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ABSTRACT 

 This study was conducted on identifying the “Dynamics of Voting Behaviour 

in Pakistan: A Case Study of Selected Districts in Khyber Pakhtunkhwa (2002-

2013)”. It is a quantitative study aimed at knowing the dynamics of voting behaviour 

in the past three elections (2002, 2008 and 2013), with major purpose to see the 

changing trend in the mentioned elections. It was proceeded with 292 respondents 

who had cast vote in any of the target elections and they were asked through Likert 

scale questionnaire under purposive sampling technique. Originally, the sample size 

was 300 but none of women voted in sampled election in District Dir Upper due to 

conservative culture and consensus of all political parties not to let women cast their 

vote which reduced the sample size from 300 to 292. Major objectives of the study 

were to identify the association between social factors and voting behaviour in 

Khyber Pakhtunkhwa; to see the relationship of political factors with voting 

behaviour; and to explore the association between propaganda factors and voting 

behaviour in Khyber Pakhtunkhwa. The study includes voting behaviour as dependent 

variable whereas independent variables include social factors, political factors and 

propaganda factors. Univariate and bivariate analyses were drawn.  

 The study found a significant association of social factors such as family, 

biradari, feudalism, religion, political discussion at home among family members and 

personal interests with voting behaviour. However, ethnicity, social class and 

religious sects were not found in association with voting behaviour. The changing 

scenario was observed as the percentage of vote casting as personal decision increased 

with every successive election. Among social factors, family was identified as a major 

influencing factor of voting behaviour but its importance got diminished with each 
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passing election and similarly the influence of biradari influence remained restricted 

to some areas. Religion was highly significant in election 2002 but lost its ground to 

other factors in the subsequent elections. The influence of landlordism was although 

slight but consistent in the sampled elections. The study also reveals that political 

factors such as party affiliation, performance evaluation, issues evaluation and party 

ideology were significantly associated with voting behaviour. Voting based on 

candidate affiliation was dropped while voting based on party affiliation increased in 

each successive election. Party leadership was non-significant in election 2002 and 

2008 but came up as a significant factor in election 2013. Rest of the political factors 

remained consistent in influence in the sampled elections. 

 Propaganda factors including public speeches by the politicians, news items in 

newspapers, TV talk shows and campaign on social media were significantly 

associated with the voting behaviour mainly in election 2013. However, door to door 

canvassing decreased in election 2013. Campaign on social media influenced none of 

the respondents in the elections 2002 and 2008, while it remained highly significant in 

election 2013. In addition, the study finds least women’s participation in the voting 

process. The study recommends that the local political leadership as well as Election 

Commission of Pakistan should come forward to actively launch an awareness-

creating movement regarding the importance of vote in the sampled areas towards 

increasing the participation ratio of women’s voting.  
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Chapter – 1  

INTRODUCTION 

1.1 Background of the Study 

 Elections or voting in national elections is the essence of democracy. A 

political system could not be called a democratic system without public representation 

and participation. In representative democracies, people ensure their participation 

through casting their votes which is considered a very act that links polity with 

society. Elections ensure the right of the citizens to decide that who will govern them 

legitimately (Campbell & David, 2008). Right of vote is not only the fundamental but 

also the constitutional right of the citizens of democratic states. That’s why 

democracy is called the government of the people. Electing their representatives 

through casting a ballots by the citizens constitutes an essential and significant part of 

representative democracy and it has historically been the most peaceful way of 

transfer of political powers from one government to another government through 

choices of the electorates (Engelen, 2007).   

 Elections affords an opportunity to the citizens to indicate their priorities, 

inclinations, interests and reservations by casting votes with their free will (Chinsenga, 

2006).  Elections and voting is thus a supervisory tool in the hands of electorates to 

keep an intermittent and recurrent control over their representatives. Voting affords a 

chance to the voters to reconsider their choice of vote by assessing and evaluating the 

role the previous government and take decision accordingly (English, 2005). Politics is 

a political phenomenon but it is social as well. Why the people vote in elections and 

how do they vote, has been conceptualized as voting behaviour which has a significant 

value in the study of politics (Anderson & Stephenson, 2010). 
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 Elections are generally accepted in all regions of the world as the hallmark of 

democracy (Ojo, 2014). The history of elections across the world can be glanced in 

the succeeding lines. 

1.1.1  History of Elections: A World Perspective  

 The history of elections in the world could be traced back to the ancient times. 

The traces of representative democracy could be found in Athens and Rome in the 5th 

century BC. The Athenian citizens had the right to take part and vote in the assembly 

on important national issues. However, the right to plebiscite in these sates was not 

universal. Both ancient Athens and Rome did not extend the right to take part in 

voting and discussion to women, slaves and immigrants. Right to voting was limited 

to some categories of people who were wealthy and were large landholders. Thus 

wealth and property qualifications were in vogue as eligibility criteria for voting in 

elections in assemblies and participation in discussion on national issues.            

 In year 1215, Britain signed Magna Carta1 which is considered the foundation 

stone of the modern parliamentary system. However, some categories of people were 

still ineligible to cast vote. Gender and property qualifications still prevailed. The 

right to vote remained restricted to adult male property holders. Limited women 

suffrage was allowed in 1919 through the Act of the parliament. It was only in 1928 

when gender and property qualifications were abolished and the right to cast vote was 

extended to all men and women in Britain (Cartwright, 2018).    

 The present day representative parliamentary system has passed through 

various stages and gradual legislations not only in Europe but also in the United 

                                                           
1 Magna Carta: The Great Charter is one of the most famous documents in the world issued by King 

John of England in 1215. Magna Carta established the principle that everybody including the king was 

subject to the law. Magna Carta became a cornerstone of the British constitution. 

https://www.bl.uk/people/king-john
https://www.bl.uk/people/king-john
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States. The supporters of full democracy have been everywhere and have struggled to 

ensure the right to vote for every adult citizen whether male or female. The idea that 

limited electorate was against the spirit of democracy and that every individual is the 

basic unit of democracy was gradually spreading across Europe. The abolition of 

“rotten boroughs”2 was a step forward in this regard in Britain. The consent of each 

adult citizen was thought necessary for legitimate democracy and the goal was 

achieved with the passage of time through political movements, Reform Acts and 

legislation. This trend continued across Europe and its major countries like Britain, 

Switzerland, Belgium and France etc. had been able to gradually remove all hurdles in 

the way of right to vote and succeeded to introduce universal adult suffrage till mid of 

the 20th century. By the end of the 20th century, all African and Asian countries had 

been able to introduce general adult suffrage. Most of the Asian countries did so after 

the World War II ended. By the end of the 20th century, countries across the world had 

not only achieved universalization of voting rights, but most of them had also 

introduced competitive elections and voting through secret ballot being the hall mark 

of representative democracy. Similarly, the principle that all citizens are equal before 

law and that every single citizen will cast single vote, was also settled for ever. Multi-

party system was also considered necessary for competitive elections and was 

introduced accordingly (Paul, Heinz and Gibbins, 2010).  

 In Indian sub-continent, general elections were held for the first time in 1920 

and then in 1926. Through these elections, members were elected to the legislative 

councils. After the Government of India Act, 1935 was enacted, provincial elections 

were held in 1937. The general elections of 1945 were the last elections held in 

British India (Vohra and Ranbir, 2013). 

                                                           
2 Rotten or Pocket Boroughs were parliamentary constituencies of small population in United Kingdom 

before the Reform Act 1832 which could be controlled by a family or single person to get elected to the 

House of Commons. 

http://www.britannica.com/EBchecked/topic/510690/rotten-borough
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1.1.2  Elections in Pakistani Context   

 Although elections are a universal phenomenon and its importance is globally 

accepted, however, elections in Pakistani context have special significance. Elections 

not only resulted into the creation of Pakistan, but also resulted into its break-up.  In the 

elections of 1945-46, the last held in India, Pakistan gained its independence; the 1970 

elections, the first national elections of Pakistan, contributed to its break-up. The 

elections of 1977 were the second national elections of Pakistan but could not resulted 

into a peaceful democratic government. Results of the election got controversial leading 

to mass protests and agitation. Resultantly, the government was ousted by the then 

Army Chief, Gen. Zia ul Haq by promulgating second martial law in the country. 

Although early holding of fresh national elections was promised, however, the dictator 

got himself elected as the President and continued to rule for eleven years which 

ultimately ended in 1988 after his death in an air crash. Although the electoral history of 

Pakistan has been very turbulent, yet, the subsequent election held in 1985, 1988, 1990 

and 1997 were remarkably peaceful and in each case resulted into peaceful transition of 

powers from one elected government to another (Wilder, 1999). But the elected 

government of 1997 could not complete its constitutional tenure. The Nawaz Sharif led 

government fall prey to a military takeover by Gen. Pervez Musharraf, the then 

commander of the armed forces of Pakistan, who declared a state of emergency in the 

country and the constitution was suspended through the Provisional Constitutional 

Order (PCO). Rule of the military continued for around three years when at last the 

Supreme Court of Pakistan ordered holding of national elections in 2002. The elections 

were held on 10th October, 2002 but various questions were raised on its fairness and 

genuineness. Despite its doubtful credibility, the elections 2002 put the country again 

on democratic path and the successive elections of 2008 and 2013 further strengthened 

the democratic process of peaceful transfer of political powers from one democratically 

elected government to another (Asim, 2012). 
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 The electoral history of Pakistan is not too long. This is historic to say that the 

first 23 years of Pakistan passed without holding national election. Besides delayed 

beginning of the democratic process, the electoral system of Pakistan also experienced 

various changes and modifications. The frequent military takeovers did not allow the 

representative democracy in Pakistan to flourish and strengthen (Ahmad, 2004). This 

inconsistency in the political process reduced the interest of the citizens Pakistan in 

elections which always resulted into low turnout in national elections. However, since 

election 2002, the turnout of voters has gradually improved with each passing election 

(Asim, 2002). The continuity of political process and free and fair elections built 

confidence of the citizens on the voting process and resultantly, the turnout of voters 

significantly improved in election 2013 as compared to previous national elections. 

The turnout in elections 2013 was recorded as 55.83 percent as reported by the 

Election Commission of Pakistan.  

1.1.3 Pakistan Elections (2002-2013)  

1.1.3.1 Backdrop of the Elections 2002 

 As a result of a failed attempt by the Prime Minister Mohammad Nawaz Sharif 

to dismiss Gen. Pervez Musharraf, the Army Chief of Pakistan, when he was flying 

back from Sari Lanka, a coup was staged on 12th October, 1999, which resulted in 

removal of the prime minister and abolition of his government. Gen. Pervez Musharraf, 

the then Army Chief, suspended the constitution of 1973 and dissolved the assemblies. 

He got himself designated as the Chief Executive and assumed the powers which were 

validated by the Supreme Court of Pakistan in 2000. The Supreme Court of Pakistan 

further directed that national elections shall be held within three years.  Gen. Pervez 

Musharraf soon became the President and Chief Executive as well. He further secured 

his presidency through an unfair referendum on 30th April, 2002, which enabled him to 
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be the elected President of Pakistan for a period of five years.  Elections for the national 

and provincial assemblies were scheduled on 10th October, 2002. Various changes were 

introduced in the electoral process in 2002. The separate electorate system was replaced 

by joint electorate system. Moreover, age qualification for casting vote was reduced 

from 21 years to 18 years.  In national and provincial assemblies, the number of seats 

were increased.  In national assembly, the number of MNAs was increased from 207 to 

272. The additional seats were reserved seats i.e. 6o reserved seats for women and 10 

reserved seats for non-Muslims. Moreover, education qualification was also introduced 

as a necessary condition for candidates to contest election. Only B.A degree holders 

could qualify as candidates in the election (Rizvi, 2013). 

 Through these changes to the election process, the 2002 elections were 

designed and engineered in such a way by the dictator to benefit and justify his 

military rule. Although all political parties participated in national elections 2002, 

however, the role of Pakistan People Party and Pakistan Muslim League (Nawaz) 

remained very limited. Its leaders were kept in exile. Moreover, political alliances 

were carefully made in such a way that only favourite political parties and leaders of 

Gen. Pervez Musharraf were successful in elections 2002. National political parties 

broke up in sub branches while small political parties made alliances (Gillani, 2013).  

1.1.3.2 A Glance at Election 2002 

 Pakistan Muslim League-Quaid-e-Azam (PML-Q) and Muttahidda Majlis-i-

Amal (MMA) were the major political alliances in election 2002. Almost all political 

parties took part in the election. PML Q had the support of the government, the 

President and the military establishment. The elections resulted into the success of 

PML-Q3 that secured 118 seats (including reserved seats) out of 342 seats in national 

assembly. As compared to the earlier elections, a lot of independent candidates were 

                                                           
3 Pakistan Muslim League-Quaid-e-Azam was founded in 2002 and is headed by Chaudhry Shujaat 

Husain. The party got majority seats in elections 2002 and formed the government. 
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elected to the assembly. The number of independent MNAs in the national Assembly 

of 2002 was 30. Most of these independents later on joined PML-Q to help the 

alliance to form the government. Although PML-N was the ruling party in 1999 that 

had got two third majority in the election 1997, but faced major disadvantage in the 

election 2002. PNL-N secured only 19 seats including reserved seats in a house of 

342. The major reason was that leadership of PML-N was kept in political asylum, 

most of its political figures were influenced to leave the party and join PML-Q and a 

political campaign was also started against the party to defame the party and reduce 

its vote bank. Although the leadership of PPP Parliamentarians4 was also in exile but 

still the party was able to secure 81 seats including reserved seats. However, the 

unprecedented success of MMA5 was a great surprise for the nation. MMA was 

successful to gather 60 seats (including reserved seats) in the National Assembly. 

Major beneficiaries of the political space created by PML-N and PPP 

Parliamentarians was PML-Q and MMA. Rest of the political parties got few seats. 

The MQM6 got total 17 seats (including reserved seats) followed by the National 

Alliance that got 16 seats on the total.  The PML (Functional)7 obtained 05 general 

seats in the national assembly, the PML (Junejo)8 was able to collect 03 general seats, 

while the Pakistan People Party -Sherpao (Now Qawmi Watan Party) obtained only 

02 general seats. The remaining eight political parties did not perform well in the 

elections and just got one seat each. The voter turnout for the National Assembly was 

41.8 percent (Rizvi, 2013).    

  

                                                           
4 Pakistan People’s Party Parliamentarians (PPPP) was formed in 2002 by the PPP for the purpose of 

complying with electoral rules governing Pakistani parties. The party is an electoral extension of 

the Pakistan People’s Party. 
5 Muttahidda Majlis-i-Amal (MMA), a religio-political alliance, was formed in 2002 after the US attack 

on Afghanistan. MMA included six religio-political parties.  
6 Muttahida Qaumi Movement (MQM) is an ethno- political party in Pakistan that was founded 

by Altaf Hussain in 1984. 
7 Pakistan Muslim League (Functional) is a centrist, nationalist, and pro-Hurs political party in Pakistan. It 

was formed in 1985. It is primarily associated with the Sindhi religious saint Pir Pagara. 
8 Pakistan Muslim League (Junejo)was formed in 1988 and is named after Muhammad Khan 

Junejo, the former  Prime Minister of Pakistan 
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https://en.wikipedia.org/wiki/Altaf_Hussain_(Pakistani_politician)
https://en.wikipedia.org/wiki/Centre_(politics)
https://en.wikipedia.org/wiki/Nationalism_in_Pakistan
https://en.wikipedia.org/wiki/Hurs
https://en.wikipedia.org/wiki/Political_party
https://en.wikipedia.org/wiki/Pakistan
https://en.wikipedia.org/wiki/Pir_Pagara
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Table 1.1   Party Position in National Assembly of Pakistan in 2002 

S.No Political Party / Alliance 
No of Seats in the 

National Assembly 

1. Pakistan Muslim League (Quaide Azam) 118 

2. Pakistan Peoples Party Parliamentarian 81 

3 Muttaheda Majlas-e-Amal 60 

4 Pakistan Muslim League (Nawaz) 19 

5 Muttahida Qaumi Movement 17 

6 National Alliance9 16 

7 Pakistan Muslim League (Functional) 05 

8 Pakistan Muslim League (Junejo) 03 

9 Pakistan Peoples Party (Sherpao)10 02 

10 Pakistan Tehreek-e-Insaf (PTI)11 01 

11 Pakistan Awami Tehreek12 01 

12 Jamhoori Wattan Party13 01 

13 Pakistan Muslim League (Z)14 01 

14 Mahajar Qaumi Movement Pakistan15 01 

15 Balochistan National Party16 01 

16 Pakhtun-khwa Milli Awami Party17 01 

17 Independents including 12 from FATA 14 

 Total 342 

Source: ECP, (2002). 

                                                           
9 The National Alliance was a coalition of 6 political parties headed by former Pakistani Prime 

Minister, Ghulam Mustafa Jatoi. 
10 Pakistan Peoples Party (Sherpao) is a political party in Pakistan that split away from the Pakistan 

Peoples Party just before the 2002 general election. The party is named after its leader. 
11 Pakistan Tehreek-e-Insaf (PTI), meaning Pakistan Movement for Justice, is a political party in 

Pakistan founded in 1996 by former national cricket captain, Imran Khan. 
12 Pakistan Awami Tehreek (PAT),meaning Pakistan People's Movement, is a political party in 

Pakistan founded by Dr. Muhammad Tahir-ul-Qadri, in 1989. 
13Jamhoori Watan Party, meaning Republican National Party, is a political party in the province of 

Balochistan, Pakistan. It was founded by Akbar Khan Bugti in 1990. 
14 Pakistan Muslim League-Z is a political party in Pakistan named after General Zia-ul-

Haq, Pakistan's Ex-President. It was founded by his son Ijaz-ul-Haq in 2002.   
15 Mohajir Qaumi Movement Pakistan is a Karachi based political party founded by Afaq Ahmad in 

1992.  
16 Balochistan National Party is a Baloch nationalist party founded by Ataullah Mengal in 1996.  
17 Pakhtunkhwa Milli Awami Party(PkMAP) was founded by Mehmood Khan Achakzai in 1989. 
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https://en.wikipedia.org/wiki/Muhammad_Tahir-ul-Qadri
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1.1.3.3 Backdrop of Elections 2008 

 Elections 2008 were held in a new political environment. The Gen. Musharraf 

supported political government had miserably failed to meet its commitments and 

election promises. The masses were not happy with the government and were looking 

for an alternative. Leaders of the major political parties that had been kept in exile for 

so many years returned to the country and spearheaded the election campaign. 

Election campaigns was started as per traditions in full swing. As electioneering got 

momentum, the unfortunate incidence of assassination of the PPP (Parliamentarians) 

Chair Person Benazir Bhutto took place on 27th December, 2007. This sparked 

nationwide protests and agitation blaming the military ruler for the assassination. This 

incident considerably reduced the popularity of Gen. Musharraf and his supported 

government among the masses. PPP (Parliamentarians) highly projected the incidence 

in its election campaign. The party Chief Asif Ali Zardari and its senior leaders left no 

stone unturned to cash the incidence and collect the sympathy votes. Although Nawaz 

Sharif also launched a vigorous election campaign, but the atmosphere was more 

favorable for PPP (Parliamentarians) than PML-N. Pakistan Tehreek-e-Insaf and 

Jamat-e-Islami did not take part in the lections 2008 (Rizvi, 2013) 

 Elections 2008 were held on February 18, 2008. Overall security situation in 

the country was not satisfactory. Large gatherings could hardly be held by the 

political parties as the threat of violence prevailed. The election campaign mostly 

remained restricted to corner meetings, media advertisements and door to door 

canvassing. Only seldom could large rallies be seen (EU Election Observation 

Mission, Pakistan, 2008). 

1.1.3.4 Overview of Elections 2008 

 

 The elections resulted into a sizable mandate for PPP (Parliamentarians) which 

came up as majority party in the parliament, followed by PML (Nawaz), PML-Q, 

MQM, ANP and JUI-F. Ten independent candidates also got success in the election 
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2008. PPP (Parliamentarians) could not make the government single handedly and 

formed a coalition government with the help of PML (Nawaz), ANP, MQM, JUI-F 

and some independents (Rizvi, 2013). Major flaw of the election 2008 was that 

amnesty was granted to the politicians accused of corruption and other related crimes, 

through an ordinance called National Reconciliation Ordinance (NRO)18.NRO was 

considered as pre-poll rigging which resulted into a weak government and weak 

opposition. The coalition of PPPP and PML (N) was also unnatural and did not prove 

sustainable. Both the parties split their ways a year after election. Asif Ali Zardari got 

himself elected as the President of Pakistan in September 2008 (Gilani, 2013). 

Table 1.2   Party Position in National Assembly of Pakistan in 2008 

S.No Political Party / Alliance 
No of Seats in the National  

Assembly 

1. Pakistan People’s Party Parliamentarian 125 

2. Pakistan Muslim League (Nawaz) 92 

3 Pakistan Muslim League 50 

4 Muttahida Qaumi Movement 25 

5 Awami National Party19 13 

6 Muttaheda Majlas-e-Amal 08 

7 Pakistan Muslim League (Functional) 05 

8 Pakistan Peoples Party (Sherpao) 01 

9 National Peoples Party20 01 

10 Balochistan National Party (Awami)21 01 

11 Independents 21 

 Total 342 

Source: ECP, (2012).  

                                                           
18 National Reconciliation Ordinance (NRO) was a controversial ordinance issued by the 

former President of Pakistan, General Pervez Musharraf, on 5thOctober, 2007. It granted amnesty to 

politicians, political workers and bureaucrats who were accused of corruption, embezzlement, money 

laundering and terrorism between 1st January 1986 and 12thOctober, 1999. 
19Awami National Party is a leftist Pashtun nationalist political party in Pakistan. The party was 

founded by Abdul Wali Khan in 1986 and its current president is Asfandyar Wali Khan. 
20 National Peoples Party (NPP) was a political party located in Pakistan (mostly active in the province 

of Sindhand southern parts of Punjab). It was founded in 1986 by Ghulam Mustafa Jatoi after he 

developed differences with Benazir Bhutto. 
21 Balochistan National Party (Awami) is a political party in Balochistan founded by Israr Ullah Zehri 

who is the president of the party.   
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1.1.3.5 A Sketch of Elections 2013  

 The elections of 2013 are considered very important in the political history of 

Pakistan. For the first time in Pakistan, an elected government completed its five 

years’ tenure and was going to handover powers to another elected government. Such 

occasion had never been seen in Pakistan since its inception. Another importance of 

2013 elections is that these elections were held at a juncture of time when media and 

judiciary was independent and could play its role effectively. Moreover, various 

reforms had been introduced to the constitution as well election system. Article 58 (2) 

(b) of the Constitution had been repealed which had always been a hanging sword on 

the elected parliament. Almost all political parties participated in the elections 2013. 

Thus a situation of legal and political harmony prevailed.  However, the time in which 

the elections 2013 were going to take place had its demerits as well.  Militancy in the 

country was on the full swing and an atmosphere of terror prevailed in election days. 

Tehreek-e-Taliban Pakistan had threatened to disrupt the elections being un-Islamic. 

Various acts of terrorism such as bomb blasts, suicide attacks and targeted killings 

took place before the elections which made the election campaign practically 

impossible especially for some political parties that were secular in their outlook and 

policies. ANP and PPP were especially targeted. These political parties could not held 

public gatherings, rallies and meetings and its leaders could make their appearance 

frequently. Their elections campaign remained restricted to corner meetings and 

media advertisements. Conversely, those political parties who had mild and lenient 

view about militancy could campaign openly and traditionally (Kidd, 2013). 

1.1.3.6 Elections-2013: The Latest Polls 

 As compared to the previous elections of 2008, wherein the registered voters 

were almost 80 million in the country, more than 5 million new voters between the 

ages of 18 and 25 were added to the list in 2013, increasing the total number of 
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registered voters to 86.18 million. The turnout remained 55 percent. Pakistan Muslim 

League (N) secured majority of the votes, won majority of its seats and became 

leading party in the parliament, followed by PPP parliamentarian, Pakistan Tehreek-e-

Insaf with less number of seats than PPPP but second highest votes, followed by 

Muttahida Qaumi Movement, Jamiat Ulmai Islam (F), Pakistan Muslim League 

(Functional) and other regional and small parties. Mian Nawaz Sharif sworn in as the 

third time Prime Minister of Pakistan. (Election Commission of Pakistan, 2013).  

Table 1.3   Party Position in the National Assembly after Elections 2013 

S.No Political Party / Alliance Party Position in the 

National Assembly 

1. Pakistan Muslim League (Nawaz)  190 

2. Pakistan Peoples Party Parliamentarian 45 

3 Pakistan Tehreek-e- Insaf  34 

4 Muttahida Qaumi Movement 24 

5 Jamiat Ulmai Islam (F) 13 

6 Pakistan Muslim League (Functional) 05 

7 Pashtunkhwa Milli Awami Party 04 

8 Jamat-e-Islami  04 

9 Awami National Party 02 

10 National Peoples Party (Awami) 03 

11 Pakistan Muslim League  02 

12 Baluchistan National Party 01 

13 Qumi Wattan Party22 01 

14 Pakistan Muslim League (Z) 01 

                                                           
22 Qaumi Watan Party (QWP), formerly called Pakistan Peoples Party–Sherpao, is a leftist political 

party of Pakistan founded Aftab Ahmad Khan Sherpao in 2012.  
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15 National Party23 01 

16 Awami Muslim League Pakistan24 01 

17 Awami Jamhoori Ittehad Pakistan25 01 

18 All Pakistan Muslim League26 01 

19 Independent 08 

 Total 341 

NA-38 Kurram Agency: Election was postponed because of worst security situation 

in the Agency.  

Source: ECP, (2013). 

1.1.4 Electoral History of Khyber Pakhtunkhwa   

1.1.4.1 Pre-Partition Elections in Khyber Pakhtunkhwa    

 After Government of India Act, 1935, elections were held in NWFP27 in 1937, 

which were the first elections in the province. Right to vote was not universal. Only 

some categories of citizens could cast vote. Property and wealth qualifications 

existed. There were differences in voter’s qualification for the upper hose and lower 

house. Total fifty members were to be elected for the Frontier Legislative Assembly. 

Elections were scheduled in the month of February. Being limited electorate, the 

turnout remained very high (72.8%) (Ahmad, 2010). 

  

                                                           
23 National Party is one of the largest political parties in Baluchistan-Pakistan. It was founded in 2003 

and is currently headed by Mir Hasil Khan Bizenjo.  
24Awami Muslim League Pakistan is a political party formed in June, 2008 by Shaikh Rasheed Ahmad. 
25Awami Jamhuri Ittehad Pakistan was a political party in Swabi District, Khyber 

Pakhtunkhwa, Pakistan, founded by Liaqat Ali Khan Tarakai in 2005 that was later on merged into PTI 

in 2015. 
26 All Pakistan Muslim League is a political party of Pakistan founded by Gen. (R) Pervez Musharraf in 

2010.  
27 North-West Frontier Province (NWFP) was the previous name of the Province of Khyber 

Pakhtunkhwa. It was renamed on 19thApril 2010 through Eighteenth Constitutional Amendment.  
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Table 1.4   Results of the 1937 Elections in NWFP (Now Khyber Pakhtunkhwa) 
 

 

Political Party 

 

Specification of Constituencies  

Genera

l Urban 

Genera

l Rural 

Muslim 

Urban 

Muslim 

Rural 
Sikh Landlords Total 

Congress 1 3 - 15 - - 19 

Independent 

Muslims 
- - 1 18 - 2 21 

Hindu-Sikh 

Nationalist Party 
1 3 - - 3 - 7 

Independent Party - - 2 - - - 2 

Independent 

Hindu 
1 - - - - - 1 

Total 3 6 3 33 3 2 50 

Source: Ahmad, (2010).  

 Congress Party formed the government but was replaced after two months by   

Dr. Khan Sahib, the then opposition leader, after successful vote of no confidence. 

But his government also did not sustain longer. In 1939, World War II started and in 

consonance with other congress provinces, the Frontier Assembly passed an anti-war 

resolution and resigned in November, 1939, which resulted into governor rule in the 

province. World War II was concluded in 1945 and after Shimla Conference28, the 

then Viceroy declared that elections would be scheduled in 1946. Elections to both the 

legislatures (central and provincial) were held in January and February, 1946, in 

which the Congress Party got clear majority (30 seats out of 50). Muslim League got 

just 17 seats. Most of the success for the Congress Party came from the Pakhtoon 

inhibited areas (Ahmad, 2010). 

                                                           
28 The Shimla Conference 1945 was a meeting between the Viceroy and the major political leaders 

of British India at Simla, India, convened to agree on and approve the Wavell Plan for Indian self-

government. 
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Table 1.5   Results of 1946 Elections in NWFP 
 

 

 

Party 

Type of Constituency  

Muslim 

Rural 

Muslim 

Urban 

General 

Rural 

General 

Urban 
Sikh 

Landlords Total 

Congres Party 18 1 6 3 2 - 30 

Muslim League 13 2 - - - 2 17 

Jamiat-ul-

Ulema 
2 - - - - - 02 

Akali Dal29 - - - - 1 - 01 

Total 33 3 6 3 3 2 50 

Source: Jannson, (1981) 

 As a result of Mountbatten Plan about the future of Sub-Continent, a 

referendum was arranged in the province of NWFP and the people of the province 

were to decide through voting one out of the two options; whether they want to join 

Pakistan or they want to join India. The Referendum took place in July, 1947.The 

people of the NWFP overwhelmingly opted for Pakistan. Out of the total 292,118 

votes, 289,244 were cast in favour of Pakistan (Bashir, 2013).   

Table 1.6   Results of the Referendum-1947 

Total number of votes cast  292,118 

Votes cast for Pakistan 289,244 

Votes cast for India 2,874 

Total electorate  572,798 

Turnout percentage  51.00 

Source: Janson, (1981). 

 

                                                           
29Akali Dal is a political party of India founded in 1920. It controls Sikh religious bodies. 
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16 

 The referendum of 1947 decided the fate of NWFP province for ever. The 

inhabitants of the province had clearly and overwhelmingly opted for Pakistan. In 

pursuance of the results of the referendum, the settled areas as well as agencies of the 

province became the part of Pakistan. Pakistan came into being of 14th August 1947 

and soon after taking the oath of his Office by the Quaid-e-Azam Mohammad Ali 

Jinnah, the ministry of congress in the province was dismissed and Khan Abdul 

Qayum Khan took the oath as the Chief Minister of NWFP province (Ahmad, 2010).  

1.1.4.2 Post-Partition Elections in Khyber Pakhtunkhwa  

 

 The elections of 1970 which were held on 17th December were the first direct 

elections in the province of Khyber Pakhtunkhwa (Rizvi, 2013). At the national level, 

major contestants in the elections were Awami League which was a major political 

party of the West Pakistan and Pakistan People's Party, which was a prominent 

political party of West Pakistan (Baxter, 1971). At the level of the province of Khyber 

Pakhtunkhwa, major contesting political parties were Muslim League represented by 

Khan Abdul Qayum Khan, National Awami Party represented by Abdul Wali Khan, 

and some religious groups gathered under the umbrella of Jamiat-e-Ulmai Islam 

(Bashir, 2013).  

 

Table 1.7   Assembly Result of Election-1970 in NWFP 
 

Political Party No. of Seats 

People's Party of Pakistan (PPP) 3 

Pakistan Muslim League (Qayyum)  10 

Jamiat-ul-Ulema-i-Islam (Hazarvi)  4 

National Awami Party (Wali Khan)  13 
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Council Muslim League (CML)30 1 

Pakistan Muslim League (Convention)  2 

Jama'at-i-lslami (JI) 1 

Independents  6 

Total 40 

 Source: Baxter, (1971).    

 After elections, NAP and JUI came to an agreement. Both the parties entered 

into an alliance and formed a coalition government. Thus, in the history of NWFP, an 

elected government was established in the province. Leader of the JUI, Mufti 

Mehmood, took oath as the Chief Minister of the province (Rizwan, 2014). 

 The 1977 Election was first to be held under the new constitution of 1973. 

National elections were held in March, 1977 and major contenders in the elections 

were Pakistan Peoples Party (PPP) and Pakistan National Alliance (NA)31. Total seats 

of the KP assembly were 85 (80 general, 4 women, 1 minority). PPP got clear 

majority in the centre as well as in all the provinces. Party position of KP assembly in 

1977 is as under: 

Table 1.8   Assembly Result of Election-1977 in NWFP 

Political Party No. of Seats (including Reserved Seats) 

Pakistan People's Party (PPP) 65 

Others  16 

Independents 4 

Total 85 

Source: Rasheed, (2014) 

                                                           
30 The Council Muslim League was a faction of the Convention Muslim League which supported the 

military regime of Gen. Ayub Khan, the then President of Pakistan.  
31 The Pakistan National Alliance (PNA) was a populist and consolidated right-wing political alliance, 

consisting of nine political parties of the country in 1977, to run a political agitation against rigging in 

elections 1977. In this elections, Z.A, Bhutto formed the government which was overthrown by the 

Army Chief General Zia ul Haq the same year. 
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 Pakistan Peoples’ Party (PPP) emerged as victorious in the elections but was 

alleged with mass rigging in the polls followed by mass protests and agitations 

leading to military coup by Gen. Zia-ul- Haq on 5th July 1977, suspension of the 

constitution and dissolution of assemblies. Gen. Zia assumed powers on 5th July, 1977 

and declared that fresh elections will be held within 90 days’ time and the powers will 

be handed over to the new elected government. However, general elections were 

postponed for several times either on one pretext or another and were finally 

scheduled in February, 1985. All political parties were banned to take part in the 

elections. Candidates contested the election of non-party basis with silent support of 

their parent parties. Most of the party leaders were side-lined and kept away of the 

political process. This political engineering and manipulation resulted into a 

parliament where most of the members were new and very well-off. Most of them 

either belonged to landed class or business or industrial class. Most of them had 

joined the parliament for the first time. Same was the case of the provincial 

assemblies. Arbab Jehangir Khan became the elected Chief Minister of Khyber 

Pakhtunkhwa. The elected government was again dismissed by Gen. Zia on 29th May, 

1988 and declared that fresh elections would be held on 16th November, 1988. 

However, Ge. Zia died on 17th August 1988 accidentally when his plan was crashed in 

the air, and national elections were conducted by president Ghulam Ishaq Khan in 

November, 1988. Major contestants in the elections were Pakistan Peoples Party and 

Islami Jamhoori Ittehad - an alliance of nine right-wing political parties. In the North 

West Frontier Province (NWFP) assembly, Islami Jamhoori Ittehad (IJI)32 got 

majority by securing 28 seats out of 80 general seats (Rasheed, 2014).  

                                                           
32 The Islami Jamhoori Ittehad (IJI), meaning Islamic Democratic Alliance, was a right-

wing conservative alliance comprising of nine political parties, formed in 1988, to oppose the 

democratic socialist Pakistan Peoples Party in elections that year. 
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Table 1.9   Results of Elections-1988 in Khyber Pakhtunkhwa (KP) 
 

Political Party No. of Seats  

Islami Jamhoori Ittehad (IJI) 28 

Pakistan People's Party (PPP) 21 

Awami National Party (ANP) 13 

Jamiat Ulmai-e-Islam Fazal (JUI-F) 2 

Pakistan Muslim League (PML) 1 

Independents  17 

Total 80 

Source: Rasheed, (2014).  

  

 The government of Benazir Bhutto could not sustained longer and was 

dismissed on 6th August 1990 by the president Ghukam Ishaq Khan by exercising his 

powers under 58 (2) (b), an article of the Constitution of Pakistan, and declared that 

fresh elections would be held in October, 1990.  Two major contestants in elections 

1990 were two alliances. The Islami Jamhoori Ittehad (IJI) and Pakistan Democratic 

Alliance (PDA)33. Islami Jamhoori Ittehad emerged as majority party by securing 106 

seats in a house of 217. IJI also secured majority of the seats in Khyber Pakhtunkhwa 

(KP) assembly by winning 33 sets followed by ANP with 23 seats in a house of 87 

seats. Detailed result is as under: 

 

  

                                                           
33 The Pakistan Democratic Alliance (PDA) was formed in 1990 which comprised of 4 political parties. 

Pakistan Peoples’ Party (PPP) was a major member of the Alliance 
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Table 1.10   Results of Elections-1990 in Khyber Pakhtunkhwa (KP) 

Political Party No. of Seats  

Islami Jamhoori Ittehad (IJI) 33 

Awami National Party (ANP) 23 

Independents  15 

Jamia Ulmai-e-Islam Fazal (JUI-F)  2 

Pakistan democratic alliance (PDA) 6 

Pakistan Muslim League (PML) 1 

Total 80 

Source: Rasheed, (2014).   

 

 On 18th July of 1993, the Army Chief intervened and forced the Prime 

Minister and the President of Pakistan to step down in the wake of political crisis in 

the country. Assemblies were dissolved and fresh elections were announced for 

national and provincial assemblies in October, 1993. As per results of the election, out 

of the total 217 seats, Pakistan People’s Party got majority of the seats i.e. 89, 

followed by PML-N which got 73 seats. In the Khyber Pakhtunkhwa assembly, PPP 

got majority of the seats i.e. 22 followed by ANP which got 21 seats. PML-N got 15 

seats. Despite majority of seats in the assembly, PPP was kept out of the government 

and a coalition government was formed by PML-N and ANP and resultantly, Pir Sabir 

Shah sworn in as Chief Minister of the province (Ibid: 30). 
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Table 1.11   Results of Elections-1993 in Khyber Pakhtunkhwa (KP) 

Political Party No. of Seats (including minority seats) 

Pakistan People’s Party (PPP) 22 

Awami National Party (ANP) 21 

Independents  15 

Others 10 

Pakistan Muslim League (PML) 15 

Total 83 

Source: Rasheed, (2014). 

 The government PML (Nawaz) was dismissed by the president on 5th 

November, 1996 by using his powers Article 58 (2) (b), on charges of corruption, 

mismanagement, extra judicial killings and restricting judiciary powers. National and 

provincial assemblies were dissolved. Caretaker government was established which 

held elections on 3rd February, 1997.  Major competing parties in the elections 1997 

were PML-N and PPP. The PML-N got majority and a coalition government of PML-

N, MQM and ANP was formed at the centre. PML-N was also successful to form 

provincial governments in Khyber Pakhtunkhwa, Sindh and Punjab. PPP faced the 

worst ever defeat in 1997 elections (Ibid: 35). 
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Table 1.12   Results of Elections-1997 in Khyber Pakhtunkhwa (KP) 

Political Party No. of Seats (including reserved seats) 

Pakistan Muslim League  (Nawaz)  31 

Awami National Party (ANP) 29 

Independents  13 

Pakistan People’s Party (PPP) 4 

Pakistan Muslim League  (J) 34 2 

Jamiat ulmai-e-Islam (Fazal)  1 

Total 80 

Source: ECP, (2014).  

1.1.4.3  Elections 2002-2013 in Khyber Pakhtunkhwa (Sampled Elections) 

1.1.4.3.1 Background and Results of Elections 2002 Khyber Pakhtunkhwa 

 The elections 2002 took place in unique national and international situations. 

Following the 9/11 incident in United States in 2001, the attack was linked to Al-

Qaida. Its leaders were reportedly hosted by Afghanistan. United States started a 

global war especially in Afghanistan to destroy Al-Qaida and Taliban. Most of the 

countries of the world supported United States in its war against terror. Pakistan being 

contiguous to Afghanistan fell in a difficult situation. Pakistan was seriously asked by 

the United States for support in Afghanistan which could not be denied by Pakistan 

due to immense pressure. This drastic change in foreign policy ignited the religious 

parties of Pakistan and formed a political alliance, ahead of national elections 2002, 

comprising of 06 religio-political parties in the name of MMA. MMA launched a 

                                                           
34 Pakistan Muslim League (Junejo), a political party in Pakistan established in 1988 and is named after 

Muhammad Khan Junejo, the former  Prime Minister of Pakistan. 
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vigorous campaign against Musharraf Afghan policy and aroused the religious 

emotions of the masses. The province of Khyber Pakhtunkhwa was mostly influenced 

by the campaign of MMA not only because the province is geographically and 

socially contagious to Afghanistan but also because that most of the leaders of MMA 

were hailing from this province (Khan, 2011). 

 Various changes were inserted to the election process before election. One 

major change was that the seats of national and provincial assemblies were increased 

with increased women representation. The seats of provincial assembly of Khyber 

Pakhtunkhwa were increased from 87 to 124 (99 general, 22 women and 3 minorities) 

(Saleem, 2009).  Heads of the two major political parties were kept in exile while 

politicians were pressurized to join PML-Q. The space created due to the exile of 

leaders of PPP and PML (N) provided an opportunity to MMA to present itself as a 

better alternative (Khan, 2011). The election promises of MMA to make Pakistan an 

Islamic State, bring peace and justice to the country, change foreign policy and make 

Pakistan free from American influence, stood a source of attracting the masses and 

subsequently MMA remained successful in gathering massive support especially in 

the Pakhtun belt (Waseem,2006).  

 

 The Muttahida Majlis-e-Amal surprised most political analysts by dominating 

Khyber Pakhtunkhwa with clear majority. MMA 45 seats in National Assembly that 

later on reached to 61 after addition of members elected on reserved seats (Rizvi, 

2013). MMA came up as majority party in Khyber Pakhtunkhwa assembly by 

securing 63 seats out of total of 124 seats. MMA did not need any coalition partner 

and formed the government with simple majority (Rasheed, 2014). Akram Durrani of 

JUI-F took oath as Chief Minister of the province (Rizvi, 2013).  
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 The landmark victory of MMA was due to multiple factors. Hatred against 

United States among the masses especially among the Pakhtuns because of US attack 

on Afghanistan, critique on Afghan policy of Musharraf’s Regime, political vacuum 

of the PPPP and PML-N exiled leadership; the division of two major political parties 

into sub groups and parties, and the electoral symbol of book allotted to MMA and its 

religious agenda (Khan, 2014). 

 

Table 1.13   Party Position in the KP Provincial Assembly of 2002 

S.No Political Party / Alliance 
Party Position in the 

KPK Assembly 

1. Muttahida Majlis-e-Amal (MMA) 48 

2. Pakistan People’s Party Parliamentarian (PPPP) 08 

3 Awami National Party (ANP) 08 

4 Pakistan Peoples Party (Sherpao)  09 

5 Pakistan Muslim League (Q) 06 

6 Pakistan Muslim League (Nawaz) 04 

7 Pakistan Tehreek-e-Insaf (PTI) 01 

8 Independent 15 

 Total 99 

Source: Geo.TV, (2002). 

1.1.4.3.2 Background and Results of Elections in 2008 Khyber Pakhtunkhwa 

 The electoral alliance of Islamic parties, MMA, which performed very well in 

2002 elections got disintegrated before elections-2008 and they contested elections 

separately or had electoral adjustment with other political parties in the election. Two 

political parties i.e. Jamaat-e-Islami and PTI did not take part in the election. Major 

contestants in the election included ANP, PPP (Parliamentarians), PML (Quaide 

Azam), PML (Nawaz), PPP (Sherpao) and MMA. Election campaign of the 
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participating parties was restricted as big gatherings, meetings and rallies could not be 

held as an atmosphere of terror prevailed in the province. Various incidents of 

terrorism, including bomb blasts and suicide attacks had taken place just before 

elections which prevented the political parties to campaign traditionally (Rizvi, 2013).  

 Results of the election 2008 indicated a complete shift of mind of the voters 

resulting in replacement of the government. The success of MMA in election 2002 

was completely reversed in election 2008. All the factors and circumstances that 

resulted into the success of MMA in 2002 did not prevail in election 2008 and was 

replaced by the nationalist and liberal political parties. ANP and PPP 

(Parliamentarians) got majority of the seats in the province and formed a coalition 

government (Ibid: 28). 

Table 1.14   Party Position in the KP Provincial Assembly of 2008 

Party/ Alliance No. of Seats 

Awami National Party 33 

Pakistan People’s Party Parliamentarian 18 

Muttahida Majlis-e-Amal 10 

Pakistan Muslim League (N) 5 

Pakistan Muslim League (Q) 5 

Pakistan People’s Party (Sherpao) 5 

Independent 22 

Jamiat Ulma-e- Islam Sami (JUI-S) 1 

Total 99 

Source: ECP, (2012). 
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1.1.4.3.3 Backdrop of the Elections 2013–Khyber Pakhtunkhwa 

       The 2013-General Election campaign remained the most competitive and 

most violent in the history of Pakistan. Khyber Pakhtunkhwa was adversely affected 

in the context of human casualties and development. The violence predominantly 

targeted political parties and candidates with 52 incidents of electoral violence in 

Khyber Pakhtunkhwa only. Election campaign opportunities remained restricted. 

Only some political parties could campaign openly by organizing large rallies, 

gatherings, and meetings. It was impossible for some political parties because of 

violence and threat of violence (Kidd, 2013). Many parties and their candidates were 

victimized; Pakistani Taliban specifically targeted ANP and PPP Parliamentarian 

(NDI & ANFREL, 2013). Conversely, political parties that had lenient view about 

militancy did successful campaign, including gatherings, rallies and public meetings 

(Kidd, 2013). A number of parties such as PTI and Jamate-e-Islami, who boycotted in 

2008, decided to participate in election 2013 (Commonwealth, 2013).  

 Keeping in view the traditional voting behaviour of the province, the results 

were not surprizing. MMA was completely rejected by the voters and Pakistan 

Tehreek-i-Insaf was voted to power. The province thus upheld its tradition of political 

change by giving mandate to a new political party (Khan, 2013). Before elections 

2013, PTI was generally believed to be a pressure group followed by a bunch of 

emotional youngsters and was not expected to secure enough seats to form the 

government, but the election results of 2013 changed this misperception. Khyber 

Pakhtunkhwa, however, is used to such traditions of political change. It is safe to 

conclude that Khyber Pakhtunkhwa lived up to its tradition (Ali, 2013).  

  



27 

Table 1.15   Party Position in KP Provincial Assembly of 2013 

S.No Political Party / Alliance Party Position in KP 

Assembly 

1. Pakistan Tehreek-e-Insaf  35 

2. Pakistan Muslim League (N ) 12 

3 Jamiat Ulma-e-Islam (F) 13 

4 Qoumi Wattan Party 07 

5 Jamaat-e-Islami Pakistan  07 

6 Awami National Party 04 

7 Pakistan People’s Party Parliamentarian 03 

8 Awami Jamhori Ithad 03 

9 All Pakistan Muslim League 01 

10 Independent 14 

 Total 99 

Source: ECP, (2013).  

 Pakistan Tehreek-e-Insaf got majority of the seats in the assembly but did not 

get enough seats to form the government. PTI was able to get the support of QWP and 

Jamat-e- Islami to form the government.  The seasoned politician, Pervez Khattak, 

took oath as Chief Minister of Khyber Pakhtunkhwa (Rasheed, 2014). 

1.1.4.3.4 Variation in Voters’ Choice in Khyber Pakhtunkhwa (Sampled Elections)  

   An analysis of the results of the last three general elections results (sampled 

elections) (2002-2013) Khyber Pakhtunkhwa, a remarkable variation in voting choice 

of the voters of the province could be found. However, small political parties didn’t 

undergo much variation. A brief sketch of the party position in Khyber Pakhtunkhwa 

assembly in the last three governments would reveal the fact.  
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Table 1.16  Party Position in Khyber Pakhtunkhwa Assembly in the Sampled  

            Elections 

S.No Political Party / Alliance 2002 2008 2013 

1. Pakistan Tehreek-e-Insaf 01 0 35 

2 Awami National Party  08 33 04 

3 MMA (All Islamic Parties) 48 11 20 

4 Pakistan Peoples’ Party (Parliamentarian) 08 18 03 

5 Pakistan Muslim League (Nawaz) 04 5 12 

7 Pakistan Muslim League (Q) 06 5 0 

8 Pakistan Peoples’ Party (Sherpao)-QWP 09 5 07 

9 Awami Jamhori Ittehad 0 0 03 

10 All Pakistan Muslim League 0 0 1 

9 Independent 15 22 14 

 Total 99 99 99 

Source: ECP, (2002, 2012 & 2013). 

 It is added that Jamiat Ulmai Islam-F was able to retain its seats in PK-70 

Bannu, PK-73 Bannu, Pk-60 Battagram and PK-43 Hangu in the last three successive 

elections. Although, JUI-F won these seats in collaboration with other parties as part 

of Muttahida Majlas-e-Amal (MMA) in elections 2002 and 2008 and won it 

singlehandedly in elections 2013, yet the vote bank of JUI-F in these constituencies 

came to surface and the credit of consecutive success in the last three elections goes to 

JUI-F.  PML-N was able to retain its seat from PK-45 Abbotabad in the last three 

elections. PPP-P won its seat from PK-98 Malakand for three terms. In the same way, 

Qumi Wattan Party (previously known as Pakistan Peoples Party Sherpao) was able to 

win its seat from PK-21 Charsadda consecutively in the last three elections, while PK-
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51 Haripur and PK-53 Mansehra were repeatedly won by independent candidates in 

the last three elections. The successful independent candidates in the last three 

elections from PK-51 Haripur, were from the same family, while successful 

independent candidates from PK-53 Mansehra were changed each time in the last 

three elections. In some constituencies of K.P, the successful candidates were the 

same in the last three elections but they kept on changing political parties each time, 

like PK-49 Haripur and PK-13 Nawshera, which means that majority of the votes 

polled in these constituencies were actually polled in favour of the candidates instead 

of their political party.  

 No other party was able to retain their seats in any constituency for three terms 

consecutively.  Some parties were able to win a seat from a constituency for two times 

but lost it to other parties or independent candidates for the third time. The table 

no.1.16 showing major parties’ position in the provincial assembly of Khyber 

Pakhtunkhwa in the last three general elections was compiled from elections results 

available with Election Commission of Pakistan.  

1.2 Statement of the Problem 

 Elections manifest the political behaviour of masses and help identify the 

factors as well as considerations that shape their political disposition and voting 

preferences. Voting behaviour means how and why people vote the way they do. The 

voting behaviour of the voters in Khyber Pakhtunkhwa stunned the social and 

political analysts each time. Political history of the province reveals that different 

political party came into power after every election. No political party has been able 

to form the government in the province consecutively for the second term. The left 

wing PPP was voted into power in elections 1993 but was replaced by the right wing 

PML-N in the elections 1997. Similarly, a religious coalition in the name of MMA got 
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majority of the seats in the province in elections 2002 and formed the government but 

was replaced by the nationalist party ANP in elections 2008. As expected, the voters 

of the province upheld its tradition and replaced ANP with PTI in the elections 2013. 

Voting behaviour in the sampled elections is especially surprizing as the religious 

party was replaced by the nationalist and then by the PTI.  

 Understanding voting behaviour of the voters of Khyber Pakhtunkhwa has, 

thus, become a complex puzzle which needed to be investigated. This study focused 

on the factors that led the voters to change their voting choice each time. It is worth 

mentioning that individual is the basic unit of democracy and voting behaviour of the 

province could not be explored until factors behind each vote decision are not 

identified.  That’s why utmost efforts were made to identify the factors (social, 

political and propaganda) behind each vote decisionto complete the puzzle of voting 

behaviour in Khyber Pakhtunkhwa and to complete the picture of voting behaviour 

from the mentioned aspects in the sampled elections (2002-2013).  

1.3 Significance of the Study 

 Psephology - the study of elections and voting behaviour (how people vote in 

elections) is a specialized branch of sociology (Oxford Dictionary, 1998) and an 

emerging field of interest in Pakistan. Although elections are a universal phenomenon 

but its role and impact in Pakistan has been historically very crucial. Election not only 

led to the creation of Pakistan but also contributed to its break-up. Only few elections 

in Pakistan were uneventful which led to peaceful changes in the government. 

Although the role of elections in Pakistan has been very significant and critical, yet 

Pakistani elections have attracted very little scholarly attention. In order to truly 

understand the democracy and politics in Pakistan, voting behaviour of its citizens 

needs to be identified. Most of the studies carried out on voting behaviour in Pakistan 
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are large scale and macro-level studies in which overall election results have been 

analysed and conclusions regarding voting behaviour of the voters have been drawn. 

Individual voters have been seldom interviewed for in-depth analysis of voting 

behaviour. This study is a micro-level study wherein individual voters were 

interviewed to identify the basis of their voting choice in the sampled elections. This 

study is of vital importance as it explored all possible factors influencing voting 

behaviour in Khyber Pakhtunkhwa in the last three general elections (2002-2013). 

This study is of greater significance especially in the context of Khyber Pakhtunkhwa 

where different political parties came into power after every election. No political 

party has been able to form the government in the province for the second term 

consecutively. This study is noteworthy in the sense that it determined the nature and 

direction of change in the voting behaviour in the last three general elections in 

Khyber Pakhtunkhwa.  Moreover, social, political and propaganda factors were 

included as scope of the study and its association with voting behaviour was 

identified. This study has greater utility as its findings can not only be used as a 

reference, rather it will also open-up new windows for further research on the topic. 

1.3 Objectives of the Study 

i. To compile the socio-demographic profile of respondents in the target area; 

ii. To identify the association between social factors and voting behaviour in 

Khyber Pakhtunkhwa; 

iii. To see the association between political factors and voting behaviour in 

Khyber Pakhtunkhwa; 

iv. To explore the association between Propaganda Factors and voting behaviour 

in Khyber Pakhtunkhwa; 

v. To Forward policy recommendations on the basis of study findings 
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1.5 Research Questions 

i. What social factors such as family, biradari, ethnicity, religion, religious sect, 

landlordism and personal favours influence voting behaviour of the voters in 

Khyber Pakhtunkhwa? 

ii. What Political factors such as party affiliation, party leader affiliation, issues 

evaluation, performance evaluation, candidate affiliation and desire for change 

influence voting behaviour of the voters in Khyber Pakhtunkhwa? 

iii. What Propaganda factors such as print and electronic media, social media, 

speeches of politicians and door to door canvassing during election campaign 

influence voting behaviour of the voters in Khyber Pakhtunkhwa? 

iv. To what extent the election campaigns have been effective enough to change pre-

campaign voting choice of the voters in Khyber Pakhtunkhwa? 

1.6 Theoretical Framework  

 The Funnel of Causality conceptualized by the Michigan Model of Voting 

Behaviour covers most of the aspects of voting behaviour in Khyber Pakhtunkhwa 

and the conceptual framework for this study was designed on the basis of Michigan 

Model given in the literature chapter. It is worth underscoring that the researcher 

developed his model for the study mainly derived from the Funnel of Causality 

conceptualized by the Michigan model as given below.  
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Socio Economic Variables 

• Age 

• Education 

• Marital Status 

• Area of Residence 

• Monthly Income 

• Occupation 

• Family Pattern 

• Mother Tongue 

Social Factors 

• Family 

• Biradari 

• Religion 

• Religious sects 

• Ethnicity 

• Class 

• Feudalism 

• Personal Favours 

Political Factors 

• Political Party Affiliation 

• Leadership Affiliation 

• Candidate Affiliation 

• Performance Evaluation 

• Issues Evaluation 

Propaganda Factors 

• Print & Electronic Media 

• Social Media 

• Door to Door Canvassing 

Voting Behaviour 

Background Variables 

Dependent Variable 

The Funnel of Causality 
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Source: (Anderson and Stephenson, 2010). 
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1.8 Organization of the Chapters 

 This research study consists of five chapters. Chapter No. 1 presents 

introduction to the study which includes brief history of elections in the world, 

electoral history of Pakistan and electoral history of the province of Khyber 

Pakhtunkhwa. Details of the sampled elections including its background and results 

have been incorporated in this chapter. Statement of the problem and significance of 

the study is part of this chapter. Moreover, objectives of the study, research questions, 

theoretical framework and conceptual framework are also included in this chapter.     

             Chapter No. 2 consists of two parts. Part-1 contains review of the related 

literature wherein national and international research studies on the topic have been 

reviewed and its findings related to the dimensions of the study have been extracted. 

Each indicator of the study has been supported by enriched literature. Part-2 of the 

chapter contains theoretical framework of voting behaviour wherein an overview of 

related theories and models on voting behaviour have been presented.  

Chapter No. 3 is about methods and procedure of the study which include 

sampling technique, sampling procedure, sample size and tools of data collection. 

This chapter also includes the procedure of univariate and bivariate data analysis. 

Chapter No. 4 comprises tabular presentation of the collected data, data 

analysis and results and discussion. Univariate analysis of data through frequencies 

and percentages and bivariate data analysis through qui-square test has been carried 

out in this chapter. In chapter No. 5, summary, conclusion and recommendations have 

been given. At the end, cited references have been given in chronological order and 

specimen of interview sheets have been annexed. 
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Chapter – 2  

Part – 1  

REVIEW OF LITERATURE 
 

 Understanding voting behaviour is a complex puzzle. Completing a puzzle 

inevitably involves identifying all the relevant pieces and then organizing them to 

present a coherent picture. In order to bring forth a complete picture of voting 

behaviour, all the factors and determinants that contribute in the formation of voting 

behaviour needs to be identified and connected together in order so that a clear picture 

of voting behaviour could be presented. The metaphor of a puzzle can also be applied 

to highlightto understand the dynamics of voting behaviour at the level of individual 

voter. The interplay of several factors results in the formation of voting choice. The 

key intention of viewing electoral choice in this way is to elaborate the factors that 

contribute a comprehensive picture of vote decisions (Anderson and Stephenson, 

2010).  

 The incorporation of review of related literature is always of great importance in 

a research study as it brings forth the results of identical and related researches carried 

out by the earlier investigators. It also enlightens mind of the researcher on the issue 

under investigation and give him a vision. It provides researcher with background as 

well as further orientation of the problem. This chapter contains not only findings 

extracted from previous researches on the topic of voting behaviour, rather it also 

reviews the great contribution of social scientists and Psephologists by accumulating the 

models of voting behaviour and its main theoretical assumptions. Furthermore, the 

previous studies in line with the present one have been utilized in devising the 

dimensions/directions of the study as guidelines.  
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2.1 Social Dynamics of Voting Behaviour 

 Man is a social being and cannot leave in isolation. He is the basic unit of 

social life and will have to interact with others to survive. The actions of human 

beings manifest their behaviour. Voting in elections is one of these actions that brings 

forth their political behaviour (Sheikh et al., 2012).  It is safe to suggest that social 

differences cause political differences (Thomassen, 2009). Difference in political 

preferences are due differences in value attributes. Variation in social attributes of the 

voters causes variation in their voting choices (Lillemets, 2015). The political system 

of each country has influence on the social life of its inhabitants and vice versa, as 

Ahmed (2011) put it, “social system influences political system”. Although party 

affiliation is simply an affection or relationship of an individual with a political party, 

however, such affiliation is considered to develop as a result of political socialization 

in the family (Thomassen, 2009).     

 The patterns of voting behavior are determined by the organization of society 

and the perceptions of voters are framed by the culture (Roper & Fesnic, 2003). 

Ahmad (2003) in his study in Abbottabad division of Khyber Pakhtunkhwa found that 

social influences are more important in determining voting choices in the region. 

Studies reveal that the effect of the socio-cultural factors on political preferences of 

the voters is too important and significant while differing by the requirements and 

conditions of the countries (Becker & Connor, 1981). Elections act as a bridge 

between polity and society (Palmer, 1975). 

 The available literature reveals that socio-cultural determinants of voting 

behavior include family, biradari, ethnicity, religion, feudalism, values and beliefs, 

sectarianism, class, and gender. Extracts from the previous researches on the topic are 
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incorporated in order to highlight the role of each attribute of the socio-cultural 

dynamics in influencing voting choice of electorates in national elections.  

2.1.1 Family as Determinant of Voting Behavior 

 Individuals’ party identification is significantly correlated with their parents’ 

party identification. Voting choices and party preferences are associated with family 

background. Political socialization in the family is considered an important medium 

of transmission of party identification to the youngsters of the family (Erikson et al., 

1980).  

 According to Kanwal et al. (2016) youth of the family are generally influenced 

by their parents’ partisanship and inherit it. Thus the influence of family unit on 

voting behavior cannot be ignored. They found in their study at Multan city that 

30.8% respondents were influenced by their family in their voting choice, which 

shows that family still exerts its influence to determine voting choices of its members. 

Javaid and Elahi (2014) in their research at Lahore city found that 16% respondents 

voted a party just because their families voted the same party, while the 21% 

respondents’ voting decision was somewhat influenced by their family decision, 

which shows the significance of family in the voting decision of its members. 

 Azeezet al. (2014) confirmed the influence of family on voting choice of its 

members in elections 2013 at District Layyah and found that 34.4% respondents voted 

political parties as desired by their parents and family. They had no personal choice. 

They actually pursued the decision that was made by their family. The study on 

voting behavior conducted by Saleem et al. (2013) at Islamabad concluded that 

Primary group (family and friends) influence on voters’ decision is stronger than the 

mass media. They further found that those who spent more time with family and 
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friends were influenced more than those who spent less time with the primary group. 

Durre-e-Shawar and Asim (2012) in their research at Faisalabad found persuasion by 

the family very important, as significant number of respondents (34.4%) selected their 

parents’ favourite political parties/ candidates to vote for.  

 The control of the family is still intact in Khyber Pakhtunkhwa which is 

believed as a dynamic affecting democracy and voting choices. Women are especially 

victims of family control that influences their voting choices and compel them to cast 

vote in line with family decision. The Pakhtun Code of life (Pakhto) advocates that 

decisions are to be taken by the head of the household. Making political preferences and 

voting choices are important decisions often taken by the head of the household in the 

Pakhtun inhibited areas of Khyber Pakhtunkhwa. “Pakhto” and paternal control have 

become social chains and a challenge for free elections (Ahmad, 2010). The researcher 

in his study on electoral politics in Khyber Pakhtunkhwa found that 12% women in the 

province identified family pressure very important in their non-voting in the previous 

elections. The intensity of this pressure was found more in Hazara Division as 

compared to other divisions of the province. On the whole, 24% of the respondents, 

irrespective of age, class, education, gender and area of residence, acknowledged the 

influence of family very important in their voting choices (Ibid: 154).  

 The Opinion Matters Survey of 2,500 adults before United Kingdom’s 

national elections 2010, as reported by the BBC, concluded that the percentage of 

family influence on the voting choices of the selected respondents was 25 percent. 

The percentage of family influence was found more in youngsters than the aged 

respondents. The percentage of family influence was found equal among men and 

women. However, the aged respondents were influenced little by the family in their 
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voting choices which means that the influence of family diminishes when people gets 

older.  Respondents under the age of 24 were found twice likely to be influenced by 

family as compared to respondents aged 65 and above (Gavin, 2010).  

 Inayattullah (1959) in his research study in Punjabi villages during basic 

democracies election concluded that family is the basic unit in rural society that 

determine the political preferences and voting choices of its members. The researcher 

found that individual voters were seldom contacted by the political parties during 

elections, rather the head of the household was contacted and convinced to secure 

votes of all the family members. 

 The influence of primary groups is significant on voting behaviour. Family, 

peers, friends and work-related colleagues are more important in influence on voting 

choices than factors like mass media and party identification (McClosky, 1959). 

Lazarsfeld (1954) also found the influence of family on voting decisions very 

important.    

2.1.2 Biradari and Voting Behaviour 

 Biradari literally means “fraternity or brotherhood” (Chaudhry et al., 2014). 

Biradari is when one belongs to an “analogous racial group” or caste having “innate 

affiliation” with the group members leading to reciprocity. Biradariis an important 

kinship system operating in Pakistan including Khyber Pakhtunkhwa (Wilder, 1999).    

 According to Mahmood et al. (2014), Biradari system (Fraternity) is a larger 

social unit as compared to family in Pakistan that influences its members in their 

voting decisions. Voting choice of 55% respondents are influenced by the biradari. 

Biradari of the candidate is more important to the majority of the respondents than his 

party. In a research study in Lahore, conducted by Javaid and Elahi (2014) found that 
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Biradari has been a deciding factor in the voting choice of 28% respondents. They 

further found that as compared to urban residents, rural residents are highly integrated 

in Biradari and accordingly were influenced more by biradari in their voting decisions 

as compared urban population. A research study conducted by Faisal et al. (2014) in 

Layyah found that 55% of the respondents chose to vote for the candidate of their 

own biradari. Ahmed et al. (2014) in their research in Punjab found that majority of 

the respondents, both male and female (81.6% and 80.8% respectively) favoured 

biradari based vote casting. 

 Tariq and Alamgir (2013) found that biradari based politics is deeply rooted in 

Punjab. Biradari system is reflected not only in the local elections of the province, 

rather it also influences the national elections. Most of the members of the local, 

provincial and national assembly’s hails from big biradaries. They further found that 

the political influence of biradari system is stronger in rural than urban areas. In 

District Khaniwal, politics has become hostage at the hands of big biradaries, as these 

biradaries are pressure groups. They support different parties in different elections. 

Durr-e-Shawar and Asim (2012) found strong association between biradari system 

and voting behaviour.  

 The country-wide survey of Gallup Pakistan (2008) reported that 9% voters 

throughout Pakistan were biradari-bound. They said that biradari was the only 

determinant of their voting choice in national elections 2008.The ratio of biradari 

based voting is higher in rural areas than urban areas. The percentage of voting based 

on biradari is highest in Khyber Pakhtunkhwa i.e. 15 percent. Although all major 

political parties have almost equal number of candidate from big biradaries to collect 

the biradari based votes, however, most of the biradari based votes are collected by 
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the independent candidates. That’s why some of the independent candidates are 

regularly elected to the assemblies being hailing from biradaries that are in numerical 

majority. The percentage of voters for whom biradari was not the single most 

important influencing factor but voted for the candidate of their biradari, was 20 

percent. The Gallup Pakistan Survey (2008) findings confirm the existence of biradari 

system as an important civil society institution. 

 A research study by Ahmed (2008) in Faisalabad-Punjab concluded that the 

politics of district Faisalabad is significantly influenced by the biradari system. People 

often cast vote to the candidate of their own biradari.  Majority of the voters in the 

district (74%) were biradari bund. A very little percentage of votes is cast on the basis 

of party affiliation. All political parties have grasped this trend in the district and most 

often award tickets to only those candidates that belong to big biradaries and could 

collect sufficient votes to get elected. Party identification and ideological attachment 

is less important to voters than biradari. Biradari system is so intricate in the electoral 

politics of Faisalabad, that if a biradari in numerical majority joins a political party, a 

comparatively minor biradari already attached with that party quits and joins another 

party as their chances of success in the elections are diminished.  

 Wilder (1999) studied the 1993 general elections of Pakistan and concluded 

that biradari did play its role as a factor of voting behaviour in elections 1993 but with 

less importance beyond the common belief.  The role of biradari is greater in central 

and northern Punjab and in rural constituencies than southern and western Punjab and 

urban areas. Its role is significant in local election than general, but its significance 

diminished due to intra-constituency biradari conflicts and rivalries. The evidence 

indicates that the trend of party identification in urban constituencies and patronage 
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and development in rural constituencies further reduced the role of biradari as 

determinant of voting behavior. 

 According to Ahmad (2004), biradari has a decisive role in elections held in 

Punjab. However, the findings of Gallup Pakistan’s Exit Poll Survey (1990) 

contradicts this statement. It finds that the influence of biradari is not as significant as 

is generally believed. Only 12% respondents in election 1998, 7% in election 1990 

and just 6% respondents in elections1993 responded to have voted on the basis of 

biradari only.  

 A research study conducted by Inayattullah (1959) in Punjabi villages during 

basic democracies elections highlighted the influential role that biradari play in 

politics in Pakistan. The researcher concluded that in these elections, individual voters 

were seldom contacted by the political parties, rather the heads of the households and 

heads of biradaries were contacted and terms and conditions settled with them to 

secure votes of the whole biradari. 

2.1.3  Religion and Voting Behaviour 

 Religion could not be completely separated from politics. Both are closely 

related in so many ways, but this association is complex as well because of the 

intricacies inherent in the politicization of religion. Although various struggles have 

been made to keep the religion away from politics, but history often provide various 

junctures to keep them interwoven (Oshewolo, 2015). Political parties that follow 

religious agenda and defend religious traditions are supposed to be supported by 

people who are traditional and religious in their outlook (Lillemets, 2015).   

 In elections 2002, Muttahida Majlasi Amal (MMA) got most of the support 

from the rural areas of Khyber Pakhtunkhwa. Fifty percent of the rural respondents in 
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election 2002 cast vote in favour of MMA, which suggest that rural population is 

more traditional and has more liking for religion. It was further found that 39% of the 

respondents who supported MMA in elections 2002 belonged to low income groups, 

who were earning Rs. 20,000/- or less per month. Similarly, 63% respondents who 

cast vote in favour of MMA were uneducated. Out of the women respondents who 

supported MMA in 2002 elections, were mostly housewives i.e. 69.8%. All these 

findings suggest that rural population, illiterate citizens, low income groups and 

housewives have greater liking and affection for religion and are emotionally attached 

to it. That’s why in the event of elections, such categories of people support religio-

political parties (Farmanullah, 2014).  

 The impact of religion on voting behaviour is quite visible even in secular 

states like India. The research of Akhtar and Sheikh (2014) concluded that the role of 

religion in politics is quite visible in India which has officially declared the country a 

secular state. Religious groups and parties in India do play their role in arousing 

religious sentiments of the masses and considerably effect the results of national 

elections. Voting behaviour of the masses in India is still continued to be effected by 

religious conservative groups like Hindu Mahasaba and Shev Sina and Akali Dal.      

 Same is the case of Pakistan. Since its inception, religion has been one of the 

important determinants of voting behaviour in Pakistan. The role of religion is more 

glaring in the province of Khyber Pakhtunkhwa. Madaris35 and Masjids often become 

the main centers of political campaigning that support some parties and defame others 

(Ahmad, 2010).  

  

                                                           
35 Madaris are the religious institutions of Muslims. 
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2.1.4 Ethnicity/Language as Determinant of Voting Behaviour 

 Ethnicity refers to a homogeneous group of people integrated by common 

language, culture and interests. Ethnicity implies a sense of belonging together as 

cultural group in a given society (Shehzad, 2011).   

 Pakistan is linguistically heterogeneous society, however, the results of 

2013 election in which PTI secured the second-highest vote tally nationally, would 

suggest that the middle class in Pakistan is finally coming out of its ethnic mindset 

and voting not as members of any ethnic group, but as part of the broader national 

whole (Termizi, 2014). In sharp contrast, Hasan (2010) suggests that the politics of 

Karachi has become the politics of ethnicity. Ideology and class are no more the 

important determinants of voting behaviour in Karachi. The Urdu speaking population 

of Karachi now vote for the MQM, the Pathans settled in Karachi cast their voted in 

favour of ANP and some to JUI, the Punjabi population of Karachi vote for PML and 

the Sindhis and Baloch support the PPP. Thus the voters of Karachi are clearly 

divided on ethnic grounds.    

 The sense of ethnicity is so intricate that even members of a minority group 

living for years in a majority language and have adopted the majority language, still 

support candidates of their original ethnicity in elections (Heath et al., 2011).  

 Although sufficient literature is not available on the influence of ethnicity on 

voting behavior in Pakistan as no full-length micro-level study on the social 

determinants of voting behavior has been carried out in Pakistan, however, ethnicity 

has been able to influence voting behavior of significant number of voters in African 

states and even in India, as the international research depicts it. In Kenya, ethnicity is 

a stronger determinant of voting behaviour. Support for three leading candidates came 
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from their co-ethnics in a pre-election survey. Around 92% voters supported their co-

ethnic candidates (Long, 2017). Erdmann (2007) observed the same situation in 

Zambia, where political parties are shaped by ethnicity. According to Lijphart (1979), 

ethnicity is a stronger determinant of voting behaviour in South Africa as well. 

Ethnicity is still a more influential factor of voting choices than other social factors of 

voting behaviour such as family and class in South Africa. 

2.1.5 Class and Voting Behaviour 

 The theory that citizens from different social classes have different political 

values and are different from each other in their political choices and preferences and 

vote accordingly, is termed as class voting (Blackwell Encyclopedia of Sociology, 

2007).  

 Class voting still exists in Pakistan. Voting pattern at District Multan in 

election 2013 proved that social inequalities do have political importance and affects 

voting choices. In the mentioned election, the business class voted in favour of PML- 

(Nawaz), while the educated middle class voted for the PTI candidates which suggests 

that class voting is still in vogue in Pakistan (Kanwal et al., 2016). 

 Shah (2013) found that in District Malakand, most of the voters are floating 

voters, however, middle and lower middle class voters still vote for PPPP while lower 

and working class vote for religious parties. Evaluation of the elections 1988 to 

election 1997 results in Peshawar city reveals that although different parties different 

political parties got seats from the city in each election, however, class based voting 

almost remained the same in each election. In each election from 1988-1997, Pakistan 

Peoples Party (PPP) got majority of its votes from the urban peripheries of the city 

inhibited by poor people and industrial labourers. Thus the reputation of Pakistan 
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Peoples Party as party of the poor stands verified. Pakistan Muslim League (PML) 

and Awami National Party (ANP) got majority of its votes from wards inhibited by 

industrialists and upper/middle class (Ahmad, 2010).  

 According to Lednum, (2006) , social class plays a significant role in 

determining voting choices in Britain as well. The results of 1992 national election in 

Britain indicates that majority of the upper class voters supported the conservative 

party, while majority of the lower class voters supported the labour party.   

2.1.6 Feudalism and Voting Behaviour 

 The politics of Pakistan is the politics of money. Poor and resource less could 

hardly be elected to the assemblies. Election campaigning involves huge expenditures 

that could not be met by the average income earners. That’s why an overwhelming 

majority of the candidates of PML-N and PPP are either business tycoons, or 

landlords, industrialists or feudal lords. Local feudal elites dominate in rural Punjab in 

particular and in Pakistan in general (Kaleem & Ayaz, 2015). Feudal lords use their 

economic position to get elected by investing in elections and get political powers and 

then use their political powers to further strengthen their economic resources. Thus 

feudalism and politics goes hand in hand in Pakistan (Perveen et al., 2014). Although 

feudalism is weaning away from the rest of the world and middle class people are 

entering politics to run the affaires of the government, this ancient unpleasant system 

still exists in our country camouflaged in the disguise of democracy. Few thousand 

Feudal lords control almost two-thirds of parliament (Sehgal, 2012). 

 Although the tempo of feudalism is reducing with the passage of time in 

Pakistan, it is still part of the social structure of Khyber Pakhtunkhwa either in one 

form or another. Poor and resource less still resorts to landlords for their survival. 

Some parts of the province still reflect strong feudal tenant relationship, where the 
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poor dependent tenants sell their political will at the hands of the feudal for 

subsistence. Petty local problems and disputes could easily be resolved by the elites 

which in turn demand political favours in the shape of vote. This relationship 

continuous and so the vicious circle of feudalism. This patronage network is so 

established that less than half of the respondents in central Khyber Pakhtunkhwa 

recommended feudal leaders to resort to in case any local dispute or problem arises. 

Urban versus rural respondents in Hazara region of Khyber Pakhtunkhwa hade similar 

responses. The data suggest that local landlords do influence voting choice of the 

people. Most of the independent candidate in the assembly from Khyber Pakhtunkhwa 

return form southern and Northeastern areas of the province which suggests that semi-

feudal and tribal social structures in these regions are still strong enough to influence 

voting behaviour of the people (Ahmad, 2010).    

2.1.7 Sectarian Divisions and Voting Behaviour 

 Sectarian divisions are grounded in the different interpretations of the 

injunctions of Islam. People following the same version of Islam cluster themselves as 

a separate sect and distances themselves from groups with different sectarian 

identities. Sectarian divisions are normal divisions of groups of people based on 

different perceptions and understanding about some commandments of the religion. 

Being member of a sect does not mean to be highly religious. Sectarian identities 

include a shared ideology that is not inherently violent (Antosh, 2016).    

 Ahmad, (2010) found that sectarian division in Pakistan did influence voters’ 

choices and political preferences in the 1993 national elections. Brilvi sect36 and 

                                                           
36 Barelvi sect is a Sunni sect of Islam following the Sunni Hanafi School of Jurisprudence. The sect is 

named after its leader Ahmad Raza Khan Barelvi. The sect emphasizes personal devotion to the 

prophet Muhammad (PBUH) and a synthesis of Sharia with Sufi practices such as veneration of saints. 
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Shiasect voted for the PPP, while the Wahhabi, sect37 preferred to vote for PML 

(Nawaz). Strong attachment with some sects do effect political choices. It is an 

established fact in Pakistan that members of the Wahabi sect of Islam would never 

prefer to vote for PPP.  (Ahmad, 2010). 

 The role of sectarian divisions is not strong enough in Pakistan to regulate 

voting choices. Its influence is limited and constituency specific.  The leader of a 

sectarian group i.e. Sephahe-Sahaba Pakistan (SSP)38, in a statement told that he 

succeeded in the elections not because of his sectarian identity but because of factors 

which were temporal in nature. (Wilder, 1999). While analyzing the 1993 general 

elections of Pakistan, Waseem, (1994) remarked that majority of the supporters of 

PML (Nawaz) belong to Sunni sect of Islam, while majority of the supporters of PPP 

belong to Shia and Brilvi sect of Islam.  

2.2  Political Determinants of Voting Behaviour 

 Ahmad (2010) challenges the common perception in Khyber Pakhtunkhwa 

that social determinants are more influential in effecting voting choices of the voters 

than political determinants in the province. Rather he argues that family, biradari, 

feudalism etc. have lost its ground to the political factors like political party 

affiliation, party leadership affiliation and performance of the candidates and parties. 

These factors have undermined the significance of social determinants of voting 

behaviour. In Khyber Pakhtunkhwa, the political determinants are getting stronger in 

                                                           
37 Wahhabi sect is a Sunni sect of Islam following the theology of Hambali School of Jurisprudence. 

The sect is named after its founder Muhammad ibn abd al-Wahab. The sect is conservative in outlook 

and is running an Islamic reform movement to restore "pure monotheistic worship". The sect is 

advocating purging of practices such as the veneration of saints and visiting their shrines as opposed to 

Barelvi sect of Islam.     
38 Sephahe-Sahaba Pakistan (SSP), now renamed as Ahle Sunnat Wal Jamaat, is a Sunni Deobandi 

Muslim organization in Pakistan, which also functioned as a political party. It was established 

in1985 by Haq Nawaz Jhagvi to counter the Shiite Muslim influence in Pakistan. 
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comparison to social determinants of voting behaviour. This argument supports the 

findings of Wilder (1999) who studied the 1993 general elections of Pakistan, and 

concluded voting behaviour in Pakistan is mostly shaped by the political factors than 

social factors. He concludes that party affiliation, party leader loyalty, patronage and 

development and issues orientation are growing in significance to social determinants 

such as religion, family, biradari, faction, clan, tribe or traditional feudal relationship.   

 The available literature reveals that political determinants of voting behavior 

include political party affiliation, party leadership affiliation, performance evaluation, 

issues orientation, and candidate affiliation. Extracts from the previous researches on 

the topic are incorporated in order to highlight the role of each attribute of the 

political dynamics in influencing voting choice of electorates in national elections.  

2.2.1 Role of Political Parties and Leaders in Voting Behaviour 

 Party Affiliation is the liking of a person for a political party. This liking is 

considered constant and longstanding. But this attachment need not to be formal, 

official and strict enough to interrupt with the activities of the party. It is also called 

partisanship. Part affiliation and party leadership affiliation often comes 

simultaneously. These are the significant political determinants of voting behaviour. 

Those who consider themselves as party affiliated vote according to the directions of 

the party and party leader. Their vote casting is a pre-thought decision that’s why 

party affiliates are seldom effected by the elections campaigns (Fakhr-ul-Islam and 

Farmanullah, 2014). 

 Although party affiliation is a significant factor effecting voting behaviour 

across the globe, yet this factor has lost its significance in Khyber Pakhtunkhwa as 

depicted by the research findings of Fakhr-ul-Islam and Farmanullah, (2014). The 
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researchers studied the elections 2013 and found that party affiliation is not a 

significant determinant effecting voting behaviour of the voters of Khyber 

Pakhtunkhwa. The data collected by the researchers in Khyber Pakhtunkhwa reveals 

that majority of the respondents in election 2103 i.e. 53.3%, did not vote on party 

affiliation basis, which signifies that the theory of party affiliation could not be 

applied to elections in the province.     

 A preliminary analysis of the Gallop Pakistan Exit Poll Survey (2008) 

indicates that in election 2008, 24 percent of voters voted on the basis of party 

affiliation, however, this percentage dropped to 19% in the 2013 General Elections 

(Gallop Pakistan, 2013). 

 Ahmad (2010) analyzed the Khyber Pakhtunkhwa Provincial Assembly 

elections from 1988 to 1997 and found that partisanship is the prime factor 

determining voting choices of voters in urban and central Khyber Pakhtunkhwa. 

Urban and central Khyber Pakhtunkhwa is mostly inhibited by Pakhtoon population 

where the vote bank of ANP exists. ANP consistently got majority of seats in these 

areas as compared to other parties. But ANP never got majority in the northern 

districts of Khyber Pakhtunkhwa and lost this area to PML-N and PPP because of its 

semi and non Pakhtoon inhabitants. However, in rural areas of northern and southern 

of the province, party affiliation did not play any significant role, while social factors 

like family, tribe, landlordism and traditional social structures were found more 

influential in determining voting behaviour of the people. That’s why most of the 

independents candidates in the provincial assembly of Khyber Pakhtunkhwa returned 

from these areas.      
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 According to Wilder (1999), party affiliation significantly influences voting 

choices in urban Punjab. PML-N has replaced PPP as the party of urban Punjab. In 

1970, PPP won all the urban seats in the province while in 1993, PML-N won every 

urban seat in Punjab. PML-N consistently maintained its lead over PPP everywhere in 

Punjab. The consistent success of PML-N in urban constituencies indicates that votes 

were cast due to political factors. Voters cast vote either in favour of PML-N or its 

leader, or against PPP that again benefited PML-N. Moreover, some unpopular and 

unknown candidates had been fielded by the PML-N who were elected with the same 

number of votes as the popular candidates, which further indicates that there was 

strictly party based voting. However, party affiliation is weak in rural Punjab as 

compared to urban Punjab, especially in western Punjab, where traditional social 

structure still has a strong influence over voting behavior, however, the influence of 

party identification is increasing in the rest of rural Punjab. Another argument in 

support of the increasing influence of party identification is that the vote bank of 

independent candidates was significantly reduced successively between election 1988 

and election 1993 in almost all areas of Punjab. 

 The Gallup Pakistan’s Exit Poll Surveys (1990 &1993) indicate that party 

affiliation was an important determinant of voting behaviour in both the elections. 

Although, voting based on party affiliation kept on shifting in favour of PPP and 

PML-N/ IJI, but stood as an important determinant. In election 1990, the percentage 

of the respondents who voted for PPP purely on the basis of party affiliation was 32, 

while its percentage for PML-N/IJI was 23. It means that 55% respondents voted 

these two major political parties purely on the basis of party affiliation. In election 

1993, party affiliation based voting percentage shifted in favour of PML-N, where 

25% respondents voted PML-N on party affiliation basis as compared 23% in 1990. 
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For the PPP, this percentage dropped from 32 in election 1990 to 28 in election 1993. 

The survey further reveals that party identification was more popular amongst middle 

and upper class voters, and educated voters than poor and uneducated voters.   

2.2.2 Performance Evaluation (Patronage and Development) as Determinant of 

Voting Behaviour 

 Performance evaluation of political parties and candidates in an important 

determinant of voting behaviour in Pakistan. Its importance was recorded similar to 

party identification in elections 1990. Both the dynamics were graded similar by the 

respondents at 25%.  In elections 1993, the percentage of performance and 

development ranked higher than party identification, as 30% of the respondents voted 

on the basis of patronage and development as compared to 25% in election 1990, 

while the importance of party identification dropped to 23% as compared to 25% in 

election 1990. PML-N remained the major beneficiary of the development driven 

votes in election 1993. It might be because of the development being major election 

campaign projection of the PML-N. Surprisingly, most of the development seeking 

voters that cast vote in favour of PML-N were from the poor class as against the 

common perception that PML-N is the party of the well-off. But this explains that in 

election 1993, PML-N was able to successfully attract the poor voters that were once 

considered as the vote bank of PPP. Moreover, most of the development seeking votes 

were polled by the rural voters (28%) as compared to urban voters (22%) which 

suggests that in rural areas, patronage and development ranks higher in significance as 

compared to other factors and areas (Wilder, 1999).         

 The Gallop Pakistan’s Exit Poll Survey (2008) indicates that 38% of voters 

were either patronage or development oriented voters. They preferred the candidates 
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who could ensure provision of basic services to his constituents, could carry out 

development works in their area, could help them out in local problems and could 

assist them in resolution of the personal problems.     

 Voting behaviour in Pakistan is more and more influenced by voter concerns 

about their personal issues and local problems. Candidates who can provide them 

personal favours in the shape of jobs, posting/transfers, utility services and can assist 

them in resolution of their local problems in daily life often get majority of votes and 

get success in the election. Thus the qualities of candidate such his willingness to 

deliver patronage and carry out development works in his constituency determine 

voting choices of the voters.  (Wilder, 1999).   

2.2.3 National Issues and Voting Behaviour 

 The political and economic events of the election year also act as determining 

factors of voting behaviour. The price rise, shortages and other economic hardships 

faced by the Indian people during 1966-67 helped several Political parties in 

considerably reducing the popularity of the congress with the masses. In 1967, the 

congress, though it retained its majority at the center, suffered a loss of popularity 

which was reflected in its poor performance in the elections to the Legislative 

Assemblies. However, the victory in the 1971 Indo-Pak war turned the tide in favour 

of the Congress in the elections that followed. In 1984, the assassination of Mrs. 

Gandhi created a huge sympathy wave in favour of the congress. The violent protests 

against the decision to implement the Mandal Commission Report by the Janta Dal 

Government in 1990 played a definite role in reducing its popularity (Akhtar and 

Sheikh, 2014). 
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 National issues have always played an important role in Pakistani politics. In 

elections 2002, the tough stand of MMA on national issues led them to an 

unprecedented success. But still the success of MMA could not be attributed to the 

ability of the alliance but to the lethargic stand of the major political parties on the 

then national issues such as U-turn on Afghan policy, fake referendum, Legal 

Framework Order (LFO)39 and such other issues of national importance, which 

considerably benefited MMA (Khan, 2005).  The conventional wisdom in Pakistan is 

that national issues play minimal role in influencing voting choices of the voters. 

However, national issues in Pakistan have been localized in Pakistan and it effects 

politics at the local level as well. The success of Zulfiqar Ali Bhutto in elections 1970 

could be attributed to his efforts to make the voters aware of the major national issues 

of the country. He left no stone unturned to discuss national issues on public 

platforms. Voting based on national issues orientation became a major determinant of 

voting behaviour in election 1970 which resulted in to the success of Zulfiqar Ali 

Bhutto (Wilder, 1999).  

 In election 1990, 26% male respondents voted for Pakistan People’s Party 

because of its reputation as party of the poor. In the same way, because of its 

reputation of Islamic stance, 50% of the respondents voted for IJI. Majority of 

partisan votes of a party also include the votes based on national issues orientation as 

was observed in the case of PPP and IJI in election 1990 (Gallup Pakistan’s Exit Poll 

Survey, 1990). 

                                                           
39 The Legal Framework Order (LFO) was a presidential decree issued by President Gen. Pervez 

Musharraf in August 2002. It revived the 1973 Constitution of Pakistan by adding numerous 

amendments to it and paved the way for general elections of 2002. 
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 The perception of PML (N) being harder on national security issues and more 

aggressive in its stance on India resulted in to more electoral success for it in the 

constituencies and districts located near Indian border. (Waseem, 1994).  

2.2.4 The Role of Personal Attributes of Candidates in Voting Behaviour 

 The personality of the candidates also constitutes as an important determinant 

of voting behaviour. That’s why the charismatic personalities are often elected to the 

assemblies. In response to a question that which type of candidate would you like to 

vote for, 20% respondents in the city of Wah Cantt. and Taxila responded that they 

would like to cast to a candidate which has a sound personality, is charismatic and 

dynamic. The respondents considered such qualities very important for a leader 

(Sheikh et al., 2015). Faisal et al. (2014) in their research on elections 2013 at District 

Layyah found that majority of the respondents (55%) cast vote in favour of candidates 

instead of the party the candidates represent.  

 The election results of Khyber Pakhtunkhwa reveals that a significant number 

of independent candidates are elected in each election both to the national and 

provincial assembly from the province of Khyber Pakhtunkhwa. Most of these 

independent candidates return from the northern districts of the province. The reason 

is the prevalence of prominent personalities, tribal leaders and powerful elites in the 

region. They have their area of influence and can get elected independently. Such 

personalities need not to be awarded tickets by the political parties. Even if contesting 

on a party ticket, most of the votes are polled to the candidate instead of the party that 

has awarded ticket to the candidate. That’s why major political parties often award 

tickets to big landlords and prominent personalities in this region as their success is 

guaranteed. Thus the votes won by the political parties in this region are not actually 
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the votes cast in favour of the party, rather they are the votes polled in favour of the 

candidate. This situation persists over decades and has undergone little change since 

1970 (Ahmad, 2010).      

 The disagreement that whether it is the candidate itself that determine the 

voting choices of the voters, or it is the political party that the candidate represents, 

still persists. Pondering on the importance of parties and candidates is of vital 

importance.  Increase in the number of independents and the corresponding decrease 

in the proportion of partisan identifiers is the most importance evidence in support of 

the party de-alignment thesis. (Liu, 2007). 

2.3  Propaganda as a Determining Force in Voting Behaviour 

 The term Propaganda refers to the dissemination of information selectively to 

the target people to influence them in favour a cause. Propaganda depends neither on 

the nature of the information that is disseminated nor the nature of the cause in favour 

of which the information is disseminated. Propaganda is often taken negatively, but it 

could be positive as well. Propaganda is for public consumption which give a 

direction to the thinking and activities of the target population. Propaganda employs 

persuasive strategies designed to make or change a perception, inculcate ideas, and 

influence behaviour. Propaganda is the major source of opinions formation. The 

election campaign strategies adopted by the political parties and candidates during 

elections to influence voting choices of the voters is political propaganda (Jowett and 

O'donnell, 2012). 

 The major agencies of political propaganda include print and electronic media, 

social media, and public speeches. All these agencies are resort to during election 

campaign. Door to door visits is yet another agency especially resort to during 

election campaign to persuade the voters in favour of the campaigner candidate or his 

party.    
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2.3.1 Print and Electronic Media Vs Voting Behaviour 

 Print and electronic media is the prime source of information dissemination to 

the citizens. The political system of all the countries of the word is profoundly 

dependent on the mass media. The prevalence of mass media is essential for the 

survival of democracy. Citizens are required to be kept informed of the government 

agenda, policies and performance. This is essential for the survival of the government 

itself. Keeping the proverb “to inform is to influence” in view, all political parties 

resort to mass media during election campaigns to propagate their agenda and party 

policies, to project their planning for the future and thus make the voters able to select 

one of the alternatives and make informed decisions. Mass media not only play its 

role in the formation of opinions but also in its manipulation (Ojekwe, 2015). The 

political understanding and knowhow of the citizens is primarily dependent on print 

and electronic media. Studies conducted on the impact of mass media reveals that 

exposure to print and electronic media have substantial influence on its viewers and 

effects their political understanding, perception and attitude. It is also established that 

the effects of mass media increase with increase in the frequency and duration of its 

viewing (Gerber et al., 2009). 

 Mass media has always been a significant campaign tool for political parties 

during elections. However, the utilization of electronic media for political propagation 

especially during elections 2013 was unprecedented. All political leaders, parties and 

their media cells profoundly depended on electronic media to keep in contact with 

potential voters as compared to earlier elections. The other campaign tools were 

mostly replaced by the electronic media being having insignificant impact (Saleem et 

al., 2015). The research study conducted by Usman et al. (2013) concludes that 

multiplication of the electronic media channels increased the interest of the masses 
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not only in electronic media but also in politics. The findings of the study predict that 

in national election 2013, electronic media would stand with greater significance in 

influencing the voting choices of the masses. A research study by Naz et al. (2014) in 

District Toba Tek Singh concluded that 38.0% respondents liked political talk shows 

especially which were based on critical analysis. 32.0% respondents strongly agreed 

that political talk shows influenced their behaviour. Saleem et al. (2015) conclude that 

mass media has sizable influence on the voting behaviour of the voters.  

 An experimental research study in which the researchers distributed 2 different 

types of Newspapers. (a) The Washington Post which is liberal in its outlook and 

contents (b) The Washington Times which is traditional and conservative in its 

contents. Bothe the newspapers were distributed amongst residents of Prince William 

County in northeastern Virginia for ten weeks free of cost. The research study 

produced very interesting results. The collective impact of both the newspapers was 

that it increased the chances of voting for the candidate that represented the 

Democratic Party. This study established that the informative effect of the newspapers 

is greater than the effect of its viewpoint (Gerber et al., 2009). Electronic media is 

considered the most significant tool of political campaigning in America. That’s why 

political parties in the country often spend more than fifty percent of their campaign 

allocated funds on election campaign on electronic media. The same is the case in 

Europe (Yasir, 2011). Free and independent electronic media plays a pivotal role in 

the politics of any country. The power of electronic media could be gaged from the 

findings of McMillan (2004) which shows that the existence of even a single 

independent TV channel could be detrimental for the survival of a corrupt regime. 
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 Zahid and Ali (2013) in his study in Gujrat university found that 10% of both 

male and female student respondents agreed more that they think to change their 

political affiliation after exposure to the media, while 40% male and 30% female 

respondents agreed to some extent about changing of their political affiliation after 

exposure to media. Moreover, 14% male and 18% female respondents agreed more 

that exposure to mass media contributes in changing voting behaviour, whereas 18% 

male and 10% female respondents were agreed to some extent that exposure to mass 

media contributes in changing voting behaviour.  

2.3.2 Social Media and its influence on Voting Behaviour 

 Social media has come up as a new medium of information dissemination 

which has brought information revolution in the world. In contrast to the one-way 

communication of information by the print and electronic media, social media is 

interactive, where users can give their inputs that are accommodated. Twitter, You 

Tube, Facebook etc. are the main platforms of social media. Social media is the 

easiest way of propagation of information. Its utility was soon realized by the 

politicians as an effective tool of election campaigning and started to have their 

interactive presence on all its platforms (Biswas et al., 2014). 

 Being quicker in dissemination of information, easy in use, interactive in 

nature, easy in access, less expensive and more in outreach, social media has 

transformed the world into a global village by connecting the people across the globe. 

Social media has made it possible and easier for the people living in one part of the 

world to know what is happening in the other parts of the world. Social media has 

developed a shared understanding of the socio-cultural and political problems around 

the world. Increased interaction on social media is certain to change perceptions, 
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thoughts and opinions of its users not only about social issues but also political issues. 

Social media has come up to influence the voting choices of the voters and is 

predicted to be a major determinant of voting behaviour because of its ability to 

disseminate first hand and recent information without editing (Championz, 2016). 

 Increase in the interaction of a political party on social media increases it 

chances to influences voting choices in its favour and get more votes. This signifies 

that a positive and direct correlation exists between party interaction on social media 

and voting behaviour of its users. Similarly, online election campaign materials such 

as posters and banners and massages are also strongly correlated with voting 

behaviour (Biswas et al., 2014)  

 Social media has become the prime and most frequent source of interaction 

across the world. Pakistan also does not lag behind the word in this field.  Social 

media has gained massive attraction among the people of Pakistan as well. The 

availability of inexpensive and economical smart phones and the universal availability 

of internet connectivity has enhanced access to social media and the frequency of its 

use in Pakistan. Around 44 million people in Pakistan are active users of social media. 

More than half of these users have maintained their accounts in Facebook. Beside 

Facebook, the other platforms of social media are also getting importance in Pakistan. 

Twitter is one of these platforms which is growing fast in Pakistan (Yusufazai, 2016).  

2.3.3 Door to Door campaign and its influence on Voting Behaviour 

 Door to door campaign is the traditional and old-fashioned campaign tool but 

still in practice in most countries of the world. Door to door canvassing, although old 

styled, is still perceived as the most successful method of motivation of voters. It 

establishes personal contact with the voters that carries greater weightage than other 
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means of election campaigning (Kramer, 1970). A research study conducted by 

Usman et al. (2013) on candidates of the five mainstream political parties in Lahore 

revealed that the most preferred campaign tool of most of the candidates in elections 

2013 was to personally contact the voters. Door to door campaign was thus, found the 

most preferred technique in election campaign.  

 An experimental research study was conducted on the effectiveness of the 

election campaign strategies in New Haven, USA, in which the researchers adopted 

three different modes of election campaign such as door to door contact, contact via 

direct mail and contact through telephone just before elections 1998. The researcher 

found that personal contact with the voters turned out as the most effective tool of 

campaign. The percentage of success of personal contact strategy was 8.7% higher 

than the other two strategies of the campaign (Gerber et al., 2000).  

 Door to door canvassing as part of overall election campaign is common to 

Pakistani politics in national as well as local elections. It has traditionally been an 

effective tool to influence the voters by taking promises from them during door to 

door campaign visits. The frequency of door to door visits increased especially during 

general elections 2013. For Pakistan's secular parties, the 2013 election campaign 

became a deadly affair and one party in particular has borne the brunt of Pakistani 

Taliban attacks. The atmosphere of actual and potential life threats to the members of 

some political parties created a climate that made any electioneering nearly 

impossible for them. Such parties moved away from holding big election rallies and 

resorted to door-to-door canvassing, as affective alternative of the big public 

meetings, resulting into increased frequency of door to door canvassing as compared 

to previous elections.  
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Part – 2  

2.4  Theoretical Framework of Voting Behaviour 

 

 The objective of inclusion of theoretical framework in this research study is to 

highlight the perspectives of Psephologists and political sociologists on voting 

behaviour. Researchers of voting behaviour have encapsulated the findings of their 

studies in the shape of models and theories that brings forth the major components 

and determinants of voting behaviour. Psephology- a branch of sociology- which is 

the study of elections and voting behaviour, has long been a subject under 

investigation. Multiple theories have been developed over time to highlight the 

dynamics of voting behaviour. Such dynamics were tested in the field in the current 

study to see its relationship with the voting behaviour in Pakistan especially in 

Khyber Pakhtunkhwa. 

 Although various theories and models of voting behaviour have historically 

been presented in various countries and in pursuance of various elections, however, 

the empirical investigation on voting behaviour could broadly be divided into three 

major perspectives or models. (I) the Columbian or Sociological model that advocates 

that social factors are responsible for determining voting behaviour of the voters. (II) 

The Michigan or Socio-Psychological model that is more comprehensive and 

accumulates various factors like external, social and psychological factors as 

determining factors of voting behaviour. (III) Economic Model or Rational Choice 

theory that give importance to factors like rationality, information, calculation of cost 

and benefit etc. (Antunes, 2010). A brief review of these theories is as under: 
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2.4.1 The Sociological Model of Voting Behaviour (The Columbian Model) 

 The University of Columbia embarked upon a project to ascertain the 

dynamics of voting behaviour and finally developed a model which is known as the 

Columbian or Sociological model of voting behaviour. This model was resulted from 

the investigation and writings of the classical Psephologists.  “The People’s Choice” 

was the first attempt in this regard by Lazarsfeld, Berelson, & Gaudet, in 1944, 

followed by “Voting” by Berelson, Lazarsfeld, & McPhee, in 1954 and “Personal 

Influence” by Katz & Lazarsfeld, in 1955. The significant writings of these scholars 

laid the foundation of this theory and enormously explained the sociological factors 

that influence voting behaviour. (Antunes, 2010).  

 Primarily, major focus of the scholars was on the key role of election campaign 

in determinant voting behaviour. They followed a model in which elections were 

considered as occasions, the voters as consumers and the candidates as products. This 

theory advocated that consumers (voters) were swamped with advertisements to 

persuade them to prefer (vote for) one product over another (one candidate over 

another). However, it was found later on that many voting choices are made before 

launching of election campaign, which rendered campaign less important in shaping 

voting choice. The researchers thus developed the sociological model of voting 

behaviour focusing on long term social factors including socio-economic status of the 

voters, their area of residence and their religion, and maintained that these background 

factors must be understood to predict one’s voting choice (Anderson & Stephenson, 

2010).   

 The theory concludes that social characteristics of the voters define their 

political inclinations. Voters which have similar social characteristics are almost 

similar in their political preferences, while voters from different social groups have 

different political interests. People with identical social features often group together 
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and are influenced from each other through mutual contact. Moreover, political 

preferences and choices are often inherited form the family through socialization 

process. By the virtue of these principles, social characteristics are transformed into 

voting choices (Rosema, 2004).      

2.4.2 Socio-psychological Model of Voting Behavior (Michigan Model) 

 As this model resulted from the research work conducted by the Michigan 

University, it is also called the Michigan Model of Voting Behaviour. The theoretical 

assumptions of this model are contained in the significant writings of Michigan 

scholars i.e. “The people elect a President” (Campbell and Kahn, 1952), “The Voter 

Decides” (Campbell, Gurin & Miller, 1954) and “The American Voter” (Campbell, 

Miller & Stokes, 1960). These writings gave a detailed description of the factors that 

act together to influence voting choices of the voters and filled all the gaps that had 

been left by the Sociological model of voting behaviour. The Michigan model is 

actually a combination of both sociological and psychological factors of voting 

behaviour.  (Antunes, 2010). 

 Instead of focusing on a single factor or group of factors, the Michigan model 

identified three different groups of factors that can explain the voting behaviour of 

voters. These groups of factors include the external factors such as the media and the 

campaign, the social setting and social characteristics of the voters, and the 

psychological factors. Partisanship or political affiliation which is a personal affection 

of an individual with a political party, occupies a central place in the Michigan model. 

However, the authors argue that this affiliation develops as a result of political 

socialization in the family and influence of friends and colleagues (Ibid: 153). 



65 

 Michigan Model of Voting Behaviour thus attempts to comprehend the role of 

proximate and distal factors and influences on the voting choices of the voters. 

Michigan in order to arrange the influencing factors of voting behaviour, the Model of 

Voting Behaviour designed a “Funnel of Causality”. This funnel starts with socio-

demographic feature that were originally brought forth by the Columbian Model of 

Voting Behaviour. The Michigan school is of the view that these socio-demographics 

form the basis for the voters’ partisanship. After these distal factors, the Michigan 

Model puts the proximate factors in the funnel, which are more political in nature. It 

was argued that the interplay of these factors and its combined effect leads a voter to 

decide which party or candidate   to vote for (Anderson and Stephenson, 2010).   

 The funnel of causality has thus combined all the factors and variables that are 

inter-connected and influence each other. A single factor or group of factors 

obviously could not be named as responsible for determining voting choices. The 

social factors influence the political factors. Similarly, the funnel has also 

accommodated the election campaign factors as important in determining voting 

behaviour. The collective influence of all these factors results in to vote decision. The 

funnel explains that socio-demographics influence partisanship but the partisanship is 

also influenced by the voters’ evaluation of the parties, leaders, party policies and 

their performance. The election campaign tools such as print and electronic media and 

other mediums of canvassing also effect party affiliation. The funnel categorically 

explains the influence of each factor that finally help explains that how the voters 

reach to the decision to cast vote in favour of a party or candidate (Antunes, 2010).  

  



66 

The Funnel of Causality 
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 The Rational choice theory relates economic parameters with a political 

outcome or choice and founds an economic analogy. Downs assumes that relationship 

between political parties and voters is like the relationship between companies and 

consumers. As both companies and consumers in the market try to maximize their 

benefit and utility, similarly, parties and voters seek to get maximum benefits from 

elections. Thus both parties and voters pursue their self-interest (Antunes, 2010).    

 This theory also introduced the notion of spatial competition and proximity 

voting. Downs states that all political parties do not equal have chances of winning 

the elections. Sometimes, a political party may be very proximate to the one’s 

preferences, but if that party does not have any chance of winning any seat or seats or 

is clearly not in a position to get enough votes to form the government, then the voter 

may think that casting vote in favour of his favourite political party will have no 

utility and will synonymous to loss of vote. In such situation, a voter may abstain 

from voting. But if he thinks that abstinence from voting may benefit a party that is 

not his preference at all, then he may decide to vote for his second preferred party to 

avoid benefit to his worst preferred party. In such a case, sincere voting is replaced by 

strategic voting. The significant writings of Downs (1957) and Black (1958) became 

the foundation of this theory. The rational choice theory has been formulated as 

V=PB-C: where V is vote casting, P is probability of winning of the favourite 

party/candidate, B is the benefit expected and C is cost of voting (Anderson and 

Stephenson, 2010). 

2.4.4 The Block Recursive Model of Voting Behaviour 

 Miller and Shanks (1996) found that the existing models of voting behaviour 

had some miner lacunas especially in the order of preference of the dynamics of 
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voting behaviour, and to cover the gap, they introduced a new comprehensive model 

of voting behaviour in the name of block recursive model of voting behaviour. 

Although the determinants of voting behaviour presented in this model are not new as 

they have been taken from the already existing models such as the Colombian model, 

Michigan model and Rational models of voting behaviour, but have been arranged 

sequentially in the shape of “blocks” or groups. Major reason of such sequencing the 

factors or variables was to make them quantifiable and calculable. Sequence of the 

blocks was arranged in such a way that social characteristics of the voters were put on 

the top of the model. In the second order were values and beliefs, party affiliation, 

economic evaluations, issues evaluations, performance evaluations, and party 

leadership evaluation. Strategic considerations of the voters were put in the last tier of 

the model. Factors that were considered distant to the time of voting were put first in 

the sequence than the factors that were considered closer in time to the voting with a 

view that the proximate factors are often influenced by the factors that are distant in 

time to voting. This model was aimed at identifying the interplay of the various 

factors of voting behaviour. As the variables of voting behaviour in the model have 

been arranged in the shape of blocks, that’s why the models are known as the block 

recursive model. Because of its statistical nature and calculability, the model got 

prominence in the study of elections and voting behaviour in Canada (Anderson and 

Stephenson, 2010). 

2.4.5 Model of Voting Behaviour applicable to Khyber Pakhtunkhwa 

 Voting pattern and the dynamics of voting behaviour in Khyber Pakhtunkhwa 

are unlike other provinces of Pakistan. In the province of Khyber Pakhtunkhwa, different 

political parties came into power after every election. No political party has ever been able to 

form the government in the province for the second term consecutively. The data collected 
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from the respondents regarding voting behaviour in the last three general elections 

reveals that the number of floating or uncommitted voters is greater than the partisan 

voters. Among social factors, ethnicity, social class and sectarian divisions do not 

impact voting behaviour. Among propaganda factors, newspapers didn’t play any 

significant role in changing voting behaviour of the respondents in the sampled 

elections, while social media came up as a significant factor of voting behaviour in 

election 2013 only. It played no role in elections 2008 and 2002. Thus social factors 

like Family, Biradari, religion, and feudalism and personal favours; political factors 

like partisanship, party leadership affiliation, candidate affiliation, performance 

evaluation, issues orientation and desire for change; and propaganda factors like 

election campaign and its mediums such as public speeches, TV Talk shows, social 

media and door to door canvassing were identified as significant factors of voting 

behaviour in Khyber Pakhtunkhwa. Social, political and propaganda factors of voting 

behaviour are all stronger determinants, but the basis of political determinants is 

mostly social such as partisanship develops as a result of political socialization in the 

family. Some people are party affiliated and vote consistently for a party mostly 

because their parents do so and their grandparents did so. It can, thus, be concluded 

that social determinants of voting behaviour in Khyber Pakhtunkhwa are stronger than 

political determinants.  

 As such, none of the above four models of voting behaviour could be applied 

to the voting behaviour in Khyber Pakhtunkhwa in entirety. However, the Funnel of 

Causality conceptualized by the Michigan Model of Voting Behaviour covers most of 

the aspects of voting behaviour in Khyber Pakhtunkhwa and is more related to the 

findings of this study, but it needs to be restructured on the bases of findings of this 

study to bring it at par with the socio-cultural context and dynamics of voting 

behaviour in the province. The determinants of voting behaviour in Khyber 
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Pakhtunkhwa thus could be presented in the shape of the following deducted model in 

order of importance:  
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2.5  Synthesis of the Chapter 

 The overall picture of the literature indicates that among social dynamics of 

voting behaviour, family stands with greater significance. Voting choices and party 

preferences are associated with family background. Political socialization in the family 

is considered an important medium of transmission of party identification to the 

youngsters of the family. Biradari system (Fraternity) is a larger social unit as compared 

to family in Pakistan that influences its members in their voting decisions. Biradari 

system also exists in Khyber Pakhtunkhwa but has a decisive role in elections held in 

Punjab. Religion in politics is deeply rooted in Pakistan, however, its influence as a 

strong motivational force in electoral politics is declining. Pakistan is linguistically 

heterogeneous but its middle class is finally coming out of its ethnic mindset and voting 
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as part of the broader national whole. Similarly, class voting rarely exists in Pakistan 

but its existence could not be denied because PPP’s major votes from poorer urban-

rural periphery polling stations and PML’s and ANP’ smajor votes from wards inhibited 

by industrialists and upper/middle class shows that class voting exists to some extent. 

Feudalism still influences voting choices in Pakistan as majority of its politician come 

from feudal background. Local feudal elites dominate in rural Punjab in particular and 

in Pakistan in general. Most of the independent candidate in the assembly from Khyber 

Pakhtunkhwa return form southern and Northeastern areas of the province which 

suggests that semi-feudal and tribal social structures in these regions are still strong 

enough to influence voting behaviour of the people. The role of sectarianism in 

electoral politics in Pakistan is restricted to some constituencies.   

 In Khyber Pakhtunkhwa, the political determinants are getting stronger in 

comparison to social determinants of voting behaviour. Social factors have lost its 

ground to political factors like political party affiliation, party leadership affiliation 

and performance of the candidates and parties. These factors have undermined the 

significance of social determinants of voting behaviour. However, some studies in 

Khyber Pakhtunkhwa supports party de-alignment thesis. Resolution of local issues 

and problems of the voters often determine their voting choice. The voting ratio for 

the candidates which are famous for resolving local issues is increasing. National 

issues have also played an important role in Pakistani politics. In elections 2002, the 

tough stand of MMA on national issues led them to success. Personal attributes of the 

candidates are also an important determinant as candidates with charismatic 

personality often succeed. That’s why the national and provincial assemblies of 

Pakistan have significant number of independents. 
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 Propaganda factors are also getting stronger in Pakistan. The utilization of 

electronic media for political propagation especially during elections 2013 was 

unprecedented. All political leaders, parties and their media cells profoundly 

depended on electronic media to keep in contact with potential voters as compared to 

earlier elections. The other campaign tools were mostly replaced by the electronic 

media being having insignificant impact. The social media is getting more influential. 

Social media has developed a shared understanding on the socio-cultural and political 

problems around the world. Increased interaction on social media is certain to change 

perceptions, thoughts and opinions of its users not only about social issues but also 

political issues. Social media has come up to influence the voting choices of the 

voters and is predicted to be a major determinant of voting behaviour because of its 

ability to disseminate first hand and recent information without editing. The more 

digitally interactive on social media, the more is the likelihood to get vote. Door to 

door campaign for face-to-face contact is although a traditional campaign tool, is still 

in practice and is viewed as the most effective mobilization strategy. 

 The sociological model of voting behaviour suggests socio-demographics of 

the voters influence their voting preferences. The Socio-psychological Model of 

Voting Behaviour explains that voting behaviour is formed by the combined effect of 

social, political and campaign factors. Its “funnel of causality” begins with social 

characteristics leading to partisanship and ends with proximal factors. The theory of 

Rational Choice argues that both parties and voters act rationally, seeking to 

maximize their benefits. Both are driven by self-interests. Parties’ and candidates’ 

goal is to get maximum votes and get elected. Voters carry out cost benefit analysis 

and vote for the party which they think will ensure well-being for them. The Block 

Recursive Model has sequentially arranged the variables identified by the earlier 
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models of voting behaviourin groups or blocks to reveal the interplay between them 

and make them calculable and quantifiable. All these models of voting behaviour 

have identified significant variables of voting behaviour, however, the Funnel of 

Causality conceptualized by the Michigan Model of Voting Behaviour covers most of 

the aspects of voting behaviour in Khyber Pakhtunkhwa and is more related to the 

findings of this study.  
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Chapter – 3  

METHODOLOGY 

3.1  Introduction 
 

 This chapter contains methodology adopted in this research study. It covers 

universe of the study, sample size and sampling procedure, tools of data collection 

and data analysis. It is aimed at determining the dynamics of voting behaviour of the 

respondents in the last three general elections. Keeping in view the nature of the 

study, measurability of the dynamics of the study and accuracy of the results, 

quantitative method was preferably selected as means of investigation.  A quantitative 

study is a study in which findings of the research could be reduced into numbers 

(Baker, 1995). Association of the variables was probed through application of Chi 

square test. The study was carried out in selected districts of the province of Khyber 

Pakhtunkhwa. Khyber Pakhtunkhwa has seven divisions i.e. Peshawar, Mardan, 

Hazara, Malakand, Kohat, D.I. Khan and Bannu. One district from each division was 

selected as study unit, which include Peshawar, Mardan, Abbottabad, Dir Upper, 

Kohat, D.I. Khan, and Bannu respectively. The sampled districts were selected for the 

reason of having major chunks of votes and relatively better understanding by the 

voters about the role and importance of vote. Registered voters aged 18 years and 

above constitute the universe of this study. Methodology of this study is categorized 

as under:  

3.2 Sample Size and Sample Selection Procedure 

 Multi Stage Sampling was used for the purpose of data collection. At first 

instance, districts with major populace in all divisions of Khyber Pakhtunkhwa were 

identified through stratified sampling and then data was collected from sampled 
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respondents under the purposive sampling technique. Proportionate Allocation 

Strategy was applied for breakup of total sample size into target districts and 

respondents. It is noteworthy that the sample size of 300 was chosen as per analogy of 

Roscoe (1975). However, during the course of data collection, it was found that none 

of the women voted in the sampled elections in district Dir upper, that is why 08 

female voters distributed as per formula were not interviewed. So, total sample size of 

the study stands 292. Number of registered voters in each sampled district was 

ascertained from the Election Commission.  

Table 3.1 Sample Composition and Selection Procedure 

S. No Division Sampled  

District 

Population Size 

(No. of Registered Voters) 
Sample Size 

Male Female Total Male Female Total 

1 Peshawar Peshawar 819869 596646 1416515 50 36 86 

2 Mardan Mardan 577325 409797 987122 35 25 60 

3 Hazara Abbotabad 381617 293571 675188 23 18 41 

4 Malakand Dir (Upper) 205121 125883 331004 12 0 12 

5 Kohat Kohat 262303 188139 450442 16 11 27 

6 D.I.Khan D.I.Khan 348697 280531 629228 21 17 38 

7 Bannu Bannu 270858 182683 453541 17 11 28 

Total 2865790 2077250 4943040 174 118 292 

Source: (ECP, 2013). 

 As the sampled population had different strata, (seven districts with different 

number of registered voters), the sample size was calculated by proportion at 

technique through the following formula: 
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NI = Ni/N*n         (Chaudhry and Kamal, 1996)  

Where,  

NI =   No of sampled respondents in each strata 

Ni=    No of strata in the study area 

N=   Total population 

n=    Total sample size 

Table 3.2   Constituency-wise Distribution of the Sampled Districts 

District & Constituency-wise Distribution of the 

Respondents 
Frequency Percentage 

District 

N.A 

Constituency P.A Constituency 

Peshawar 

N.A-1 

Pk-1 9 3 

Pk-2 9 3 

Pk-3 8 3 

N.A-2 

Pk-4 7 2 

Pk-5 7 2 

Pk-6 8 3 

N.A-3 
Pk-7 7 2 

Pk-8 7 2 

N.A-4 

Pk-9 8 3 

Pk-10 8 3 

Pk-11 8 3 

Sub-Total 4 11 86 29 

Mardan 

N.A-9 

  Pk-23 9 3 

  Pk-24 7 2 

  Pk-30 7 2 

N.A-10 

  Pk-26 6 2 

  Pk-27 8 3 

  Pk-28 8 3 
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N.A-11 
  Pk-29 7 2 

  Pk-25 8 3 

Sub-Total     3 8 60 20 

Kohat N.A-14 

Pk-37 9 3 

Pk-38 9 3 

Pk-39 9 3 

Sub-Total 1 3 27 9 

Abbottabad 

N.A-17 
Pk-44 9 4 

Pk-45 8 3 

N.A-18 

Pk-46 8 3 

Pk-47 8 3 

Pk-48 8 3 

Sub-Total 2 5 41 16 

D.I.Khan N.A-24 

Pk-64 8 3 

Pk-65 8 3 

Pk-66 8 3 

Pk-67 8 3 

Pk-68 6 2 

Sub-Total 1 5 38 14 

Bannu N.A-26 

Pk-70 7 2 

Pk-71 7 2 

Pk-72 7 2 

Pk-73 7 2 

Sub-Total 1 4 28 8 

Dir (Upper) N.A-33 
Pk-92 6 2 

Pk-93 6 2 

Sub-Total 1 2 12 4 

Total 13 38 292 100 
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3.3  Tools of Data Collection 

 

 A well-thought tool of Likert Scale questionnaire was developed for data 

collection on the dynamics of voting behaviour in selected districts of Khyber 

Pakhtunkhwa in the last three general elections. The tool was all-inclusive to ensure 

that each and every aspect of the study as well as conceptual frame work and 

objectives of the study are covered. Three independent variables i.e. social factors, 

political factors and propaganda factors and one dependent variable i.e. voting 

behaviour were covered within the questionnaire. 

3.4  Steps in Construction of Questionnaire/Interview Schedule 

 Based on variables of the study, various statements were constructed on each 

variable to fully cover all variables of the study both dependent and independent 

variables. The constructed statements were thought to be the dynamics of voting 

behaviour. The scaling procedure was adopted for construction of questionnaire, 

being relevant to the nature of the study. Likert scale questionnaire was used in this 

study, the detail of which is as under:  

3.5 Likert Scale 

 Likert scale is a tool usually utilized for carrying out studies involving 

measurement of human behaviour (Hosker, 2010). Statements for Likert scale were 

prepared after extensive study of relevant literature, discussion with the experts and 

field observation. Separate statements were prepared for independent variables (social 

factors, political factors and propaganda factors) and dependent variables (Voting 

Behaviour). The individual responses of the respondents in the Likert scale 

questionnaire were classified in three categories i.e.  “Agree”, “Disagree”, and “Not 

Sure’’ and the respondents were given the opportunity to choice the statement. The 

three point Likert scale was adopted in view of its statistical importance. 
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3.6  Validity and Reliability of the Instrument 

 The questionnaire was thoroughly discussed with the experts for necessary 

correction and modification. Before actual data collection could be started from the 

field, 30 copies of questionnaire (five each from six districts) were pretested to check 

the validity and relevance of the questions. After pretesting, the inconsistencies, 

ambiguities and duplication of questions were removed and actual data collection was 

started. The pretested copies were included to the total sample size. 

3.7 Procedure of Data Collection  

 Respondents of the study belonged to various professions. Government 

offices, private and government schools, hospitals, courts, offices of the politicians, 

colleges, universities, business centers, labour markets and mosques were visited to 

locate the respondents for interview. Female teachers and members of the local CBOs 

(Community Based Organizations) cooperated to arrange interview with the 

housewives. Overall response of the respondents was positive and encouraging, 

however, housewives were a bit hesitant and shy to respond. They consumed more 

time than working women and male respondents. They were encouraged to respond 

by explaining them the purpose of the study and by involving their male members.        

3.8 Indexation 

 Indexation is the process in which two or more than two items or statements 

are involved for measurement of a single variable. So indexation is the procedure of 

combining items in a variable. According to Nachmias, (1992), when two or more 

items are merged to measure a variable, the process is called Indexation. In 

compliance of the procedure and to apply chi square test to ascertain association 

between dependent and independent variables, the statements/items of the dependent 
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variable (Voting Behaviour) were indexed in cross tabulation to reach the logical 

inferences.  

3.9 Data Analysis  

 The collected data was first entered in SPSS software and then analyzed by 

using the statistical techniques. Univariate analysis was made by calculating 

frequencies and percentages. Chi-square test was conducted for bivariate analysis. 

Brief description of the data analysis method is as under: 

3.9.1 Univariate Analysis 

 The analysis of the personal and socio-demographic information of the 

respondents and general information regarding various variables of the study was 

carried out through Univariate analysis, tabulated in the shape of frequencies and 

percentages. 

3.9.2 Bivariate Analysis 

 Bivariate analysis of the data was carried out to find and quantity association 

between the variables. Level of significance of association between the variables was 

found through chi-square test. 

3.9.3 Chi-square Test 

 Chi-square (𝑥2) statistic was applied through procedure of Tai (1978) for 

bivariate analysis.  

𝑥2= 

Where oij are observed frequencies and eij are expected frequencies. 
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Chapter – 4  

RESULTS AND DISCUSSION 

 

 This chapter contains the presentation and analysis of the collected data on the 

“Dynamics of Voting Behaviour in Pakistan: A Case Study of Selected Districts in 

Khyber Pakhtunkhwa (2002-2013). This chapter is divided into three sections. 

Section-A explains the results of demographic variables which include age, gender, 

education, marital status, area of residence, family pattern, occupation, mother tongue, 

status of residence, monthly income and constituency-wise distribution of the 

respondents. Section-B describes univariate analyses which comprises of three 

independent variables (social dynamics, political dynamics, and propaganda dynamics 

of voting behaviour). Section-C contains bivariate analysis. 

SECTION-A 
 

4.1 Socio-Demographic Characteristics of the Respondents 

Table 4.1.1   District-wise and Gender-wise Distribution of the Respondents 

District Male Female Total 

Peshawar 53 (18.1%) 33  (11.3%) 86 (29.4%) 

Mardan 35 (12%)  25 (8.5%) 60 (20.5%) 

Abbottabad 23 (7.9%)  18 (6.2%) 41 (14.1%) 

Dir Upper 12  (4.1%) 0 12 (4.1%) 

Kohat 16 (5.5%)  11 (3.8%) 27 (9.3%) 

D.I.Khan 21 (7.2%) 17  (5.8%) 38 (13%) 

Bannu 18 (6.2%)  10  (3.4%) 28 (9.6%) 

Total 178 (61%) 114 (39%) 292 (100%) 

Source: Field Survey, (2016). 
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4.1.1  District-wise and Gender-wise Distribution of the Respondents 

 As per approved scheme of study, 292 respondents both male and female were 

selected as sample of the study on the basis of Roscoe analogy (1975) and then 

distributed amongst the selected districts of each division of Khyber Pakhtunkhwa 

through proportion allocation technique. Out of total respondents, 41(14.1%)were 

selected from district Abbottabad, 28(9.6%) respondents from district Bannu, 38 (13%) 

respondents from district D.I.Khan, 12 (4.1%) respondents from district Dir Upper, 27 

(9.3%) respondents from district Kohat, 60 (20.5%) respondents from district Mardan 

and 86 (29.4%) respondents from district Peshawar as respondents of the study. Out 

of the total selected respondents of the study, 178 (61%) were males and 114(39%) 

were females. Originally 300 respondents had been selected as sample size but it was 

found during the process of data collection that no woman voted in district Dir Upper 

in any of the last three general elections. The total sample size was thus reduced to 

292 i.e., by excluding the 8 women respondents from Dir Upper who didn’t vote in 

any of the sampled elections. 

Table 4.1.2   Age-wise Distribution of the Respondents 

Age Group (in years) Frequency Percentage 

18 to 30  29 10 

31 to 40  37 12.5 

41 to 50  90 31 

51 to 60 78 26.5 

61 to 70  47 16 

Above 70 11 4 

Total 292 100 

Source: Field Survey, (2016). 



83 

4.1.2 Age-wise Distribution of the Respondents 

 

 The selected respondents could be divided into sex categories age-wise. 

Minimum age of the respondents was kept 18 years being minimum age for adult 

franchise as voters as per the rules of Election Commission of Pakistan. As per age-

wise segregation, 29 (10%) respondents fall into the age group of 18-30 years. Most 

of the respondents in this age group voted first time as they were underage in the 

general elections 2008 and 2002, but their inclusion as respondents of the study was 

essential to highlight the voting behavior of youth as maiden voters. Moreover, 37 

(12.5%) respondents were in the age range of 31 to 40 years. Majority of the 

respondents i.e. 90 (31%), were within the age bracket of 41 to 50 years, while 78 

(26.5%) respondents were aged 51 to 60 years followed by 47 (16%) respondents 

within the age bracket of 61 to 70 years, while the rest of the respondents i.e. 11 (4%) 

were above 70 years of age.  

Table 4.1.3   Education Status of the Respondents 

Education Status Frequency Percentage 

Primary 6 2 

Middle 9 3 

Matric 30 10 

Intermediate 24 8 

Graduation 55 19 

M.A/MSc 57 20 

LL.B 17 6 

Medial Doctors 14 5 

Uneducated 80 27 

Total 292 100 

Source: Field Survey, (2016). 
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4.1.3  Education Status of the Respondents 

 Out of the total 292 respondents, 212 (73%) were educated while the rest 80 

respondents being 27 % were uneducated. Out of the educated 212 respondents, 6 

(2%) respondents were educated up to primary level, 9 (3%) were middle qualified, 

30 (10%) were educated up to matric level, 24 (8%) were qualified up to intermediate 

level, 55 (19%) respondents had completed bachelor degree, 57 (20%) respondents 

were qualified up to master level, while the rest 17 (6%) and 14 (5%) had professional 

degrees such as LL. B and MBBS, respectively.  

 As the research study was carried out in the major districts of all seven 

divisions of Khyber Pakhtunkhwa and most of these districts are comparatively 

developed such as Peshawar, Abbottabad, Mardan, D.I.Khan, Bannu and Kohat where 

the trend of, and access to education is available. Moreover, Table - 4.2 depicts that 

219 (75%) respondents were in the age bracket of 18 to 55 years, wherein the 

expectancy of education is higher. That’s why majority of the respondents were 

educated.  

Table 4.1.4   Marital Status and Area of Residence of the Respondents 

Marital Status 

Area of Residence     

Total Percentage 

Urban Rural 

Married 86 168 254 87 

Single 09 29 38 13 

Total 95 197 292 100 

% age 33 67 - - 

Source: Field Survey, (2016). 
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4.1.4 Area of Residence and Marital Status of the Respondents 

 Table - 4.1.4 depicts that out of total 292 respondents, 254 (87%) were 

married while 38 (13%) were unmarried. Moreover, 197 (67%) respondents were 

hailing from rural areas, while 95 (33%) respondents were urban residents. As the 

number of rural constituencies in the selected districts is more than urban 

constituencies, that’s why the respondents hailing from rural constituted as majority.  

Table 4.1.5   Family Pattern of the Respondents 

Family Pattern Frequency Percent 

Nuclear Family 69 24 

Joint Family 194 66 

Extended Family 29 10 

Total 292 100 

Source: Field Survey, (2016). 

4.1.5 Family Pattern of the Respondents 

 Table - 4.1.5 shows family pattern of the respondents. The data depicts that 

194 (66%) respondents had joint family units, while 69 (24%) respondents had 

nuclear family units and 29 being 10 % respondents had extended families. This data 

is supported by table - 4.1.4 which indicates that 67 % of the respondents belonged to 

rural area where joint family system is still a major family pattern. The data further 

indicates that joint family system is still in vogue in the province as major family 

pattern. In join family units, all major decisions are taken with consensus including 

decision to cast vote. That’s why family is still an influencing factor of voting 

behaviour in Pakistan.   
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Table 4.1.6   Occupation of the Respondents 

Occupation Frequency Percent 

Farming 17 6 

Manual labour 20 7 

Private Service 26 9 

Business 38 13 

Students 22 8 

Doctors 14 5 

Engineers 5 2 

Lawyers 17 6 

Housewives 45 15 

Teachers 20 7 

Religious Teachers 7 2 

Journalists 6 2 

Politicians 13 4 

Government Servants 42 14 

Total 292 100 

Source: Field Survey, (2016). 

4.1.6 Occupation of the Respondents 

 Table 4.1.6 indicates that majority of the respondents i.e. 45 (15%) were 

housewives. Moreover, government servants were 42 (14%), businessmen 38 (13%), 

private servants 26 (9%) while 20 (7%) each were teachers and manual labourers. 

Students constituted (8%) of the respondents while 17 (6%) each were lawyers and 

farmers. Doctors and politicians were 14 (5%) and 13 (4%) respectively. Similarly, 5 

(2%), 6 (2%) and 7 (2%) were engineers, journalists and religious teachers respectively.   
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Table 4.1.7   Mother Tongue of the Respondents 

Mother Tongue Frequency Percentage 

Pashto 202 69 

Urdu 5 2 

Hindko 61 21 

Punjabi 1 0 

Saraiki 23 8 

Total 292 100 

Source: Field Survey, (2016).    

4.1.7 Mother Tongue and Status of Residence of the Respondents 

 Table 4.1.7 depicts that language of majority of the respondents i.e. 202 (69%) 

was Pashto, followed by Hindko i.e. 61 (21%) and Saraiki i.e. 23 (8%). Urdu speakers 

were 2 percent while one respondent was Punjabi speaker.  

 The Saraiki, Urdu and Punjabi speakers belonged to district D.I.Khan, Hindko 

speakers belonged to district Abbottabad, Peshawar and Kohat while Pashto speakers 

were distributed in all the selected seven districts. However, all the respondents from 

Dir (Upper), Bannu and Mardan were Pashto speakers.  As the province is mostly 

inhabited by Pathans and three out of seven selected districts are inhabited by purely 

Pashto speaking population, that’s why major language of the respondents was 

Pashto. The inclusion of district Abbottabad, Kohat and Peshawar as area of the study 

justifies Hindko as the second major language of the respondents whereas Saraiki 

with third language being spoken in district D.I.Khan.   
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Table 4.1.8   Status of Residence of the Respondents 

Status of Residence Frequency Percent 

Self 246 84 

Relatives 11 4 

Landlord 13 4 

Employer 2 1 

Rented 20 7 

Total 292 100 

Source: Field Survey, (2016). 

4.1.8 Status of Residence of the Respondents 

 Table 4.1.8 reveals that majority of the respondents i.e. 246 (84%) were 

residing in their own house, while the rest of the respondents didn’t have own 

accommodation as 20 (7%) respondents were residing in rented houses, 13 (4%), 

11(4%) and 2 (1%) respondents were residing in houses allotted to them by the 

landlord, relatives and employers respectively. It becomes clear that an overwhelming 

majority (84%) had their own houses for living and so were free in regard to taking 

decisions without outside influence.  

Table 4.1.9   Monthly Family income of the Respondents 

Monthly Family Income (in PKR) Frequency Percentage 

5000-20,000 7 2 

20,001-35,000 34 12 

35,001-50,000 49 17 

50,001-65,000 66 23 

65,001-80,000 61 21 

Above 80,000 75 26 

Total 292 100 

Source: Field Survey, (2016). 
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4.1.9 Monthly Family Income of the Respondents 

 Table 4.1.9 shows monthly family income of the respondents. The data depicts 

that monthly family income of majority of the respondents i.e. 75 (26%) was Rs. 

81,000/- and above while 66 (23%) respondents were in the range of Rs.51, 000/- to 

Rs.65, 000/- as their monthly family income. Respondents with less number i.e. 61 

(21%) respondents were in the monthly family income range of Rs.66, 000/- to Rs.80, 

000/-. Monthly family income of 49 (17%) respondents was Rs.36.000 to 50,000/-, 34 

(12%) respondents were in the income range of Rs.21, 000/- to Rs.35, 000/-, whereas 

7 (2%) respondents ranged from Rs. 5000 to Rs. 20,000/-. Per month per family. 

 It means that majority (70%) of the respondents had above Rs.50, 000/- per 

month family income. It is pertinent to mention that vote purchase in the sampled 

areas was ruled out.  
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SECTION – B  

4.2 Social Dynomics of Voting Behaviour 

Table 4.2.1   Respondents’ Voting Ratio in the Sampled General Elections 

Voting in 

General 

Elections 

Voted Not Voted Total 

Frequency Percentage Frequency Percentage Frequency 
Percentage 

Elections 

2013 
289 99 3 1 292 

100 

Elections 

2008 
254 87 38 13 292 

100 

Elections 

2002 
258 88.4 34 11.6 292 100 

Reasons 

for not 

Voting 

A B C D E 
F 

Elections 

2013 
0 0 0 0 2 (0.7%) 

1 (0.3%) 

Elections 

2008 
23 (8%) 10 (3%) 1 (0.4%) 1 (0.4%) 1 (0.4%) 

2 (0.8%) 

Elections 

2002 
32 (11%) 0 0 1 (0.3%) 0 1 (0.3%) 

Source: Field Survey, (2016). 

Denotations:  

A. Under age 

B. Party Boycotted   

C. Didn't like any party to vote for 

D. Couldn't spare time to cast vote        

E. Family / husband didn't allow to cast vote 

F. On election duty / couldn’t spare time to cast vote 

4.2.1 Respondents’ Voting Ratio in the Sampled General Elections 

 Table 4.2.1 indicates that out of sampled 292 respondents, 289 (99%) cast vote 

in general elections 2013 while 3 (1%) voters didn’t cast vote. 02 (0.7%) respondents 
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(female) were not allowed by their family to cast vote while 01 (0.3%) respondent 

was on election duty and couldn’t spare time to cast vote. In elections 2008, the ratio 

of vote cast fell to 87% as 254 out of 292 respondents cast vote, while 38 respondents 

didn’t cast their vote. Reasons for not voting were multiple. Majority of the 

respondents who didn’t cast vote i.e. 23 (8%) were under-age and not registered as 

voters that time. 10 (3%) respondents didn’t vote as they were party loyalist and their 

parties boycotted the general elections 2008. One respondent (0.4%) could not spare 

time to cast vote because of personal engagements on the election day, one respondent 

(0.4%) was not allowed by family to cast vote. Respondents that were on election 

duty and couldn’t spare time to cast vote constituted (0.8%), while 01 (0.4%) 

respondents didn’t like any of the contesting candidates or political parties to cast vote 

in favour of, and abstained from vote casting.  

 In general elections - 2002, the vote casting ratio of sampled respondents 

remained 88.4% as 258 respondents cast their vote while 34 (11.6%) respondents 

didn’t cast vote. Majority of the respondents who didn’t cast vote i.e. 32 (11%) were 

under-age and not registered as voters by that time. One respondents (0.3%) could not 

spare time to cast vote because of personal engagements on the day of election, while 

one respondent (0.3%) was on election duty and couldn’t spare time to cast vote in 

general elections 2002.  

 The vote casting ratio among the respondents in general elections 2002 and 

2008 remained almost the same, while it jumped-up to 99 % in elections 2013. Major 

reasons for this high turnout in elections 2013 are the youth registration and 

participation of all political parties in general elections 2013. 
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Table 4.2.2 Social Determinants behind Vote Decision in the Sampled General 

Elections 

Statements 
Election 

2013 

Election 

2008 

Election 

2002 

Voting in general elections / 

selecting a party or candidate 

to vote for was your Personal 

decision  

Agree 231 (80%) 195 (77%) 193 (75%) 

Disagree 52 (18%) 53 (21%) 58 (22.5%) 

Not Sure 6 (2%) 6 (2%) 7 (2.5%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Voting in general elections / 

selecting a party or candidate 

to vote for was personal 

decision but shared with 

family.   

Agree 194 (67%) 209 (82%) 220 (85%) 

Disagree 93 (32%) 43 (17%) 36 (14%) 

Not Sure 2 (1%) 2 (1%) 2 (1%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Voting in general elections / 

selecting a party or candidate 

to vote for was your Biradari 

decision 

Agree 28 (9.5%) 26 (10%) 27 (10.5%) 

Disagree 241 (83.5%) 212 (84%) 215 (83.5%) 

Not Sure 20 (7%) 16 (6%) 16 (6%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Your voting choice has been 

influenced by your Ethnicity 

Agree 1 (0.5%) 1 (0.5%) 1 (0.5%) 

Disagree 287 (99%) 252 (99%) 256 (99%) 

Not Sure 1 (0.5%) 1 (0.5%) 1 (0.5%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Your voting choice has been Agree 4 (1.5%) 4 (1.5%) 4 (1.5%) 
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influenced by your social 

class 
Disagree 285 (98.5%) 250 (98.5%) 254 (98.5%) 

Not Sure 0 0 0 

Total 289 (100%) 254 (100%) 258 (100%) 

Your voting choice has been 

influenced by your religion 

Agree 14 (4.5%) 9 (3.5%) 27 (10.5%) 

Disagree 274(95%) 244 (96%) 231 (89.5%) 

Not Sure 1 (0.5%) 1 (0.5%) 0 

Total 289 (100%) 254 (100%) 258 (100%) 

Your voting choice has been 

influenced by your religious 

sect 

Agree 3 (1%) 3 (1%) 3 (1%) 

Disagree 286 (99%) 251 (99%) 255 (99%) 

Not Sure 0 0 0 

Total 289 (100%) 254 (100%) 258 (100%) 

Your voting choice has been 

influenced by your Landlord 

Agree 11 (4%) 12 (5%) 12 (5%) 

Disagree 278 (96) 242 (95) 246 (95) 

Not Sure 0 0 0 

Total 289 (100%) 254 (100%) 258 (100%) 

The candidate you voted for 

gave personal favours to you 

/ your family 

Agree 81 (28%) 98 (38.5%) 85 (33%) 

Disagree 193 (67%) 141 (55.5%) 154 (60%) 

Not Sure 15 (5%) 15 (6%) 19 (7%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Source: Field Survey, (2016). 
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4.2.2  Social Dynamics behind Vote Casting in the Sampled General Elections 

 Table 4.2.2 highlights the social factors influencing voters’ decision to cast 

vote in favour of a party or candidate in the last three general elections. The table 

indicates that majority of the respondents i.e. 231(80%), agreed that vote casting in 

general election 2013 was their personal decision, 52 (18%) respondents disagreed 

while 6 (2%) respondents were not sure that vote casting was their personal decision. 

In elections 2008, 195 (77%) agreed that vote casting was their personal decision, 53 

(21%) disagreed while 6 (2%) respondents were not sure about their decision. In 

elections 2002, vote casting was personal decision of 193 (75%) respondents, 58 

(22.5%) disagreed to the statement, while 7 (2.5%) were not sure about their decision. 

The date indicates that the percentage of respondents who voted out of their will 

increased with each passing election, jumping from 75% in 2002 to 80 % in elections 

2013. Increase in literacy rate, exposure to sources of political information, increased 

awareness and liberty amongst the masses including freedom in political choices led 

them to take personal decision in voting. 

 The table further indicates that 194 (67%) of the respondents agreed that 

voting in general elections 2013 was their personal decision shared with family, 93 

(32%) disagreed to have voted under family influence, while 2 (1%) respondents were 

not sure about their decision. In election 2008, 209 (82%) voted under family 

influence, 43 (17%) disagreed to the statement, while 2 (1%) respondents were not 

sure. In 2002, majority of the respondents i.e. 220 (85%) of the respondents agreed 

that voting in general elections 2013 was their shared family decision, 36 (14%) 

disagreed to have voted under family influence while 2 (1%) respondents were not 

sure about their decision. Analysis of the data reveals that family influence in voting 

decision declined with each successive election, as the number of respondents voting 
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under family influence dropped from 85% in 2002 to 67% in 2013.  The role of 

family as agency of social control is diminishing with the passage of time leading to 

weakening family bonds. Family has lost its control on its members in many aspects 

of life. Making voting decisions independent of family is one of these aspects. It’s 

worthwhile mentioning that majority of the respondents who opted that voting in 

general elections was their family decision included their personal will as well. In fact 

it was a shared decision taken by the family at consensus.   

 The role of Biradari as an influencing factor in voting decisions almost 

remained consistent in the last three general elections as it didn’t undergo any 

significant change. The data reveals that 28 (9.5%) respondents in 2013, 26 (10%) 

respondents in 2008 and 27 (10.5%) respondents in 2002 told to have voted under 

biradari’s influence. Biradari system is strictly in vogue in District Abbottabad 

(included in universe of the study) where major decisions, including political 

decisions, are taken by the biradari. Majority of the respondents who told that voting 

in general elections was their biradari decision belonged to district Abbottabad which 

is quite understandable.  

 The role of ethnicity as influencing factor of voting behaviour was not 

established as 99% of the respondents in each last three elections disagreed to have 

voted under influence of ethnicity. Same is the case of social class. The date reveals 

that class voting rarely exists in Khyber Pakhtunkhwa as 98.5% of the respondents in 

the sampled elections disagreed to have voted under influence of social class. 

Ethnicity and social class are thus not important social cleavages effecting voting 

behaviour. Religion, however, remained a relatively important factor influencing 

voting decision of 14 (4.5%) respondents in 2013, 9 (3.5%) respondents in 2008 and 

27 (10.5%) respondents in 2002. The percentage of voters influenced by religion 
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drastically dropped in successive elections. Major reasons of greater religious 

influence on voting decision in election 2002 were the unity of six Islamic parties on a 

single platform in the shape of MMA, USA attack on Afghanistan and Gen. 

Musharraf’s support for USA. The alliance launched a vigorous campaign arousing 

religious sentiments of the masses resulting into the success of MMA’s formation of 

government in Khyber Pakhtunkhwa.                 

 The table further points out that sectarian differences have minimal influence 

on voting behaviour. The data indicates that 99% of the respondents disagreed to have 

been influences by their religious sect in voting decision. However, landlordism was 

identified as a significant factor influencing voting behaviour as 11(4%) respondents 

were influenced by their landlord in voting decision in 2013 general elections, while 

voting decision of 12 (5%) respondents was influenced by the landlord in election 

2008 and 2002.  Personal favours by the candidate was also identified as significant 

factor influencing voting behaviour, as 81 (28%) respondents in election 2013, 98 

(38.5%) in 2008 and 85 (33%) respondents in election 2002 agreed to have got 

personal favours from the candidate they voted for.   

 It can be concluded that the percentage of vote casting as a personal decision 

increased with every successive election. Family is a major influencing factor in 

voting behaviour but its importance diminished with each passing election. Biradari 

still influences voting choice in some areas. Similarly, religion and landlordism are 

important factors but its influence reduced with the passage of time, while ethnicity, 

religious sects and social class have negligible influence on voting decision of the 

respondents. Personal favours to voters by the candidate, however, was found a 

significant factor influencing voting behaviour of substantial number of the 

respondents in the sampled elections.    
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Table 4.2.3 Political Discussion at Home amongst Family Members (Political  

           Socialization in the Family) in the Sampled Elections 

Statements 2013 2008 2002 

Family Members 

discuss politics at 

home 

Agree 156 (54%) 134 (53%) 138 (53.5%) 

Disagree 124 (43%) 112 (44%) 112 (43.5%) 

Not Sure 9 (3%) 8 (3%) 8 (3%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Family members 

often discuss 

politics at home 

Agree 15 (5%) 13 (5%) 16 (6%) 

Disagree 259 (90%) 227 (90%) 227 (88%) 

Not Sure 15 (5%) 14 (5%) 15 (6%) 

Total 289 (100%) 
254 

(100%) 

258 

(100%) 

Family members 

seldom discuss  

politics at home 

Agree 141 (49%) 121 (48%) 122 (47%) 

Disagree 139 (48%) 125 (49%) 128 (50%) 

Not Sure 9 (3%) 8 (3%) 8 (3%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Source: Field Survey, (2016).  

4.2.3 Political Discussion at Home amongst Family Members (Political  

 Socialization in the Family) in the Sampled Elections 

 Table 4.2.3 indicates the number respondents who discuss politics at their 

homes. It also highlights the frequency of political discussion at home. The data 

reveals that majority of the respondents discuss politics at home as 156 (54%) 

respondents in election 2013, 134 (53%) in 2008 and 138 (53.5%) respondents in 

election 2002 agreed that they discuss politic at home. 5% of the respondents in 

election 2013 and 2008 and 6% in election 2002 agreed that they often discuss politics 
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at home, while 90% respondents in 2013 and 2008, while 88% respondents in 2002 

disagreed to the statement.  Moreover, 141 (49%) respondents in election 2013, 121 

(48%) in 2008 and 122 (47%) respondents in election 2002 agreed that they seldom 

discuss politics at home.  

 It’s common to Pakistan that politics is a favourite topic of discussion in 

gatherings. Majority of the people in Pakistan keep themselves abreast of political 

information. Such discussion is more common in families who are politically affiliated. 

Political discussion at home is an effective tool to politically socialize members of the 

family. That’s why majority of the respondents said that their voting decision was 

influenced by their family as indicated in table 4.11. The concept of political socialization 

in the family was further elaborated by table 4.13 which indicates that majority of the 

respondents and their family voted for the same political party.    

Table 4.2.4   Respondents Vs Family Voting Decision in the Sampled Elections 

Statements 2013 2008 2002 

You and your 

family voted  for 

the same political 

Party / candidate 

Agree 206 (71%) 218 (86%) 228 (88%) 

Disagree 81 (28%) 33 (13%) 28 (11%) 

Not Sure 2 (1%) 2 (1%) 2 (1%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Source: Field Survey, (2016). 

4.2.4 Respondents Vs Family Voting Decision in the Sampled Election 

 Table 4.2.4 highlights as to whether respondents and their family members 

voted for the same political party/candidate or they differed in their voting decision. 

The table depicts that 206 (71%) respondents agreed that they and their family 

members voted for the same political party/candidate in general election 2013, while 
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81(28%) respondents voted for parties/candidate other than their family members 

voted for. In election 2008, 218 (86%) respondents agreed to the statement while 33 

(13%) disagreed. In election 2002, 228 (88%) respondents voted for the same political 

party/candidate which their families voted for, while 28 (11%) respondents voted for 

different parties/candidates. One percent respondents in the sampled elections were 

not sure about their voting pattern.   

 The table indicates that majority of the respondents voted for the same 

political party/candidate which their family members voted for. These results are in 

line with the results of table 4.2.2 wherein majority of the respondents agreed that 

voting in national election was a shared decision with family. Both the tables establish 

that family voting prevails in Pakistan and family is the basic unit in political 

decisions. That’s why politicians in Pakistan contact and persuade heads of 

households during election canvassing instead of individual voters. However, 

comparison of the last three general elections reveals that the ratio of family voting 

has the ratio of family voting diminished with each passing election from 88% in 

2002 to 86% in 2008 and then to 71 % in 2013. Increasing literacy rate, political 

awareness and loosening family control could be the reasons.  

 

Table 4.2.5 Consistency in Voting Behavior in the Sampled Elections and  

 Reasons for Changing Voting Choice 

Statements 2013 2008 2002 

You voted for the same political party 

that you voted last time 

Agree 84 (29%)  79 (31%) 90 (35%) 

Disagree 205 (71%) 175 (69%) 168 (64.5%) 

Not Sure 0 0 1 (0.5%) 

Total 289 (100%) 254 (100%) 258 (100%) 
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Didn’t vote the same political party 

because the party/candidate didn’t 

perform well in the last term 

Agree 137 (67%) 107 (61%) 98 (58.5%) 

Disagree 45 (22%) 48 (27.5%) 49 (29%) 

Not Sure 23 (11%) 20 (11.5%) 21 (12.5%) 

Total  205 (100%) 175 (100%) 168 (100%) 

Didn’t vote the same political party 

because the party replaced the candidate 

you voted last time 

Agree 3 (1.5%) 5 (3%) 3 (2%) 

Disagree 178 (87%) 148 (84.5%) 142 (84.5%) 

Not Sure 24 (11%) 22 (12.5%) 23 (13.5) 

Total  205 (100%) 175 (100%) 168 (100%) 

Didn’t vote the same political party 

because best alternative Party/ candidate 

was available to vote for 

 

Agree 152 (74%) 121 (69%) 113 (67.5%) 

Disagree 41 (20%) 41 (23.5%) 38 (22.5%) 

Not Sure 12 (6%) 13 (7.5%) 17 (10%) 

Total  205 (100%) 175 (100%) 168 (100%) 

Didn’t vote the same political party 

because you were influenced by social 

factors.  

Agree 37 (18%) 37 (21%) 38 (22.5%) 

Disagree 167 (81.5%) 137 (78.5%) 128 (76.5%) 

Not Sure 1 (0.5%) 1 (0.5%) 2 (1%) 

Total 205 (100%) 175 (100%) 168 (100%) 

Source: Field Survey, (2016). 

4.2.5 Consistency in Voting Behavior in the Sampled Elections and Reasons 

 for Changing the Party to Vote for 

 Table 4.2.5 indicates voting behaviour of the respondents in the last three 

general elections. It indicates the number and percentage of respondents who voted 

for the same political party consecutively in the sampled elections, as well as, reasons 

for changing the party to vote for each time. The table shows that 84 (29%) 

respondents voted in election 2013 for the same political party which they voted for in 
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2008, while 205 (71%) of the respondents voted for different party. In election 2008, 

79 (31%) respondents did not change their voting choice, while 175 (69%) 

respondents voted for different political parties. Similarly, in election 2002, 90 (35%) 

respondents did not change their voting choice, while 168 (64.5%) respondents voted 

for different political parties. Comparative analysis of the sampled elections reveals 

that the ratio of consistency in voting behaviour decreased with each passing election 

i.e. from 35% in 2002 to 31% in 2008 and then to 29% in 2013.  

 The table further indicates the reasons for changing voting choice of the 

respondents. Multiple reasons were identified by the respondents. 137 (61%) 

respondents in election 2013, 107 (61%) in 2008 and 98 (58.5%) respondents in 

election 2002 told that they opted to vote for different political party because of non-

satisfactory performance of the party they voted for in the previous election.  

However, 45 (22%) respondents in 2013, 48 (27.5%) in 2008, and 49 (29%) 

respondents in 2002 disagreed to this reason, while 23 (11%) respondents in election 

2013, 20 (11.5%) in 2008 and 21 (12.5%) respondents in election 2002 were not sure 

about the reason. The percentage of respondents, changing political party to vote for 

in each election because of poor performance, increased in each election since 2002.      

 Another reason for changing voting choice of the respondents was 

replacement of their favourite candidate by the party as 3 (1.5%) respondents in 

election 2013, 5 (3%) in 2008 and 3 (2%) respondents in election 2002 told that didn’t 

vote the same party they voted previously as the party replaced their favourite 

candidate. Such respondents were actually candidate affiliated and when the party 

replaced the candidate, the respondents replaced the party. Although the percentage of 

such respondents is minimal in the sampled elections, but it signifies an important 

dynamic of voting behaviour i.e. candidate affiliation.       
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 The table further reveals that majority of the respondents i.e. 152 (74%) in 

election 2013, 121 (69%) in 2008 and 113 (67.5%) in election 2002 didn’t vote the same 

party they voted for previously because best alternative political party was available to 

vote for. Electoral history of this province reveals that its voters are always in search of a 

best alternative party. This is historic to say that every election followed replacement of 

the then government. PPP, PML (N), MMA, ANP, and PTI came into power in the 

previous elections of 1993, 1997, 2002, 2008 and 2013 respectively.  

 The table further highlights that 37 (18%) respondents in election 2013, 37 (21%) 

respondents in 2008 and 38 (22.5%) respondents in election 2002 told that social factors 

like family, biradari, landlord, employer etc. influenced them to vote for a different 

political party. But this influence reduced with each passing election i.e. from 22.5% in 

2002 to 21% in 2008 and further to 18 % in election 2013. Increasing education ratio, 

political awareness and weakening family influence could be the reasons.                                                                                                                                               

Table 4.2.6 Reasons of Voting for Independent Candidates in the Sampled Elections 
 

 

    Statements 2013 2008 2002 

You voted for an 

independent candidate 

 

Agree 40 (14%) 38 (15%) 37 (14.3%) 

Disagree 249 (86%) 216 (85%) 221 (85.7%) 

Not Sure 0 0 0 

Total 289 254 258 

If agreed, the candidate 

performed well in the 

last term 

 

Agree 18 (45%)   10 (26.3%) 14 (37.8%) 

Disagree 20 (50%) 26 (68.4%) 21 (56.8) 

Not Sure 2 (5%) 2 (5.3%) 2 (5.4%) 

Total 40 38 37  
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If agreed, the candidate 

was from your biradari 

Agree 

 

12 (30%) 18 (47.4%) 19 (51.4%) 

Disagree 

 

28 (70%) 20 (52.6%) 18 (48.6%) 

Not Sure 0 0 0 

Total 40 38 37  

If agreed, the candidate 

was a religious person  

Agree 1 (2.5%) 4 (10.5%) 0 

Disagree 34 (85%) 28 (73.7%) 31 (83.8%) 

Not Sure 5 (12.5%) 6 (15.8%) 6 (16.2%) 

Total 40 38 37  

If agreed, you liked 

personality of the  

candidate  

Agree 12 (30%) 13 (34.2%) 9 (24.3%) 

Disagree 14 (35%) 11 (29%) 12 (32.5%) 

Not Sure 14 (35%) 14 (36.8%) 16 (43.2%) 

Total 40 38 37  

If agreed, the candidate 

is always engaged in 

welfare of his people 

Agree 23 (57.5%) 17 (44.7%) 20 (54%) 

Disagree 2 (5%) 4 (10.6%) 0 

Not Sure 15 (37.5%) 17 (44.7%) 17 (46%) 

Total 40 38 37  

If agreed, the candidate 

gave Personal Favours 

to you / your family  

Agree 17 (42.5%) 17 (44.7%) 18 (48.7%) 

Disagree 18 (45%) 16 (42.1%) 13 (35.1%) 

Not Sure 5 (12.5%) 5 (13.3%) 6 (16.2%) 

Total 40 (100%) 38 (100%) 37  (100%) 

Source: Field Survey, (2016). 
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4.2.6 Reasons of Voting for Independent Candidates in the Sampled Elections 

 Table 4.2.6 indicates the number and percentage of non-partisan respondents 

who voted for independent candidates in the sampled elections. The table also 

highlights the factors that influenced voting choice of the respondents in favour of 

independent candidates. The able depicts that 40 (14%) respondents in election 2013, 

38 (15%) in 2008 and 37 (14.3%) in election 2002 voted for independent candidates. 

Out of the respondents who voted for independent candidates, 18 (45%) in 2013, 10 

(26.3%) in 2008 and 14 (37.8%) in 2002 told that they did so because the candidate 

they voted for performed well in the last term. However, 20 (50%) respondents in 

election 2013, 26 (68.4%) in 2008 and 21 (56.8) respondents in election 2002, 

however, disagreed to the statement, while 02 respondents in the sampled elections 

were not sure that candidate’s performance was the reason. Similarly, 12 (30%) of the 

respondents voted for the candidate as he belonged to their biradari, 18 (47.4%) 

respondents voted on the same basis in election 2008 and 19 (51.4%) respondents did 

so in election 2002, while 28 (70%) respondents in election 2013, 20 (52.6%) in 2008 

and 18 (48.6%) respondents in election 2002 disagreed to the statement.   

Religious stance and religiosity of the independent candidates didn’t matter to 

some extent in the sampled election as 1 (2.5%) respondents in election 2013 and 4 

(10.5%) respondents in 2008 told that they voted for independent candidate because 

of candidate’s religiosity, while 34 (85%) respondents in election 2013, 28 (73.7%) in 

2008 and 31 (83.8%) respondents in 2002 disagreed to have voted for independent 

candidates because of their religiosity, while 5 (12.5%) respondents in election 2013, 

6 (15.8%) respondents in 2008 and 6 (16.2%) respondents in election 2002 were not 

sure to have voted for independent candidates because of their religiosity. Personality 
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of the candidates did matter in capturing votes in the sampled elections as 12 (30%) 

respondents in election 2013, 13 (34.2%) respondents in 2008 and 9 (24.3%) 

respondents in election 2002 agreed to have voted for independent candidates because 

they liked personality of the candidate. However, 14 (35%) respondents in election 

2013, 11 (29%) respondents in 2008 and 12 (32.5%) respondents in election 

2002disagreed to the statement, while 14 (35%) respondents in election 2013, 14 

(36.8%) respondents in 2008 and 16 (43.2%) respondents in 2002 were not sure to 

have been impressed by the personality of the candidate in their voting decision. 

Welfare oriented candidates did succeed to accumulate maximum votes in the 

sampled elections as 23 (57.5%) respondents in 2013, 17 (44.7%) respondents in 2008 

and 20 (54%) respondents in 2002 agreed to have voted for the candidate because the 

candidate always kept engaged in the welfare of his constituents. However, 2 (5%) 

respondents in 2013 and 4 (10.6%) respondents in 2008 disagreed to the statement, 

while 15 (37.5%) respondents in 2013; 17 (44.7%) in 2008 and 17 (46%) respondents 

in 2002 were not sure that welfare orientation of the candidate was the reason of their 

voting choice. Personal favours to the constituents was yet another factor affecting 

voting choice of the respondents as 17 (42.5%) respondents in 2013, 17 (44.7%) 

respondents in 2008 and 18 (48.7%) respondents in 2002 voted for independent 

candidate because of personal favours by the candidate. However, 18 (45%) 

respondents in 2013, 16 (42.1%) respondents in 2008 and 13 (35.1%) respondents in 

2002 disagreed to the statement, while 5 (12.5%) respondents in 2013, 5 (13.3%) 

respondents in 2008 and 6 (16.2%) respondents in 2002 were not sure that their voting 

choice was influenced by personal favours.    
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Comparative analysis of the sampled elections indicates that the ratio of voting 

for independent candidates remained almost the same. Voting based on performance 

evaluation increased with the passage of time, while voting based on biradari 

decreased. It is because performance do matter but big biradaries often get tickets of 

major political parties and have more chances of winning than independent 

candidates, by accumulating both party votes and biradari votes. In such situation, 

non-partisan voters would hardly think of voting for independent candidates which 

obviously have least chances of winning the election. Similarly, religious stance of the 

independent candidates didn’t fare well in the sampled election, however, personality 

of the candidates did matter in capturing votes in the sampled elections. Some 

influential elites with wide circle of influence are able to accumulate enough votes to 

get elected without party ticket. Provision of welfare to their constituents came up as a 

major determinant of voting for independents candidates followed by personal 

favours. The political history of the province reveals that no political party in the 

sampled elections got clear cut majority to form the government. The party with 

majority of seats need smaller parties and independent candidates for government 

formation. The influential elites use their influence, welfare, favours and patronage to 

get elected as independent candidates. They have bright chances to be the cabinet 

members of the new government and then use their ministries to provide more 

welfare, favours and patronage to their constituents to ensure their re-election in the 

next election.    
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4.3 Political Dynamics of Voting Behaviour 

Table 4.3.1   Level of Interest of Respondents in the Politics 

Statements 2013 2008 2002 

You are interested 

in politics 

Agree 74 (25.5%) 39 (15.5%) 31 (12%) 

Disagree 205 (71%) 208 (82%) 219 (85%) 

Not Sure 10 (3.5%) 7 (2.5%) 8 (3%) 

Total 289 254 258 

You are very 

interested in 

politics 

Agree 32 (11%) 12 (4.5%) 13 (5%) 

Disagree 247 (85.5%) 235 (92.5%) 237 (92%) 

Not Sure 10 (3.5%) 7 (3%) 8 (3%) 

Total 289 254 258 

You are little 

interested in 

politics 

Agree 42 (14.5%) 27 (10.5%) 18 (7%) 

Disagree 239 (82.5%) 221 (87%) 234 (90.5%) 

Not Sure 8 (3%) 6 (2.5%) 6 (2.5%) 

Total 289 254 258 

Source: Field Survey, (2016). 

 

4.3.1 Level of Interest of Respondents in the Politics 

 Table 4.3.1 brings forth the interest and level of interest of the respondents in 

politics. The table reveals that 74 (25.5%) respondents were interested in politics in 

election 2013, 39 (15.5%) in election 2008 and 31 (12%) respondents were interested 

in politics in election 2002. Similarly, 205 (71%) respondents in election 2013, 208 

(82%) in 2008 and 219 (85%) respondents in election 2002 disagreed to have any 
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interest in politics. However, 10 (3.5%) respondents in election 2013, 7 (2.5%) in 

2008 and 8 (3%) respondents in 2002 were not sure to have interest in politics. Out of 

the respondents who were interested in politics, 32 (11%) were very interested in 

election 2013, 12 (4.5%) in 2008 and 13 (5%) were very interested in politics in 2002. 

However, 42 (14.5%) in election 2013, 27 (10.5%) in 2008 and 18 (7%) respondents 

were little interested in politics in 2002.           

 Comparative analysis of the sampled elections reveals that interest of the 

respondents in politics has increased with each passing election i.e. from 12% in 2002 

to 15.5% in 2008 and further to 15.55% in election 2013. Increasing literacy rate, 

youth registration, increasing sources of information and inclusion of social media as 

an effective tool of political information and election campaigning has made access to 

political information easier for the common people resulting into their increased 

political interest with the passage of time. The phrase “To inform is to influence” 

comes true.       

Table 4.3.2   Political Enthusiasm and Awareness of the Respondents 

Political Interest of the Respondents 2013 2008 2002 

You know the names of 

political parties which took 

part in the national 

elections in the province 

Agree 237 (82%) 202 (79.5%) 204 (79%) 

Disagree 37 (13%) 37 (14.5%) 39 (15%) 

Not Sure 15 (5%) 15 (6%) 15 (6%) 

Total 
 

289 254 258 

You know the names of all 

political candidates who 

contested elections in your 

constituency 

Agree 149 (51.5%) 126 (50%) 129 (50%) 

Disagree 67 (23.5%) 63 (25%) 64 (25%) 

Not Sure 73 (25%) 65 (25%) 65 (25%) 

Total  289 254 258 
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You regularly attend 

meetings, rallies, 

demonstrations, of your 

party / candidate 

Agree 36 (12.5%) 14 (5.5%) 14 (5.5%) 

Disagree 247 (85.5%) 238 (94%) 241 (93.5%) 

Not Sure 6 (2%) 2 (0.5%) 3 (1%) 

Total 
 

289 254 258 

You seldom attend 

meetings, rallies, 

demonstrations, of your 

party/ candidate 

Agree 78 (27%) 64 (25%) 66 (25.5%) 

Disagree 202 (70%) 184 (72.5%) 183 (71%) 

Not Sure 9 (3%) 6 (2.5%) 9 (3.5%) 

Total 
 

289 254 258 

You have met personally 

the candidate you voted for 

Agree 203 (70%) 154 (60.5%) 154 (60%) 

Disagree 86 (30%) 100 (39.5%) 104 (40%) 

Not Sure 0 0 0 

Total 
 

289 254 258 

You took part in the 

election campaign of the 

party/ candidate you voted 

for 

Agree 107 (37%) 76 (30%) 78 (30%) 

Disagree 181 (62.5%) 177 (69.5%) 179 (69.5%) 

Not Sure 1 (0.5%) 1 (0.5%) 1 (0.5%) 

Total 
 

289 254 258 

You think your vote can 

make a difference at local 

level 

Agree 266 (92%) 231 (91%) 235 (91%) 

Disagree 2 (0.5%) 2 (0.5%) 2 (1%) 

Not Sure 21 (7.5%) 21 (8.5%) 21 (8%) 

Total 
 

289 254 258 

You think your vote can 

change things in the 

country 

Agree 236 (82%) 202 (79.5%) 205 (79.5%) 

Disagree 9 (3%) 9 (3.5%) 9 (3.5%) 

Not Sure 44 (15%) 43 (17%) 44 (17%) 

Total 
 

289 254 258 

Source: Field Survey, (2016). 
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4.3.2 Political Enthusiasm and Awareness of the Respondents 

 Table 4.3.2 depicts political enthusiasm and awareness of the respondents. The 

table illustrates that 237 (82%) respondents in 2013 knew the names of political 

parties which took part in general elections in the province. Similarly, 202 (79.5%) 

respondents in election 2008 and 204 (79%) in 2002 knew the names of political 

parties contesting elections in the province. However, 37 (13%) respondents in 2013, 

37 (14.5%) in 2008 and 39 (15%) in 2002 didn’t know the names of all such political 

parties, while 15 respondents in the sampled election didn’t know the names of all 

political parties which took part in the national elections in the province. Likewise, 

149 (51.5%) respondents in election 2013, 126 (50%) in 2008 and 129 (50%) 

respondents in election 2002 knew the names of the contesting candidates in their 

constituency. However, 66 (23%) respondents in 2013, 63 (25%) in 2008 and 64 

(25%) respondents in 2002 disagreed to the statement while 25% respondents in the 

sampled election were not sure to know such names. 

 The table further indicates that 36 (12.5%) of the respondents regularly 

attended meetings, rallies, demonstrations, of the party/ candidate they voted for in 

2013, while 14 (5.5%) respondents did so in election 2008 and 2002.  However, 247 

(85.5%) respondents in 2013, 238 (94%) in 2008 and 241 (93.5%) respondents in 

2002 disagreed to have regularly attended such gatherings, while 6 (2%) respondents 

in 2013, 2 (0.5%) in 2008 and 3 (1%) respondents in 2002 were not sure about 

attending such events. The ratio of seldom participation in political gatherings 

increased little in 2013 as compared to last two elections as 78 (27%) respondents in 

2013, 64 (25%) in 2008 and 66 (25.5%) in 2002 participated in political gatherings. 

The table depicts that 203 (70%) respondents in election 2013, 154 (60.5%) in 2008 

and 154 (60%) respondents in 2002 met personally the candidate they voted for. 
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However, 86 (30%) respondents in election 2013, 100 (39.5%) in 2008 and 104 (40%) 

respondents in election 2002 voted for candidates whom they never personally met. 

Increased political interest as depicted by table no. 4.16 and increased participation in 

political gatherings by the respondents in 2013 increased their chances to personally 

meet the candidate they voted for.  

 Participation in election campaign of the party/ candidate the respondents 

voted for, increased by 7% in election 2013 as compared to last two elections. 107 

(37%) respondents in 2013, 76 (30%) in 2008 and 78 (30%) respondents in 2002 

agreed to have participated in the election campaign of their favourite political 

party/candidate. However, 181 (62.5%) respondents in election 2013, 177 (69.5%) in 

2008 and 179 (69.5%) respondents in election 2002 didn’t participate in the election 

campaign while 1 (0.5%) respondents were not sure about such participation. 

Increased political interest of the respondents justifies increase in the ratio of 

participation in election campaign.    

 Awareness of the importance of vote as common in the respondents as 266 

(92%) respondents in election 2013, 231 (91%) in 2008 and 235 (91%) in election 

2002 agreed that their vote can make a difference at local level. Just 2 respondents in 

the sampled election disagreed to the statement, while 21(7.5) respondents in 2013, 21 

(8.5%) in 2008 and 2 (8%) in election 2002 were not sure about the difference their 

vote can make at local level. Similarly, majority of the respondents’ i.e. 236 (82%) in 

election 2013, 202 (79.5%) in 2008 and 205 (79.5%) in election 2002 were well 

aware of the importance of their vote and agreed that their vote can change things in 

the country. However, 9 (3.5%) respondents in election 2013 and 9 (3.5%) each in 

2008 and 2002 didn’t agree to the statement, while 44 (15%) in 2013 while 17% each 
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in 2008 and 2002 were not sure as to whether their vote can change things in the 

country or not.    

 Comparison of the data of the last three elections shows that political 

awareness of the respondents increased with each passing election. Increased sources 

of political information are liable to increase the ratio of politically informed people. 

The ratio of participation in political gatherings considerably jumped up from 5.5% in 

2002 and 2008 to 12.5% in 2013 because of participation of all mainstream political 

parties in national elections and long before elections vigorous election campaign by 

the youth favourite political party i.e. PTI. Moreover, respondents’ understanding 

regarding importance and power of their vote improved in election 2013 as compared 

to the last two elections. Introduction of multiple channels of electronic and social 

media ensured exposure of masses to political events and news and can be credited for 

this change. Although the improvement is slight but is important dynamic of voting 

behaviour and is expected to improve further in next elections. 

Table 4.3.3   Political Affiliation and Voting Choice of the Respondents 

Political Affiliation 2013 2008 2002 

You are affiliated 

with a political 

party  

Agree 89 (31%) 66 (26%) 76 (29%) 

Disagree 172 (59%) 169 (66%) 165 (64%) 

Not Sure 28 (10%) 19 (8%) 17 (7%) 

Total 289 254 258 

The party you voted 

for is a Religious 

party    

Agree 48 (16.5%) 41 (16%) 93 (36%) 

Disagree  241 (83.5%) 213 (84%) 165 (64%) 

Not sure 0 0 0 
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Total 289 254 258 

The party you voted 

for is a Nationalist 

party  

Agree 34 (12%) 84 (33%) 38 (15%) 

Disagree 255 (88%) 170 (67%) 220 (85%) 

Not sure 0 0 0 

Total 289 254 258 

The party you voted 

for is a Progressive 

party  

Agree 167 (58%) 91 (36%) 90 (35%) 

Disagree 122 (42%) 163 (64%) 168 (65%) 

Not sure 0 0 0 

 289 254 258 

You voted for 

Independent 

candidate 

Agree 40 (14%) 38 (15%) 37 (14.5%) 

Disagree 249 (86%) 216 (85%) 221 (85.5%) 

Not sure 0 0 0 

Total 289 (100) 254 (100) 258 (100) 

Source: Field Survey, (2016). 

4.3.3  Political Affiliation and Voting Choice of the Respondents 

 Table 4.3.3 indicates political affiliation of the respondents and the political 

parties the respondents voted for. The data shows that 89 (31%) respondents in 

election 2013, 66 (26%) in election 2008 and 76 (29%) respondents in election 2002 

were affiliated with political parties.  However, 172 (59%) in election 2013, 169 

(66%) respondents in election 2008 and 165 (64%) respondents in election 2002 had 

no political affiliation, while 28 (10%) respondents in election 2013, 19 (8%) in 

election 2008 and 17 (7%) respondents in election 2002 were not sure about their 

political affiliation. The table further indicates that 48 (16.5%) respondents in election 
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2013, 41 (16%) in 2008 and 93 (36%) respondents in election 2002 voted for religious 

parties, while 241 (83.5%) respondents in election 2013, 213 (84%) in election 2008 

and 165 (64%) respondents in election 2002 disagreed to have voted for religious 

parties.  

 Like religion, nationalism also didn’t remain successful in gaining consistent 

support of the voters.  In election 2013, 34 (12%) respondents voted for nationalist 

party, in 2008, 84 (33%) voted for nationalist party, while in 2002, 38 (15%) voted for 

nationalist party. However, 255 (88%) respondents in 2013, 170 (67%) in 2008 and 

220 (85%) respondents in election 2002 disagreed to have voted for nationalist 

parties. Support for progressive political parties, however, consistently increased with 

each passing election.  In election 2002, 90 (35%) respondents voted for progressive 

political parties. In 2008, this percentage increased by 1% i.e. 91 (36%), while it 

jumped up to 58% when 167 respondents voted for progressive political parties in 

election 2013. Similarly, support for independent candidates also remained consistent 

in the sampled election as 40 (14%) respondents in election 2013, 38 (15%) 

respondents in election 2008 and 37 (14.5%) respondents in election 2002 agreed to 

have voted for independent candidates. However, 249 (86%) respondents in 2013, 216 

(85%) in 2008 and 221 (85.5%) respondents in 2002 disagreed to have voted for 

independent candidates. The prevalence of biradari system in some areas as 

influencing factor of voting behaviour, personal favours to the voters and personality 

traits of the electables contribute to the continued support for independent candidates 

in national elections.   

 Comparative analysis of the sampled elections data indicate that the frequency 

of political affiliation dropped by 3% in 2008. Major reason for this is that two 
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mainstream political parties i.e. Jamaat-e-Islami and PTI boycotted the national 

election 2008. Consequently, their strongly affiliated voters abstained from voting. As 

they didn’t cast vote, they were not included as respondents of the study of election 

2008, hence the percentage of politically affiliated voters dropped. However, this 

percentage jumped up 5% in 2013 when all mainstream political parties contested the 

national elections.  The table also demonstrates another important dimension of the 

electoral politics of the province. The data shows that the number of floating voters is 

far more than partisan voters. Voting choice of the uncommitted voters keep on 

changing, that’s why every election in Khyber Pakhtunkhwa since 1993 resulted into 

a new government. Religion fared well in 2002 but lost its ground in the subsequent 

elections. Major reasons of greater support for religious parties in 2002 were the unity 

of six Islamic parties on a single platform in the shape of MMA, USA attack on 

Afghanistan and Gen. Musharraf’s support for USA. The alliance launched a vigorous 

campaign arousing religious sentiments of the masses resulting into the success of 

MMA. However, no such issue existed in the subsequent elections to be exploited. 

Nationalism fared well in 2008 but its support diminished subsequently. Considerable 

support for nationalist party in 2008 could be attributed to poor performance of MMA 

government; non-fulfillment of promises like bringing justice, meritocracy and 

promulgation of Islamic Shariah; breaking up of MMA; vigorous election campaign 

by the nationalist party and intrinsic desire of the voters of the province for change. 

Support for progressive political parties, however, consistently increased with each 

passing election. Similarly, support for independent candidates also remained 

consistent in the sampled election. 
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Table 4.3.4   Political Factors behind Voting Decision 

          Statement 2013 2008 2002 

Candidate was more 

important to you while 

polling the vote 

 

Agree 93 (32%) 91 (36%) 106 (41%) 

Disagree 188 (65%) 151 (59.5%) 138 (53.5%) 

Not Sure 8 (3%) 12 (4.5%) 14 (5.5%) 

Total 289 254 258 

Political party of the 

candidate you voted for 

was more important to 

you while polling the 

vote  

Agree 162 (56%) 116 (45.5%) 112 (43.5%) 

Disagree 69 (24%) 90 (35.5%) 99 (38.5%) 

Not Sure 58 (20%) 48 (19%) 47 (18%) 

Total 289 254 258 

Leader of the Political 

Party you voted for was 

more important to you 

while polling the vote  

Agree 112 (39%) 29 (11.5%) 29 (11%) 

Disagree 115 (40%) 136 (53.5%) 146 (56.5%) 

Not Sure 62 (21%) 89 (35%) 83 (32.5%) 

Total 289 254 258 

Well performance of 

the party in previous 

term influenced your 

voting choice  

Agree 108 (37.5%) 89 (35%) 90 (35%) 

Disagree 149 (51.5%) 101 (40%) 106 (41%) 

Not Sure 32 (11%) 64 (25%) 62 (24%) 

Total 289 254 258 

Existing issues 

(national & local) 

influenced your voting 

choice 

Agree 125 (43.5%) 85 (33.5%) 84 (32.5%) 

Disagree 83 (28.5%) 86 (34%) 91 (35.5%) 

Not Sure 81 (28%) 83 (32.5%) 81 (32%) 

Total 289 254 258 
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Ideology of the party 

has influenced your 

voting choice 2013 

Agree 98 (34%) 68 (27%) 70 (27%) 

Disagree 99 (34%) 116 (45.5%) 111 (43%) 

Not Sure 92 (32%) 70 (27.5%) 77 (30%) 

Total 289 254 258 

Your voting choice has 

been influenced by 

your desire for change  

Agree 113 (39%) 71 (28%) 72 (28%) 

Disagree 118 (41%) 121 (47.5%) 127 (49%) 

Not Sure 58 (20%) 62 (24.5%) 59 (23%) 

Total 289 (100) 254 (100) 258 (100) 

Source: Field Survey, (2016). 

4.3.4  Political Factors behind Voting Decision 

            Table 4.3.4 highlights the political factors that influenced voting decision of 

the respondents and shows the importance of candidate’s affiliation, political parties’ 

identification, leadership orientation, performance evaluation, ideological attachment 

and desire for change as significant political dimensions of voting behaviour. Two or 

more than two options were marked by majority of the respondents as more important 

for them while casting the vote.    

 The table depicts that 93 (32%) respondents in election 2013, 91(36%) 

respondents in election 2008 and 106 (41%) respondents in election 2002 agreed that 

the contesting candidate was more important for them while making voting decision. 

However, 188 (65%) respondents in election 2013, 151(59.5%) in 2008 and 138 

(53.5%) respondents in election 2002 disagreed to the statement, while 8(3%) 

respondents in election 2013, 12(4.5%) in 2008 and 14(5.5%) respondents in election 

2002 were not sure about the importance of candidate in their voting decision. 

Contrariwise, voting based on party orientation increased with each election. In 
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election 2013, 162 (56%) respondents agreed that political party of the candidate was 

more important to them while polling the vote. Similarly, 116 (45.5%) respondents in 

2008 and 112 (43.5%) in election 2002agreed to the statement. However, 69 (24%), 

90 (35.5%) and 99 (38.5%) respondents disagreed to the statement in election 2013, 

2008 and 2002 respectively, while 58 (20%), 48 (19 %) and 47 (18%) respondents 

were not sure about the importance of party in their voting decision in elections 2013, 

2008 and 2002 respectively.  

 Party leadership orientation as determinant of voting behaviour jumped up in 

significance from 11% and 11.5% in 2002 and 2008 to 39% in 2013. The percentage 

of voting based on previous performance remained 35% in 2008 and 2002, while it 

jumped up to 37.5% in election 2013. National and local issues also came up as 

significant determinant of voting behaviour as 125 (43.5%) respondents in election 

2013, (33.5%) in 2008 and 84 (32.5%) in election 2002 agreed that their voting choice 

was influenced by the existing national and local issues in election 2013. However, 83 

(28.5%) respondents in election 2013, 86 (34%) in 2008 and 91(35.5%) respondents 

in election 2002disagreed to the statement, while 81 (28%) respondents in 2013, 83 

(32.5%) in 2008 and 81(32%) respondents in election 2002 were not sure about the 

importance of existing issues in their voting decision. 

 Party ideology influenced voting choice of 98 (34%) respondents in election 

2013 and of 27% respondents in election 2008 and 2002. However, 99 (34%) 

respondents in election 2013, 116 (45.5%) in election 2008 and 111 (43%) 

respondents in election 2002 disagreed to have been affected by party ideology in 

their voting choice, while 92 (32%) respondents in election 2013, 70 (27.5%) 

respondents in election 2008 and 77 (30%) respondents in election 2002 were not sure 
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about the importance of party ideology in their voting decision. Desire of the voters 

that the existing political government should be replaced /changed, was also identified 

as a significant determinant of voting behaviour as113 (39%) respondents in election 

2013,71 (28%) respondents in election 2008 and 72 (28%) respondents in election 

2002 agreed to have been influenced by party ideology in their voting choice. 

However, 118 (41%) respondents in election 2013,121 (47.5%) respondents in 

election 2008 and 127 (49%) respondents in election 2002 disagreed to have been 

influenced by party ideology in their voting choice, while 58 (20%) respondents in 

election 2013,62 (24.5%) in 2008 and 59 (23%) respondents in election 2002 were not 

sure about the role of party ideology in their voting decision.  

 A comparative look at the data reveals that the importance of candidates as 

influencing factor of voting behaviour diminished with each passing election as its 

percentage dropped from 41% in 2002 to 36% in 2008 and further to 32%, while the 

importance of political polities jumped up from 43.5% in 2002 to 56% in 2013. As 

some of the contesting candidates form the platform of MMA in election 2002 were 

renowned religious scholars and pious persons, they were more important for majority 

of the voters than MMA to vote for. The dissolution of MMA, replacement of 

candidates and non-fulfilment of campaign promises replaced the importance of 

candidates by importance of political parties in the subsequent elections. Leadership 

orientation came up as a significant factor affecting voting choice of the majority of 

the respondents in election 2013 as compared to the previous elections. This change 

was mostly effected by the perceived charismatic personality of PTI leader Imran 

Khan. Voting based on performance however, didn’t undergo significant change as its 

percentage increased by just 2.5% in in election 2013 as compared to last two 

elections. National and local issues also played an important role in affecting voting 

behaviour in each election and its percentage increased with each passing election. 
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Voting based on ideological attachment also increased by 7% in 20013 as compared 

to last 2 elections, while voting based on desire for change increased by 11% in 2013 

as compared to the last 2 elections. Desire for change has been historically a prime 

factor effecting voting behaviour in the province. “Vote for Change” being election 

slogan of PTI in 2013 further increased the percentage of voters voting for change. 

4.4 Propaganda Factors of Voting Behaviour 

Table 4.4.1   Sources of Political Information 

Sources of Political  Information 2013 2008 2002 

Radio is a major source 

of political information. 

Agree 4 (1.5%) 4 (1.5%) 4 (1.5%) 

Disagree 280 (97%) 246 (97%) 250 (97%) 

Not Sure 5 (1.5%) 4 (1.5%) 4 (1.5%) 

Total 289 254 258 

Television and electronic 

media channels is a 

major source of political 

information. 

Agree 221 (76.5%) 189 (74.5%) 190 (73.5%) 

Disagree 62 (21.5%) 59 (23%) 62 (24%) 

Not Sure 6 (2%) 6 (2.5%) 6 (2.5%) 

Total 289 254 258 

News Papers is a major 

source of political 

information. 

Agree 118 (41%) 106 (42%) 111 (43%) 

Disagree 162 (56%) 140 (55%) 140 (54.5%) 

Not Sure 9 (3%) 8 (3%) 7 (2.5%) 

Total 289 254 258 

Social Media is a major 

source of political 

information. 

Agree 99 (34.5%) 7 (3%) 0 

Disagree 187 (64.5%) 245 (96.5%) 258 (100%) 

Not Sure 3 (1%) 2 (0.5%) 0 

Total 289 254 258 

Speeches of politicians          

(Live/Telecasted) is a 
Agree 195 (87.5%) 157 (62%) 159 (61.5%) 
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major source of your 

political information.  
Disagree 80 (27.5%) 83 (32.5%) 85 (33%) 

Not Sure 14 (5%) 14 (5.5%) 14 (5.5%) 

Total 289 254 258 

Public discussion about 

politics is a major 

source of your political 

information. 

Agree 109 (38%) 104 (41%) 110 (42.5%) 

Disagree 153 (53%) 129 (51%) 126 (49%) 

Not Sure 27 (9%) 21 (8%) 22 (8.5%) 

Total 289 254 258 

Political discussion at 

home is a major source 

of your political 

information. 

Agree 103 (35.5%) 101  (41%) 109 (42%) 

Disagree 151 (52.5%) 118  (46.5%) 118(46%) 

Not Sure 35 (12%) 35 (13.5%) 31 (12%) 

Total 289 254 258 

Source: Field Survey, (2016). 

4.4.1  Sources of Political Information 

 Table 4.4.1 pertains to the sources of political information of the respondents. 

The table highlights that Radio was a source of political information of 4 (1.5%) 

respondents in the sampled elections.  However, 280(97%) respondents in election 

2013, 246(97%) in election 2008 and 250(97%) respondents in election 2002 

disagreed that radio is their prime source of political information, while 1.5% 

respondents in the sampled elections were not sure about radio as their major source 

of political information. Television came up as a major source of political information 

as 221(76.5%) respondents in election 2013, 189(74.5%) in 2008 and 190 (73.5%) 

respondents in election 2002 agreed that television was their prime source of political 

information. However, 62(21.5%) respondents in 2013, 59(23%) in 2008 and 

62(24%) respondents in 2002 disagreed to the statement, while 6 (2%) of the 

respondents in election 2013, 6 (2.5%) in election 2008 and 2002 were not sure about 

television as their major source of political information.   
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 The table further indicates that the importance of Newspapers as a source of 

political information reduced with the passage of time. Although 118 (41%) 

respondents in election 2013, 106(42%) in 2008 and 111(43%) respondents in 

election 2002 agreed that Newspaper is their prime source of political information, 

however, 162 (56%) respondents in election 2013, 140(55%) in 2008 and 140(54.5%) 

respondents in election 2002 disagreed to the statement, while 9(3%) respondents in 

election 2013, 8(3%) in 2008 and 7(2.5%) respondents in election 2002 were not sure 

about newspapers as their major source of political information. Social media 

emerged as a new prime source of political information in 2013 as 99(34.5%) 

respondents in election 2013 and 7(3%) in 2008 agreed that social media was their 

major source of political information, while no respondent resort to it in 2002. 

However, 187 (64.5%) respondents in election 2013, 245(96.5%) in 2008 and 258 

(100%) respondents in election 2002 disagreed to have used social media for political 

information, while 3 (1%) respondents in election 2013 and 2 (0.5%) in 2008 were not 

sure about usage of social media for political information. Speeches of politicians 

(live/telecasted) as a major source of political information was agreed by 195 (87.5%) 

respondents in election 2013, 157(62%) in 2008 and 159 (61.5%) respondents in 

election 2002. However, 80 (27.5%) respondents in election 2013, 83 (32.5%) in 2008 

and 85(33%) respondents in election 2002 disagreed to the statement while 14 (5%) 

respondents in election 2013 and 14 (5.5%) respondents in election 20008 and 2002 

were not sure about the speeches of politicians as a major source of political 

information.  

 Public discussion about politics was a major source of political information for 

109 (38%) respondents in election 2013, for 104(41%) respondents in 2008 and for 

110(42.5%) respondents in election 2002.  However, 153 (53%) respondents in 
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election 2013, 129(51%) respondents in election 2008 and 126 (49%) respondents in 

election 2002 disagreed with the statement that public discussion about politics was 

their major source of political information, while 27 (9%) respondents in election 

2013, 21 (8%) in 2008 and 22 (8.5%) respondents in election 2002 were not sure. The 

data depicts that the significance of public discussion about politics as source of 

political information decreased with the passage of time. Similarly, 103 (35.5%) 

respondents in election 2013, 101 (40%) in 2008 and 109(42%) respondents in 

election 2002 agreed that political discussion at home with family members was a 

major source of their political information. However, 151 (52.5%) respondents in 

election 2013, 118 (46.5%) respondents in 2008 and 118 (46%) respondents in 

election 2002 disagreed to the statement, while35 (12%) respondents in election 2013, 

35 (13.5%) respondents in election 2008 and 31 (12%) respondents in election 2002 

were not sure about political discussion at home with family members was a major 

source of their political information.    

 It may be concluded that radio didn’t remain a significant source of political 

information of the respondents in the sampled elections. The reason is the availability 

of more effective, attractive and active sources of political information. Television, 

however, consistently remained a major source of political information for majority of 

the respondents in the sampled election because of variety of channels, quick in 

information and multiple perspectives. The importance of Newspapers as prime 

source of political information diminished with each passing election because of 

introduction of electronic and social media which are more quick and proactive in 

information dissemination. Social media emerged as major source of political 

information in 2013, while its traces couldn’t be found in 2002 and was just resort to 

by 3% respondents in 2008. Because of its interactive nature, quickness, accessibility 
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and sharing of opinions, social media was resort to by significant number of 

respondents for political information. Its non-significance in the previous elections 

was because of non-availability or least availability of smart phones which is a prime 

medium of social media. Speeches of politicians as a source of political information 

also grew in significance in election 2103 because of the recent trend of more 

vigorous election campaigns. Public discussion about politics and political discussion 

at home diminished in significance with each passing election because of introduction 

of more reliable and live sources of political information.   

Table 4.4.2   Vote Casting as an Immediate/Pre-thought Decision 

Statements 2013 2008 2002 

You made your 

mind to vote in 

favour of the 

candidate or party 

during election 

campaign 

Agree 96 (33%)  77 (30%) 73 (28.5%) 

Disagree 183 (63.5%) 159 (63%) 169 (65.5%) 

Not Sure 10 (3.5%) 18 (7%) 16 (6%) 

Total 289 254 258 

You made your 

mind to vote in 

favour of a 

candidate or party 

on the day of 

elections 

Agree 6 (2%) 11 (4.5%) 13 (5%) 

Disagree 282 (97.5%) 241 (95%) 243 (94%) 

Not Sure 1 (0.5%) 2 (0.5%) 2 (1%) 

Total 289 254 258 

You made your 

mind to vote in 

favour of a 

candidate or party 

long before 

elections 

Agree 151 (52%) 116 (45.5%) 119 (46%) 

Disagree 101 (35%) 107 (42%) 108 (42%) 

Not Sure 37 (13%) 31 (12.5%) 31 (12%) 

Total 289 253 258 
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You made your 

mind to vote for a 

candidate or party 

when tickets were 

awarded to 

candidates 

Agree 39 (13%) 49 (19.5%) 48 (18.5%) 

Disagree 226 (78.5%) 179 (70.5%) 186 (72%) 

Not Sure 24 (8.5%) 26 (10%) 24 (9.5%) 

Total 289 254 258 

Source: Field Survey, (2016). 

4.4.2  Vote Casting as an immediate / Pre-thought Decision 

 Table 4.4.2 indicates as to whether vote casting in the sample election was an 

immediate decision of the respondents or a pre-thought decision. The data depicts that 

96 (33%) respondents in election 2013 made their mind to vote in favour of the 

candidate or party during election campaign, 77 (30%) respondents did so in election 

2008 and 73 (28.5%) in election 2002. However, 183 (63.5%) respondents in 2013, 

159 (63%) in election 2008 and 169 (65.5%) respondents in election 2002 disagreed 

to have taken voting decision during election campaign, while `10 (3.5%) respondents 

in election 2013; 18 (7%) respondents in 2008 and 16 (6%) respondents in election 

2002 were not sure about taking voting decision during election campaign. Moreover, 

6 (2%) respondents made their mind to vote in favour of a candidate or party on the 

day of elections in 2013, 11 (4.5%) did so in elections 2008 and 13 (5%) in elections 

2002. However, 282 (97.5%) respondents in 2013, 241 (95%) respondents in 2008 

and 243 (94%) respondents in elections 2002 disagreed to have taken voting decision 

on the day of election, while 1 (0.5%) respondents 2013, 2 (0.5%) in 2008 and 2 (1%) 

respondents 2002 were not sure to have taken voting decision on the day of election. 

Majority of the respondents in elections 2013 i.e. 151 (52%) respondents in 2013, 116 

(45.5%) respondents in election 2008 and 119 (46%) respondents in elections 2002 

had taken vote decision well before elections. However, 101 (35%) respondents in 
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elections 2013, 107 (42%) respondents in 2008 and 108 (42%) respondents in election 

2002 disagreed to the statement, while 37 (13%) respondents in 2013, 31 (12.5%) in 

2008 and 31 (12%) respondents in elections 2002 were not sure to have taken voting 

choice long before elections.  

 The table further reveals that 39 (13.5%) respondents made their mind to vote 

for a candidate or party when tickets were awarded to candidates in elections 2013, 49 

(19.5%) did so in elections 2008 and 48 (18.5%) respondents did so in elections 2002. 

However, 226 (78%) respondents disagreed to have taken voting choice after tickets 

were awarded to the candidates in elections 2013, 179 (70.5%) respondents disagreed 

to the statement in 2008 and 186 (72%) respondents in 2002, while 24 (8.5%) 

respondents in elections 2013, 26 (10%) in 2008 and 24 (9.5%) respondents in 

elections 2002 were not sure to have taken vote choice after tickets were awarded to 

the candidates.   

 Comparison of the data of the sampled elections indicates that number of 

respondents making voting choice during election campaign increased with each 

successive election, which means that the campaign effects are getting stronger. The 

reason could be that more vigorous election campaigns were launched in the name of 

religion, nationalism and change in the last three elections. These campaigns were 

emotionally appealing and had the potential to attract more voters each time. 

Moreover, negative campaigning was the peculiarity of the last three elections 

campaigns, as neither of the political parties who won the sampled elections had never 

been in government and as such, with no performance to be projected. It is generally 

presumed that negative campaigning has more impact than positive campaigning, 

that’s why the ratio of campaign effects increased with each passing election. 

Resultantly, the number of respondents making voting choices on the day of election 
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was liable to be decreased with each successive election. However, the number of 

respondents who made voting choices long before elections remained highest in the 

sample elections, as most of such respondents were either party affiliated or evaluated 

performance of the government, and national/local issues and made their voting 

choice well before elections. It is also a fact that most of the vote decisions are taken 

long before elections in Pakistan. Making voting choice after award of tickets also 

decreased with the passage of time, which means that the ratio of voting for 

candidates instead of political party decreased. Although voting exclusively for 

candidates is a reality, as family members, friends, welfare oriented candidates and 

charismatic personalities and influential elites as candidates in elections are likely to 

secure votes of their well-wishers, fans and followers, but the overall voting ratio for 

candidates decrease over time and was replaced by voting for political parties. It can 

be summed up the majority of the vote decisions are taken up by voters long before 

elections.    

Table 4.4.3   Election Campaign Effects on the Respondents 

Statement Response 2013 2008 2002 

Election campaign 

changed your pre-

campaign voting 

choice 

Agree 80 (28%) 67 (26%) 59 (23%) 

Disagree 187 (65%) 164 (65%) 174 (67%) 

Not sure 22 (7%) 23 (9%) 25 (10%) 

Total 289 254 258 

Public speeches were 

more effective in 

changing your pre-

campaign voting 

choice 

Agree 65 (22.5%) 46 (18%) 42 (16%) 

Disagree 200 (69%) 185 (73%) 188 (73%) 

Not sure 24 (8.5%) 23 (9%) 28 (11%) 

Total  289 254 258 
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TV talk shows  were 

more effective in 

changing your voting 

choice 

Agree 49 (17%) 31 (12%) 28 (11%) 

Disagree 218 (75.5%) 201 (79.5%) 204 (79%) 

Not sure 22 (7.5%) 22 (8.5%) 26 (10%) 

Total  289 254 258 

Campaign on social 

media was more 

effective in changing 

your voting choice 

Agree 42 (14.5%) 0 0 

Disagree 229 (79%) 248 (97.5%) 250 (97%) 

Not sure 18 (6.5%) 6 (2.5%) 8 (3%) 

Total  289 254 258 

News Paper 

statements were more 

effective in changing 

your voting choice 

Agree 5 (1.5%) 4 (1.5%) 4 (1.5%) 

Disagree 254 (87%) 223 (88%) 219 (85%) 

Not sure 30 (10.5%) 27 (10.5%) 35 (13.5%) 

Total  289 254 258 

Door to door 

campaign was more 

effective in changing 

your voting choice. 

Agree 31 (10.5%) 32 (12.5%) 32 (12.5%) 

Disagree 232 (80.5%) 199 (78.5%) 201 (78%) 

Not sure 26 (9%) 23 (9%) 25 (9.5%) 

Total  289 254 258 

Source: Field Survey, (2016). 

4.4.3  Effects of Election Campaign on the Respondents 

 Table 4.4.3 is aimed at highlighting the role of election campaign and its 

various mediums in affecting voting choice of the respondents. 80 (28%) respondents 

agreed that 2013 election campaign changed their pre-campaign voting choice, 67 

(26%) respondents agreed to the statement in 2008 and 59 (23%) respondents agreed 
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in 2002. 187 (65%) respondents in 2013, 164 (65%) respondents in 2008 and 174 

(67%) respondents in 2002 disagreed to the statement that their voting choices was 

affected by the election campaign, while 22 (7%) respondents in elections 2013, 23 

(9%) respondents in 2008 and 25 (10%) respondents in 2002 were not sure about 

election campaign effects on their voting choice. Amongst the various mediums of 

election campaign, public speeches by politician (live/telecasted) were found more 

effective in changing pre-campaign voting choice of the respondents as 65 (22.5%) 

respondents agreed that public speeches were more effective in changing their pre-

campaign voting choice in elections 2013, 46 (18%) respondents agreed to the 

statement in elections 2008 and 42 (16%) respondents agreed to it in elections 2002. 

However, 200 (69%) respondents disagreed to have been affected by public speeches 

in elections 2013, 185 (73%) respondents disagreed to the statement in 2008 and 188 

(73%) respondents disagreed in 2002, while 24 (8.5%) respondents in 2013, 23 (9%) 

in 2008 and 28 (11%) respondents in elections 2002 were not sure to have been 

effected by public speeches. 

 TV talk shows have also been effective in changing voting choice of the 

respondents as 49 (17%) respondents in election 2013, 31(12%) respondents in 2008 

and 28 (11%) respondents in election 2002 agreed that TV talk shows were more 

effective in changing their pre-campaign voting choice. However, 218 (75.5%) 

respondents in election 2013, 201 (79.5%) respondents in 2008 and 204 (79%) 

respondents in election 2002 disagreed to the effects of TV talk shows on their pre-

campaign voting choice, while 22 (7.5%) respondents in 2013, 22 (8.5%) in 2008 and 

26 (10%) respondents 2002 were not sure of the effects of TV talk shows on their 

voting choice. Election campaign through social media didn’t affect voting choice of 

any respondent in elections 2002 and 2008 but came up as any effective tool in 
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elections in elections campaign 2013 by changing pre-campaign voting choice of 

42(14.5%) respondents. Newspaper statements didn’t exert any significant influence 

as it influenced voting choice of only 1.5% respondents in the sampled elections.  

Door to door campaign visits by the politicians influenced pre-campaign voting 

choice of 31 (10.5%) respondents in 2013, of 32(12.5%) respondents in 2008 and of 

32 (12.5%) respondents in election 2002. However, 232(80.5%) respondents in 

election 2013, 199(78.5%) respondents in election 2008 and 201(78%) respondents in 

election 2002 disagreed that their pre-campaign voting choice was affected by door to 

door campaign visits by the politicians, while 26(9%) respondents in elections 2013, 

23(9%) in 2008 and 25(9.5%) respondents in 2002 were not sure of the effects of door 

to door campaign visits on their pre-campaign voting choice.   

 To sum up, elections campaigns have been able to influence voting behaviour 

of significant number of respondents in the sampled elections. Its influence increased 

with each successive election because of introduction of new and effective tools of 

election campaign. Public speeches and TV talk shows are more effective and 

growing in influence as TV is part of almost every household and the increased 

frequency of watching telecasted speeches and political talk shows doesn’t go without 

influence. Similarly, social media was used as a new tool of election campaign in 

elections 2013. Social media is more interactive and quick in information 

dissemination than traditional tools and proved effective in changing voting choice of 

its users. The traditional campaign tool i.e. door to door campaign is still effective but 

loosing is significance due to increasing political awareness.   
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Table 4.4.4   Election Campaign Projections in the Sampled Elections  

          Statements 2013 2008 2002 

The party/candidate you 

voted for mostly projected 

its performance during 

election campaign  

Agree 120 (41.5%) 109 (43%) 112 (43.5%) 

Disagree 128 (44.5%) 103 (40.5%)  97 (37.5%) 

Not Sure 41 (14%) 42 (16.5%) 49 (19%) 

Total 289 254 258 

The party/candidate you 

voted for mostly projected 

bad-governance of its 

political opponents during 

election campaign 

Agree 141 (49%) 111 (44%) 114 (44%) 

Disagree 92 (32%) 84 (33%) 82 (32%) 

Not Sure 56 (19%) 59 (23%) 62 (24%) 

Total 289 254 258 

The party/candidate you 

voted for mostly projected 

national/local Issues 

during election campaign  

Agree 155 (53.5%) 77 (30.5%) 112 (43.5%) 

Disagree 59 (20.5%) 97 (38%) 68 (26.5%) 

Not Sure 75 (26%) 80 (31.5%) 78 (30%) 

Total 289 254 258 

The party/candidate you 

voted for mostly projected 

Nationalism during 

election campaign  

Agree 33 (11.5%) 55 (21.5%) 27 (10.5%) 

Disagree 218 (75.5%) 162 (64%) 193 (75%) 

Not Sure 38 (13%) 37 (14.5%) 38 (14.5%) 

Total 
 

289 254 258 

The party/candidate you 

voted for mostly projected 

religion during election 

campaign 

Agree 28 (9.5%) 36 (14%) 64 (25%) 

Disagree 234 (81%)  201 (79%) 167 (64.5%) 

Not Sure 27 (9.5%) 17 (7%) 27 (10.5%) 

Total 289 254 258 

The party/candidate you 

voted for mostly projected 

Future plans  during 

election campaign 

Agree 271 (94%) 234 (92%) 238 (92%) 

Disagree 0 0 1 (0.5%) 

Not Sure 18 (6%) 20 (8%) 19 (7.5%) 

Total 289 (100%) 254 (100%) 258 (100%) 

Source: Field Survey, (2016). 

  



132 

4.4.4  Election Campaign Main Projections in the Sampled Elections 

 Table 4.4.4 highlights the election campaign projections made by the political 

parties/candidates in the sampled elections. 120(41.5%) respondents in election 2103, 

109(43%) respondents in 2008 and 112(43.5%) respondents in election 2002 agreed 

that the party/candidate they voted for mostly projected its performance during 

election campaign. However, 128(44.5%) respondents in 2013; 103(40.5%) 

respondents in elections 2008 and 97(37.5%) respondents in elections 2002 disagreed 

to the statement, while 41(14%) respondents in 2013, 42(16.5%) in 2008 and 49(19%) 

were not sure about performance projection during election campaign by the party/ 

candidate they voted for. The frequency of projection of bad governance remained 

higher than performance projection as 141 (49%) respondents in election 2013; 111 

(44%) respondents in election 2008 and 114 (44%) respondents in elections 2002 

agreed that the party/candidate they voted for mostly projected bad-governance of its 

political opponents during election campaign. However, 92 (32%) respondents in 

2013, 84 (33%) in 2008 and 82 (32%) respondents in elections 2002 disagreed to the 

statement, while 56(19%) respondents in elections 2013, 59 (23%) respondents in 

2008 and 62 (24%) respondents in 2002 were not sure of projection of bad 

governance during election campaign by the party/candidate they voted for.  

 National and local issues projection during election campaigns remained 

highly significant in the sampled elections as 155 (53.5%) respondents in elections 

2013, 77 (30.5%) respondents in 2008 and 112 (43.5%) respondents in election 2002 

agreed that the party/ candidate they voted for mostly projected national/ local issues 

during election campaign. However, 59 (20.5%) respondents in elections 2013, 97 

(38%) respondents in 2008 and 68 (26.5%) respondents in 2002, however, disagreed 

to the statement, while75 (26%) respondents in elections 2013, 80 (31.5%) 
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respondents in 2008 and 78 (30%) respondents in 2002 were not sure of issues 

projection in the election campaign of their party/ candidate. Nationalism was also 

one the main elections’ projections as33 (11.5%) respondents in elections 2013,55 

(21.5%) respondents in 2008 and 27 (10.5%) respondents in elections 2002 agreed that 

the party/ candidate they voted for mostly projected nationalism in its election 

campaign. However, 218 (75.5%) respondents in elections 2013,162 (64%) 

respondents in 2008 and 193 (75%) respondents in elections 2002 disagreed to the 

statement, while 38 (13%) respondents in 2013, 37 (14.5%) respondents in 2008 and 

38 (14.5%) respondents in elections 2002 were not sure of projection of nationalism 

in election campaign of their party/ candidate. 28 (9.5%) respondents in elections 

2013 agreed that the party they voted for mostly projected religion in their election 

campaign, 36 (14%) respondents agreed to the statement in 2008 and 64 (25%) in 

2002. However, 234 (81%) respondents in 2013, 201 (79%) in 2008 and 167 (64.5%) 

respondents in election 2002 disagreed to the statement, while 27 (9.5%) respondents 

in elections 2013, 17 (7%) respondents in 2008 and 27 (10.5%) respondents in 2002 

were not sure of projection of religion in election campaign by their party/candidate. 

The ratio of projection of future plans by the parties/candidates in elections campaigns 

remained the highest as 271 (94%) respondents in elections 2013, 234 (92%) 

respondents in 2008 and 238 (92%) respondents in 2002 agreed that the 

party/candidate they voted for projected future plans in its election campaign.  Only 1 

(0.1%) respondents disagreed to the statement in 2002, while 18 (6%) respondents in 

elections 2013, 20 (8%) respondents in 2008 and 19 (7.5%) respondents in elections 

200 were not sure of future plans projection in election campaign by the 

party/candidate they voted for. 

 Comparison of the data of the sampled elections depicts that the frequency of 

performance projection reduced in each election. The reason is that voters in Khyber 
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Pakhtunkhwa often voted in majority in the sampled elections to the parties that had 

not been in power earlier. This is historic to say that every election in KP followed 

replacement of the then government. As such, these parties/candidates were not in the 

position to project performance. Projection of bad governance, however, increased in 

frequency as it was the most logical option for the parties/candidates that had not been 

in government. Issues projection as part of election campaign kept on fluctuating. Its 

projection was more in elections 2002, dropped in 2008 and jumped again in 2013. 

The reasons are that US attack on Afghanistan, the then Pakistani government support 

to USA and its strong opposition by the Islamic parties in Pakistan were major 

national issues well-projected by the alliance of Islamic political parties leading to the 

formation of government by MMA in KP. As such, no substantial issues did exist 

ahead of elections 2008, its frequency dropped accordingly. KP experienced worst 

law and order situation from 2008 to 2013. Militancy and counter insurgency military 

action led to thousands of casualties, miseries and displacement. Moreover, stories of 

unbridled and wide range corruption by the then government were popular. These 

issues were frequently and vigorously projected by the opposition parties in their 

election campaigns, leading to the total replacement of the then government. 

Similarly, nationalism was a major election projection in 2008, but diminished 

subsequently because of restricted opportunity of election campaign for the 

nationalists as depicted by table no. 4.24. Similarly, projection of religion also 

subsided as no existing or potential religious issue existed in 2008 and 2013 to 

emotionally arouse the voters. However, Projection of future plans in election 

campaign remained consistently higher as it’s the most positive anticipation to attract 

voters.  
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Table 4.4.5   Nature of Election Campaign 

Statements 2013 2008 2002 

The party/candidate you 

voted for had restricted 

election campaign 

opportunity due to 

militants’ threat 

Agree 44 (15.5%) 2 (0.5%) 1 (0.5%) 

Disagree 210 (72.5%) 218 (86%) 213 (82.5%) 

Not Sure 35 (12%) 34 (13.5%) 44 (17%) 

Total 289 254 258 

The party/candidate you 

voted for had 

unrestricted election 

campaign opportunity.  

Agree 185 (64%) 210 (82.5%) 215 (83.5%) 

Disagree 63 (22%) 1 (0.5%) 1 (0.5%) 

Not Sure 41 (14%) 43 (17%) 42 (16%) 

Total 289 254 258 

The party/candidate you 

voted for had no 

election campaign 

opportunity due to 

militants’ threat 

Agree 19 (6.5%) 0 0 

Disagree 259 (89.5%) 244 (96) 247 (96) 

Not Sure 11 (4%) 10 (4%) 11 (4%) 

Total 289 254 258 

Source: Field Survey, (2016). 

4.4.5  Nature of Election Campaign 

 Election campaign is a major determinant of voting behaviour and table 4.4.5 

is aimed at identifying the availability of election campaign opportunity to political 

parties in the sampled elections. The table depicts that 44(15.5%) respondents in 

election 2013 agreed that the party they voted for had restricted election campaign 

opportunity due to militants’ threats.  In the previous elections, this ratio was 

negligible as only 0.5% respondents agreed to the statement in election 2008 and 

2002. However, 210(72.5%) respondents in election 2013, 218(86%) respondents in 

election 2008 and 213(82.5%) respondents in 2002 disagreed to the statement, while 

35(12%) respondents in 2103, 34(13.5%) respondents in 2008 and 44(17%) 



136 

respondents in election 2002 were not sure of any restriction on election campaign of 

the party they voted for. Majority of the respondents i.e. 185 (64%) in election 2013, 

210 (82.5%) respondents in 2008 and 215 (83.5%) respondents in 2002 agreed that 

the party they voted for had unrestricted election campaign opportunity. However, 63 

(22%) respondents in election 2013 and 1 (0.5%) in elections 2008 and 2002 

disagreed to the statement, while 41(14%) respondents in election 2013, 43(17%) in 

2008 and 42(16%) respondents in election 2002 were not sure as to whether the party 

they voted for had restricted or unrestricted election campaign opportunity.  

 The table further indicates that 19 (6.5%) respondents agreed that the party 

they voted for had no election campaign opportunity in elections 2013 due to 

militants’ threat, but no such threats were found in elections 2008 and 2002. However, 

259 (89.5%) respondents in elections 2013, 244(96%) respondents in 2008 and 247 

(96%) respondents in 2002 disagreed to the statement, while 4% respondents in the 

sampled elections were not sure about the availability of election campaign 

opportunity to the parties they voted for.  

 To sum up, the issue of restricted or no election campaign opportunity came 

up in election 2013, while it didn’t or very rarely existed in elections 2008 and 2002. 

The reason is that militancy was in full swing in Khyber Pakhtunkhwa around 

elections 2013 and there was a potential threat of terrorism on the day of election. The 

nationalist party of the province was specifically targeted and warned by militants to 

avoid election campaign or face dire consequences. The nationalists’ election 

campaign remained restricted to posters, banners and media talks. Public meetings, 

and public speeches were avoided. Nationalist leaders couldn’t make public 

appearance, leading to enormous decrease in their votes and failure in elections 2013.     
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SECTION - C 

BIVARIATES ANALYSIS 

 

Table 4.5   Association between Social Factors and Voting Behaviour 

Statement Election Agree 
Dis-

agree 

Not 

Sure 
Total 

Chi-

Square 

Voting in general 

elections / selecting a 

party or candidate to 

vote for was your 

personal decision 

2013 
231 

(80%) 

52 

(18%) 

6 

(2%) 

289 

(100%) 

39.748 

(0.000) 

2008 
195 

(77%) 

53 

(21%) 

6 

(2%) 

254 

(100%) 

66.581 

(0.000) 

2002 
193 

(75%) 

58 

(22.5%) 

7 

(2.5%) 

258 

(100%) 

45.566 

(0.000) 

Voting in national 

elections / selecting a 

party or candidate to 

vote for was your 

decision shared with 

family. 

2013 
194 

(67%) 

93 

(32%) 

2 

(1%) 

289 

(100%) 

45.321 

(0.000) 

2008 
209 

(82%) 

43 

(17%) 

2 

(1%) 

254 

(100%) 

32.050 

(0.000) 

2002 
220 

(85%) 

36 

(14%) 

02 

(1%) 

258 

(100%) 

21.198 

(0.000) 

Voting in national 

elections / selecting a 

party or candidate to 

vote for was your 

biradari decision 

2013 
28 

(9.5%) 

241 

(83.5%) 

20 

(7%) 

289 

(100%) 

11.200 

(0.024) 

2008 
26 

(10%) 

212 

(84%) 

16 

(6%) 

254 

(100%) 

10.781 

(0.029) 

2002 
27 

(10.5%) 

215 

(83.5%) 

16 

(6%) 

258 

(100%) 

10.308 

(0.036) 

Your voting choice 

has been influenced 

by your Ethnicity 

2013 
1 

(0.5%) 

287 

(99%) 

1 

(0.5%) 

289 

(100%) 

2.395 

(0.663) 

2008 
1 

(0.5%) 

252 

(99%) 

1 

(0.5%) 

254 

(100%) 

3.104 

 (0.541) 

2002 
1 

(0.5%) 

256 

(99%) 

1 

(0.5%) 

258 

(100%) 

2.844 

(0.584) 

Your voting choice 

has been influenced 
2013 

4 

(1.5%) 

285 

(98.5%) 
0 

289 

(100%) 

0.984 

 (0.611) 
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by your social class 

2008 
4 

(1.5%) 

250 

(98.5%) 
0 

254 

(100%) 

0.504 

(0.777) 

2002 
4 

(1.5%) 

254 

(98.5%) 
0 

258 

(100%) 

0.644 

(0.725) 

Your voting choice 

has been influenced 

by your religion 

2013 
14 

(4.5%) 

274 

(95%) 

1 

(0.5%) 

289 

(100%) 

5.649 

(0.227) 

2008 
9 

(3.5%) 

244 

(96%) 

1 

(0.5%) 

254 

(100%) 

1.009 

(0.908) 

2002 
27 

(10.5%) 

231 

(89.5%) 
0 

258 

(100%) 

9.872 

(0.007) 

Your voting choice 

has been influenced 

by your religious sect 

2013 
3 

(1%) 

286 

(99%) 
0 

289 

(100%) 

.355 

(0.837) 

2008 
3 

(1%) 

251 

(99%) 
0 

254 

(100%) 

.137 

(0.934) 

2002 
3 

(1%) 

255 

(99%) 
0 

258 

(100%) 

.195 

(0.907) 

Your voting choice 

has been influenced 

by your Landlord 

2013 
11 

(4%) 

278 

(96%) 
0 

289 

(100%) 

6.068 

(0.048) 

2008 
12 

(5%) 

242 

(95%) 
0 

254 

(100%) 

6.751 

(0.034) 

2002 
12 

(5%) 

246 

(95%) 
0 

258 

(100%) 

13.070 

(0.001) 

The candidate gave 

personal favours to 

you/your family 

2013 
81 

(28%) 

193 

(67%) 

15 

(5%) 

289 

(100%) 

18.299 

(0.001) 

2008 
98 

(38.5%) 

141 

(55.5%) 

15 

(6%) 

254 

(100%) 

22.762 

(0.000) 

2002 
85 

(33%) 

154 

(60%) 

19 

(7%) 

258 

(100%) 

18.393 

(0.001) 

Your family members 

often discuss politics 

at home 

2013 
15 

(5%) 

259 

(90%) 

15 

(5%) 

289 

(100%) 

16.528 

(0.002) 

2008 
13 

(5%) 

227 

(90%) 

14 

(5%) 

254 

(100%) 

13.266 

(0.010) 
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2002 
16 

(6%) 

227 

(88%) 

15 

(6%) 

258 

(100%) 

17.649 

(0.001) 

Your family members 

seldom discuss 

politics at home 

2013 
141 

(49%) 

139 

(48%) 

9 

(3%) 

289 

(100%) 

30.305 

(0.000) 

2008 
121 

(48%) 

125 

(49%) 

8 

(3%) 

254 

(100%) 

56.804 

(0.000) 

2002 
122 

(47%) 

128 

(50%) 

8 

(3%) 

258 

(100%) 

60.545 

(0.000) 

Source: Field Survey, (2016).  

4.5        Association between Social Factors and Voting Behaviour 

 

 Table 4.2.2 highlights the social factors influencing voters’ decision to cast 

vote in favour of a party or candidate in the last three general elections. A strong 

association was recorded between personal decision and voting behaviour in the 

sampled elections as depicted by the above table. The association is highly significant 

(p=0.000) in the last three general elections. Percentage wise, vote casting as personal 

decision increased with each passing election i.e. from 75% in 2002 to 77% in 2008 

and further to 80% in election 2013. It means that majority of the respondents in the 

province voted as per their own whim and desire without outside pressure and 

dictation in the sampled general elections. The increasing ratio of voting based on 

personal choices could be attributed to increase in literacy rate, exposure to sources of 

political information, increased awareness and liberty amongst the masses including 

freedom in political choices which led them to take personal decision in voting. The 

table further indicates that a strong association was found between family and voting 

behaviour in the sampled elections as depicted by the above table. The association is 

highly significant (p=0.000) in the last three general elections. These findings are in 

line with the study results of Kanwal et al. (2016) who found significant association 
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(p=0.003) of family bond and authority of elders with voting behavior. These results 

are also in consonance with the study findings of Faisal et al. (2014); Durre-e-Shawar 

and Asim (2012) and Ahmad (2010). These findings corroborate the findings of 

Erikson et al. (1980) that individuals’ party identification is significantly correlated 

with their parents’ party identification. Voting choices and party preferences are 

associated with family background. Political socialization in the family is considered 

an important medium of transmission of party identification to the youngsters of the 

family. These findings are also in line with the study findings of Kanwal et al. (2016) 

that youth of the family are generally influenced by their parents’ partisanship and 

inherit it.  

 The influential role of family in determining voting choices of its members as 

depicted by table - 4.5 suggests that family system in Khyber Pakhtunkhwa is still 

strong enough to influence behaviour of its members including voting behaviour. The 

Pakhtun Code of life (Pakhto) advocates that decisions are to be taken by the head of 

the household. Making political preferences and voting choices are important 

decisions often taken by the head of the household in the Pakhtun inhibited areas of 

Khyber Pakhtunkhwa. “Pakhto” and paternal control have become social chains and a 

challenge for free elections. Women are especially victims of family control that 

influences their voting choices and compel them to cast vote in line with family 

decision. Almost one third of the respondents in Hazara division of Khyber 

Pakhtunkhwa acknowledged the influence of family very important in their voting 

choices (Ahmad, 2010) Berelson et al. (1954) also found association between family 

influence and voting choices. However, comparative analysis of the last three 

elections data reveals that family influence in voting decision of its members declined 

with each successive election. Factors like increase in education ratio, political 
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awareness, exposure to mass media, weakening family bonds and nuclearization of 

family units are liable to bring personal liberties and freedom of choices including 

political choices. Making voting decisions independent of family is one of these 

liberties.  

 Biradari is yet another unit of Pakistani society. Biradari literally means 

“Fraternity or Brotherhood” (Chaudhry et al., 2014). Biradari is when one belongs to 

an “analogous racial group” or caste having “innate affiliation” with the group 

members leading to reciprocity. Biradariis an important kinship system operating in 

Pakistan including Khyber Pakhtunkhwa (Wilder, 1999). A significant association 

was found between biradari and voting behaviour in the sampled elections i.e. 

(p=0.024) in election 2013, (p=0.029) in 2008 and (p=0.036) in election 2002. These 

results are quite in consonance with the findings of Gallup Pakistan’s exit poll survey 

(2008), which reported that 9 % voters throughout Pakistan were Biradari-bound. The 

results are also in accordance with the research findings of Mahmood et al. (2014); 

Javaid and Elahi (2014); Umbreen and Urwa (2014); Faisal et al. (2014); Durr-e-

Shawar and Asim (2012), and Ahmad (2008). Biradari system is still strictly in vogue 

and intricate in the electoral politics of some areas of the province, like District 

Abbotabad and DIK. All political parties have grasped this trend in these districts and 

most often award tickets to only those candidates that belong to big biradaries and 

could collect sufficient votes to get elected. Party identification and ideological 

attachment is less important to voters than biradari. (Ahmad, 2010).   

 According to Inayattullah (1959), in basic democracies elections, individual 

voters were seldom contacted by the political parties, rather the heads of the 

households and heads of biradaries were contacted and terms and conditions settled 
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with them to secure votes of the whole biradari. However, the importance of biradari 

diminished a little bit with each passing election as indicated by the table. Gallup 

Pakistan’s exit poll survey (1990) reported that biradari based voting reduced form 12 

percent in 1998, to 7 percent in 1990 and further to 6 percent in 1993. However, 

according to Wilder (1999) the significance of biradari diminished due to intra-

constituency biradari conflicts and rivalries. The evidence indicates that the trend of 

party identification in urban constituencies and patronage and development in rural 

constituencies further reduced the role of biradari as determinant of voting behavior. 

 Ethnicity refers to a homogeneous group of people integrated by common 

language, culture and interests. Ethnicity implies a sense of belonging together as 

cultural group in a given society (Shehzad, 2011). A non-significant association 

((p=0.663) in 2013; (p=0.541) in 2008 and (p=0.584) in 2002, was found between 

ethnicity and voting behaviour. The percentage of ethnic voting was found 

consistently negligible in the sampled elections. The results are in consonance with 

the findings of Termizi, (2014), who found that Pakistan is linguistically 

heterogeneous society, however, the election results of 2013 in which PTI secured 

the second-highest vote tally nationally, would suggest that the middle class in 

Pakistan is finally coming out of its ethnic mindset and voting not as members of 

any ethnic group, but as part of the broader national whole. The results are however, 

in sharp contrast to the findings of Hasan, (2010) who found that the politics of 

Karachi has become the politics of ethnicity. Ideology and class are no more the 

important determinants of voting behaviour in Karachi. The Urdu speaking population 

of Karachi now vote the MQM, the Pathans settled in Karachi cast their voted in 

favour of ANP and some to JUI, the Punjabi population of Karachi vote for PML and 
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the Sindh is and Baloch support the PPP. Thus the voters of Karachi are clearly 

divided on ethnic grounds.    

 Similarly, a non-significant association (p=0.611) in 2013; (p= 0.777) in 2008 

and (p= 0.725) in 2002, was found between social class and voting behaviour. Only 

1.5% respondents depicted class influence on voting behaviour, which means that 

class voting almost doesn’t exist in Khyber Pakhtunkhwa. However, these results are 

in contradiction with the findings of Kanwal et al. (2016) who found that in urban 

areas of district Multan, social inequalities do have political importance and affects 

voting choices. In the mentioned election, the business class voted in favour of PML 

(Nawaz), while the educated idle class voted for the PTI candidates which suggests 

that class voting is still in vogue in Pakistan. 

 Class may be relevant to elections in Punjab, but has lost its importance in KP. 

This is historic to say that people in KP always voted for different political parties and 

replaced the then government in every election. Ethnicity and social class are thus not 

important social cleavages effecting voting behaviour in Khyber Pakhtunkhwa.  

 A non-significant association (p=0.227) in 2013 and (p=0.908) in 2008 was 

found between religions and voting behavior, however, both the variables were found 

significantly associated (p=0.007) in election 2002. The election results of the last 

three elections are itself supportive of these findings. The percentage of voters 

influenced by religion was highest in 2002 but drastically dropped in successive 

elections. Major reasons of greater religious influence on voting decision in election 

2002 were the unity of six Islamic parties on a single platform in the shape of MMA, 

USA attack on Afghanistan, Gen. Musharraf’s support for USA and the political 

vacuum created due to the forced asylum of the leaders of two major political parties. 
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The alliance launched a vigorous campaign arousing religious sentiments of the 

masses resulting into the success of MMA and formation of government in Khyber 

Pakhtunkhwa. In the subsequent elections, as such no religious issue existed to be 

exploited and the religious sentiments of the voters to be aroused, religious parties 

didn’t fare well.  However, a percentage of voters always voted for religious parties. 

Political parties that follow religious agenda and defend religious traditions are 

supposed to be supported by people who are traditional and religious in their outlook 

(Lillemets, 2015). Major support for MMA in 2002 elections came from rural 

respondents (50%); from house wives (69.8%); from low income respondents (39%) 

and from illiterate respondents (62.9%) (Farmanullah, 2014).  

 Sectarian divisions are grounded in the different interpretations of the 

injunctions of Islam. People following the same version of Islam cluster themselves as 

a separate sect and distances themselves from groups with different sectarian 

identities. Sectarian divisions are normal divisions of groups of people bases different 

perception and understanding about some commandments of the religion. Being 

member of a sect does not mean to be highly religious. Sectarian identities include a 

shared ideology that is not inherently violent (Antosh, 2016). Ahighly non-significant 

association (p=0.837) in 2013, (p=0.934) in 2008 and (p=0.907) in 2002, was found 

between religious sect and voting behaviour in the last three general elections. The 

role of sectarian divisions is not strong enough in Pakistan to regulate voting choices. 

Its influence is limited and constituency specific.  The leader of a sectarian i.e. 

Sephahe-Sahaba Pakistan (SSP)40, in a statement told that he succeeded in the 

elections not because of his sectarian identity but because of factors which were 

                                                           
40 Sephahe-Sahaba Pakistan (SSP), now renamed as Ahle Sunnat Wal Jamaat, is a Deobandi Muslim 

organization in Pakistan, which also functioned as a political party. It was established in1985 by Haq 

Nawaz Jhagvi to counter the Shiite Muslim influence in Pakistan. 
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temporal in nature. (Wilder, 1999). While analyzing the 1993 general elections of 

Pakistan, Waseem, (1994) remarked that majority of the supporters of PML (Nawaz) 

belong to Sunni sect, while majority of the supporters of PPP belong to Shia and 

Brilvi sect.  

 Landlordism / feudalism and politics goes hand in hand in Pakistan (Perveen 

et al., 2014). Few thousand Feudal lords control almost two-thirds of parliament 

(Sehgal, 2012). A significant association between landlordism and voting behaviour 

was found in the sampled elections, i.e. (p=0.048) in 2013;(p=0.034) in 2008 and 

(p=0.001) in 2002.  These findings match the results of research study of Ahmad, 

(2010). Although the tempo of feudalism is reducing with the passage of time in 

Pakistan, it is still part of the social structure of Khyber Pakhtunkhwa either in one 

form or another. Poor and resource less still resorts to landlords for their survival. 

Some parts of the province still reflect strong feudal tenant relationship, where the 

poor dependent tenants sell their political will at the hands of the feudal for 

subsistence. Petty local problems and disputes could easily be resolved by the elites 

which in turn demand political favours in the shape of vote. This relationship 

continuous and so the vicious circle of feudalism. This patronage network is so 

established that less than half of the respondents in central Khyber Pakhtunkhwa 

recommended feudal leaders to resort to in case any local dispute or problem arises. 

Urban versus rural respondents in Hazara region of Khyber Pakhtunkhwa hade similar 

responses. The data suggest that local landlords do influence voting choice of the 

people (Ahmad, 2010). Most of the independent candidate in the assembly from 

Khyber Pakhtunkhwa return form southern and Northeastern areas of the province 

which suggests that semi-feudal and tribal social structures in these regions are still 

strong enough to influence voting behaviour of the people (Ibid: 334).  
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 A highly significant association was found between personal favours by the 

party/candidate to the respondents and their voting behaviour in the sampled elections 

i.e. (p=0.001) in 2013, (p=0.000) in 2008 and (0.001) in 2002. These results are 

supported by the Gallop Pakistan, 1990 and 1993 exit poll surveys, which shows that 

patronage and personal favours were the most desired qualities of the candidates for 

the voters. The Gallop Pakistan, 1993 exit poll survey further reveals that 16 percent 

of voters were the Patronage-seeking type. These results are also in consonance with 

the findings of Andrew R. Wilder (1999), who concluded that voting behaviour in 

Pakistan is more and more influenced by voters’ desire for the resolution of local 

issues and problems, personal favours, provision of help in ensuring local utility 

services and backing in affairs related to local government departments. Majority of 

votes are thus collected by the candidates who can resolve these local issues and 

provide personal favours to the electorates.    

 A highly significant association (p=0.002) in 2013; (p=0.010) in 2008 and 

(p=0.001) in 2002 was found between frequent political discussion at home and 

voting behaviour of the respondents. Similarly, a highly significant association 

(p=0.000) in 2013; (p=0.000) in 2008 and (p=0.000) in 2002 was found between 

seldom political discussion at home and voting behavior. It’s common to Pakistan that 

politics is a favourite topic of discussion in gatherings. Majority of the people in 

Pakistan keep themselves abreast of political information. Such discussion is more 

common in families who are politically affiliated and enthusiastic. Political discussion 

at home is an effective tool to politically socialize members of the family. 
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Table 4.6   Association between Political Factors and Voting Behaviour 

Statement Election Agree Dis-agree Not Sure Total Chi-Square 

The candidate was 

more important to 

you while polling the 

vote 

2013 
93 

(32%) 

188 

(65%) 

8 

(3%) 

289 

(100%) 

16.033 

(0.003) 

2008 
91 

(36%) 

151 

(59.5%) 

12 

(4.5%) 

254 

(100%) 

22.027 

(0.000) 

2002 
106 

(41%) 

138 

(53.5%) 

14 

(5.5%) 

258 

(100%) 

43.003 

(0.000) 

Political party of the  

candidate was more 

important to you 

while polling the vote 

2013 
162 

(56%) 

69 

(24%) 

58 

(20%) 

289 

(100%) 

37.965 

(0.000) 

2008 
116 

(45.5%) 

90 

(35.5%) 

48 

(19%) 

254 

(100%) 

40.347 

(0.000) 

2002 
112 

(43.5%) 

99 

(38.5%) 

47 

(18%) 

258 

(100%) 

66.594 

(0.000) 

Leader of the political 

party was more 

important to you 

while polling the vote 

2013 
112 

(39%) 

115 

(40%) 

62 

(21%) 

289 

(100%) 

10.465 

(0.033) 

2008 
29 

(11.5%) 

136 

(53.5%) 

89 

(35%) 

254 

(100%) 

8.754 

(0.068) 

2002 
29 

(11%) 

146 

(56.5%) 

83 

(32.5%) 

258 

(100%) 

9.140 

(0.058) 

Well performance of 

the party / candidate 

in previous term 

influenced your 

voting choice 

2013 
108 

(37.5%) 

149 

(51.5%) 

32 

(11%) 

289 

(100%) 

12.607 

(0.013) 

2008 
89 

(35%) 

101 

(40%) 

64 

(25%) 

254 

(100%) 

13.089 

(0.011) 

2002 
90 

(35%) 

106 

(41%) 

62 

(24%) 

258 

(100%) 

11.911 

(0.018) 

Existing issues 

(national and local) 

influenced your 

voting choice 

2013 
125 

(43.5%) 

83 

(28.5%) 

81 

(28%) 

289 

(100%) 

34.454 

(0.000) 

2008 
85 

(33.5%) 

86 

(34%) 

83 

(32.5%) 

254 

(100%) 

36.914 

(0.000) 

2002 
84 

(32.5%) 

91 

(35.5%) 

83 

(32%) 

258 

(100%) 

47.100 

(0.000) 

Ideology of the party 

influenced your 

voting choice 

2013 
98 

(34%) 

99 

(34%) 

92 

(32%) 

289 

(100%) 

52.288 

(0.000) 

2008 
68 

(27%) 

116 

(45.5%) 

70 

(27.5%) 

254 

(100%) 

39.738 

(0.000) 
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2002 
70 

(27%) 

111 

(43%) 

77 

(30%) 

258 

(100%) 

63.963 

(0.000) 

Your voting choice 

was influenced by 

your desire for 

change 

 

2013 
113 

(39%) 

118 

(41%) 

58 

(20%) 

289 

(100%) 

61.461 

(0.000) 

2008 
71 

(28%) 

121 

(47.5%) 

62 

(24.5%) 

254 

(100%) 

39.748 

(0.000) 

2002 
72 

(28%) 

127 

(49%) 

59 

(23%) 

258 

(100%) 

53.403 

(0.000) 

Source: Field Survey, (2016). 

4.6  Association between Political Factors and Voting Behaviour 

 Political determinants of voting behaviour include Party Affiliation, Party 

leader affiliation, performance evaluation, issues orientation, and candidate affiliation. 

Ahmad (2010) challenges the common perception in Khyber Pakhtunkhwa that social 

determinants are more influential in effecting voting choices of the voters than 

political determinants in the province.  His arguments are also supported by Wilder, 

(1999) who studied the 1993 general elections of Pakistan, and concluded voting 

behaviour in Pakistan is mostly shaped by the political factors than social factors.  

 Starting from candidate affiliation, a highly significant association was found 

between candidate affiliation and voting behaviour in the sampled elections i.e. 

(p=0.003) in election 2013; (p=0.000) in 2008 and (p=0.000) in election 2002. These 

results are in consonance with the study findings of Sheikh et al. (2015) and Faisal et 

al. (2014). The success of significant number of independent candidates fromnorth-

eastern KP is a good example of importance of candidates in elections. Although 

major political parties also get handsome votes from the region, but the votes 

collected by these parties are actually cast in favour of the candidates and not for the 

political parties. Political parties often award tickets to such candidates in north-

eastern KP who have clear chances of winning the election even without party ticket 
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(Ahmad, 2010). Its reasons could be multiple. Some personalities are so charismatic, 

respectable, and impressive that voters are driven to vote for. Some candidates are 

very active and have hands on experience in resolving local demands of the 

constituents and get elected. Yet others are influential elites with wide circle of 

influence and are able to accumulate enough votes to get elected without party ticket. 

The presence of independents in assemblies is a glaring manifestation of evaluation of 

candidates by the voters instead of their partisanship. However, the importance of 

candidates as influencing factor of voting behaviour diminished with each passing 

election. As some of the contesting candidates form the platform of MMA in election 

2002 were renowned religious scholars and pious persons, they were more important 

for majority of the voters than MMA to vote for. The dissolution of MMA, 

replacement of candidates and non-fulfilment of campaign promises replaced the 

importance of candidates by importance of political parties in the subsequent 

elections.  

 The importance of political parties in determining voting behaviour of the 

respondents is more glaring than other political factors. Voting based on party 

orientation increased with each passing election. A highly significant association 

(p=0.000) was found between political parties and voting behaviour in the sampled 

elections.  These results are in line with the study findings Wilder (1999) and Ahmad 

(2010). Party Affiliation is the liking of a person for a political party. This liking is 

considered constant and longstanding. But this attachment need not to be formal, 

official and strict enough to interrupt with the activities of the party. It is also called 

partisanship. Part affiliation and party leadership affiliation often comes 

simultaneously. These are the significant political determinants of voting behaviour. 

Those who consider themselves as party affiliated vote according to the directions of 
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the party and party leader. Their vote casting is a pre-thought decision that’s why 

party affiliates are seldom effected by the elections campaigns (Fakhr-ul-Islam and 

Farmanullah, 2014). The increasing importance of political parties as determinant of 

voting behaviour over non-partisan candidates is because of increasing political 

awareness amongst the masses, and vigorous / effective election campaigns launched 

by the political parties. 

 Party leadership orientation is another important determinant of voting 

behaviour. A significant association was found between party leadership orientation 

and voting behaviour i.e. (p=0.033) in election 2013, while association between party 

leadership and voting behaviour was non-significant in election 2008 and 2002 

(p=0.068) and (p=0.058). The jumping ratio of voting based on party leadership 

orientation in 2013 could be attributed to the vigorous entry of the cricket star and 

youth favourite PTI chief Imran khan. His vigorous negative campaign against the 

political opponents and attractive campaign slogans of change and Naya Pakistan 

(New Pakistan) had the potential to attract considerable number of voters especially 

the youth. In fact, the number of votes PTI gained in national elections 2013 owes to 

the personality of Imran khan. Performance Evaluation (Patronage and Development) 

as determinant of voting behaviour ranked higher than ideology. A highly significant 

association was found between performance of parties / candidates and voting 

behaviour in the sampled elections i.e. (p=0.013) in 2013; (p=0.011) in 2008 and 

(p=0.018) in 2002. These results matches the results of Ahmad, (2010); Wilder 

(1999); Gallop Pakistan’s Exit Poll Surveys (2008& 1993). Performance evaluation of 

political parties and candidates in an important determinant of voting behaviour in 

Pakistan. Its importance was recorded similar to party identification in elections 1990. 

Both the dynamics were graded similar by the respondents at 25%.  In elections 1993, 
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the percentage of performance and development ranked higher than party 

identification, as 30% of the respondents voted on the basis of patronage and 

development as compared to 25% in election 1990, while the importance of party 

identification dropped to 23% as compared to 25% in election 1990. PML-N 

remained the major beneficiary of the development driven votes in election 1993. It 

might be because of the development being major election campaign projection of the 

PML-N. Surprisingly, most of the development seeking voters that cast vote in favour 

of PML-N were from the poor class as against the common perception that PML-N is 

the party of the well-off. But this explains that in election 1993, PML-N was able to 

successfully attract the poor voters that were once considered as the vote bank of PPP. 

Moreover, most of the development seeking votes were polled by the rural voters 

(28%) as compared to urban voters (22%) which suggests that in rural areas, 

patronage and development ranks higher in significance as compared to other factors 

and areas (Wilder, 1999).        

 The political and economic events of the election year also act as determining 

factors of voting behaviour (Akhtar and Sheikh, 2014). A highly significant 

association (p=0.000) was found between national issues and voting behaviour in the 

sampled elections. The conventional wisdom in Pakistan is that national issues play 

minimal role in influencing voting choices of the voters. However, national issues in 

Pakistan have been localized in Pakistan and it effects politics at the local level as 

well. The success of Zulfiqar Ali Bhutto in elections 1970 could be attributed to his 

efforts to make the voters aware of the major national issues of the country. He left no 

stone unturned to discuss national issues on public platforms. Voting based on 

national issues orientation became a major determinant of voting behaviour in 

election 1970 which resulted in to the success of Zulfiqar Ali Bhutto (Wilder, 1999). 
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 In elections 2002, the tough stand of MMA on national issues like US attack 

on Afghanistan; Musharraf’s support for USA; Musharraf’s controversial referendum 

etc. led them to an unprecedented success (Khan, 2005). In election 1990, 26% male 

respondents voted for Pakistan People’s Party because of its reputation as party of the 

poor. In the same way, because of its reputation of Islamic stance, 50% of the 

respondents voted for IJI. Majority of partisan votes of a party also include the votes 

based on national issues orientation as was observed in the case of PPP and IJI in 

election 1990 (Gallup Pakistan’s Exit Poll Survey, 1990). The opinion about PML (N) 

being harder on national security issues and more aggressive in its stance on India 

resulted it no its electoral success in the districts and constituencies located near 

Indian border.  (Waseem, 1994). The price hike, shortages and other economic 

hardships faced by the Indian people during 1966-67 considerably reduced the 

popularity of the congress with the masses, while the victory in the 1971 Indo-Pak 

war turned the tide in favour of the Congress Party in the elections that followed the 

war (Akhtar and Sheikh, 2014).  

 Ideological attachment with political parties is also an important determinant 

of voting behaviour. Association between political parties’ ideology and voting 

behaviour in the sampled elections was found highly significant (p=0.000). Leftist and 

rightest; religious and nationalist political parties do exist in Pakistan with ideological 

supporters. Ideological voters get unaffected by other factors and usually vote 

consistently to political parties to whom they are ideologically attached. The number 

of ideological votes increased in 2013 due to participation of all political parties in 

national elections and advent of PTI as a third major political party with considerable 

number of ideological voters.  
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 The voters of Khyber Pakhtunkhwa have an intrinsic for political change. This 

desire is demonstrated by the voters in every national election. Desire for change and 

voting behaviour were found significantly associated (p=0.000) in the sampled 

elections in province. This is historic to say that every election in Khyber 

Pakhtunkhwa resulted in to the success of a new political party. No political party has 

ever been able to form the government for the second term consecutively in the 

province because of the desire of voters of the province for change (Zubair, 2013). 

Each time in Khyber Pakhtunkhwa, a new political party is voted into power due to 

the revolution of rising expectations and then replaced due to the revolution of rising 

frustration (Ahmad, 2017). The desire for change jumped up in significance in 

elections 2013 because of vigorous negative campaign against the previous ruling 

political parties and commitment for bringing change and New Pakistan.   

Table 4.7   Association between Propaganda Factors and Voting Behaviour 

Statement Election Agree 
Dis-

agree 

Not 

Sure 
Total 

Chi-

Square 

Public speeches (live / 

telecast) have been 

most effective in 

changing your voting 

choice 

2013 
65 

(22.5%) 

200 

(69%) 

24 

(8.5%) 

289 

(100%) 

73.462 

(0.000) 

2008 
46 

(18%) 

185 

(73%) 

23 

(9%) 

254 

(100%) 

46.712 

(0.000) 

2002 
42 

(16%) 

188 

(73%) 

28 

(11%) 

258 

(100%) 

62.146 

(0.000) 

News Paper 

statements have been 

most effective in 

changing your voting 

choice 

2013 
5 

(1.5%) 

254 

(88%) 

30 

(10.5%) 

289 

(100%) 

11.579 

(0.021) 

2008 
4 

(1.5%) 

223 

(88%) 

27 

(10.5%) 

254 

(100%) 

17.377 

(0.002) 

2002 
4 

(1.5%) 

219 

(85%) 

35 

(13.5%) 

258 

(100%) 

19.221 

(0.001) 

TV talk shows have 

been most effective in 
2013 

49 

(17%) 

218 

(75.5%) 

22 

(7.5%) 

289 

(100%) 

57.846 

(0.000) 
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changing your voting 

choice 
2008 

31 

(12%) 

201 

(79.5%) 

22 

(8.5%) 

254 

(100%) 

37.284 

(0.000) 

2002 
28 

(11%) 

204 

(79%) 

26 

(10%) 

258 

(100%) 

48.421 

(0.000) 

Campaign on social 

media was more 

effective in changing 

your voting choice. 

2013 
42 

(14.5%) 

229 

(79%) 

18 

(6.5%) 

289 

(100%) 

19.482 

(0.001) 

2008 0 
248 

(97.5%) 

6 

(2.5%) 

254 

(100%) 

4.987 

(0.083) 

2002 0 
250 

(97%) 

8 

(3%) 

258 

(100%) 

3.866 

(0.145) 

Door to door 

campaign was more 

effective in changing 

voting choice 

2013 
31 

(10.5%) 

232 

(80.5%) 

26 

(9%) 

289 

(100%) 

68.919 

(0.000) 

2008 
32 

(12.5%) 

199 

(78.5%) 

23 

(9%) 

254 

(100%) 

53.125 

(0.000) 

2002 
32 

(12.5%) 

201 

(78%) 

25 

(9.5%) 

258 

(100%) 

47.757 

(0.000) 

Source: Field Survey, (2016).  

4.7 Association between Propaganda Factors and Voting Behaviour 

 The term Propaganda refers to the dissemination of information selectively to 

the target people to influence them in favour a cause. Propaganda depends neither on 

the nature of the information that is disseminated nor the nature of the cause in favour 

of which the information is disseminated. Propaganda is often taken negatively, but it 

could be positive as well. Propaganda is for public consumption which give a 

direction to the thinking and activities of the target population. Propaganda employs 

persuasive strategies designed to make or change a perception, inculcate ideas, and 

influence behaviour. Propaganda is the major source of opinions formation. The 

election campaign strategies adopted by the political parties and candidates during 

elections to influence voting choices of the voters is political propaganda (Jowett and 

O'donnell, 2012). 
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 The major agencies of political propaganda include print and electronic media, 

social media, and public speeches. All these agencies are resort to during election 

campaign. Door to door visits is yet another agency especially resort to during 

election campaign to persuade the voters in favour of the campaigner candidate or his 

party. As table - 4.7 depicts, public speeches by politicians (live & telecasted) and 

voting behaviour in the sampled elections were found significantly associated 

(p=0.000). This means that public speeches have always been an effective source of 

determining voting choice of the respondents. Moreover, the effectiveness of public 

speeches increased with each passing election. This is because of multiplication of 

media channels telecasting live speeches, access of TV set to almost every household 

and increase in the number of electronic media viewers. Moreover, most campaign 

speeches are nowadays accompanied by thrilling music and have become of source of 

entertainment for the audience. Increased frequency of participation in public 

speeches doesn’t go without influence.  

 Newspaper statements, however, had minimal influence and didn’t prove 

effective in changing voting behaviour of significant number of the respondents. 

Although significant association was found between newspaper statements and voting 

behaviour in the sampled elections i.e. (p=0.001) in 2002; (p=0.002) in 2008 and 

(p=0.021) in 2013, however, the percentage of its influence remained 1.5% in the 

sampled elections. These findings also corroborate the results of Noman, Yasir et al. 

(2011). The reason is the introduction of multiple electronic media channels which are 

often live, diverse and are quicker in dissemination of political information (Ibid: 09). 

Replacement of print media by electronic media diminished the chances of 

newspapers to broaden its circle of influence. TV talk shows, however, were found an 

effective tool of changing voting behaviour of a significant number of respondents in 
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the sampled elections. TV Talk shows and voting behaviour in the sampled elections 

were found significantly associated (p=0.000). These results are verifying the findings 

of Usman et al. (2013). The influence percentage of T.V talk shows also increased 

with each passing election. Mass media has always been a significant campaign tool 

for political parties during elections.  However, the utilization of electronic media for 

political propagation especially during elections 2013 was unprecedented. All 

political leaders, parties and their media cells profoundly depended on electronic 

media to keep in contact with potential voters as compared to earlier elections. The 

other campaign tools were mostly replaced by the electronic media being having 

insignificant impact (Saleem et al., 2015). The research study conducted by Usman et 

al. (2013) concludes that multiplication of the electronic media channels increased the 

interest of the masses not only in electronic media but also in politics. The findings of 

the study predict that in national election 2013, electronic media would stand with 

greater significance in influencing the voting choices of the masses. A research study 

by Naz et al. (2014) in District Toba Tek Singh concluded that 38.0% respondents 

liked political talk shows especially which were based on critical analysis. 32.0% 

respondents strongly agreed that political talk shows influenced their behaviour. 

Saleemet al. (2015) conclude that mass media has sizable influence on the voting 

behaviour of the voters.  

 Social media has come up as a new medium of information dissemination 

which has brought information revolution in the world. In contrast to the one-way 

communication of information by the print and electronic media, social media is 

interactive, where users can give their inputs that are accommodated. Twitter, You 

Tube, Facebook etc. are the main platforms of social media. Social media is the 

easiest way of propagation of information. Its utility was soon realized by the 
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politicians as an effective tool of election campaigning and started to have their 

interactive presence on all its platforms (Biswas et al., 2014). Social media has come 

up to influence the voting choices of the voters and is predicted to be a major 

determinant of voting behaviour because of its ability to disseminate first hand and 

recent information without editing (Championz, 2016). A highly significant 

association was found between campaign on social media and voting behaviour 

(p=0.001) in election 2013 but non-significant association was found between the two 

variables in election 2008 (p=0.083) and election 2002 (p=0.145). It is because that 

social media platforms were rarely available at the time of elections 2002 and no 

political party launched its election campaign on it. In elections 2008, social media 

platforms were available but not so popular and its users were also minimal. No 

political party opted to use such platform for election campaign which would have no 

utility. However, in election 2013, the various social media platforms had gained 

popularity as its users were running in millions in Pakistan. The availability of 

inexpensive and economical smart phones and the universal availability of internet 

connectivity has enhanced access to social media and the frequency of its use in 

Pakistan. Around 44 million people in Pakistan are active users of social media. More 

than half of these users have maintained their accounts in Facebook. Beside 

Facebook, the other platforms of social media are also getting importance in Pakistan. 

Twitter is one of these platforms which is growing fast in Pakistan (Yusufazai, 2016). 

That’s why, almost all political parties used social forums for its digital election 

campaign, resulting into affecting 14.5% respondents to change their pre-campaign 

voting choice as depicted by the above table.    

 A highly significant association was found between door to door campaign 

visits and voting behaviour (p=0.000) in the sampled elections. A research study 
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conducted by Usman et al. (2013) on candidates of the five mainstream political 

parties in Lahore revealed that the most preferred campaign tool of most of the 

candidates in elections 2013 was to personally contact the voters. Door to door 

campaign was thus, found the most preferred technique in election campaign.  

 Door to door campaign was found the most preferred technique in election 

campaign. Door to door campaign is the traditional and old-fashioned campaign tool 

but still in practice in most countries of the world. Door to door campaign is the 

traditional and old-fashioned campaign tool but still in practice in most countries of 

the world. Door to door canvassing, although old styled, is still perceived as the most 

successful method of motivation of voters. It establishes personal contact with the 

voters that carries greater weightage than other means of election campaigning 

(Kramer, 1970). 
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Chapter – 5  

SUMMARY, CONCLUSION AND RECOMMENDATIONS 
 

5.1  Summary 

 This study was conducted to identify the Dynamics of Voting Behaviour in 

Pakistan (2002-2013). Respondents of the study were selected from seven districts of 

Khyber Pakhtunkhwa i.e. Abbottabad, Peshawar, Mardan, Kohat, D.I.Khan, Bannu 

and Dir Upper under the multi stage sampling technique. Proportionate Allocation 

Strategy was applied for breakup of total sample size into target districts and 

respondents. Total respondents of the study were 292 out of which 178 were males 

and 114 were females. The age range of the selected respondents was 20 years to 70 

years and above. Majority of the respondents were educated (73%). Majority of the 

respondents (67%) were hailing from rural areas and (87%) were married. Joint 

family was the major family pattern of the respondents with 66%. Majority of the 

male respondents were either government or private servants or businessmen, while 

majority of the female respondents were housewives. Major language of the 

respondents was Pashto (84%). Maximum respondents (26%) had monthly family 

income above Rs. 80,000/-. All the respondents were distributed among 13 national 

assembly constituencies and 38 provincial assembly constituencies.  

 Voting ratio of the respondents remained highest in election 2013 (99%) as 

compared to election 2008 (87%) and 2002 (88.4%). It was because of the increasing 

political awareness, vigorous election campaign and participation of all political 

parties in election 2013. Highlighting the social determinants of voting behaviour, 

majority of the respondents agreed that voting in national elections was their personal 

decision. Similarly, majority of the respondents agreed that voting in national 
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elections was their family decision. However, the percentage of voting based on 

personal choices increased in each successive election and the influential role of 

family diminished accordingly. Majority of the respondents were not influenced by 

their biradari in their voting decision. It is because biradari system is not so strong in 

Khyber Pakhtunkhwa except some regions. The role of ethnicity in voting behaviour 

was not established as 99% of the respondents in the sampled elections disagreed to 

have voted under influence of ethnicity. Same was the case of social class as 98.5% 

respondents disagreed to have voted under the influence of social class in the sampled 

elections. Similarly, majority of the respondents disagreed to the influence of religion 

on voting decision. Religion was influential in election 2002 but lost its importance in 

the subsequent elections because of breakup of MMA, non-existence of political 

space as the exiled leaders of PPP and PML-N had returned, and non-fulfillment of 

election campaign promises by MMA. Sectarian differences had minimal influence on 

voting behaviour as 99% of the respondents disagreed to have voted on such basis. 

Likewise, majority of the respondents disagreed to the influence of landlordism on 

their voting decision in the sampled elections. Personal favours by the candidate was, 

however, found relatively important factor influencing voting choice of the 

respondents in the sampled elections.   

 Political discussion at home was common amongst the respondents. Family 

voting was observed as most of respondents voted in line with family decision. 

Majority of the respondents agreed that they and their family voted for the same 

political party/candidate. Majority of the respondents were inconsistent in their voting 

choice as they didn’t vote the same party each time in the sampled elections. Major 

reasons for changing the party/ candidate to vote for were that the party/candidate 
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didn’t perform well in the last term and best alternative party/candidate was available 

to vote for. Majority of the respondents didn’t vote for independent candidates.  

 To highlight the political determinants of voting behaviour, majority of the 

respondents were not interested in politics, however knowledge about the names of 

political parties which took part in the sampled elections in the province and names of 

the candidates who contested elections in their constituency, was common among the 

respondents. Majority of the respondents didn’t attend party meetings, however, 

majority of the respondents met personally the candidate they voted for. Majority of 

the respondents didn’t take part in the election campaign of the party they voted for. 

As for as knowledge about the importance of vote is concerned, majority of the 

respondents knew that their vote could make a difference at local level while majority 

of the respondents knew that their vote can make a difference at national level. 

Majority of the respondents had no political affiliation. In 2013, majority of the 

respondents voted for progressive parties, in 2008 majority of respondents voted for 

nationalist party and in 2002, majority of the respondents voted for religious parties. 

Major reasons of greater support for religious parties in 2002 were the unity of six 

Islamic parties on a single platform in the shape of MMA, USA attack on Afghanistan 

and Gen. Musharraf’s support for USA and the space created because of the exiled 

leadership of PPP and PML-N. The alliance launched a vigorous campaign arousing 

religious sentiments of the masses resulting into the success of MMA. However, no 

such issue existed in the subsequent elections to be exploited. Considerable support 

for nationalist party in 2008 could be attributed to poor performance of MMA 

government; non-fulfillment of promises like bringing justice, meritocracy and 

promulgation of Islamic Shariah; breaking up of MMA; vigorous election campaign 

by the nationalist party and intrinsic desire of the voters of the province for change.  
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However, support for progressive political parties consistently increased with each 

passing election. 

 Candidate’s affiliation, political party affiliation, Party leadership affiliation, 

performance evaluation, issues evaluation, party ideology and desire for change were 

identified as major political determinants of voting behaviour in the sampled 

elections. However, the importance of candidate’s affiliation as influencing factor of 

voting behaviour dropped in each successive election while the importance of rest of 

the political determinants increased in election 2013 as compared to election 2002. 

The reason could be increased political awareness amongst the voters due to 

prevalence of vibrant media channels which disseminates information on issues, 

performance and role of political parties. Party leadership affiliation is more glaring in 

election 2013 as it jumped up from 11% in 2002 and 2008 to 39% in 2013. This is 

because of the charismatic personality of PTI Chief Imran Khan as most of the votes 

cast in favour of PTI were actually cast in favour of Imran Khan instead of in favour 

of the candidates who were awarded tickets.   

 To highlight the propaganda factors of voting behaviour, television and 

electronic media channels were found as major sources of political information of 

majority of the respondents. The importance of Newspapers as a source of political 

information dropped in each successive election. Social media came up as a major 

source of political information in 2013 only as agreed by (34.5%) respondents, 

resorted by just 3% respondents in 2008, while its traces could not be found in 2002. 

Speeches of politicians (Live / Telecast) were found as a prime source of information 

about politics. The percentage of public discussion about politics and political 

discussion at home as sources of political information dropped in each successive 
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election because more authentic and quick sources of political information became 

available and accessible to the masses. Majority of the respondents had taken vote 

decision long before elections. Election campaign was unable to change pre-campaign 

voting choice of majority of the respondents. However, election campaign did 

influence significant number of respondents to change their pre-campaign voting 

choice. It was because that majority of the respondents were found non-partisan and 

floating voters. Performance projection, bad governance projection, issues projection 

and future planning projection were the main election campaign projections. 

However, the frequency of bad governance projection was more than performance 

projection. The influential role of election campaign suggests that negative 

campaigning carries more weightage than positive campaigning. Moreover, majority 

of the respondents agreed that the party/candidate they voted for had unrestricted 

election campaign opportunity. However, some of the political parties had no or 

restricted election campaign opportunity especially in election 2013 due to militants’ 

threat. The reason is that militancy was in full swing in Khyber Pakhtunkhwa around 

elections 2013 and there was a potential threat of terrorism on the day of election. The 

election campaign of ANP and PPP remained very restricted. ANP was specifically 

targeted and warned by militants to avoid election campaign or face dire 

consequences. The nationalists’ election campaign remained restricted to posters, 

banners and media talks. Public meetings, and public speeches were avoided. 

Nationalist leaders couldn’t make public appearance, leading to enormous decrease in 

their votes and failure in elections 2013.     

 Bivariate analysis of the data indicates that a highly significant association 

exists between family and voting behaviour in the sampled elections. Moreover, a 

significant association was found between biradari and voting behaviour in the 
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sampled elections. However, ethnicity and voting behaviour were found non-

significantly associated. Same was the case of social class. The influence of religion 

was not found significant in election 2013 and 2008, however, it was very 

significantly associated with voting behaviour in election 2002. A non-significant 

association was found between religious sect and voting behaviour in the last three 

general elections. However, a significant association between landlordism and voting 

behaviour was found in the sampled elections. A highly significant association was 

found between personal favours by the party/candidate to the respondents and their 

voting behaviour in the sampled elections. Similarly, a highly significant association 

was found between frequent political discussion at home and voting behaviour of the 

respondents, while a highly significant association was found between seldom 

political discussion at home and voting behavior.  

 As far as political determinants of voting behaviour are concerned, a highly 

significant association was found between candidate affiliation and voting behaviour 

in the sampled elections. Similarly, a highly significant association was found 

between party affiliation and voting behaviour in the sampled elections. A significant 

association was found between party leadership affiliation and voting behaviour in 

election 2013, while association between party leadership and voting behaviour was 

non-significant in election 2008 and 2002. A highly significant association was found 

between performance of parties / candidates and voting behaviour in the sampled 

elections. A highly significant association was found between issues and voting 

behaviour in the sampled elections. Similarly, a highly significant association was 

found between political parties’ ideology and voting behaviour in the sampled 

elections. Moreover, a highly significant association was found between desire for 

change and voting behaviour in the sampled elections.   
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 Propaganda factors were also found associated with voting behaviour. A 

highly significant association was found between public speeches by politicians (live 

& telecasted) and voting behaviour in the sampled elections. Similarly, a significant 

association was found between newspaper statements and voting behaviour in the 

sampled elections. TV talk shows proved more effective and a highly significant 

association was found between TV Talk shows and voting behaviour in the sampled 

elections. A highly significant association was found between campaign on social 

media and voting behaviour in election 2013 but non-significant association was 

found between the two variables in election 2008 and 2002. Moreover, a highly 

significant association was found between door to door campaign visits and voting 

behaviour in the sampled elections. 

5.2  Conclusion  

 This study was conducted in seven districts of Khyber Pakhtunkhwa province 

of Pakistan in order to identify major determinants of voting behaviour in the sampled 

elections. The study is of greater significance in the context of Khyber Pakhtunkhwa 

as every election in the province gave opportunity to diverse political parties to come 

into power. Social, political and propaganda determinants were the major dimensions 

of the study. Study findings suggest that percentage of voting based personal choices 

increased in every election. Among social determinants, family stands with greater 

significance in influencing voting behaviour of its members. Although diminishing, is 

still more influential than other factors. Biradari was also important but restricted to 

some areas only. Feudalism did influence voting choice but was not so significant 

because of egalitarian culture of the province. Personal favours by the candidates was 

found significant because of voters concerns over assistance in local issues. Religion 

was significant in election 2002 but its influence substantially declined subsequently. 
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Ethnicity, social class, and sectarianism were found non-significantly associated with 

voting behaviour as people of the province traditionally do not vote on such grounds.    

 Political awareness of the respondents increased with each passing election. 

Among political determinants of voting behaviour, party affiliation stands with 

greater significance. The importance of candidates was replaced by the political 

parties successively. Similarly, the importance of political factors like issues 

orientation, performance evaluation and ideological attachment as determinants of 

voting behaviour also increased successively. This is a significant shift from a narrow 

approach of voting for candidates to a much broader approach of voting for political 

parties on the basis of issues and performance. There is an intrinsic desire for political 

change in the voters of the province. The ratio of this desire increased in each 

election. Leadership affiliation came up as a significant factor affecting voting choice 

of the majority of the respondents in election 2013 as compared to the previous 

elections. This change was mostly effected by the perceived charismatic personality 

of the PTI Chief.    

 Television, electronic media channels and public speeches by politicians (live 

& telecasted) were found major source of political information of the respondents and 

were also found most effective tools of election campaigns. The informative 

importance of radio and newspapers diminished. The determining role of door to door 

canvassing also diminished with the passage of time. Social media came up as a 

significant election campaign tool in election 2013. Although most of the vote 

decisions were taken prior to the election campaign started, yet, election campaign 

influenced significant number of respondents to change their pre-campaign voting 

choice. Majority of the respondents were found non-partisan and floating voters. 
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Performance projection, bad governance projection, issues projection and future 

planning projection were the main election campaign projections. However, the 

frequency of bad governance projection was more than performance projection which 

suggests that negative campaigning carries more weightage than positive 

campaigning. Although, majority of the respondents agreed that the party/candidate 

they voted for had unrestricted election campaign opportunity, however, some of the 

political parties had no or restricted election campaign opportunity especially in 

election 2013 due to militants’ threat. 

 It can be concluded that voting behaviour doesn’t depend on any sole factor 

rather each vote decision is a combination of numerous factors that clarifies how and 

why a person votes the way that he or she chooses. The determinants of voting 

behaviour in Khyber Pakhtunkhwa could be grouped as social, political and 

propaganda determinants. All these factors are important determinants of voting 

behaviour that are interrelated and interdependent. Its collective influence leads the 

voters to set their political preferences and make voting choices. Although political 

factors apparently seem more influential in making voting choices by the voters, 

however most of the political determinants are based on social determinants, such as 

party affiliation originates from family, socialization and norms. These are social 

factors that determine political preferences of the voters. It is thus safe to conclude 

that social determinants are stronger than political determinants of voting behaviour in 

the province of Khyber Pakhtunkhwa.  

What to do more 

 During the course of research, it was identified that significant number of 

voters abstained from voting in general elections either due to one reason or another. 
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The turnout percentage available on the Election Commission of Pakistan website 

indicate that turnout was 41% in election 2002, 44% in 2008 and 55% in election 

2013. Although the turnout of voters has increased in each successive election, yet the 

turnout ratio of Pakistan is still far behind many countries of the region. The mass 

voting apathy in Pakistan is thus a great problem which puts question mark on the 

level of democratization in Pakistan. Its causes could be multiple ranging from 

personal to social, political and structural. The researcher could not cover this area 

due to limitations of time and scope, however, voting apathy is a potential problem for 

prospective research.  

5.3  Recommendations 

1. The influence of family was found highly significant in making voting choices by 

its members. Similarly, Biradari also exerts greater influence on its members in 

some areas of Khyber Pakhtunkhwa. Family and Biradari is viewed as factors that 

militates against democracy and free elections. Rural areas, in particular, are 

subject to these influences. Elections are the basis of democracy and free and fair 

elections are indispensable for a legitimate democratic government. However, a 

lot of citizens participate in electoral process within social chains, which is a 

challenge to the notion of legitimate democracy in the country. Voters’ education 

and political awareness is essential to discourage these group prejudices and 

empower individual voters to make voting choices independently. 

2. The study found that electronic media is the major source of political information 

of the respondents. Moreover, TV talk shows were found most significant in 

changing voting choice of the respondents which signifies that the role of 

electronic media is of utmost importance in political awareness creation and is a 

major determinant of voting behaviour. Impartial political analysis by the 
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electronic media channels, positive news items, allocation of equal time for all 

political parties in telecasting programmes, projection of national issues, and 

reflection of real picture of political situation in the country could lead the voters 

to make informed decisions about voting choices. 

3. The study findings suggest that some political parties had restricted or no election 

campaign opportunities especially during general elections 2013. The study 

further reveals that election campaign is one of the major influencing factors of 

voting behaviour and has the potential to change pre-campaign voting choice of 

the respondents. In view of its wider importance, unrestricted election campaign 

opportunity may be ensured by the state to all political parties so that each 

political party could be able to explain its manifesto to the electorates, propagate 

their performance, project bad governance of the opposite parties, and to 

illuminate its future plans. Free and fair election campaign opportunity is the 

democratic and constitutional right of all political parties. Equal election 

campaign opportunities for all political parties would ensure meritocratic voting 

behaviour and growth of democracy. 

4. One of the reasons for non-voting in the sampled elections was being on election 

duty at station away from the polling station where the voter on duty was 

registered to vote. Although the procedure of postal ballots exists, the respondents 

didn’t receive it. It is recommended that delivery of postal ballots to all election 

staff may be ensured well before the day of election so that election staff on duty 

away from their polling station may be able to exercise their right to vote. 

5. Some of the women respondents were denied by their families to go out and vote 

in the sampled national elections. It was found that none of the women voted in 

sampled elections in District Dir Upper. Voting in national and local elections is 
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the right of every citizen irrespective of gender. It is recommended that an 

awareness campaign may be launched before every election by the government 

and NGOs working for political rights of women, highlighting the importance of 

voting. Conservative families need to be especially targeted and convinced in this 

regard. The election commission of Pakistan should take strict measures to ensure 

that at no one who is eligible and willing to cast vote is barred by anyone from 

voting. Such law is existing but needs to be implemented in its true spirit. Any 

political party restricting female voters to access to polling station must be banned 

to participate in any election for at least 05 years. 

6. All parties may be bound to have women wings in their offices orbit and they 

should mobilize the women to vote in favour of any contesting candidate. Since 

half of the population is represented by the women, and no vote casting by them 

will put question mark to the real representative status of elected members. 

Further, the political parties may motivate the general masses to provide a free 

opportunity to women to cast their vote as per their own whim and desire without 

outside pressure and dictation. 
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ANNEXURE 

DYNAMICS OF VOTING BEHAVIOUR IN PAKISTAN: 

A CASE STUDY OF SELECTED DISTRICTS IN KHYBER PAKHTUNKHWA  

(2002-2013) 

QUESTIONNAIRE 

Definition of Voting Behaviour 

Voting Behaviour means “how and why citizens vote” (Anderson; 

Stephenson, 2010). The term refers to a set of factors that determine choice of the 

electorates while electing their representatives in general and local elections.  

The current study is an attempt to explore the dynamics of voting behaviour in 

Khyber Pakhtunkhwa in the last three general elections. This is purely an academic 

pursuit and the names of the respondents will be kept confidential.  

Key:   A (Agree)  D (Disagree)  N (Not Sure) 

A. Demographic Information 

 

S.No Demographic Information S.No Demographic Information 

1. Name 2 District 

3 Gender 

a) Male   b)   Female 

4 
Age (Years) 

5 Marital Status  

a) Married     b) Unmarried 

6 Educational status 

a) Educated    b) Uneducated 

7 Educational Level 

a) Primary   b) Middle     c) Matric 

b) FA/FSC          e) BA/BSC   

f) MA/MSc          g) LL.B   e) MBBS   

8 
Family Pattern 

a) Nuclear Family  b) Joint Family 

c) Extended Family 

9 Occupation 

a) Farming b) Manual labourc) Govt / 

10 Monthly Family income PKR 

a) 5000-20,000 
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Private Service d) Businesse) Student  

f)  Doctor g) Engineerh) Lawyer  

i) Housewife j) Teacherk) Religious 

Teacher l) Journalistm) politician 

b) 21,000-35,000 

c) 36,000-50,000 

d) 51,000-65,000 

e) 66,000-80,000 

f) 81,000 and above 

11 Mother Tongue 

a) Pashto      b) Urduc) Hindko      

d) Punjabie) Saraiki 

12 Owner of Current Residence 

a) Self  b) Relatives c) Landlord  

d) Employer e) Rented 

13 
Region 

a) Urban b) Rural 

14 Constituency 

a). NA______________ 

b). PK______________     

B. Socio-Cultural Factors of Voting Behaviour 

 

S.No Statement 2013 2008 2002 

15 You voted in National Elections A D N A D N A D N 

16 You didn’t vote as you were under age A D N A D N A D N 

17 You didn’t vote as your party boycotted A D N A D N A D N 

18 
You didn’t vote as you were on election 

duty 
A D N A D N A D N 

19 
You didn’t vote as you didn’t like any 

political party/ contesting candidate 
A D N A D N A D N 

20 
You didn’t vote as you couldn’t spare time 

for voting 
A D N A D N A D N 

22 
You didn’t vote as your family / husband 

didn’t allow you to vote 
A D N A D N A D N 

23 
Voting in national elections was your 

personal decision 
A D N A D N A D N 

24 
Your voting choice has been influenced by 

social factors. 
A D N A D N A D N 

25 
Your voting choice has been influenced by 

your family 
A D N A D N A D N 

26 
Your voting choice has been influenced by 

your Biradari 
A D N A D N A D N 

27 
Your voting choice has been influenced by 

your Ethnicity 
A D N A D N A D N 

28 
Your voting choice has been influenced by 

your social class 
A D N A D N A D N 
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29 
Your voting choice has been influenced by 

your religion 
A D N A D N A D N 

30 
Your voting choice has been influenced by 

your religious sect 
A D N A D N A D N 

31 
Your voting choice has been influenced by 

your Landlord 
A D N A D N A D N 

32 
The candidate, you voted for, is your family 

member 
A D N A D N A D N 

33 
The party/candidate you voted for gave 

personal favours to you/your family 
A D N A D N A D N 

34 
Your family members discuss politics at 

home 
A D N A D N A D N 

35 
Your family members often discuss politics 

at home 
A D N A D N A D N 

36 
Your family members seldom discuss 

politics at home 
A D N A D N A D N 

37 
You and your family voted  for the same 

political party/candidate 
A D N A D N A D N 

38 You  voted for an independent candidate A D N A D N A D N 

39 
If agreed, the candidate performed well in 

the last term 
A D N A D N A D N 

40 
If agreed, the candidate was from your 

biradari 
A D N A D N A D N 

41 
If agreed, the candidate was a religious 

person.  
A D N A D N A D N 

42 
If agreed, you liked personality of the  

candidate  
A D N A D N A D N 

43 
If agreed, the candidate is always engaged 

in welfare of his people 
A D N A D N A D N 

44 
If agreed, the candidate gave personal 

favours to you 
A D N A D N A D N 

45 
You voted for the same party that you voted 

last time 
A D N A D N A D N 

46 

Didn’t vote the same political party because 

the party/candidate didn’t perform well in 

the last term 

A D N A D N A D N 

47 

Didn’t vote the same political party because 

the party replaced the candidate you voted 

last time 

A D N A D N A D N 

48 

Didn’t vote the same political party because 

best alternative Party/ candidate was 

available to vote for 

A D N A D N A D N 

49 
Didn’t vote the same political party because 

you were influenced by social factors. 
A D N A D N A D N 
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C. Political Factors of Voting Behaviour 

S.No Statement 2013 2008 2002 

50 You are interested in politics A D N A D N A D N 

51 You are very interested in politics A D N A D N A D N 

52 You are little interested in politics A D N A D N A D N 

53 

You know the names of political parties 

which took part in the national elections in 

the province 
A D N A D N A D N 

54 
You know the names of all candidates who 

contested elections in your constituency 
A D N A D N A D N 

55 
You regularly attend meetings, rallies, 

demonstrations, of your party/ candidate 
A D N A D N A D N 

56 
You seldom attend meetings, rallies, 

demonstrations, of your party/ candidate 
A D N A D N A D N 

57 
You have met personally the candidate you 

voted for 
A D N A D N A D N 

58 
You took part in the election campaign of 

your party/ favorite candidate 
A D N A D N A D N 

59 
You think your vote can make a difference 

at local level 
A D N A D N A D N 

60 
You think your vote can change things in 

the country  
A D N A D N A D N 

61 You are affiliated with a political party A D N A D N A D N 

62 The party you voted for is a Religious party A D N A D N A D N 

63 
The party you voted for is a Nationalist 

party 
A D N A D N A D N 

64 
The party you voted for is a Progressive 

party 
A D N A D N A D N 

65 You voted for Independent Candidate A D N A D N A D N 

66 
Your voting choice has been influenced by 

Political factors 
A D N A D N A D N 

67 
The candidate was more important to you 

while polling the vote 
A D N A D N A D N 

68 
Political party of the candidate  was more 

important to you while polling the vote      
A D N A D N A D N 

69 
Leader of the Political Party was more 

important to you while polling the vote 
A D N A D N A D N 

70 
Well performance of the party / candidate in 

previous term influenced your voting choice 
A D N A D N A D N 
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71 
Existing issues has influenced your voting 

choice 
A D N A D N A D N 

72 
Ideology of the party has influenced your 

voting choice 
A D N A D N A D N 

73 
Your voting choice has been influenced by 

your desire for change 
A D N A D N A D N 

D. Propaganda Factors of Voting Behaviour 

S.No Statement 2013 2008 2002 

74 
You have access to media for political 

information 

A D N A D N A D N 

75 
Radio is a major source of political 

information for you 

A D N A D N A D N 

76 
Television is a major source of political 

information for you 

A D N A D N A D N 

77 
News Papers is a major source of political 

information for you 

A D N A D N A D N 

78 
Social Media is a major source of political 

information for you 

A D N A D N A D N 

79 
Speeches of politicians (Live/Telecast) is a 

major source of your political information 

A D N A D N A D N 

80 
Public discussion about politics is a major 

source of your political information 

A D N A D N A D N 

81 
Political discussion at home is a major source 

of your political information 

A D N A D N A D N 

82 
You made your mind to vote in favour of the 

candidate or party during election campaign 

A D N A D N A D N 

83 
You made your mind to vote in favour of a 

candidate or party on the day of elections 

A D N A D N A D N 

84 
You had made your mind to vote in favour of 

a candidate or party long before elections 

A D N A D N A D N 

85 
You made your mind to vote for a candidate 

or party when the party awarded tickets 

A D N A D N A D N 

86 
The election campaign changed your pre-

campaign voting choice 

A D N A D N A D N 
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87 

Public speeches (Live/telecast) have been 

most effective in changing your pre-

campaign voting choice 

A D N A D N A D N 

88 

News Paper statements have been most 

effective in changing your pre-campaign 

voting choice 

A D N A D N A D N 

89 
TV talk shows have been most effective in 

changing your pre-campaign voting choice 

A D N A D N A D N 

90 

Campaign on social media has been most 

effective in changing your pre-campaign 

voting choice 

A D N A D N A D N 

91 

Door to door campaign has been most 

effective in changing your pre-campaign 

voting choice 

A D N A D N A D N 

92 

The party/candidate you voted for mostly 

projected its performance during election 

campaign  

A D N A D N A D N 

93 

The party/candidate you voted for mostly 

projected bad-governance of its political 

opponents during election campaign 

A D N A D N A D N 

94 

The party/candidate you voted for mostly 

projected national Issues during election 

campaign 

A D N A D N A D N 

95 

The party/candidate you voted for mostly 

projected Nationalism during election 

campaign 

A D N A D N A D N 

96 
The party/candidate you voted for mostly 

projected religion during election campaign 

A D N A D N A D N 

97 

The party/candidate you voted for mostly 

projected Future plans  during election 

campaign 

A D N A D N A D N 

98 
The party/candidate you voted for had 

election campaign opportunity  

A D N A D N A D N 
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99 

The party/candidate you voted for had no 

election campaign opportunity due to 

militants’ threat 

A D N A D N A D N 

100 

The party/candidate you voted for had 

restricted election campaign opportunity due 

to militants’ threat 

A D N A D N A D N 

101 
The party/candidate you voted for had 

unrestricted election campaign opportunity 

A D N A D N A D N 

 

Thank you for your time and consideration. 


