is fairly 

redolent of the actual traits of the universal population. The average sample age 

indicates that the chosen sample consists of individuals who are of a mature age 

hence they are credible enough to be involved in business activities. The other 

largest sample is between 40 to 49 years of age which indicates that the groups 

having age brackets of 30-39 years and 30-49 years are covering the biggest 

portion of the sample.  

The data also provides evidence for the presence of some young entrepreneurs 

in the sample, for 7% of the sample consists of entrepreneurs aged under the 

bracket of 20-30 years. The age profile of the sample is exhibited in Figure 4.2. 

As per descriptive statistics, mean of age or the average age of fast food 

entrepreneurs is 38.42 years, the median of age is 37 years, the model is 40 

years and the standard deviation is 10.44. This information is indicated in Table 

4.2 below: 

Table 4.2: The age of fast food entrepreneurs 
 

Statistics Age Experience Number of Employees 

Mean 38.4241 10.9241 13.9805 

Median 37.0000 10.0000 10.0000 

Mode 40.00 5.00 5.00 

Std. Deviation 10.44045 7.03251 15.07674 

According to Table No. 4.2, the statistical information of fast-food businesses 

in Karachi show that average age of the entrepreneurs is 38.42 years that 

reflects that the entrepreneurs involved in fast food business are matured 

persons, on average they have their field experience is 10.92 years and there 

are about 13.98 or approximately 14 people are involved in the business of fast 

food on in every business unit in Karachi. As per median, their age, experience, 

and many employees are 37 years, 10 years and 10 employees respectively 

and as per mode the age, experience, and many employees show the values 

as 40 years, 5 years and 5 employees respectively. Similarly, the standard 
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deviation of age is 10.44 years and the standard deviation of experience is 7.03 

years and that for many employees is 15 persons. 

Figure 4.2: The ages of entrepreneurs in the sample. 

 

 

Figure 4.2 indicated that respondents up to the age of 29 years are 23%, in the 

age bracket of 30 to 39 years, the number of entrepreneurs is 34%. According 

to the age bracket of 40 to 49 years, the number of entrepreneurs is 25%, in 

the age bracket of 50 to 59 years, the number of entrepreneurs is 14% and in 

the age bracket of 60 to 69 years, the number of entrepreneurs is 4%. 

As far as the academic qualifications of participants are concerned, 44 fast food 

entrepreneurs in the sample or 17% of the participants are under matric. The 

highest number of participants are matric who are 74 in many 29% of the total 

sample, while 62 fast-food entrepreneurs or 24% of the total sample are 

intermediate. The number of participants who have done their graduation is 63 

or 25% of the total sample. There are only 14 fast food entrepreneurs or 5% of 

the total sample who have their post-graduate degrees.  
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It looks that a large number of entrepreneurs who are running the small and 

medium-fast food business in Karachi are either under matric or simple matric. 

This is the main reason for entrepreneurship problems here in Pakistan. The 

owners of the fast-food business are neither highly educated academically nor 

they have specialized education in the relevant field. To sum up, in the 

Pakistani context, the sample with shows the fast-food entrepreneurs with low 

education levels are unable to perform as well as it is needed for the 

development of Pakistan. Furthermore, there is a trend that individuals with 

graduation or higher level of education are inclined to be employed rather than 

self-employed due to a lack of self-motivation. Figure 4.3 shows the academic 

qualification profile of the sample.  

Figure 4.3: Detail of Entrepreneurs’ Education 

 

Figure 4.3 depicts that the majority of entrepreneurs are only matric (29%) in 

the fast-food business in Karachi, while the least number of entrepreneurs have 

their post-graduate education (5%). 
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Table 4.3: The Education of fast food entrepreneurs 

Education Frequency Percent 

 under matric 44 17.1 

Matric 74 28.8 

Intermediate 62 24.1 

Graduate 63 24.5 

Post 

Graduate 

14 5.4 

Total 257 100.0 

 

Table 4.3 shows that out of 257 fast-food entrepreneurs, 44 fast food 

entrepreneurs are just literate or under matric (17.1%), 74 fast food 

entrepreneurs are only matric (28.8%), 62 fast food entrepreneurs are 

intermediate (24.1%), 63 fast food entrepreneurs are graduate (24.1%), while 

only 14 fast food entrepreneurs are only postgraduate (5.4%). 

Figure 4.4: Number of employees engaged in fast food SMEs 
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The pie chart in Figure 4.4 shows that in case of small fast food entrepreneurship, 

there are less than five employees are working and in some cases, even a single 

person is running his business but in case of medium-fast food entrepreneurship 

businesses in Karachi, up to 140 employees engage in this flourishing business 

for earning their livelihood. On an average basis, 13.98 or 14 employees have 

become engaged in this field. When small and medium-fast food entrepreneurship 

businesses in Karachi are compared, a deviation of 15 employees has noted that 

it shows that small fast food business needs fewer employees but when a small 

enterprise enters into a medium enterprise it demands more employees and more 

money for investment in the business to run it at a medium scale. 

Figure 4.5: Experience Profile of the Sample 

 

 

Figure 4.5 indicates the experience profile of the sample of the small and medium 

fast food entrepreneurship businesses in Karachi. On an average basis, the 

highest experience of fast foods entrepreneurship businesses in Karachi is 10.92 
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years or approximately 11 years. When fast foods business entrepreneurs are 

compared with each other, it looks that a deviation of experience almost 7 years 

exists among them. It is said that “experience makes a man perfect”, hence those 

entrepreneurs who have more experience in the fast foods business are facing 

fewer problems as compared to the new ones. 

 

4.4. USE OF STATISTICAL TOOLS FOR ANALYSIS  

Inferential statistical tools such as Chi-square (CS) and Correlation (C) are used 

analysis of problems of entrepreneurship business and to create the influence of 

these problems on entrepreneurship business. The survey research design was 

adopted. Data were obtained from questionnaires based on two parts. Part A 

consists of demographic questions, while part B consisted of the questions related 

to eight variables (expected problems) and all based on a five-point Likert scale. 

The hypotheses formulated were tested mainly using the Chi-Square test of 

independence with the aid of SPSS statistical package version 16.0. 

 The categories of respondents based on age revealed that the respondents were 

aged between 20-68 years, while the average age of the respondents was 38.42. 

Information on respondent’s gender holds that the male respondents were 255 

(99.2%), while 2 (0.8%) were female. The instrument (questionnaire) used for data 

collection was designed by the researcher and validated by experts in the 

measurement and evaluation. 

 The purpose behind the study and the guidance on the best way to finish the 

questionnaires were unequivocal on the first page. The questionnaire comprised 

two sections: section 1 contained information on respondents’ demographic data 

(age and gender, etc.); section 2 emphasized on main objectives of the study 

consisting of the constructs including entrepreneurship business (dependent) and 

similarly effective managerial skills, modern marketing tools, upgraded 

technologies, sufficient funds, adequate basic infrastructure, proper accounting 

system and proper policy environment (independent variables). The questionnaire 

was fashioned along a 5-point Likert scale. The rating system adopted followed 
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the subsequence of 1=Strongly Disagree (SD), 2=Disagree (D), 3=Neutral (N), 4= 

Agree (A), and 5= Strongly Agree (SA). Section 1 contained 8 items. Section 2 

consisted of 46 items and the section’s Cronbach’s alpha reliability analysis was 

0.858.  

 The statistical analyses in this study were carried out using SPSS version "21". 

Descriptive statistics (mean, standard deviation, percentages).   

Table 4.4: Problems of Entrepreneurial Business 
 

 SD D N A SA 
EB1 12 5 15 93 132 
EB2 6 13 29 114 95 
EB3 13 25 31 114 74 
EB4 9 23 24 112 89 
EB5 4 10 13 122 108 

 

 
 
Based on the data given in the  table 4.4, the study examines the following 
hypothesis: 
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Hypothesis 1  

H10 Entrepreneurship showed no association with the entrepreneurial problems.  

H1A Entrepreneurship showed association with the entrepreneurial problems.  

DESCRIPTIVE ANALYSIS: Based on this hypothesis, the values against the options 

agree and strongly agree are more than the values against other options such as 

strongly disagree, disagree and neutral. Based on this concept, the null hypothesis will 

be rejected and the alternate hypothesis will be accepted. That is why the hypothesis 

No.1 is correct and is as per the conceptual framework.  

QUESTION-WISE COMMENTARY: Accordingly, five questions relevant to 

entrepreneurship business were asked and as per 5-point Likert scale the respondents’ 

responses from Q.No.1 (EB1) to Q.No.5 (EB5) are shown as in EB1 the strongly 

disagree responses were 12(12/257=4.6%), disagree were 5(5/257=1.9%), neutral 

were 15(15/257=5.8%), agree were 93(93/257=36.1%) and strongly agree were 

132(132/257=51.3%). In EB2 the strongly disagree responses were 6(6/257=2.3%), 

disagree were 13(13/257=5.0%), neutral was 29(29/257=11.2%), agree were 

114(114/257=44.3%) and strongly agree were 95(95/257=36.9%). In EB3 the strongly 

disagree responses were 13(13/257=5.0%), disagree were 25(25/257=9.7%), neutral 

was 31(31/257=12.0%), agree were 114(114/257=44.3%) and strongly agree were 

74(74/257=28.7%). In EB4 the strongly disagree responses were 9(9/257=3.5%), 

disagree were 23(23/257=8.9%), neutral was 24(24/257=9.3%), agree were 

112(112/257=43.7%) and strongly agree were 89(89/257=34.6%). In EB5 the strongly 

disagree responses were 4(4/257=1.5%), disagree were 10(10/257=3.8%), neutral 

were 13(13/257=5.0%), agree were 122(122/257=47.4%) and strongly agree were 

108(108/257=42.0%). 
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Table 4.5: Entrepreneurship * Effective Managerial Skills Cross Tabulation 
Count 

 

Effective Managerial Skill 

Total Disagree Neutral Agree 
Strongly 
Agree 

Entrepreneurshi
p 

Strongly 
Disagree 

1 1 1 1 4 

Disagree 0 0 3 1 4 

Neutral 0 3 3 5 11 

Agree 6 6 78 25 115 

Strongly Agree 0 4 67 52 123 
Total 7 14 152 84 257 

 
 

 
Table 4.5 (a): Chi-Square Tests 
 

 
Value df 

Asymp. Sig. 
(2-sided) 

Pearson Chi-Square 40.553a 12 .000 
Likelihood Ratio 34.296 12 .001 
Linear-by-Linear 
Association 

13.186 1 .000 

McNemar-Bowker 
Test 

. . .b 

N of Valid Cases 257   

a. 13 cells (65.0%) have expected count less than 5. 
The minimum expected count is .11. 
b. Computed only for a PxP table, where P must be 

greater than 1. 

 
Table 4.5 (b): Symmetric Measures 

 
Value 

Asymp. Std. 
Errora Approx. Tb 

Approx. 
Sig. 

Interval by 
Interval 

Pearson's R .227 .073 3.721 .000c 

Ordinal by 
Ordinal 

Spearman 
Correlation 

.222 .063 3.630 .000c 

N of Valid Cases 257    

a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Hypothesis 2  

H 2. 0 Effective managerial skills showed no association with the entrepreneurial 
problems. 

H 2. A  Effective managerial skills showed association with the entrepreneurial 
problems. 

INFERENTIAL ANALYSIS-2 (a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Effective Managerial Skills (MES) is (X2 = 40.5, p = 

0.000). The standard chi-squared test of independence gives evidence of an 

association between Entrepreneurship Business (EB) and Effective Managerial Skills 

(MES). Hence, the null hypothesis will be rejected and the alternate hypothesis will be 

accepted. That is why the hypothesis No.2 is correct and is as per the conceptual 

framework. 
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INFERENTIAL ANALYSIS-2 (b): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business (EB) and Effective 

Managerial Skills (MES) (X2 = 40.5, p = 0.000); use of the continuity corrected version 

or the likelihood ratio test does not change this conclusion. 

 
Table 4.6 :Entrepreneurship * Modern Marketing Tools Cross Tabulation 
Count 

 

Modern Marketing Techniques 

Total 
Strongly 
Disagree Disagree Neutral Agree 

Strongly 
Agree 

Entrepreneurshi
p 

Strongly 
Disagree 

1 0 1 2 0 4 

Disagree 0 0 0 2 2 4 

Neutral 0 1 1 6 3 11 

Agree 0 5 9 73 28 115 

Strongly Agree 0 3 9 55 56 123 
Total 1 9 20 138 89 257 

 
 
Table 4.6 (a): Chi-Square Tests 

 
Value df 

Asymp. Sig. 
(2-sided) 

Pearson Chi-Square 80.515a 16 .000 
Likelihood Ratio 26.734 16 .045 
Linear-by-Linear 
Association 

11.674 1 .001 

McNemar-Bowker Test 17.869 8 .022 
N of Valid Cases 257   

a. 18 cells (72.0%) have expected count less than 5. The 

minimum expected count is .02. 

 
Table 4.6 (b): Symmetric Measures 

 
Value 

Asymp. Std. 
Errora Approx. Tb 

Approx. 
Sig. 

Interval by 
Interval 

Pearson's R .214 .079 3.491 .001c 

Ordinal by 
Ordinal 

Spearman 
Correlation 

.203 .062 3.318 .001c 

N of Valid Cases 257    
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a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 
The standard chi-squared test of independence gives evidence of an association 

between Entrepreneurship Business and Modern Marketing Tools (X2= 80.5, p = 

0.000); use of the continuity corrected version or the likelihood ratio test does not 

change this conclusion.  

 
Hypothesis 3  

H 3. 0 Modern marketing tools showed no association with the entrepreneurial 
problems. 

H 3. A Modern marketing tools showed association with the entrepreneurial 
problems. 
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INFERENTIAL ANALYSIS-3 (a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Modern Marketing Tools (MMT) is (X2 = 80.5, p = 0.000). 

The standard chi-squared test of independence gives evidence of an association 

between Entrepreneurship Business (EB) and Modern Marketing Tools (MMT). 

Hence, the null hypothesis will be rejected and the alternate hypothesis will be 

accepted. That is why the hypothesis No.3 is correct and is as per the conceptual 

framework. 

INFERENTIAL ANALYSIS-3 (b): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business and Modern Marketing 

Techniques (X2= 80.5, p = 0.000); use of the continuity corrected version or the 

likelihood ratio test does not change this conclusion.  

 

Table 4.7: Entrepreneurship * Upgraded Technology Cross Tabulation 

 Count 

 

Upgraded Technology 

Disagre
e Neutral Agree 

Strongly 
Agree 

 
Total 

Entrepreneu
rship 

Strongly 
Disagree 

0 0 2 2 4 

Disagree 0 1 1 2 4 

Neutral 0 0 7 4 11 

Agree 4 11 68 32 115 

Strongly Agree 3 4 47 69 123 

Total 7 16 125 109 257 

 

Table 4.7 (a): Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 25.526a 12 .013 
Likelihood Ratio 26.459 12 .009 
Linear-by-Linear 
Association 

4.553 1 .033 

McNemar-Bowker Test . . .b 
N of Valid Cases 257   

a. 13 cells (65.0%) have expected count less than 5. The minimum expected count is 

.11. 
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b. Computed only for a PxP table, where P must be greater than 1. 

Table 4.7 (b): Symmetric Measures 

 
Value 

Asymp. Std. 
Errora Approx. Tb 

Approx. 
Sig. 

Interval by 
Interval 

Pearson's R .133 .060 2.149 .033c 

Ordinal by 
Ordinal 

Spearman 
Correlation 

.233 .061 3.820 .000c 

N of Valid Cases 257    

a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 

 
Hypothesis 4  

H 4. 0 Upgraded technology showed no association with the entrepreneurial 
problems. 
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H 4. A Upgraded technology showed association with the entrepreneurial 
problems. 

 
INFERENTIAL ANALYSIS-4(a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Upgraded Technology (UT) is (X2= 25.5, p = 0.013). The 

standard chi-squared test of independence gives evidence of an association between 

Entrepreneurship Business (EB) and Upgraded Technology (UT). Hence, the null 

hypothesis will be rejected and the alternate hypothesis will be accepted. That is why 

the hypothesis No.4 is correct and is as per the conceptual framework. 

INFERENTIAL ANALYSIS-4(b): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business and Upgraded 

Technology (X2= 25.5, p = 0.013); use of the continuity corrected version or the 

likelihood ratio test does not change this conclusion.  

Table 4.8: Entrepreneurship * Adequate Basic Infrastructure Cross Tabulation 

Count 

 

Adequate Basic Infrastructure 

Total Disagree Neutral Agree 
Strongly 
Agree 

Entrepreneurship Strongly 
Disagree 

1 0 3 0 4 

Disagree 0 0 2 2 4 

Neutral 2 1 5 3 11 

Agree 0 5 76 34 115 

Strongly 
Agree 

2 1 54 66 123 

Total 5 7 140 105 257 

 
 

Table 4.8 (a): Chi-Square Tests 

 
 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 
Likelihood Ratio 
Linear-by-Linear 
Association 

49.424a  
36.201 
18.423 

12 
12 
1 

.000 

.000 

.000 

McNemar-Bowker 
Test 

. . .b 

N of Valid Cases 257   
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a. 15 cells (75.0%) have expected count less than 5. The minimum expected count 

is .08. 

b. Computed only for a PxP table, where P must be greater than 1. 

 

Table 4.8 (b): Symmetric Measures 

 
Value 

Asymp. 
Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .268 .074 4.447 .000c 
Ordinal by Ordinal Spearman 

Correlation 
.264 .061 4.370 .000c 

N of Valid Cases 257    

a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Hypothesis 5  

H 5. 0 Adequate basic infrastructure showed no association with the 
entrepreneurial problems. 

H 5. A Adequate basic infrastructure showed association with the 
entrepreneurial problems. 

 
INFERENTIAL ANALYSIS-5 (a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Adequate Basic Infrastructure (ABI) is (X2= 49.4, p = 

0.000); The standard chi-squared test of independence gives evidence of an 

association between Entrepreneurship Business (EB) and Adequate Basic 

Infrastructure (ABI). Hence, the null hypothesis will be rejected and the alternate 

hypothesis will be accepted. That is why the hypothesis No.5 is correct and is as per 

the conceptual framework. 

 

INFERENTIAL ANALYSIS-5 (b): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business and Adequate Basic 

Infrastructure (ABI) (X2= 49.4, p = 0.000); use of the continuity corrected version or the 

likelihood ratio test does not change this conclusion. 

Table 4.9: Entrepreneurship * Proper Accounting System Cross Tabulation 

Count 

 

Proper Accounting System 

Total 
Strongly 
Disagree Disagree Neutral Agree 

Strongly 
Agree 

Entrepreneurship Strongly 
Disagree 

2 1 0 1 0 4 

Disagree 0 0 1 1 2 4 

Neutral 0 3 1 5 2 11 

Agree 0 2 6 67 40 115 

Strongly 
Agree 

2 3 2 48 68 123 

Total 4 9 10 122 112 257 
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Table 4.9 (a): Chi-Square Tests 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 109.414a 16 .000 
Likelihood Ratio 47.784 16 .000 
Linear-by-Linear 
Association 

29.344 1 .000 

McNemar-Bowker Test 6.352 9 .704 
N of Valid Cases 257   

a. 20 cells (80.0%) have expected count less than 5. The minimum expected count is 

.06. 

Table 4.9 (b): Symmetric Measures 

 
Value 

Asymp. 
Std. Errora 

Approx. 
Tb Approx. Sig. 

Interval by Interval Pearson's R .339 .093 5.746 .000c 
Ordinal by Ordinal Spearman 

Correlation 
.263 .063 4.352 .000c 

N of Valid Cases 257    

a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Hypothesis 6  

H 6. 0 Proper accounting system showed no association with the 
entrepreneurial problems. 

H 6. A Proper accounting system showed association with the entrepreneurial 
problems. 

 
INFERENTIAL ANALYSIS-6 (a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Proper Accounting System (PAS) is (X2= 109.4, p = 

0.000). The standard chi-squared test of independence gives evidence of an 

association between Entrepreneurship Business (EB) and Proper Accounting System 

(PAS). Hence, the null hypothesis will be rejected and the alternate hypothesis will be 

accepted. That is why the hypothesis No.6 is correct and is as per the conceptual 

framework. 

 

INFERENTIAL ANALYSIS-6 (b): The standard chi-squared test of independence 

gives evidence of an association between Entrepreneurship Business and Proper 

Accounting System (PAS) (X2= 109.4, p = 0.000); use of the continuity corrected 

version or the likelihood ratio test does not change this concept. 

 

Table 4.10: Entrepreneurship * Stable Policy Environment Cross Tabulation 
Count 

 

Stable Policy Environment 

Total Disagree Neutral Agree 
Strongly 
Agree 

Entrepreneurship Strongly 
Disagree 

0 2 0 2 4 

Disagree 1 0 3 0 4 

Neutral 3 0 3 5 11 

Agree 4 3 75 33 115 

Strongly 
Agree 

1 4 59 59 123 

Total 9 9 140 99 257 
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Table 4.10 (a): Chi-Square Tests 

 
Value df 

Asymp. Sig. 
(2-sided) 

Pearson Chi-Square 66.134a 12 .000 
Likelihood Ratio 40.444 12 .000 
Linear-by-Linear 
Association 

14.026 1 .000 

McNemar-Bowker Test . . .b 
N of Valid Cases 257   

a. 15 cells (75.0%) have expected count less than 5. The minimum expected count is .14. 
b. Computed only for a PxP table, where P must be greater than 1. 

 
 

Table 4.10 (b): Symmetric Measures 

 Value Asymp. Std. Errora Approx. Tb Approx. Sig. 

Interval by Interval Pearson's R .234 .075 3.845 .000c 
Ordinal by Ordinal Spearman 

Correlation 
.205 .064 3.350 .001c 

N of Valid Cases 257    

a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 
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Hypothesis 7  

H 7. 0 Stable policy environment showed no association with the entrepreneurial 
problems. 

H 7. A Stable policy environment showed association with the entrepreneurial 
problems. 

INFERENTIAL ANALYSIS-7(a): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Stable Policy Environment (SPE) is (X2= 49.4, p = 

0.000). The standard chi-squared test of independence gives evidence of an 

association between Entrepreneurship Business (EB) and Stable Policy Environment 

(SPE). Hence, the null hypothesis will be rejected and the alternate hypothesis will be 

accepted. That is why the hypothesis No.7 is correct and is as per the conceptual 

framework. 

INFERENTIAL ANALYSIS-7(b): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business and Stable Policy 

Environment (SPE) (X2= 49.4, p = 0.000); use of the continuity corrected version or the 

likelihood ratio test does not change this conclusion. 

 

Table 4.11: Entrepreneurship * Sufficient Funds Cross Tabulation 
Count 

 

Sufficient Funds 

Total Disagree Neutral Agree 
Strongly 
Agree 

Entrepreneurship Strongly 
Disagree 

1 1 2 0 4 

Disagree 1 0 1 2 4 

Neutral 0 2 7 2 11 

Agree 4 8 72 31 115 

Strongly 
Agree 

2 4 57 60 123 

Total 8 15 139 95 257 
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Table 4.11 (a): Chi-Square Tests 

 
Value df 

Asymp. Sig. 
(2-sided) 

Pearson Chi-Square 35.060a 12 .000 
Likelihood Ratio 28.160 12 .005 
Linear-by-Linear 
Association 

19.248 1 .000 

McNemar-Bowker 
Test 

. . .b 

N of Valid Cases 257   

a. 13 cells (65.0%) have expected count less than 5. The minimum expected count is 
.12. 
b. Computed only for a PxP table, where P must be greater than 1. 
 

 
Table 4.11 (b): Symmetric Measures 

 
Value 

Asymp. Std. 
Errora Approx. Tb 

Approx. 
Sig. 

Interval by Interval Pearson's R .274 .072 4.553 .000c 
Ordinal by Ordinal Spearman 

Correlation 
.261 .060 4.314 .000c 

N of Valid Cases 257    
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a. Not assuming the null hypothesis. 

b. Using the asymptotic standard error assuming the null hypothesis. 

c. Based on normal approximation. 

 

INFERENTIAL ANALYSIS-8(a): The standard chi-squared test of independence gives 

evidence of an association between Entrepreneurship Business and Sufficient Funds 

(SF) (X2= 35.0, p = 0.000); use of the continuity corrected version or the likelihood ratio 

test does not change this conclusion. 

 
 
 
Hypothesis 8 

H 8. 0 Sufficient funds showed no association with the entrepreneurial 
problems. 

H 8. A Sufficient funds showed association with the entrepreneurial problems. 

INFERENTIAL ANALYSIS-8(b): Based on this hypothesis, the Pearson Chi-Square 

value of Independent Variable Stable Sufficient Funds (SF) is (X2= 35.0, p = 0.000). 

The standard chi-squared test of independence gives evidence of an association 

between Entrepreneurship Business (EB) and Sufficient Funds (SF). Hence, the null 

hypothesis will be rejected and the alternate hypothesis will be accepted. That is why 

the hypothesis No.7 is correct and is as per the conceptual framework. 

4.4. DATA ANALYSIS: BASED ON INTERVIEWS 

Semi-structured interviews of 10 entrepreneurs of famous fast food entrepreneurship 

businesses have been conducted with the help of a problem-analysis sheet that is 

enclosed in Appendix-A. The information gathered from interviews has been presented 

hereunder: 
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Figure 4.14 
 

      

Figure 4.13 shows the entrepreneurs’ initial problems. In section-A, 70% of 

respondents told that lack of business experience and knowledge disturb the 

entrepreneurs initially very badly. Every business has its problems and 

requirements. If a person initially, unable to overcome such basic problems 

through his or her experience and knowledge, he or she will experience many 

difficulties in the starting days of any business. In section-B of the above figure, 

30% entrepreneurs (interviewees) pointed out that in the initial days, team 

selection is also a very difficult job because of the selection of the right person for 

the right job is very important and without business experience, no one can do this 

selection properly. 

 

 

 

70%

30%

Problems faced by Enterpreneurs 

A (Lack of business experience & Knowledge disturb initially)

B (Selection of right persons for right jobs or team selection problem)
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Figure 4.15 

 

Figure 4.14 depicts different managerial issues that the researcher got through 

interviews with SMEs entrepreneurs and managers who have a reasonable 

experience in the fast-food field. In the section-A, 40% of respondents shared their 

experience that they have to deal with mostly untrained workers, belonging to the 

middle or lower-middle class and they have attitude problems. Their workplace 

behavior sometimes becomes a big challenge for managers and due to such bad 

behavior, they may lose these good workers. In section-B, 60% of respondents 

told that the entrepreneurs must maintain their quality, services and business 

environment as per the required standards to attract the customers. Without these 

efforts, they will never become successful entrepreneurs. In section-C, 80% of 

SME entrepreneurs told that they must be always better than the competitors in 

the market for their better survival. In section-D, 90% of respondents answered 

that they discourage to appoint relatives for the same department because in this 

way blackmailing of workers increases and in case of any emergency all the 
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workers will apply for leave simultaneously that affect the business. In section-E, 

30% of respondents agreed that sometimes they have to ignore the severe 

mistakes of good workers. In section-F, 50% of respondents told that in case of 

extra demand for their product, they manage from outsourcing. In section-G, 50% 

of respondents told that new and untrained workers are trained on the job with the 

help of other workers. In section-H, 40% of respondents told that they always try 

to give the right job to the right person. In section-I, 80% of respondents told that 

they motivate their workers by increasing a certain amount in their salaries. In 

section-J, 70% of respondents told that they handle Bhatta mafia and political 

persons tactfully and try to fulfill their demand at least level. In section-K, 60% of 

respondents agreed that untrained workers create problems initially but in a very 

short period, they get trained on the job by the internal system.  

Figure 4.16 
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Figure 4.15 describes that at fast food SMEs expensive marketing techniques are 

not used because small and medium entrepreneurs cannot afford heavy 

promotional charges that is why as respondents’ answers, these marketing 

techniques are used as per need: According to figure 4.15, 50% of respondents 

agreed for the use of flyers; 60% of respondents display banners; 70% of 

respondents use signboards but they are expensive too. Similarly, 80% of 

respondents told that they use social media for marketing purpose and get a good 

response; 10% of respondents agreed that they sometimes participate in 

sponsorships for marketing purposes and 20% of respondents are in favor 

of customers’ feedback and accordingly they try to improve their products and 

services. 

Figure 4.17 
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Figure 4.16 illustrates the use of technology at the fast-food SME level. This pie 

chart shows three sections. In section-A, 41% of respondents agreed that the use 

of modern machines is very expensive and they cannot afford such heavy 

expenditures. In section-B, 36% of respondents agreed that modern machine is 

very effective because with the use of such modern machines they can produce 

more items in less time. 

Figure 4.18 
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attractive infrastructure. Heavy investment is required for proper infrastructure. 
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Figure 4.17 shows three segments.  In section-A, 32% of respondents agreed that 

good infrastructure in a public place always gives positive business results. In 

section-B, 27% of respondents told that for hiding the infrastructure deficiencies, 

the SMEs owners try to provide multiple items under one roof so that maximum 

customers’ requirements may be fulfilled. In section-C, 41% of respondents voted 

that for a successful business, an attractive business environment is most 

important. 

Figure 4.19 

 

Figure 4.18 shows that most of the SMEs in Karachi, Pakistan are facing financial 

problems. In section-A, 70% of respondents agreed that in case of need funds 

should not be borrowed from banks because our banking system is not customer-

oriented that is why if funds are required, up to 30% funds may be taken from 

friends and relatives and not from the banks. In section-B, 60% of respondents 

agreed that our banking system is very difficult and small business persons may 

not get the benefits from our prevailing banking system in Pakistan. In section-C, 

70% of respondents told that a medium enterprise needs 20 to 30 million rupees 
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for doing business and without the proper arrangement of funds business should 

not be started. In section-D, 40% of respondents agreed that from the government 

of Pakistan, there is not any arrangement of funds for the SME sector if they need 

to fulfill their business requirements. In section-E, 50% of respondents agreed that 

business must be started with one’s own money but there is a genuine need, up 

30% of the total investment may be borrowed from friends or relatives. 

Figure 4.20 

 

Figure 4.19 illustrates the procedures of recording keeping at the fast-food SMEs 

level in Karachi. This pie chart consists of three sections. In section-A, 40% of 

respondents told they are using a computerized accounting system at their end. In 

section-B, 30% of respondents agreed that they do their business audit by 

themselves mostly at year-end. In section-C, 30% of respondents agreed that they 

prefer the manual recording system and they also told that highly qualified 
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accountants and auditors are appointed at high salaries and they cannot afford it. 

That is why most of the book-keeping work them either do themselves or it is done 

their workers to whom they have trust. 

Figure 4.21 

 

Figure 4.20 depicts the policy matters at the fast-food SMEs level in Karachi, 

Pakistan. This means how they deal and handle with the policy environment. The 

pie chart consists of two sections. In section-A, 44% of respondents told that if any 

tax is imposed on SMEs or if oil and gas prices go up they will increase the prices 

of their products and due to this act they will not bear any loss. Similarly, in Section-

B, 56% of respondents told that if there is a change in government policy of working 

hours, it affects working load and they can manage it at their level. 
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4.5. SUMMARY  

This study aimed at increasing the knowledge of relevant people who wish to make 

use of the insight pertinent to fast food businesses in Karachi, by first identifying 

the problems of SMEs and then, measuring how did they contribute to the failure 

of Pakistani SMEs. For this purpose, responses gathered from 257 respondents 

through a close-ended questionnaire designed on 5-scale Likert scale have been 

passed through SPSS software and successfully analyzed using statistical tool of 

Chi-Square Tests and the X2 values achieved from hypotheses testing show a 

positive relationship among entrepreneurship (dependent variable) and effective 

managerial skills, modern marketing tools, upgraded technology, sufficient funds, 

adequate basic infrastructure, proper accounting system, and stable policy 

(independent variables), to determine the problems and prospects of SMEs in 

Pakistan. In the last section, data analysis is done based on interviews, after 

interviews of 10 owners of the most prominent fast-food SMEs in Karachi were 

conducted. Based on the findings, it has been proved that the main causes of slow 

performance of Pakistani SMEs include the proposed problems as discussed, and 

prospects of such SMEs are based on the elimination of such problems at the 

individual as well as at the government level. 

Hence, the proper treatment of existing problems faced by the entrepreneurship 

sector must be done on a priority basis and as a result, this sector can get the 

required level of prospects and success in Pakistan. 
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CHAPTER- FIVE 

CONCLUSIONS & RECOMMENDATIONS 

In the first section, this chapter concludes the entire thesis, after that, it covers 

recommendations and then, it covers the limitations that are beyond the control of 

the researcher and finally, it is suggested and pointed out that in future other 

researchers can do their research on such grey areas. Section 5.1 presents the 

conclusions in detail. Section 5.2 debates the recommendations. In section 5.3, 

the limitations of the research have been discussed, and finally, in section 5.4, 

suggestions for future research are presented.  

 5.1. CONCLUSIONS  
 

The entrepreneurship businesses (small and medium enterprises) provide the 

main base for economic development all over the world. But, in Pakistan, the 

contribution of the small and medium enterprises in the economic development is 

not up to the mark and specifically, the fast-food SMEs are adding very little share 

in the growth of the country. Because Pakistani SMEs are facing a lot of business 

problems that is why they are have lost the market share to foreign fast-food 

franchises. We can only realize the potential of these SMEs when they are focused 

and facilitated in the right direction. This study is providing the guiding principles 

for the betterment of these enterprises. This study points out a conceptual 

framework that indicates the grey area based on entrepreneurship problems which 

are the causes of entrepreneurial failure in Pakistan. The literature review indicated 

that substantial research struggles have been done at the global level to pinpoint 

the problems that are the causes for such SMEs and proper guidelines are 

provided to such entrepreneurship businesses for their success but such solutions 

are not in favor of the developing countries like Pakistan. Therefore, a conceptual 

framework or a model containing the basic problems of entrepreneurship 

businesses is developed which provides the directions to the SMEs entrepreneurs 

for the better prospects of their businesses in Pakistan. It is expected that the 

growth of SMEs in Pakistan based on guidelines suggested in the conceptual 

framework will escalate the growth of SMEs in Pakistan. First of all, this study is 
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planned to identify the related problems as indicated in the conceptual framework 

and then, it highlighted the problems in the literature review that show the 

maximum effect in slow down the performance of the fast-food SMEs in Pakistan. 

The literature review showed that the utmost of the studies emphasized the 

problems that are the causes for failure of entrepreneurship businesses and 

also specified the characters of the entrepreneurs and the influence of such 

characteristics are either ignored or not considered appropriately. Therefore, 

based on the literature review that was done in three phases such as 

internationally, nationally, and on Karachi based SMEs and experience and 

knowledge of researcher an ideal theoretic conceptual framework that can be an 

elementary model of the grey area containing the basic problems faced by of 

Pakistani SMEs is suggested. Each problem is further broken into controllable and 

uncontrollable factors has been discussed properly. This study based on the 

primary data. For collecting the data from various parts of Karachi, a bi-lingual 

questionnaire consists of 46 questions covering eight variables is developed. From 

this survey, the researcher got a total of 257 valid responses. The valid sample 

(N=257) consists of 255 (99.2%) male entrepreneurs while only 2 female (0.8%) 

entrepreneurs participated in the survey of the fast-food SMEs in the sample area 

of Karachi. The suggested model is converted into a Pearson Chi-square model. 

To answer the research questions, eight sets of hypotheses and Chi-square model 

outcomes gave the proof to reject or accept the null hypothesis. The discoveries 

from the exploration gave data important to respond to the research questions. It 

is noted that SMEs enterprises in Pakistan are the key jobs in financial 

devolvement and f SMEs business people are made aware of the variables of 

entrepreneurial problems and if such problems are treated properly then the 

prospects of such enterprises (SMEs) are confirmed. The traditionally operating 

fast-food entrepreneurship in Pakistan is handled by a large number of individuals. 

Entrepreneurship people are the main source of entrepreneurial idea generators. 

Since there is a shortage of entrepreneurial mentorship in Pakistan that is why the 

government of Pakistan offers less financial support to assist and encourage 

entrepreneurship in the country. Nevertheless, fast-food entrepreneurs are very 

conscious and well aware of the business world due to their experience and 
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knowledge. It is also concluded that although the success of a business mostly 

depends upon the innovative behavior of the entrepreneur at the same time it is 

also necessary to resolve both controllable and uncontrollable issues and 

problems for the success of an enterprise. Business enterprise issues are one of 

the significant research areas for the vast majority of financial experts. Particularly 

in the undeveloped and developing economy, it is obstinately acknowledged that 

business enterprise is extraordinary compared to other choices to determine the 

issues emerging from neediness. That as well as it can make new occupations 

and support imagination. An entrepreneurship business does not only provide 

economic solutions but also acts as a weapon against the enemy such as 

unemployment in the country (Sridevi & Maheshwar, 2015). The researcher has 

carefully studied responsible problems such that both controllable and 

uncontrollable problems which according to the participating entrepreneurs must 

be tackled for keeping business struggle and getting positive results. In the case 

of entrepreneurship businesses in Pakistan, education, family and self-interest, 

and willpower are that forces which increase their motivation scale to perform in 

the state but most other forces have a negative impact on business performance, 

such as less awareness of government support schemes, unawareness about 

banking procedures and formalities, less awareness of financial management, 

shortage of leisure time and deficiency of technological skills. The researcher also 

explored that sufficient chances of prospects are there in the services sector as 

compared to the manufacturing sector as well as to the trading business. Hayes 

(2003) highlighted that the conclusion is the complete part of a study that recaps 

its content, makes its sense clear to the reader.  

The research findings disclosed the required information to answer the research 

questions. It is concluded that the SMEs entrepreneurship in Pakistan like the 

international level can play a key role in socio-economic devolvement if SMEs 

entrepreneurs are well aware of the relevant entrepreneurial problems. Among all 

Pakistani SMEs, fast-food SMEs have the maximum potential for socio-economic 

contribution. It is also proven that the total entrepreneurs who participated in the 

sample are 257comprising of 255 (99.2%) male entrepreneurs while only 2 female 

(0.8%) entrepreneurs who have filled the questionnaire are running the fast-food 



142 
 

field SMEs in the sample area of the study. This shows that there is 99.2% control 

of male entrepreneurs on the fast-food business in Karachi. In other words, the 

99.2 % male and 0.8 % female of ownership ratio specifies that fast-food business 

is the best business choice for Pakistani male entrepreneurs. The average age of 

the entrepreneurs is 38.42 years that reflects that the entrepreneurs involved in 

the fast-food business are matured persons, and as per sample analysis, they 

have average field experience of 10.92 years in fast-food business in Karachi. The 

fast-food SMEs in Pakistan is being run on a conventional style, and their owners’ 

education ranges from pre-matriculation to post-graduate level- but they have to 

derive entrepreneurial ideas, and assist their ventures on their own. This is 

because the prevalent societal landscape is effused with a lack of entrepreneurial 

mentorship and even the government provides little to no support to incubate, 

assist and promote small and medium scale enterprises in Pakistan. Despite all 

the adversities, fast-food entrepreneurs are trying their best to devote their 

resources and energy to fight with circumstances. 

 

Being self-motivated to proliferate their income and acquire liberation from a bossy 

employer, the fast-food entrepreneurs are determined to leave a legacy that can 

benefit even their future generations. Such entrepreneurs are stalwart believers of 

the time-tested adage that innovation is not an exclusively isolated entity, but it 

stands on the shoulders of effective managerial skills of creative teams, the 

application of upgraded technology, focus on using of modern marketing 

techniques in the business, applying the stable policies and maintaining the 

accounting records properly and ensuring the availability of sufficient funds by the 

entrepreneurs, educated & trained employees. Business experience is also vital. 

Similarly, the support and help of family and friends, formal and informal contacts 

with sellers and customers, overall supportive environment, market know-how, and 

reducing corruption and theft are also essential for the success of the business. 

Unfortunately, fast-food SMEs in Pakistan is facing a lot of problems that create 

continuous difficulties in the way of their success. These problems as per the 

conceptual framework are entrepreneurship businesses (dependent variable); and 

effective managerial skills, modern marketing tools, upgraded technology, 
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sufficient funds, adequate basic infrastructure, proper accounting system and 

stable policy environment (independent variables). These findings are also similar 

to the findings of Nigeria, India, and Bangladesh but in such countries, the 

entrepreneurs are hard workers and produce innovative products, work in a 

friendly entrepreneurial culture and environment which are the main elements of 

success.  

 This study is mainly descriptive and comprehensive for the whole SME sector in 

Pakistan. For developing and existing fast-food business entrepreneurs, it is 

fundamental to create plans of action, containing advancement as the noteworthy 

and the noticeable nature of such SMEs. For policymakers in Pakistan, for 

example, Small and Medium Enterprises Development Authority (SMEDA), it has 

been expected that they will follow the protocol of (a) building a set-up that 

promotes not only discussion and brainstorming, but also actualization of 

innovative ideas, (b) developing a flexible framework of curricula for entrepreneurs 

that allows them to apply theories and exercises to any degree of innovation, at 

any level, in any kind of business,(c) starting skill development programs that could 

allow business people to improve in the areas in which they are lagging, and that 

could ensure mobility amongst the entrepreneurs so that learning from each other, 

sharing of potential and awareness about existing business openings can be 

brought about, (d) harboring mindfulness amongst proprietors of privately-run 

companies so that they can impart chances to various other promising business 

visionaries, because such families are the pioneering innovators and there is a lot 

to learn from them (e) establishing a gathering for cheaper food businesspeople in 

highly populated urban communities across the nation, and (f) giving birth to a 

platform where ideas and opportunities can be discussed under tutelage of 

commercially successful fast-food entrepreneurs. Promotion of a culture where 

innovation is celebrated and the individuals and institutions involved in 

rejuvenating their business in countries like Pakistan are extremely essential. 

Thus, it is proposed that the government of Pakistan should design programs on 

an emergency basis and allocate funding for the said purpose. Further to make a 

culture of advancement and inventiveness among workers and different partners 

by beginning preparing projects to construct trust among representatives and 
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business people to share thoughts, to build up the imaginative groups and to 

manufacture a remunerate framework for development. Additionally, a business 

entrepreneur should expand opportunity capability and improves assets by 

adjusting innovation, direct preparation on marketing and group building.  

 For the academic community, it is outlined that they must: (a) hold conferences 

and inaugurate forums where ideas can be discussed, as the culture of sharing of 

ideas reaps innumerable rewards, (b) redesign the syllabi of varsities, especially 

of those studying business, and enrich them with theories relevant to innovation 

and creative (c) arrange sessions of talk/dialogue between students and 

commercially successful fast-food entrepreneurs, (d) conduct studies of similar 

nature to curate in-depth understanding of the success factors that contribute to 

entrepreneurial ventures as well as to create awareness of the basic problems of 

entrepreneurship. 

 This study is directed by a lot of assumptions, scope, and limitations. The 

extension is confined to the business people of Pakistani fast food SMEs situated 

in the various territories of Karachi. Thus, the outcomes have inferred dependent 

on an example and may not be the impression of the whole fast food segment of 

Pakistan. Essentially, the outcomes are built up dependent on certain statistical 

tools and these discoveries might be unique if other comparable devices are 

utilized for a similar study.  

This study is mainly descriptive and comprehensive for the whole SMEs sector in 

Pakistan. For developing and existing fast-food business entrepreneurs, it is 

fundamental to create plans of action. For policymaking organizations of Pakistan, 

for example, Small and Medium Enterprises Development Authority (SMEDA), it 

has been expected that they will follow the protocol of (a) building a set-up that 

promotes not only discussion and brainstorming, but also actualization of 

innovative ideas, (b) developing a flexible framework of curricula for entrepreneurs 

that allows them to apply theories and exercises to any degree of innovation, at 

any level, in any kind of business,(c) starting skill development programs that could 

allow business people to improve in the areas in which they are lagging, and that 

could ensure mobility amongst the entrepreneurs so that learning from each other, 

sharing of potential and awareness about existing business openings can be 
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brought about, (d) harboring mindfulness amongst proprietors of privately-run 

companies so that they can impart chances to various other promising business 

visionaries, because such families are the pioneering innovators and there is a lot 

to learn from them (e) establishing a gathering for cheaper food businesspeople in 

highly populated urban communities across the nation, and (f) giving birth to a 

platform where ideas and opportunities can be discussed under tutelage of 

commercially successful fast-food entrepreneurs. Promotion of a culture where 

innovation is celebrated and the individuals and institutions involved in 

rejuvenating their business in countries like Pakistan is extremely essential. Thus, 

if the government of Pakistan endeavors to design programs on emergency basis 

and allocate funding for the said purpose, a new wave of growth could be 

witnessed in the aforementioned sector. Furthermore, a culture of advancement 

and inventiveness among workers and different partners by beginning preparing 

projects to construct trust among representatives and business people to share 

thoughts should also be created. Additionally, a business entrepreneur should 

expand opportunity capability and improves assets by adjusting innovation, direct 

preparing on marketing and group building.  

 

 This study is directed by a lot of assumptions, scope, and limitations. The 

extension is confined to the business people of Pakistani fast food SMEs situated 

in the various territories of Karachi. Thus, the outcomes have inferred dependent 

on an example and may not be the impression of the whole fast food segment of 

Pakistan. Essentially, the outcomes are built up dependent on certain statistical 

tools and these discoveries might be unique if other comparable devices are 

utilized for a similar study.  

  

5.2. RECOMMENDATIONS  
 

Based on quantitative data analysis and qualitative data analysis is recommended 

that deeply engaged in their working, entrepreneurs are unable to easily 

understand their role in solving the problems of entrepreneurs which have been 

discussed in the study. For the better solutions of the proposed problems by the 

researcher, the following recommendations or suggestions are given for 
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improvement in business, particularly for the fast-food business in Karachi and 

generally for the entrepreneurship business sector in Pakistan: 

 

5.2.1. Time Management  

 

For the treatment of the problem of lack of effective managerial skills of 

entrepreneurs, it is therefore suggested that entrepreneurs should manage their 

time as per business requirements and every work must be managed accordingly. 

 

5.2.2. Next of Kin Development  

 

To deal with the business problems the entrepreneurs have not sufficient time to 

deal with their matters. It is advised that they must prepare other family members 

such as their sons, daughters and wife, husband to look after the business with 

them so that the business will not suffer in case of their absence from the business 

due to any emergency. 

 

5.2.3. Use of Information Technology in Business  
 

For making speed up their business and easy task the entrepreneurs must use 

information technology in their businesses so that their every step in business must 

be recorded and saved for any sudden need. 

 

5.2.4. Care From Inside  
 

The business people should have an uplifting demeanor, group building soul, 

boldness, guts of confronting the disappointment and autonomous in deduction to 

prevail in their business endeavors. 

 

 5.2.5. Society Support  

 

The general public needs to stretch out its collaboration to the business 

entrepreneurs since they are the people who do their business not just for to 
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acquire their meat and potatoes yet additionally they give employment to society 

individuals from which they get their jobs. 

 

5.2.6. Job Chances for Aged People  
 

Senior citizens who have been retired from other organizations can get respective 

job opportunities in such small and medium enterprises and they can provide better 

services due to their experience that is also a helping phenomenon for newly 

growing SMEs sector.   

 

5.2.7. Expansion of Micro-Credit Facilities  
 

SMEDA in Pakistan should support to SMEs in the expansion of micro-credit 

facilities and help out to the entrepreneurs of every sector of business in getting 

funds for the fulfillment of their business needs.  

 

5.2.8. Relationships with Banking Institutions  
 

The issue of ignorance towards banking procedures and formalities and the issue 

of budgetary administration can be better tended to and outfitted by banking 

establishments. Banking Training Institutions must orchestrate such training 

programs for the entrepreneurs’ training to handle and to resolve their problems.  

 

5.2.9. Experience Sharing Seminars  

 

The government ought to make a stage by the interest of offices, for example, 

SMEDA and so on to lead and arrange 'experience sharing courses' the place built 

up effective entrepreneurs become resource persons for learning and experience 

sharing to prepare the entrepreneurs deprived to handle issues in talk. 
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 5.2.10. Professional Training to New Entrepreneurs  

 

New entrepreneurs face issues of skilled employees’ high weakening rate after 

having taken in the business abilities and issues of non-availability of skilled 

employees. To bring a solution for it government should focus upon quickening the 

quantity of professional training, particularly for new business entrepreneurs to 

resolve their problems. 

 

5.2.11. Focus on Future Industries  
 

The government should empower business looking for a workforce to open up 

endeavors in recognized planned business adventures by accelerating the training 

programs and by facilitating the procedural requirements in this field. 

 

5.2.12. Efforts at University Level 

 

For the academic community, it is outlined that they must: (a) hold conferences 

and inaugurate forums where ideas can be discussed, as the culture of sharing of 

ideas reaps innumerable rewards, (b) redesign the syllabi of varsities, especially 

of those studying business, and enrich them with theories relevant to innovation 

and creative (c) arrange sessions of talk/dialogue between students and 

commercially successful fast-food entrepreneurs, (d) conduct studies of similar 

nature to curate in-depth understanding of the success factors that contribute to 

entrepreneurial ventures as well as to create awareness of the basic problems of 

entrepreneurship. 

 

Last but not the least is that the already established small and medium 

entrepreneurship businesses who have proved them in the particular fields are the 

role model for others and they can motivate the new entries in the field by sharing 

their experiences with them but this can only be possible if the government takes 

its interest in resolving the real issues of entrepreneurs belonging to various 

sectors in the country.  



149 
 

 

5.3. LIMITATIONS OF RESEARCH 

 

All hypotheses work in sociology endures numerous confinements and the analyst 

of this study has additionally confronted the accompanying impediments during the 

exploration work: First, data collection at a particular time shows the effects of the 

persisting problems at that time, there are chances of changing the situations later 

on. Second, although the data is collected by the researcher with a structured, 

reliable and validated questionnaire framed on a 1-5 Likert scale with the true spirit 

and analyzed the responses very carefully still the data depending on the 

genuineness of the respondents. Third, the respondents are requested to fill and 

return the survey questionnaire at a specific time but there are chances of wrong 

information due to the shortage of time and working pressure for meeting the 

customers’ demand in a certain time. Fourth, due to the less education, 

understanding of the questionnaire may be a big language barrier for the 

respondents; simply bilingual survey cannot fulfill the requirement. Sometimes, the 

respondents need the translation of the questionnaire in their local language but 

they are unable to translate them into their languages. Hence, there may be 

chances of wrong answers to certain questions. Fifth, the quantitative survey 

design trusts on numbers of accurate examination, statistical analysis, and 

deductive logic to evaluate human behavior. That is why the analysis of survey 

materials must be done through experts so that the best results may be achieved. 

Sixth, data is collected based on convenience sampling; every fast food SME is 

not possible to consider for the selected sample. Data were taken from different 

areas of Karachi as per the convenience of the researcher. In any case, the state 

of law and order rendered it almost impossible to reach embargoed areas of the 

city and collect data from the entrepreneurs residing or functioning there. Finally, 

the scope of the study; the scope is limited to only fast food SMEs of sampled 

areas of Karachi. The data set covers only the 257 responses as getting more data 

is beyond the financial means and other barriers such as not participating from the 

respondents etc. 
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5.4. SUGGESTIONS FOR FORTHCOMING RESEARCH  
 

The research model based on the conceptual framework of the study consists of eight 

entrepreneurs problems facing by fast-food SMEs in Karachi, Pakistan. These problems 

compromising one dependent variable of entrepreneurship and seven independent 

variables of effective managerial skills, modern marketing tools, upgraded technology, 

sufficient funds, adequate basic infrastructure, proper accounting system, and a stable 

policy environment. A comprehensive review of literature based on internationally, 

nationally, and locally belonging to the area of the sample size and, the targeted 

population indicated that there is no previous study to examine these basic problems of 

entrepreneurship that makes this research matchless and the conclusions and findings 

could be a benchmark to motivate for more research in the field of the study.  

Firstly, the other SMEs' sectors of Pakistan may use the findings of this research to repeat 

the study and then the results may be compared to analyze the effects of the above-

mentioned problems on the growth of the entrepreneurship businesses in Pakistan. The 

findings achieved from this research may be used to compare with similar studies at the 

national level as well as with the similar businesses of international level. Secondly, the 

proposed model can be used as a standard to find out the effect of problems that cause 

the slow performance of other SME sectors by including the associated variables of the 

fast-food SME sector in the study. Thirdly, the important relationship between 

entrepreneurship problems and innovation, opportunity and risk-taking can be further 

correlated with other demographic variables such as gender, social status, etc. Fourthly, 

in-built/inherent limitations and assumptions have restricted the conclusions drawn. A 

research study of qualitative nature might reach newer conclusions or insight which this 

study was unable to expose, for example, some unknown territories might be explored if 

the effect of size and structure of the entrepreneurship is studied. Lastly, this model can 

serve as the theory for future empirical studies in the same vein, if scrutinized strictly 

through more robust methods. 

 Further, it is summed up that the current research is matchless in showing the effect of 

problems and some favorable prospects for entrepreneurship businesses in Karachi, 

Pakistan. But, there are many future scopes of research which can be worked upon by 

the researchers to explore the sphere of entrepreneurship, and fast food SMEs as a whole. 

Further detail for future research is given as: 
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a. There is the extent of a relative study dependent on current research between two 

states or few chose states to analyze the issues and prospects of business enterprises 

with exceptional reference to fast food SMEs. 

b. There is an enormous extent of the top to bottom investigation of issues and prospects 

of business enterprise comparing the scenarios of two or more industries of one or more 

states. 

c. An insistent need of great importance is to widen this investigation by directing a 

comparative report with comparable goals however on a bigger scale all the more explicitly 

to lead an across the country concentrate to speak to a propelled picture of issues 

disturbing business people, prospects inviting business entrepreneurs and empowering 

components convincing business people to seek after enterprise all the more forcefully. 

d. Research should be directed looking at the status of empowering elements, issues, and 

prospects of enterprise organizations set up in various areas by different business 

entrepreneurs. 

e. There are potential outcomes to expand the part of this investigation by reading this 

marvel for at least two creating nations and all the more explicitly BRICs (Brazil, Russia, 

India, and China) country or Big Four which are altogether regarded to be at a comparable 

phase of recently progressed financial improvement. This sort of methodology will 

empower to fathom upon the profoundly established adequacy of the foundation of BRICS 

on ground level business people whether they are a male or female partner along these 

lines rendering by and large enterprise as a marvel. 

f. The scope can further be widened by leading a comparable study to portray a 

comparative picture between developing and underdeveloped or developing and 

developed nations. This sort of methodology will render to perceive the strengths and 

weaknesses of nations of various standing. 
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ANNEXURES 

Annexure A: Reliability of the Questionnaire 

 

Annexure B: Covering letter for Survey Questionnaire. 

Annexure C: Survey Questionnaire. (English Version) 

Annexure D: Survey Questionnaire. (Urdu Version) 

Annexure E: Questionnaire for Interview  
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ANNEXURE A 

RELIABILITY OF THE QUESTIONNAIRE 

 

 

Case Processing Summary 

  N % 

Cases Valid 20 100.0 

Excluded 0 .0 

Total 20 100.0 

a. List wise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.858 46 
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ANNEXURE-B 
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ANNEXURE-C 

SURVEY QUESTIONNAIRE (English) 

 

Problems and prospects of entrepreneurship: “An Empirical 

Study of Fast Food Businesses in Karachi”. 

Dear Respondent: 

I, Ph.D. student of University of Karachi, Pakistan, am conducting a research on the 

aforementioned topic and I am in the process of data collection. You are requested to spare 

your few precious minutes for filling out the questionnaire in your hand. The information 

provided by you will be used purely for academic purpose and I will maintain confidentiality 

of your opinion expressed for this research. Thank you for cooperation and your time. 

    SECTION ONE-BASIC INFORMATION 

Name: 

_______________________________________________________________________ 

Age: ____ years     Gender: Male/Female/Other 

Education: Under Matric/Matric/Intermediate/Graduate/Post Graduate  

Nature of Business: 

_______________________________________________________________________ 

Established Since: ____ years      Number of employees: ______persons 

Business Name & Address:  

 

Size of Business: Small Enterprise: (up to 20 employees) & Medium Enterprise: (21-250 
employees (for Manufacturing & Service Sector) and 21- 50 employees (for Trading Sector) 

 

SECTION-TWO- ENTREPRENEURAL PROBLEMS  

Please encircle one number per statement to indicate your view towards the given 

questions, where 1 means that you strongly disagree, 2 means that you disagree, 3 means 

that you are neutral, 4 means that you agree, and 5 means that you strongly agree. 
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Entrepreneurship( Small & Medium Enterprises) 

Problems 

Your 

Choice 

1 Improper planning affect the goals of the entrepreneurship. 5 4 3 2 1 

2 The lack of managerial control affects the targets of the 

business. 
5 4 3 2 1 

3 Insufficient managerial skills upset the performance of an 

organization in achieving the targets. 
5 4 3 2 1 

4  The trained employees improve their work efficiency.  5 4 3 2 1 

5  Delayed decision making in the organizations evoke 

performance issues. 
5 4 3 2 1 

6 The communication gap may damage the internal and external 

relationships. 
5 4 3 2 1 

7  The unskilled manpower is the reason for decline in 

productivity. 
5 4 3 2 1 

8  The demotivated employees affect their work efficiency. 5 4 3 2 1 

9 The untrained HR is a barrier to achieve objectives.  5 4 3 2 1 

10  The IT competency improves the workers’ performance 5 4 3 2 1 

11 The brain drain of the skilled HR is the reason for a significant 

drop in organizational achievements. 
5 4 3 2 1 

12 The blackmailing of employees make slow down their working 

performance. 
5 4 3 2 1 

13 Law and order situation in the city may affect the sales of a 

small and medium enterprise business. 
5 4 3 2 1 

14 The bribe culture in the society smashes the performance of an 

organization. 
5 4 3 2 1 

15 The undesired promotion does not generate positive results.  5 4 3 2 1 

16 The entrepreneur who has in depth marketing knowledge can 
prepare the effective marketing activity budget. 

5 4 3 2 1 

17 The old marketing methods must be replaced with the modern 
tools and techniques. 

5 4 3 2 1 

18 Middlemen create positive relationship among stakeholders. 5 4 3 2 1 

19 The front line workers must be equipped with the modern 

marketing tools. 
5 4 3 2 1 

20 The old and obsolete technologies must be replaced with the 

modern ones in entrepreneurships. 
5 4 3 2 1 
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21 An entrepreneur does not get the required business results 

with insufficient training of modern technology. 
5 4 3 2 1 

22 The use of upgraded technology accelerate the business 

efficiency and productivity.  
5 4 3 2 1 

23  Business operations become faster due to the use of modern 

technology. 
5 4 3 2 1 

24  The minimum use of upgraded technology skills affect an 

entrepreneur’s targets. 
5 4 3 2 1 

25  Expensive technological resources are not feasible for a small 

or medium enterprise. 
5 4 3 2 1 

26 An entrepreneur needs more funds for better competition.  5 4 3 2 1 

27 Insufficient funds may be the reason for non-availability of 

inventory backing in an entrepreneurship business. 
5 4 3 2 1 

28 Difficult credit procedures create more difficulties for 

entrepreneurs in availing the required funds. 
5 4 3 2 1 

29 Shortage in working capital creates hurdle in smooth running of 

an entrepreneur’s business. 
5 4 3 2 1 

30 Lack of collateral security is a big problem for availing the 

funds for a small and medium enterprise. 
5 4 3 2 1 

31 Delayed practice of bill payments and receipts is a cause of 

shortage of funds. 
5 4 3 2 1 

32  The entrepreneurs with lack of experience in cash flow 

dealings face cash receipts and payment problems. 
5 4 3 2 1 

33 Inadequate working spaces in small and medium organizations 

are the reason of slow production. 
5 4 3 2 1 

34 Insufficient power supply in small and medium organizations 

affects the business performance. 
5 4 3 2 1 

35 Improper supply chain system affects the timely availability of 

products at point of sales. 
5 4 3 2 1 

36 Un-announced gas load shedding disturbs the business targets  5 4 3 2 1 

37 Only qualified accountants can maintain the proper business 

records. 
5 4 3 2 1 

38 The timely accounting record keeping minimize the chances of 

errors. 
5 4 3 2 1 

39 The well-timed data recording can minimize the chances of 

frauds in small and medium enterprises. 
5 4 3 2 1 
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Thank you very much for your fruitful response. 
 

 

 

 

 

 

 

 

 

 

40 Only accurate accounting system can minimizes the 

irregularities.  
5 4 3 2 1 

41 The stable policy system provides a better working 
environment. 

5 4 3 2 1 

42 The consistency in business policies assists to achieve the 

business objectives. 
5 4 3 2 1 

43 The investors will deter to invest if there is an unstable policy 

environment. 
5 4 3 2 1 

44 Due to improper control on pricing policies the businessmen 

make alter or change in prices that affect the business 

goodwill. 

5 4 3 2 1 
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ANNEXURE-D 

SURVEY QUESTIONNAIRE (URDU)  
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ANNEXURE- E 

QUESTIONNAIRE FOR INTERVIEW 

 

Thematic Analysis Probing 

1.Theme-Mangement (1) How do you overcome 

such problems? 

(2) Which problem should 

be addressed first? 

(3) What steps do you 

take for training the staff? 

(4)What is procedure for 

hiring the staff? 

(5) Do you arrange health 

and safety workshop? 

Q.No.01- What managerial problems do you face? 

Responses: 

 

Q.No.02- What problems do you face regarding: 

i.  Staff hiring,  

ii. Staff training 

iii. Salaries issues 

iv. Black mailing of staff or chefs 

v. Weather of climate effects 

vi. Govt. Officials involvement 

vii. Time Management 

viii. Load Management 

ix. Procurement issues 

x. Traffic Jam / Transport issues 

xi. Extra order management 

xii. Any other issue 

 

 Responses: 

 

2. Theme-Marketing 

Q.No.01-Do you use any marketing techniques? 

 Responses: 

1. Which technique? 
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 2. Name any suitable 

technique? 
Q.No.02-Which modern marketing techniques do 

you adopt for your business improvements? 

 Responses: 

 

3. Theme-Technology   

Q.No.01-Do you have any upgraded technology 

for better performance of your business? 

 Responses: 

 

1. Which technology? 

2. Which one? 

Q.No.02-What type of upgraded technologies do 

you need for better performance of your 

business? 

Responses: 

 

4. Theme-infrastructure   

Q.No.01-What type of infrastructure is required for 

your business development? 

 Responses: 

 

1. What type? 

2. What improvement? 

Thematic Analysis Probing 

5. Theme-Fund Management   

Q.No.01-Do you meet your cash flow requirement 

for your business easily? 

Responses:  

 

1. How? How much? 

2. Which problem? 

Q.No.02- What types of problems do you face in 

getting the credit facilities? 

Responses:  
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6. Theme-Records Maintenance   

Q.No.01- What impact will come on a business if 

regularly accounting recordings are maintained? 

Responses: 

 

1. What accounting 

system? 

2. Duration of Audit? 

Q.No.02-Do you do your business audit for 

regularizing your business records 

Responses: 

 

7. Theme- Business Policies   

Q.No.01- What impact is expected on a business 

if the prevailing policies are adopting? 

Responses: 

 

1. Short term or Long term 

policies? 

2. Advantages or 

disadvantages of 

changing policies 

Q.No.02- For how long do you want to continue 

your business policies? 

Responses: 

 

 


